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WEBSTER 


...a name you can depend on for 


CUSTOMER PREFERENCE 


Smart buyers order Webster duplicating products by name. Sel the profit line 


They demand the unquestioned high quality of an established 
brand name and prefer Webster’s high performance and exclu- Sel 
sive features like the non-curling, non-smudging character- 


istics of MultiKopy Durametric Carbon Papers 

This carbon sheet, with its exclusive, uncoated numbered 
edge, makes carbon handling easier, cleaner, gives neatly-typed 
even carbons every time. It is a secretary's and typist’s delight. 





MultiKopy Durametric is but one of many fine Webster prod- . a. - o 
tall you Nleater’ : CARBONS and INKED RIBBONS | 
ucts. Sell your customers Webster’s and the products will keep MMADUING € ID 
them sold. Anticipate the increasing demand for high quality, 
fine performance Webster duplicating products profit leader a ren way, 13 Amherst Street, Ca 


WW t wart yses in New York « 


in the carbon and ribbon field. 


hia « San Francis 











... tomorrow's Office today! 





A great achievement by Haskell . . . a great name in office 
steel! A truly classic ensemble! Desks, Tables, Credenzas 
and Cabinets—all the pieces needed for today’s coordinated 
grouping. Rare beauty and executive efficiency ... on a 
budget price level! Nothing like it anywhere. . . 





at its modest cost. Write for colorful brochure. 
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New, Selective 
Locking Mechanism 











Round Corners—Vinyl 
Molding—Textolite Top 









AD-6403 
Executive Desk 


60x30 

















Adjustable, Anodized 
Aluminum Legs 
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NSOEA CONVENTION P. 0. BOX 5273 « PITTSBURGH 6, PA. 

EXHIBITS NEW YORK SHOWROOM 
329-330-334-335 440 Park Avenue, South, New York 16 
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See it at the NSOEA convention! 





The only single-total 
cash register with all 
ten best-selling 


features! 








@ Self-balancing — cash always 
balances with total on tape 


@ Locked-in tamper proof tape 
@ One-key five-way lock 


@ Last twelve transactions 
visible on tape 


@ Convenient, flat writing surface 
@ Nine designation keys 

@ New, easy snap-on tape insertion 
@ Stee! base and cash drawer 


@ Both coin tray and bil! tray 
removable 


@ Streamlined modern design 








High-Speed Electric 






Model 322 





Now Remington Rand gives you full line coverage 
with a minimum investment 


The addition of this value-packed self-balancing book- on the famous product superiority of Remington Rand. 
keeping cash hn co = your bpsepe a agus heey now Don't miss the versatile, fast selling Remington Rand 
puts you in a stronger sales position than ever before profit line at the Conrad Hilton Hotel in Chicago, Sep- 











And you can count on complete customer acceptance based tember 24-28. Booths 327W, 328W and 329W. 


cz SUBTRACTING 
Remington. Fland ADDING/* io NiNs MACHINES 


DIVISION OF SPERRY RAND CORPORATION 
































Economy Hand Adder Full-Keyboard Electric Fully-featured Non-Electric 








Model 3 Model 71 Model Fk 711 Model 2 
Lists 7, totals 7 Lists 6, totals 6 Lists 7, totals 8 Lists 7, totals 7 
(also 7-8 & 8-8 capacities) (also 7-7 capacity) Hand model also available (also 7-8 & 8-8 capacities) 
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OA Press-Time News 


Ajax Machines 
Becomes Part of 
Wm. A. Force Co. 


Wm. A. Force, III, president of 
Wm. A. Force & Co., Inc., of Brook 
lyn, N.Y. has announced the a juisi 
tion of Ajax Business Machines, I: 
of Westbury, Long Island, N.Y 

Ajax is an old line maker of el 
tric time stamps, numbering and dat 
ing equipment as well as check certi 
fiers, signers and endorsers since 1919 
The company 
operated independently as a wholly 


will continue to be 
owned subsidiary and will sell to a 
nation-wide dealer network in th 
United States. Export sales are han 
dled through Mosler International 
the Mosler Safe export division 

As soon as plant rearrangement has 
been completed, assembly of Forc 
numbering machines will be 
ferred to the modern Westbury plant 
with numbering parts manufacture to 
be continued in Brooklyn for the tim 
being. A plant addition is planned at 
Westbury, after which parts 
manufacture for both Ajax equipment 
and Force hand numbering machines 
there. 


trans 


most 


will be concentrated 

This will 
sion of printing equipment items at 
the Brooklyn plant in the space ol 


tained. 


allow continued expan 


Virginia Stationery Co. 
Elects Two Directors 


Stockholders of Virginia Statione: 
Co., Inc., Richmond, Va., in a speci 
meeting August 30 Major 
General L. D. Carter, assistant to the 
president, and C. D. Geer, secretary 
treasurer, as 
They replace directors who recently 
resigned. 

The new board, in succeeding m« 


elected 


directors of the firs 


ing elected Charles Collier Gee, on 
of the firm's founders, to the chair 
manship of the board. He succeeds 
William H. Adams, deceased, th 
father of Mrs. Florence Adams Jones 
the incumbent president. 








John R. Bourne Co. 


Now Incorporation 


Philip H. Yawman, former pr 
prictor of the John H. Bourne Co. of 
131-1433 Stat St., Rochester, N.Y 
announces that as of September 1 the 


old company became incorporated un 


ler the name of Bourne's Office Sup 
ply Cory 

Officers of the new corporation ar 
Philip H and 


Yawman, preside nt 


treasurer; William L. Ludwig, vice- 
president, and Ernest F. Parent, se 
etary 

Ludwig will continue as general 


manager, James Brophy as sales man 
ager and Raymond Gregg as purchas 


ng agent 


Jefferson Stationers 
Elects Three Officers 
For Expanding Program 


H. Walter Hanson, Jr., pre sident of 
Jefferson Stationers, Inc.. Springfield, 


Ill., announces the election of three 


new officers, a step growing out of his 


firms expansion program 


These officers are David R. Bence 
vice-president of store operation; Donn 
R. Ayre, vice-president of furniture 
division and Lawrence F. Kerwin, vice 
president of Verifax division. Ben 
has been associated with Jetterson’s 
for 23 years, Ayre for three years and 
Kerwin for seven years 


Minnesota Mining, 


Plan to 


Minnesota Mining & Manutacturing 
Co. and Warner-Lambert Pharmaceu 
tical Co. are reported involved in 
merger plan 


Minnesota Mining produces adhe 


sives, abrasives, magnetic tapes and 

insulating products with a volume 

$690 million last year. Warner-Lam- 

bert makes prescription pharmacet 
ils and non-prescription pret 


McCarty President 
Of J. K. Gill Co.'s 


Duplicating Products 


Mark M. Gill, 
president of the 
i K. Gill Co 
Portland, Or« 
announces the 
election of Thom- 
as H Mc¢ arty as 
president of Du 


plicating Prod 





T. H. Mc Carty 


ucts, Inc., a sub 
sidiary of the J K. Gill Co 

A graduate of the University of 
Illinois, Mr. McCarty started with the 


A. B. Dick Co. in Chicago in 1939 
After Air Force service he returned to 
A. B. Dick as a salesman and was 
transferred to Long Beach, Calif. as 
branch manager of the Los Angeles 


distributor of the company’s products 


Chicago OMDA Plans 
Dinner Dance, Revue 


The 11th annual dinner dance and 
revue of the Chicago Office Machine 


Dealers Association will be held No- 


vember 5 in the Boulevard Room of 
the Sheraton Towers, Chicago. A 
reception will take place from to 7 
in the Tropical room. Gener r- 
man of the event is Steve Kantor ce- 
president of dealer sales, At Sup- 


$10.01 


ply Co. Tickets ar 


nm 
son 


Warner-Lambert 


Merge 


and Ar 


t, still sul 


tions such as Listeri 
Under the agreen 
approval by shareholders of both 
panies, one share of Warner-! 
ommon stock will be exchanged for 
share of Three M common 
S} ecial Class A 


one-half 


plus one share ot 


voting still to be authorized. The Class 
A voting stock may [ onverted into 
three-fifths of a share of Three M 
ommon 
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L. R. Addington Becomes Official 


Of LeFebure Corp. in Iowa 


LeFebure Corp., announces the ap 
pointment of L. R. Addington as as- 
sistant to the president of this Cedar 
Rapids, Iowa, business systems and 
equipt firm which expects to draw 
heavily on his assistance during its 
urrent 


xpansion program. 

Addington was formerly vice-presi- 
dent and general sales manager of Art 
Metal Construction Co. and also served 
on the board of directors. Previously 
he was president and general manager 
of Wabash Filing Supplies Co. 

In making the appointment, K. W 
Watts, president of LeFebure, pointed 
to Addington’s extensive background 
in the business equipment field. 

LeFebure Corp. is a subsidiary of 
Craig Systems, Inc., Lawrence, Mass., 
which provides equipment and services 
to the Department of Defense in the 
missile and communications field 

Mr. Addington will assume his new 
duties on 


( edar 


September 12 in the firm’s 
Rapids general offices. 


Will Buy Locally 


The Wall Street Journal says that 
Oklahoma Gas & Electric vows that 
getting office furniture from 
New York 


were going to buy it locally from 


de lays 


won't happen to us agai! 


now Or! 


Thomas Leach Named 
Aigner Sales Manager 


The appoint: 

LEACH to. the 

j anager of th 
aL the G. J. Aig: 


CLEMEN, vi 





; 
Ol sal 


i“ * 


Th mas Lea h 


inager of the 


+} 


u 
\\ 


the fast rising dealer sales 


OA-—10/60 


position of 


Dealer Division of 


CLARENCE W 


president in charge 


been announced by 


Leach has beet assistant 
lage livision. Clemen 
says the appointment is in line 


I expansions of the ert wing Aigner staft of the firm’s IDP (Inc reased Dealer Profits ) program 


Ring Organizes 
Business Forms 
International 


F. J. Ring has resigned as executive 
secretary of National Business Forms 
Associates, the national association he 
founded almost 16 years ago and of 
which he was the active secretary since 
the organization's inception. 

Ring has now organized Business 
Forms International with headquarters 
in Fort Lauderdale, Fla. (P.O. Box 
671). The organization will render 
services to dealers and manufacturers 
of business forms and related products 
in the United States, Canada, Carib- 
bean countries, Mexico, Australia and 
parts of South America. 

Principal services will include: 

Preparation and printing of a 
comprehensive news letter to include 
news and information about dealers 
and manufacturers, new business forms 
and systems, new business machines 
and equipment and other information 
about the fast growing business forms 
industry 

Inquiry and consulting service, 
to include a source of supply service. 

Development of interchange of 
ideas, forms and systems 

Development of an International 


Business Forms Show to be held an- 


nually in a major city for display of 
products. 

Dealers and manufacturers interested 
may contact Mr. Ring at the Fort 
Lauderdale address. 


Francis H. Brown 


Joins Art Metal 
As Top Official 


Francis H. Brown has joined Art 
Metal, Inc. as vice-president and treas- 
urer, Falconer Jones, president of the 
business equipment and furniture man- 
ufacturing firm announced September 
9. 

In announcing Mr. Brown's elec- 
tion as chief financial executive by the 
board of directors, Jones said that this 
completed “the new top management 
team’ which he began building when 
he became president in February, 1960. 

Brown joins Art Metal in the new 
post with 23 years of experience in the 
heavy industrial finance and account- 
ing field. During the past 10 years he 
was a member of Chrysler Corp.'s 
corporate staff, executing a 
wide range of key assignments in fi- 
nance, organization and accounting. 

President Jones said that the new 
appointment typifies Art Metal’s new 
expects to 
traditional 


finance 


executive staff which he 


maintain the company’s 
standing of prestige in its manufactur- 
ing held. 

With the rounding out of the ex- 
ecutive staff, the Art Metal president 
looks to the next five years with “‘en- 
thusiasm and confidence.’ 


Letterex Appoints Agee 


of THOMAS 


sales 


. Chicago, has 


sale > 


D. W. Agee 


His first b 





[> ae. MICKEY AGEE has 
been named assistant district man- 
r of the Midwest Division of 


the Letterex Corp 

Formerly sales representative for 
International Business Machines in 
Washington, D.C., Agee plans to 
take over his new post in time to 
grect Midwest dealers at the 
NSOEA Convention. 


g project scheduled will be the launching 


this fall throughout the Midwest 
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GUSSCO “EXPANDEX” SYSTEM 


A New Concept in Vertical Filing Systems 


“Expandex”’ incorporates a group of specially de system are simple to sell and install. The complete 
signed filing units which do away with old fashioned S¢t Consists of 

‘huat and seek’ methods of paperwork control. With st and 2nd positions — Primary Guides 
“Expandex”’, immediate and accurate identification of 3rd_ position — Miscellaneous Folders 
correspondence and other papers is assured 4th and Sth combined — Individual Name Folders 


deminne oe - O suides are t: : = sit 
Filing Fatigue is cut to an absolute minimum while ut guides are tabbed in the 3rd position 


achieving a marked increase in ease of operation 
‘ to permit greater expansion and visibility 
Greater work loads are handled in less time and at 


less filing cost at each work station At transfer time the miscellaneous folders 












Name Guides are used in the extreme right position 


moved with the individual name folders, thereby pro 


The components which make up each “Expandex viding an index for the transfer file 
i I 


GUSSCO puts YOU in the systems business in a BIG way with ‘‘EXPANDEX"’ 


) 4 
See the complete Guide System > lr Ua we 


Line at Booth 62 
NSOEA Convention 
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TABULATING FILE GUIDES 
For Use With Machine Accounting 


Alphabetical, Daily and Monthly, as well as 


Available in Bristol and Pressboard, with plain 
or celluloid tabs 


Buff — Blue — Salmon in the Bristol grade 














oe ae 











UPRIGHT TABULATING GUIDES 


Three styles — both insertable celluloid 
styles hold a one inch insert permitting 
space for six typewritten lines. The 
angular celluloid style holds a quarter 
inch insert. 


Green pressboard. Gray to order at 
stock prices 





SHELF FILING FOLDERS | = 


Tabbe n the short side for oper 
these folders are avail 
Manila and Pressboar ] 


hoice of weights 


\ plete assortment of related 
also available, including 


| tab guides with hook 




















New From “‘GUSSCO" For Greater Filing 
Supply and Equipment Sales 


NEW! 1960 
CATALOG 


42 fully illustrated 
pages. Features our 
full line of filing 
supplies and equip- 
ment including a 
number of new 
products. Send for 














ith celluloid pockets and your free copy to- 
om day 
Also manufacturers of “Transfile” transfer files — ‘Gussco’ filing supplies — “Guide-O-folder” — “Guide-O-file’ — “Guide-O-tray” 


ee 


335 CANAL STREET 
WEST COAST REPRESENTATIVE — GUSSCO SALES INC.. 
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y } stem Supply Co. 


NEW YORK 13, N. Y. 
337 WINSTON ST., LOS ANGELES 13, CALIF. 








The article on growth of the office supplies divi 


sion of the industry on pages 22 to 25 of this issue 


is revealing and to a considerable degree startling 
A number of people qualified to make educated 
guesses placed the size of the division at a sub 
stantially lower level than the figure of over $514 
billion indicated by the statistics developed from 
Census of Manufactures reports. Wh similarly 
developed hgures for off furniture and office 


machines segments are added to office supplies, the 
total for the industry is nearly $91/, billion 

According to governmental reports, the 
rate of $500 billion 


ply industry's part is 


economy 


of our country is running al 

The office equipment and sup} 
just under 2% of this figure. Only 2%, but what a 
significant part! It might be called the vital 2% be 


cause without the products of this 2 industry 


office equipment, systems, machines, furniture, sup 
plies the other 98°7% could not function effi iently, 
in some cases not at all 

| 


The paperwork mountains that have developed in 


the past 25 or 30 years could n r have been scaled 


and conquered without the aid of tools and facilities 


nt and supply field 


Even if the entire adult population of the United 
States had been assigned to business offices, the work 
could not have been done because the point of maxi 
The NSOEA convention report will constitute in 
formative reading in the November issue, an oppo 


tunity for those who attended to refresh themselves 


on what they learned. Moreor those who did not 
attend will get complete, accurate reporting on this 
Office Appliances Oct 
Publisher lohn A. Gilbert 
Assistant Publishes ( nar s WX Cri L De 
Advertising Manage H a 
Manager. Marketing S ‘ Stanley R 
Productic n Manager M Hale 
Treasures Richard M. Daugl 
OFFICE APPLIANCES was x" G H. Pat 
terson and developed throu Db } lol 
ESTABLISHED 1904: Su fit 1 embodying A 

can Stationer, New York, established 1873, the original 
trade journal serving the stationery f lypewriter 
Trade Journal & Office Syst New York, 1904; T 
Office, Franklinville, N.Y i: The Off Appliance 





/ ! 


would have been reached and passed 


mum efficiency 
long before the end of the job would have been in 


sight 900n after maximum efficiency would come 


nother point at which the adding of personne! would 


retard rather than advance completion of the job 
There are many things being done every day in mod 
ern offices that would be impossible without the prod 


' t 


ucts of our industry no matter how many people 


available 


were 
. 
George Long, manufacturers’ representative, tells 
about a dealer, Harry Holswade, Holswade Office 
Supplies, Huntington, W. Va., who “‘never fails to 


acknowledge by post card an inquiry or a tip fron 
And Mr. Holswade always in 


Gratitude 


traveling salesman 
cludes a word of thanks in his message 
may not be so rare, but expression of it is almost 


unique. The business world would find following 


Mr. Holswade's example on every possible occasion 


a sound and productive habit in addition to the pleas 


jn 
I 
f appreciation by the receiver of thanks 


satisfaction accruing to the giver 


ant factors o 


ind a sense of 


r 3 A= 
Welt & ose BON 


| ditor 





The text will be aug 


mented by dozens of pictures which will mirror what 


conclave 


important industry 


went on. The November issue will also have feature 


to dealers wanting new ideas 


irticles of importance 


on how to do mor business ata pre rit 


Business Equy J 
On Outhtt Chicag 8: t 


National Stationer, New York 


ADVERTISING REPRESENTATIVES: N York (¢ 


XX WwW. I District Manager: Monty Cur g 
| and Robert §$ f 100 E. 42nd St... New Y 
N. Y. Phone MI Hill 2-2373 
Chicago: Herbert L. Sime, Vice-president id Jack M 
McDonald A Jackson Blvd., Chicag | PI 
DEa: } 
Los Angeles: A. O. Beau” Dillenbeck, |] Tom G ' 
Dick Hatfheld and Ray Kittle, Dillenbeck-Galavan, Ir 
266 S. Alexand Ay Los Angeles 4, Calif. Pl 
DUnkirk § 
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Sales Ideas 


No. 4 in a series of Newsletters describing successful sales techniques, proven 
sales aids, and new products from the Mosler Safe Company to Mosler Dealers. 








ducts heat, acts as an in- 
cinerator. One of these 
dealers, C. F. Milliette 
Office Equipment-Business 





Machine, Plattsburgh, N. Y., 
reports that the match 
test is really firing-up 














Personalized dealer sales all by itself. Other 

promotion really mov- dealers report customers P.S. You'll find the "Match 

ing insulated files. are impressed by the Test Calling Cards" useful 
demonstration ... and with long after the "Order-ama" 

Mosler dealers who signed the calling cards that promotion is over. With 

up for the Insulated File connect the salesmen with your imprint and your 

"“Order-ama" promotion are Mosler, the best known name salesmen's names on them, 

reporting spectacular sales jin protective equipment. they're a promotion piece 

increases. Here's how the that can make a sale days, 

"Order-ama" promotion kit is With the need for protect- weeks, even months after 


helping them get the order. ing valuable records estab- they have been left with 
lished, they go on to show a customer. 


First, they establish the prospects the 14 features 

eed ar biptstarym Misi ia meat pe eS ha Be sure to visit Mosler’s Booth #134 
ible records & ve re r ng : 

sith an Ineuletes wile efficiency. Four of these at the N.S.0.E.A. Convention. 
Visual Aid ‘The visual are: individual drawer You can win a Mosler Toy Safe. 

i can almost sell files locks, the exclusive visual i 

by itself. Then, using "Vv", the wide range of Pa So a ie oe | 
one ol their personalized color combinations and the THE MOSLER SAFE COMPANY 
"Mat Test Calling Cards," "counter-spy dial." 320 FIFTH AVE., N.Y. 1, N.Y. 
they demonstrate how an 





Finally, they ask for the 
order. More often than 
not, they get it. 


If you're not participating 


| 

| 

7 Please send me complete 

| 

| 
in Mosler's Insulated File | NAME 

| 

| 

| 

| 

| 

| 

| 


details on the Insulated 
File "“Order-ama" promotion. 


rdinary metal file cone 





"Order-ama" yet,there is 
still time. One of the 
three participation plans 
is bound to be right for 
you. Send coupon today, 
get the details and get in 
line for an extra $2500 
profit before the end of 
the year. DC eeititiih ieee le TT 
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CITY & STATE 
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3 
Be 
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‘ 
, 
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2 
a 
* 


COSTS LESS 







a 
| ..the biggest 
ad campaign in 
Acco’s 60 years 
of leadership 
is making 
Acco items 
the fastest-moving 
profit line on 
your shelves. 


ACCO 


ACCO PRODUCTS / A DIVISION OF 
NATSER CORPORATION-—OGDENSBURG, N. Y 


ACCOBIND / »ENUINE PRES 








Wasland Duran 
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the ENNIS MAN 





BRINGS YOU 


the most complete line of modern 
business forms, carbons and ribbons in 
the nation .. ready to help you 

profit more from this growing market, 
geared to help you sell. Ennis . . the 
line that’s sold through dealers; you 


supplier, never your competitor. 


Write for cata/og 
and complete information 


ae. 1 
FORMS. INC. 





Factories: ENNIS, TEX. © CHATHAM, VA. « PASO ROBLES 
Warehouses: BIRMINGHAM « HOUSTON « ST. LOUIS 


Snap-A-Part Unit Sets 

Registers and Register Forms 

Continuous Tabulating Forms—Tab Cards 
Salesbooks—Manifold Books 

Guest Checks—Tags—Carbons and Ribbons 
Index Cards—File Folders—Legal Pad 


M4 





Letters 


Readers are invited to express themselves brief 
ly on any subject related to the office equi 
ment and supply industry. Address: Lette 
Editor, OFFICE APPLIANCES, 600 W. Jac 
son Blvd., Chicago 6, Ill 


Re-districting NSOEA 


Dear Editor: 

I was much interested in your editorial in Sey 
tember OFFICE APPLIANCES pertaining to A 
Needed Step from 14 to 10 NSOEA Regions 

As a dealer I am very aware of the services and 
opportunities offered by NSOEA to its dealer 
members. I presume these services and opportuni- 
ties are as bounteous in the manufacturers and 


held divisions. 


It is hard to understand why every dealer is not 
a member of the NSOEA with all the advantages 
and services available to them to help in greatet 
profits, more ease in operation and greater undeét 
standing of a rapidly growing, complicated busi 


ness 


It is this non-member dealer who must 
tracted to the regionals. Those who have attended 
the regionals and have seen the NSOEA staff in 
action, especially in the past two years, will seek 
out and attend these regionals unsolicited. But the 
indifferent, uninformed, skeptical dealer must be 


sold. 


The question as to what the proposed redistrict 
ing will do to the efforts to enroll more dealers 
should be considered. Yes, this will cut down on 
the scheduled dates necessitating the national 
troupe to double and redouble their tracks across 
the country for the various regionals. It is this 
writer's Opinion that no regional should be held 
without taking advantage of the great presentation 
of clinics, roundtables and panels made available 
and offered by the national troup. 


These presentations are all aimed at helping the 
dealer. By making districts larger it may discourag: 
dealers to “try for the first time a regional.’ They 
may be attracted to go if the areas re presented by 
the districts have the same “dealer problems,” arc 
not too costly to attend and not too much time is 
involved in getting there and back 


The proposed redistricting has a suggested 
effective date of 1962. Perhaps in these two years 
the dealer program can be stepped up to be strong 
enough so that dealers can assun their rightful 
responsibilities to share the load in regionals. It 
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writers feelings that the dealer has every 
to gain since the program is built around 
he has failed to meet his responsibilities 
strength can be gained in the two year 
larger district or region may not be detri- 
to him. I shall attend regionals wherever 
held because I’m ‘“‘sold’’ on the round 
inels and discussions. Those who haven't 
d perhaps don’t realize that long, boring 
have been deleted that even short, 
speeches have been eliminated; in fact there 
nore boring speeches of any kind. 


QUINTUs E, FREDRICKSON 


Dist. No. 6 


kson’'s 


Business Attitudes 


Editor 
While traveling in the western part of Vir- 
ide a call on a small stationer located in 
| town in that area. After the usual conver 
about my products and what I felt he 
we spent some time just chatting about 
subjects, the future of business, etc 
losing, his final remark to me was, “Young 
are one of two things that are going to 
this country. We are either going to 
lepression or another world war.” 
very little and left, but my thoughts about 
on centered on one thing. What a terrible 
this individual had. And, amazingly 
his attitude was reflected throughout his 
The store was drab, the stock was old, and 
phere morbid. There was no such thing 
veness for this enterprise. The best 
ould be said for it was that it was just 
old on 
ndustry, ours included, we all must 
tively, be aggressive, and progressive 
example of this can be found in the 
tion of Dominion Services Inc., on the 
of Fifth and Main Streets in Charlottesville, 
\ his ultra-modern building with the latest in 
ind products is a shining star for the in 
May 5 was the grand opening date at the 
ition. And needless to say, the first 


ss showed a OO, imecrease OVCT 


d on page 220 
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the ENNIS MAN 


LEAVES YOU 


with new merchandising ideas and sales 
tips, a new kind of service. He keeps 
you supplied with every needed form, 
from the everyday to the most 

complex and modern . . for the smallest 
or largest job. Ennis . . the line that’s 
sold through dealers; your supplier, 


never your competitor. 


Write for catalog 
and complete information 


Snap-A-Part Unit Sets 

Registers and Register Forms 

Continuous Tabulating Forms—Tab Cards 
Salesbooks—Manifold Books 

Guest Checks—Tags—Carbons and Ribbons 
Index Cards—File Folders—Legal Pads 





Factories: 
ENNIS. TEX. © CHATHAM, VA. © PASO ROBLES, CALIF. 


Warehouses: 
BIRMINGHAM ¢« HOUSTON « ST. LOUIS 


BUSINESS 
aoanees 1 @) -4\ ae Loo 
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Here's quality through and through . . . fron 
the precision calibrated base in new eye-ease 
reen to the hardened tool steel replaceabl« 
lade, from the handsome long lasting plating 

to the Premier guard, from the balenaed aneins g 
tension to the clean, sharp, effortless, accurate 
cuts. You can tell it’s quality and you can te! 
it's a Premier. Your customers will PREFER 
Premier, every time. 


® 7 Sizes 
®@ From $6.00 to $55.00 
@ Wood or metal base 


REPRESENTED NATIONALLY BY 


© Stone-Newman Associates, 320 Broadway 
York, New York. 
¢ Jack Luke, 3950 Lake Shore Dr., Chicag 
: Sid Lichtenstein, 223 S. 10th St., Philadeipt 
, Pa. 
om Henkel, 1046 S. Olive St., Los Angele 
anit. 
© Emil Daimas, P. 0. Box 1524, 9923 Estacad 
Or — Texas. 
oar £. B. Tapner, 641 S. Rock Hill Rd., Webs 
ae. 1 
eR. C. Hut, 1523 Kingswood Road, Jacksonv 
Florida. 
* Paul Holden, 213 W. Kathleen, Park Ridge, | 


PREMIER PHOTO 


cs 


2100 WEST FULTON Sf, 
CHICAGO 12, ILL. 
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After Hours 


Edwin H. Mosler, Jr. 
Heads President's 
Advisory Committee 


Edwin H. Mos 


I pre sident 


of the Mosler 
Saf Co has 
been named chair 
man of the Presi 


dent's citizens ad 
visory ommiuttec 
on the fitness of E. H. Mosler, Jr 
American youth 
[his organization was created to 


alert the nation to the need for in 
reased emphasis on the fitness ol 
American youth. Transcending the 


physical, the program's goal 1s the 


provement of the citizenship capacities 
of our young peopl 
In th words of President Eisen 
howert Our young peopl must be 
physically, as well as mentally and 
spiritually prepared for Americas 
zenship 


Mr. Mosler has a broad background 
youth activities. A graduate of 
Harvard University, he is a char 
mber and director of the Coun 
pendent School Aid and 


board member of _ the New York 
Alumni Association of Phillips Exeter 
\ 


National President of Jun 
Achievement, Inc., Mr. Mosler ts 
mber of the executive committe 
of the National Football Foundatior 
ind Hall of Fame 


U. S. Committe for 
tT 


member of th 
Internatior 
Recreation and a member of the Board 
Trustees for Operation Fitness 
U.S.A 
Mr. Mosler is a director of Sports 
ship Brotherhood, a member of! 


Kirby award committee for 


standing sportsmanship in Oly: 
Ja d [ tf the Ci 
New y r ommit re th ( 
()) umes 

Mr. Mosler is head 








was recently appointed chairman of 
the Herkimer School Board 
Benson, who is active in civic and 


school affairs, was member of the 


school planning committee which was 
responsible the building of a new 


school in the upstate N.Y. community 


Repairing Clocks, 
Beekeeping Sweeten 
Read’s Retirement 

W. Sherman Read, veteran offic 
supplies dealer salesman of Minne 
apolis, is enjoying his retirement 
through the develoy ment of two new 
hobbies, he informs OFFICE APPLI 
ANCES 

‘Sherm™ is repairing old clocks 
which friends dig up in their attics 
One was 100 years old and severa 
about 80 but he placed them in work 
ing condition. Besides he has recon 
ditioned two old “talking machines 
using cylinders instead of discs 

A second hobby isa honey Read 
purchased ten olonies of bees las 
spring and installed them at his son 
in-law’s farm. Hi xpects to have 
about a ton of honey” to sell befor« 


the season Is O\ 


Harrison Hummel! 
Mayor of Herkimer 


HARRISON HUMMELL, president of 
Hummells of Herkimer, N.Y. was 
cently elected to the offi of Mayo 
of the city and has bee: voting 
some of his work jay to a number 

local projects 

The youngest in to hold th 
position of mayor, Hummel! has mat 
ized to foster ogress during 
his short period [ IT I< 

The upstate New York dealer, wh 

cently relocated his stor { 
anded his off furniture and ma 
hinge depart: nts, managed to 
squeeze in a little business during his 
busy days also. He w warded th 
ob ol con 8 
quipping 
the Marine Midland Bank 
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“Yellow Pages has been building our volume since we’ve been in 
business—25 years!"’ says Philip R. Douglas, owner, H. Dorsey 
Douglas, Oklahoma City, Okla. ‘“‘The telephone and the Yellow Pages 
have really helped our business grow! We started out with two phone 
lines and very little Yellow Pages advertising. Today, much of our busi- 
ness comes in by phone, we have 6 phone lines and ads under 6 Yellow 
Pages headings. The ads supplement our salesmen’s efforts—bring in 
customers they've never contacted in person!”’ & Display ad (shown 
reduced at right) appears under OFFICE EQUIPMENT. Call 

the Yellow Pages man at your Bell Telephone office to 

help Dian your program. Display this emblem. It builds your business! 
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© B ced (Mice Formivure 
OSteel Abemamom end CB ved  derry 


Phone CEntral 5-3411 
H. DORSET DOUGLAS 











U.S. Typewriter Industry Fading, 
Claims Financial Writer Gould 


Gould, financial writer, made t! 


to increase typewriter tariffs 
In a field once dominated by the United States 


the world markets but in the domestic 

Typewriters are the only business machine with 
out tariff protection There is no duty on type 
writers. 

Pre-war, approximately 25% of the U. S. type 
writer production went overseas, and U. S. imports 

of foreign made machines were virtually nil 18 
100ths of 1% 
Today less than 4° of domestic production is 
exported, while imports now have more than 32% 
of the domestic market 
| , 

Unlike most other foreign competition that 
| in typewriters is to a great extent from American 
companies with plants in lower labor-cost countries 

abroad 

These American owned plants, for the most 


part, were started originally hold the foreign 


markets, particularly in th oft currency nations 
Now, these plants are being turned mort ind more 
to compete in the domestic market 


This is costing American workers jobs—both 11 


the manufacture of machines for export as well as 
in machines made abroad for import 

The competition is purely and simply one of 
wages. Foreign wages are far below those in th 
United States and this is only to a very minor ex 
tent offset by transportation costs 

The foreign typewriter makers have plants the 
equal of any in the United States—all modern and 
built either under Marshall Plan Aid, where th 
companies are foreign-owned a perated, of! 
with capital supplied by American manufacturers 
for wholly or partly owned subsidiari 

West Germany and Holland account for 70% 
of the foreign imports. West G y shipped 
188,796 typewriters and Holland $8,107 last 
year. Holland is where most of the American com 
panies have subsidiary manufacturing plants. The 


third biggest importer to the U. S. is Italy, with 
59,998 typewriters sent h 


All the major U. S. typewriter makers have 
plants abroad, but the two biggest importers of 
foreign made machines are Sperry-Rand, of which 
Remington Rand is the typewriter and business 
machine division, and Underwood, an old lin 
American company, which is now ntroled by 


Olivetti of Italy 
The other two major mak 
Marchant and Royal McBee 
{International Business M . or pri 
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State of the Industry 


Writing in the Chicago's American recently, Lesli 
observations under 
a New York dateline, recounting many of the argu 
ments advanced unsuccessfully during recent hearing 


typewriters—this country is losing out not only in 


ducer—makes only electric machi 





petition in this field, while small, ts 
In the recent hearings before the U. S. Tariff 
Commission, only Smith-Corona and Royal McB 
appeared in favor of a 30% tariff 
Sperry-Rand, or rather its Remington Rand 
vision, did not, altho the head of the union repr 
senting its workers at Elmira, N. ¥ 


a large typewriter manufacturing plant—did 


where it has 


pear in support of the tariff 
The union claims Remington-Rand officers 


formed them of plans to move all or part of th 
Elmira production to Europe next year, with a loss 
Of 2.500 to 4.500 tn jobs 


You Can Still Claim Working 
School Child as An Exemption 


Did children of a dealer in this industry work this 
summer? Are they going to work part-time while going 
tO school 

They are still part of the dealer's tax ex mption. So 


far as claiming child as a dependent is concerned, it 


is immaterial how much his earnings are so long as 
he (or she) is under 19 years of age or ts a full time 
student of any age, does not file a joint return for th 
taxable year, and the taxpayer contributes mor than 


one-half the support 

Not only does the taxpayer hav dependency 
mption for his child if he meets the requirements just 
noted, but the child can also take his own exemption 


on his own tax return 


And remember that even though th hild did not 
earn the required $600 he should still file a return so 
that a refund may be had on any tax withheld 


The Rulings Regarding Political 
Contributions Are Clearly Stated 


This is an election year and it is timely 
politically-minded members of the industry that political 
impaign contributions are not inco! to the candidate 
they are gifts | 
Furthermore, a Supreme Court case says that a polit ! 
il ampaign is not a transaction entered into 
and so the money spent on an unsu sstul ‘ 
not deductible as a loss on a transaction for 
s 
€ 


Electric Typewriter Shipments 
Almost Catching up with Manuals 


The Department of Commerce reports that sh 
of domestic typewriters in June wer 

Electric Standards 63 u 

Manual Standal ls 9 O85 

Portab] 

ortaD! j 


OA—10/60 




















Indiana State Office Building ... installation by Indianapolis Office Furniture Company 


4UECa seating chosen for largest 


state office building in America 


@ Key considerations in selecting seating for these 
new Hoosier state buildings were employe comfort 
and efficiency, plus maintenance-free performance and 
styling to harmonize with interior design. Testing and 


evaluation by state officials began over a year ago. 


COSCO chosen also for Indiana Employment Security Building 





When competitive bids were opened and it was found 
that Cosco would also save Indiana taxpayers’ dollars, 
the choice became easy. For you, too, outstanding 
Cosco value will win the big installations. 


HAMILTON COSCO, INC. * COLUMBUS, INDIANA 


I chair or 5,000 


GU3S6T 


gives greater value 
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OA Editorial 


ee as 


Are you getting | 
your share? 


N O industry is worth its salt unless it has growth, which in itself 


represents potential for those who share in its profit. The oftice sup- 





plies industry, of which our readers are participants, not merely sitting 
in the grandstand but in reality playing the game (or are they ?), is 
measured in this issue. 

Careful compilation of census figures, and estimates of potential, 
reveal that the office supplies industry is a $514 billion dollar one. In 
1954 it represented a $3,063,006,200 figure, grew to $4,764,922,700 im- 
portance in 1958 and today in 1960 approaches the $5,310,023,273 al- 
most staggering proportions. 


What do these figures mean? Are they nothing more than arith- 


metical characters and a headache for those involved in their compila- 


tion? 


We would like to believe that $514 billion is a challenge to each 


ae 


and every dealer in the office supply industry. This is no shining mirage 


in the desert, no promotion gimmick by men in gray flannel suits on 
Fifth Ave. in New York City. It’s here, it’s real—this tremendous mar- | 
ket | 

Are you, Mr. Dealer, getting your share? Are you selling, to the 


best of your ability, the consumables used in every office of the land? 
Are you a salesman instead of just a shopkeeper? Are you abreast of 
promotions which can cut a bigger slice of the oftice supplies pie for 
your firm? Are you selling the system as well as the supplies? Are you 
excited about new products and communicating that excitement to 
your « ustomers ? 

Office supplies run the gamut of office necessities from paper clips 
to paper. They are the blood which courses through the machines which 
are sinews and muscle of every office. Manufacturers have improved the 
design of every item and have created exciting packaging to intrigue | 
customers 

But the force which moves the office supply world is still to large 
extent supplied by the dealers in hamlets, suburbs and metropolitan 
centers of our nation. If they don’t attain their share of the $514 billion 
they have no one else to blame but themselves and a glittering market 


is just a bauble, a statistician’s figure. 
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n natural walnut for the distinctive business interior. Jens Risom's newest additions to Group NINE, a collection of 


ts and posture chairs. Two, four or six file-drawer units. Can be stacked, mounted on black plastic base (27°%" 


NE legs (32° high). Available with smatler drawers. Other features: central locking, Group NINE drawer pulls, com- 


square drawer :nteriors. JENS RISOM DESIGN INC., 444 Madison Avenue, New York 22. 


suspension files, 20 


2anta - Chicago: Dallas - Los Ange/es - New York - San Francisco « Copenhagen « Melbourne ~- Toronto 





RL prdwe/ Ad Riso 

















Estimate of unavailable 
figures 1954 — $602,395,900 












1960 








Copyright OrFice APPLIANCE Co. 


Office Supplies Volume 
Heads for $5": Billion in ‘6O 


by WALTER S. LENNARTSON 
editor 


RELIMINARY REPORTS of the 1958 Census of 
Manufacturers, raised to retail levels and projected 
to 1960 according to percentage increases esti- 
mated by Peter B. B. Andrews, economist, and his 307- 
man Board of Analysts of Future Sales Ratings, point 
to a 1960 volume for the office supplies division of the 
office equipment and supply industry of $5,310,023,273. 
The chart on the preceding page and the figures on 
this and succeeding pages show a great increase of 56% 
in 1958 over 1954. However, because 1954 figures in 
13 of the 83 categories are not available, the actual 
figures for 1954 are not as much less than the 1958 
statistics as would appear from the data shown. As 
several of the “not available’’ categories involve sub- 
stantial volumes, it is probable that the spread between 
1954 and 1958 figures is closer to 30% than 56%. 
The anticipated gain in 1960 over 1958 (a two-year 
period compared to one of four years) appears to be 
relatively much lower at 12%. On the premise that the 
1958 figures are fairly estimated at 30% over 1954, the 
1960 estimates, covering a two-year period, show a sales 
increase at only a little less velocity than indicated in the 
1954-1958 spread. 
The boundaries of the office supplies phase of the 
office equipment and supply industry are not clear cut. 
Unlike office furniture and office machines, the term 


office supplies has a rather vague definition, from either 
selling or manufacturing viewpoints. Many sales outlets 
not obviously related to merchants primarily selling 
office supplies distribute such items. Many manufac- 
turers primarily in other fields produce certain items 
properly classified as office supply products. 

A number of items such as artists’ materials, billfolds, 
albums, boxed and packaged stationery, fountain pens, 
ball point pens, mechanical pencils, non-mechanical 
pencils, etc., can be sold for either personal or business 
use. How to determine the proportion going to either 
use is virtually impossible. Many of the items are used 
for both purposes. In this study the total production 
figures are used. They total somewhat less than a billion 
dollars. If the split for business and personal use were 
50-50, the portion channeled through the office equip- 
ment and supply industry would still be close to $500,- 
000,000. 

Under the limitations indicated above the search for 
applicable figures began several months ago. One of the 
biggest difficulties encountered stemmed from the fact 
that there are so many possible categories of items in 
the office supply field. The final selection, and it is not 
complete, ran up to 83 categories. A large number of 
them were found under general headings for other 
fields, such as “Glue and Gelatin,’ “Small Leather 
Goods,” “Luggage,” ‘Photographic Supplies,” ‘Paper 
and Paperboard Products Not Elsewhere Classified,” 
“Lithographing,” “Chemical Products,’ and so forth. 

Certain obvious office supply items such as paper 


. continued on page 25 
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Office Supplies Industry Growth by Product Category 


(At retail price levels, projected from manufacturers’ values reported in the 1954 and 
Research Bureau of 


1958 Census of 


Manutactures. 1960 figures 


are 


estimates of 


OFFICE APPLIANCES Magazine. In a few categories all figures are estimates because 


census statistics are not available.) 


Product 
LGNnesives 


Rubber and Synthetic Resin Combinations 
Mucilag 


Artists’ Materials 
Including Air Brushes, Drawing Tables and 
Boards, Palettes, Sketch Boxes, Pantographs, 
Artists’ Colors and Wa 
Drawing Inks, etc.) 


xes, Py rography Goods. 


At SCS, Maps, Globes 
Lithographed 


Lette rpress 


Billfolds and Wallets 


Blank Books 
Ledgers and Account Books Other Than 
Sales Books 
Sales Book 
Albums and rap Books 
Books 


Checkbooks (Including Inserts and Refills But 


Diaries and Appointment 
Excluding Those in Continuous Form and 
Die Cut) 

Miscellaneous Blank Books 

Paper Ruling (Pen and Disc) 

Blank Books and Paper Ruling Not Reported 


separate ly 


Brief Cases, Zipper Cases, Brief Bags and 


School Bags 


Business Forms (Manifold) 
(sravure 
Lithographed 


Lett rpress 


ss Forms (Other Than Manifold) 
l thographed 


Letterpress 


dars and Calendar Pads 


Lith graphe d 


| tterpress 
) tr 
Papers 
One Tim 
Other Than One Tim 
( rt d Paper Products 
Boxed Stationery and Portfolios 
Package Paper and Envelopes 
Correspondence Type Tablets 


Tablets ind Pads, Writs 


Pape r Grade 
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1954 


$ (Not available) 


3,884,000 


51,864,000 


8,164,000 
7,306,000 


8 3,432,000 


13,696,000 
53,730,000 
33,600,000 


ot available) 


(Not available) 
(Not available) 


9,358,000 


11,130,000 


31,460,000 


(Not available) 


138,831,000 
278,084,100 


( Not available) 


(N 


ot available) 


64,444,000 
68,888,000 


21,018,200 
31,995,600 


41,840,000 
21,676,000 
11,466,000 
26,424,000 


1958 


$ 38,026,000 


1,874,000 


48,268,000 


14,448,000 
458,000 


114,826,000 


22,006,000 
71,384,000 
42,960,000 
14,242,000 


69,205,500 
29,752,000 
16,392,000 


18,270,000 


53,944,000 


4.265.500 
131,756,100 
215,888,400 


91,075,200 
164,299,200 


54,818,000 
77,916,000 


31,921,400 
40,618,200 


45,262,000 
44,146,000 
16,592,000 
16,452,000 


1960 


42,589,120 
2,098,880 


54,542,840 


18,204,480 
577,080 


_ 


33,198,160 


25,306,900 
82,091,600 
49,404,000 
16,378,300 


79,586,325 
34,214,800 
18,850,800 


21,010,500 


62.575.040 


3,657,360 
147,610,832 
241,795,008 


102,004,224 
184,015,104 


61,396,160 
87,265,920 


35,432,754 
45,086,202 


51,598,680 
50,326,440 
18,914,880 
52,955,280 


continued on next page 
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. continued 


Office Supplies Industry Growth Statistics . . 


Product 1954 


Converted Paper P) 

Tablets and Pads, N 998 001 
Notebooks (Includ Mec! B 

Thread, Wit 
Loose Leaf Filler V ray | R P 

Filler 
Other Related T 
Rolls for Adding Ot 2) M MI 
Other Business M I 

Tape s, Telety I 9 OAl 
Other Miscellas S Including 

Safety Paper ) 12,158 


S1iZES 948 


Tags (Unprinted, | P 1] 
graph Printed 
Labels (Unprinted \ 
Labels, Custom and S l ! 
Labels, Custon 1S I Pointed \ 
Labels, Custom and S ( 
Gummed Paper 7 
Gummed Paper (1 S 
Unprinted ) ; 
Pressure Sensitin 


Sit ( | 


Pressure Ser 
Tay 9 


Sensit l 


Surgical 
Pressure 


Cellophane ) 


Copy Machine Su 
( Pape r, Chemt (I 


Duplicator Pap 


(Mimeograph Spur (| 


Enve lopes (Con 


Filing Accesso1 
Index Cards 
File Folders 
Guide Cards 0.5908 
Other, 


Li IOS( 


Includ B 
Leat 16.38 


Tabulator and 7 . 


Hand Stamps and St 
Rubber Stamps 8 448 
Metal Stamps, M 


Other Marking D ‘ S 
Figures, Numer 4 
Hand Stamps and §S Not S K 


Inke d Ribbons 


Typew riter 1g 
Other Inked Ril 14.648 
Carbon Paper Ste: SN 


Spec ified by K 


Inks (Writing, Sta \ 
(Excluding Draw 
Fluid 


Refill Ink Cartrid B t | 


3; 


34, 


78. 


16, 


Fees 


16, 


i 


281 


(i 


146, 


(I 


) 
() 


5sU. 


] 59. 





1958 


276,000 


516, 


172, 


850, 


4503. 


,2 54, 


O54. 


,038, 


1O8, 


100, 


S88. 


029, « 


,203, 


9406. 


OU, 


mMadaled 


OOU, 


‘WMatled 


230, 2 


1406, 


15, 


1. 30. 


OS j 


794, 


848. 


978.00 
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Product 1954 1958 1960 


Loose Leaf Forms, Binders and Devices 





Forms and Fillers 35,608,000 35,318,000 10,615,700 
Indexes ( Not available) 1 3,780,000 15,847,000 
Binders 91,626,000 119,298,000 137,192,700 
Parts (Sold Separately ) ( Not available) 16,408,000 18,869,200 
D s, Binders, Forms and Fillers, Not Reported 
Separately 13,678,000 5.504.000 6,329,600 
~ f | Pape r 
S! and Gelatin Process Master Copies 
Master Sets) 21,666,000 36,360,000 39,996,000 
All Other (Including M ograph Stencil Paper) 32,546,000 29,034,000 31,937,400 
WX g Instruments 
Fountain Pens Retailing S 0 or Less 9.830,000 7,864,000 8,257,200 
Fountain Pens Retailing at Over $1.00 75,482,000 $5,082,000 57.836.100 
Ball Point Pens Retailing at $0.50 or Less 19,704,000 62,956,001 73,658,520 
Ball Point Pens Retailing at Over $0.50 18,616,000 18,516,006 $6,763,720 
Desk Pen Sets Fountain Pen, Ball Point P 4 
Reservoir Dip Ty; 8,526,000 9,256,000 9,718,800 
Mechanical Pencils Retail it $0.50 or Less 8 832.000 11,626,000 13,253,640 
Mechanical Pencils Retail at Over $0.5 9 222.000 18.602.000 21.206.280 
Miscellaneous Pen and Mechanical Pencil Parts 35,972,000 32,802,000 37,394,280 
ind Mechanical Pencils Not Spe ified 
K \ vailable ) 4,378,000 27,790,920 
Non-Mechanical Pencils 
Black Lead 50,372,000 $5.420.000 62,070,400 
Other (Indelible, Colored, etc.) 11,842,000 3. 604,000 26,436,480 
Pencil Leads 10.710.000 21,600.00 »4.192,000 
Crayons (Includu ( Except Artist 
nd Tailor’s) 29,048,000 27,588,000 30.898.560 
l 1 Pencils and ( s Not Specif 
Kind (Not available) 1.734.001 1.942.080 
lotals $3.063.006.200 §$4.764.922.70( $5.310.023.273 
$234.799,800 in 1958 and the 1960 estimate ts $265.,- 
S are not in led in this study | 9 690 
lability of production figures. In s An interesting situation is revealed in the writing in- 
stics were not obt ble because they ar strument figures. Fountain pens in all price classes 
buried in reports of items similar in ma dropped substantially in sales from 1954 to 1958 and 
ture but different in purpose that n ire expected to make only a five per cent recovery in 
stimate could be mad In other cases th 1960. Ball point pens in the less than $0.50 price class 
p d with others ‘'t id disclosing tl more than tripled in volume in 1958 over 1954. The 
lividual companies.’ Despite these omis 1960 figure will show another good advance, probably 
tal figures for the industry are subject t 17%. The more expensive ball points dropped a little in 
ly small 1958 and will show some advance in 1960. Low priced 
| of categories substantial advances wer mechanical pencils went up from $8,832,000 in 1954 
954. Copy pplies went ul to $11,626,000 in 1958, with expectations of topping 
< 100 to S$281.61 n 1958 and will $13.000.000 in 1960. Higher priced lines went down 
d total of $3 000 in 19% n 1958 with only a small recovery anticipated for 1960 
the growing popularity of copy macl The magnitude of the office supply industry is seldom 
jo not mean that tl 1uy licator ] ippreciated. Its extensiveness in terms of the number of 
psing. The 1 i figure for duplicat kinds of produ ts that should be included makes in- 
$103.500.000. In 1958 it ved up to $14 lusive comprehension difficult. One thing made quite 
PO! st 2155, IUYU,;' ipparent by this study is that producers and purveyors 
4 ° runner in the race of statistics is fil of office supplies are not lagging behind in the eco- 
iding index cards, f folders. guid rds no! parad Losses if ertail ureas are more than 
ers, and tabulating and time ! rdet made up by advances in new categories and expansions 
| | i total of SIl¢ OO went | { in old produ ts revamped to mect new conditions 
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Inventory Controlled 


NO GUESSWORK HERE! 


by CLARENCE O. SCHLAVER 


managing editor 


ere’s a firm which knows where it has been and 
where it is going 


Systematic inventory control is the ‘nerve 
center,’ the web which ties together the operations of 
Hoelscher's, Inc. of Buffalo, N.Y 

To gain such an inventory system, Hoelscher’s 
reached no farther than its own supplying manufac- 
turers in selecting Victor Cabinet Visible for stationery 
inventory and General Fireproofing Magnadex for 
furniture control. 

In the two plans, Hoelscher’s, which recently moved 
away from the downtown center to a location several 
miles away near the airport, has effective means for 
fulfilling its management function which must include 
knowledge of what stock is on hand, what should be 
ordered, the cost of doing business and the profit. 


Accurate count of office supplies, down to the tiniest 


q OFFICE SUPPLIES warehouse at Hoelscher's reveals what hap 


« . t s really controlled. There's order in stock 


stem for the shelves and rdination in load 


OA-—10/60 


item, and of furniture, including all of the ingredients 
for the complete installations which Hoelscher's makes, 
is provided for by this progressive firm. 

There is no guesswork involved. 

Hoelscher’s knows how many paper clips or how 
many desks of a particular style are available on the 
floor or in the warehouse. 

Neither is there any doubt as to who is to be billed 
for purchase or what pricing specifications are involved. 

The inventory control ‘‘rides herd’’ on all of these 
important details of doing business at a profit. Whether 
for office supplies, furniture or printing the Hoelscher 
idea is designed for “at a glance” effectiveness. 

Each order is written into a four-part form with cata- 
log number, description, unit pricing and delivery dates 
as essential data. This form has ultimate destinations as 
follows: 

One part remains in the book. 
One part becomes a shipping receipt. 
One part serves as packing list for customer's in- 
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ACCOUNTING DEPARTMENT where inventory control records (arrow) are kept. Purchasing 
t sales n GF partitioned oftices, close at hand to vital records 
stock are always available as a guide for reordering 
letermination whether or not the stock in the ware- 
) he writter house is getting out of hand possibly should be reduced 
I sub Furniture control is funneled through another ac- 
W g than th ounting department in similar manner 
S f Tentacles of the inventory control reach into the 
warehouse as well. In fact orderliness of the Hoelscher 
, U operation | mes noticeable to visitors. It 1s part and 
the neatness of the store and the atmosphere 
o! IT \ 
ries I don't see how anyone can operate without such 
said John Hoelscher vice-president, as he 
sportatior ded the OA editor through the various departments 
10 MMS ot the s 
1 t ront factor Records, he points out, allow the management to see 
Sik hrough perusal where executive attention is needed, where salesmen 
d help in certain lines, where volume is growing or 
hing of th decreasing in various departments 
S n of s In addition, customers have a clear-cut invoice for 
f : ounts the R and at all times essential data is available 
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Martyr & Shine Office Supply & Equipment Co. 
of Sacramento, Calif. puts an inviting front for- 
ward for its customers. The gleaming expanse of 


glass makes the entire store a display window for 


office products neatly arranged. Good “housekeep- 


ing’ is a credo for Lee Martyr and his associates. 
But the sales record enjoyed by this firm in the 
capital city of California goes beyond the induce- 
ment of display. It is encompassed by pin-pointing 


of the market for office supplies. 
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Supplies Fit Market 


ere’s a firm which operates a downtown store 

and also a branch in the suburban area, putting 

emphasis on supplies and office furniture, which 
depends in a large degree upon drop-in trade as well 
as the strong selling by five outside salesmen. 

Such drop-in trade isn't purely accidental, it is de- 
veloped by the Martyr & Shine policy of stressing those 
things which the Sacramento trading area is peculiarly 
adapted for, plus the staple articles for the office. 

Thus, it is not strange to see Sacramento area resi- 
dents carrying slide rules and art materials from the 
store which traditionally was “heavy’’ on office sup- 
plies. 

That engineering supplies and materials for artists 
are featured is a tribute to the Martyr & Shine market 
analysis 

Sacramento is the site of state offices, a huge high- 
way department, water resource development, mining, 
the Aerojet general plant, McClellan Field and other 
military installations with thousands of civilian workers. 

This is a region where the slide rule is used as much 
as the pencil and the engineer's level is a symbol of 
irrigation. 


Engineering Needs Filled 


“We have access to an engineering market here,” 
declares the firm president, Lee Martyr. “And that’s 
why we cater to it with a diversified line of products, 
exposing them to the attention of customers attracted 
to a well-lighted store with modern fixtures.” 

Martyr points out, “We can serve our customers all 
on a single requisition, it is not necessary to go to four 
different places for their needs. That's why we carry 
Keuffel & Esser, Frederick Post, Lietz, and Charles 
Bruning products wanted in engineering, drafting and 
architectural offices.’ 

Ranchers and farfhers have found Martyr & Shine 
a source for their unusual needs. For example, when 
irrigating they need a small level and the Sacramento 
store sells dozens of these each month. Contractors and 
real estate offices are, likewise, good markets for engi- 
neering and drafting articles. 

Quality lines are carried in both engineering and art 
supplies. There has been “a tremendous market for 
the C-Thru pocket slide rule,” states the firm's executive 
officer 


4 CAREFUL discrimination and good taste are shown 
in decorative accessories and office supplies at Martyr & 
Shine’s. Engineering and art supplies are displayed at 
far left 
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Top sellers include the products of Bausch & Lomb, 
Pickett & Eckel, Krylon, Inc., American Crayon Co., 
A. W. Faber-Castell, Koh-I-Noor (India ink fountain 
pens), Timely Products Co. and Rapidesign, Inc. Lietz 
is a strong supplier of drafting supplies. 

“Basically, brands of these supplies must be well 
known. The products must be well displayed so as to 
catch the eye of the browser,” sums up Martyr in dis- 
cussing this diversification of an office supplies and 
equipment store. 

How did Martyr & Shine grow into this type of 
store with a variety of supplies for the trade? Let 
Martyr tell it in his own words: 

“The firm of Martyr & Shine is a corporation con- 
sisting of Carl Martyr, Robert D. Shine, William H. 
Morgan and myself. 

“In September of 1946, after my completing four 
years of service in the Air Force as a pilot, my father, 
Carl, and I started Martyr's Stationery. Although the 
business was new to me, it wasn't to my father, who 
for 20 years had served as manager of the local H. S. 
Crocker Co. store. 

“In April of 1956, our firm purchased Newsco, a 
company specializing in the sale of accounting supplies 
and systems. This firm was headed by William H. Mor- 
gan who is now in charge of our accounting systems 
sales. 

“We then merged with Sutter Office Supply Co., 
headed by Robert D. Shine. This company specialized 
in furniture, duplicating and accounting systems. This 
made an excellent complement for our business which 
had been primarily supplies and social stationery.” 


Attention Paid to Display 


Concerning display, he comments, “Good use has 
been made of a narrow stock corridor running the length 
of the building. Here, access is gained to items that 
cannot be displayed conveniently or just don’t turn 
fast enough when given good display. We therefore 
give more consideration to each item that goes on 
display which gives us a better turn and prevents the 
buying and accumulation of a lot of odd items, which 
was easy to do under the old system of innumerable 
boxes of goods piled on high shelves and counters, 
some hidden and inaccessible.” 

In this statement there is much of the Martyr & 
Shine selling philosophy of putting an article where a 
customer can see it, but first determining if there isn't 
a market for items which can complement the usual 
line of office supplies. 
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hat is a 11 x 17-inch sheet of paper worth? 
To a paper merchant it is worth less than 





one-half a cent. 
To the systems expert it is worth up to 20 cents. 
Why is it worth 20 cents? Because it is projecting an 
idea that would save your customer more than 20 cents 
and therefore he is willing to pay the price you ask. 
The price of this sheet of paper is not important. The 
results that it can obtain, however, are tremendously 
IDEAS worthwhile and this is what you can help your customer 
get out of a single sheet of paper through the proper 
presentation of an idea. 


Are you, fellow dealers, content to sell this sheet of 

TO paper for less than one-half a cent, or are you willing to 
put forth the effort to sell an idea and open up the 

minds of your customers so that you can sell it for 20 


sSsYS ¥ EM: cents. Only you can determine the answer 
Why doesn’t every dealer sell more systems? When 


the average salesman hears the words, ‘‘sell a system,” | 











am afraid he immediately closes his mind to what comes 

TO afterwards. I have found that most people have an 
aversion to selling systems. To me, this is hard to explain 
as it appears to be the natural way to solve many of the 
problems that confront the average office today. I also 
SALES feel that the average office supply and equipment sales- 

man who is calling on his customers regularly could add 
substantially to his income if he only could be interested 


in learning to sell systems. 


Break Down These Barriers 


Why not? Perhaps it is for one of the following rea- 








t) sons: 

ts Resistance to change .. . “1 don’t want to change 
? my system We have done it this way for three gen- 
: erations and we have always made money . I haven't 
Paper merchandising alone time to make the change-over now I don’t like new 

ideas My system is doing a good job 
may not be profitable but I haven't time to sell systems . ‘Tam too busy 
selling supplies and equipment [I don’t sell all of my 


accounts now as often as my sales manager would like 


conversion of paper into a 


me to call on each customer . Systems are too hard to 
° install 
system will open doors. : os ce 

It's over my head ... “I can't sell that because I 
have had no training in that system . I don’t know 
anything about that problem . It looks too compli- 

cated I don't understand any system 
/ It may cost someone a job . I don't want to be 
called an efficiency expert . I want to be a ‘good Joe 


. I may step on someone's toes When I sell this system 
Live and let live is my motto 


by _ WAYNE DAVIS For a comparison, let’s see how your wife or your 
vice-president and 
general manager, 
Latta’s, Inc., You bet! 
Waterloo, lowa =? 

Why ? 


girl friend sells herself to you. 
Can she make a sale? 





Because she's attractive, she’s inviting, she asks for 
the order! 

She sells herself to you as a beautiful product, well 
preserved, well decorated, endeavoring to give you the 


=: 


idea that she is the only one for you 
She always presents herself to you in her best light. 
She uses enthusiastic selling, the type that is most 
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difficult to resist 

She has a tremendous close. In other words, she asks 
for the order 

Results: a sale, and you are ‘hooked’ for life 

Systems selling, too, can be attractive, because 

More business from present customers. There is a lot 
of business that is passing by you if you are not selling 
systems. Many, many more dollars can be yours if you 
will sell systems to your present customers, inflating 
their dollar volume in sales from you 

New, exciting customers. Selling systems Opens many 
new doors to new customers who can swell your income 

Added prestige. Selling systems and saving your cus- 
tomers dollars will add a good deal of prestige to your 
work and to your firm 

Additional knowl dge. Knowledge is your power. 
With knowledge you can do anything you set your mind 
to do. Knowledge gained today will help you open new 
do rs tomorrow 

More money in commissions. Selling system ts not 
selling material at the low dollars. You set the price at 
what you feel the system is worth and the customer will 
pay it, if you can prove your point 

More security. You obtain security through satisfied 
customers by selling a system that will save both time 
and money for your customers Your firm, your custom- 
ers and your community will give you the security that 
you de Sire 

Let’s look at a system 

In Waterloo, we felt we needed a system that we 
could sell to the doctors, the dentists and the veterinari- 
ans, or, in fact, any kind of professional man. Since we 
have been successful in this endeavor, I will borrow 
from our experience to point out what happened when 
a system was discovered which solved the clerical prob- 


lems in the professional oftice 


Three Forms for the Doctor 

In the average doctor's office, he has three basic forms 
which he depends upon: 

1. A day sheet, which is either a loose leaf sheet or 
it, perhaps, might be bound into a book 

A receipt book or an Autographic Register form, 
which he uses to record incoming money. 

3. A ledger card system of some sort. This may be 
either a card file, a combined medical or financial rec- 
ord, or a ledger book system 

For years, it has taken three separate entries to com- 
plete these three records. In addition, the doctor must, at 
the end of each month, send out a statement to his pa- 
tients. For instance, many of you have received state- 
ments from a professional man, reading as follows: 

For professional services rendered $50.00. 

In fine print, you will find the following statement: 

If you care for an itemized bill, please call and one 
will be sent 

This type of statement has been poorly received and 
the collections in a doctor's office have been horribly 
slow 


As you can see, this is the relatively simple system 


and perhaps would be adequate if it were not for some 
of the new ideas that are available today 
When we were thrown this problem by Professional 
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How Do You Learn to Sell 
Systems? 

1. Learn the problems. 

Ask questions of your customers. 

Study the customer's problems. 


Devise an answer. 


Make out a proposal. 


> PP Yop 


Go over the proposal with your cus- 
tomer. He will be amazed at what you 
can come up with by using the tools 
at hand. 


7. Ask for the order. Have it already 
made out. You &re in the customer's 
office to get the order, so do not hesi- 
tate. 


Is System Selling 
Profitable? 


Here is a comparison of supplies versus 
systems volume as pulled from sales rec- 
ords of Latta’s, Inc.: 


Type of business Supplies Systems 
Bought Bought 


Doctor's Office $ 50 $ 200 
Feed, seed company 30 250 
Implement dealer 40 400 
Small mfg. plant 200 1,200 


Large mfg. plant about 20% about 80% 


Management Midwest of Waterloo, we were able to de- 
vise a simple one-writing system which has been quite 
successful for us. 

In fact, we have devised a complete one-writing sys- 
tem which we call Control-O-Fax and to date have sold 
in excess of 750 systems not only to doctors, but to all 
types of businessmen. 

We incorporated the following items into our sys- 
tem: 

1. The Control-O-Fax Pegboard to hold the day sheet 
and carbon. 

2. A day sheet similar in design to one already in use. 

3. The ledger card designed to coincide with the day 
sheet and secondly, it has been designed to look like a 


continued on page 230 
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Record Storage 


Simple system is best one 


by FOLGER FELLOWES 


president 
Bankers Box Co. 


M« than 8 million clerical workers are engaged 
in processing the business forms and papers 
sold by office supply and equipment dealers. The re- 
quired retention of a good percentage of these forms 
by companies for record purposes is today providing 
a growing market for still other products sold through 
dealers, namely standardized record storage equipment. 

Every business has need for some kind of transfer 
or record storage equipment. The more streamlined and 
efficient a company’s operations become, the more auto- 
mated procedures “take over’, the greater becomes the 
need for storage methods and equipment that are simple, 
space-saving and automatic. 

These criteria are the clues to dealer profits and sales 
in this vast field. Many office outfitters have customers 
whose executive and clerical areas are models of effi- 
cient layout, whose paperwork procedures function 
beautifully as the result of methods planning. 

Out of sight — and out of mind all too often — 
is the area where semi-active and inactive records are 
stored. This records area is often unsystematized, waste- 
ful of expensive floor space, and careless with the time 
of both executives and employees. Records are difficult 
and time-consuming to locate, sheer accumulation builds 
up psychological barriers against searching for required 
documents, destruction seems an impossible task. 

All too often when the old record problem becomes 
desperate, customers turn to outside help in solving it 
with the result that a good prospect for the office sup- 
ply and equipment dealer ends up as an active customer 
of someone outside the industry. This could be one of 
the archive centers, a local box company, a microfilming 
service, or a direct seller of steel files. 


Want Improvement of Operation 


Many customers today are studying this problem with 
methods or systems and procedures specialists, and the 
dealer must be alert to the fact that decisions respect- 
ing choice of equipment are not very often made in the 
purchasing department. These prospects want and need 
advice and are placing their business with the people 
that tell them how they can improve their operation. 

For the alert dealer who encounters this familiar 
situation, the methods that he can make available to 
his customer with modern record storage equipment 
provides many answers in one. Integration provides the 
key to systematization, to space-savings, to speed and 
ease of access, and to a neat, streamlined storage area. 

It is important that the dealer present his one-type of 
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storage program as the simple method it really is. 
Standardization is first of all inexpensive in terms both 
of equipment and saved space. Using the same style of 
record storage containers permits the customer to make 
use of all available space, inasmuch as containers fit 
neatly and tightly together. This is impossible where 
different kinds of equipment are brought together. 

With standardization, the dealer can offer a neat 
“package” that provides for storage of records, self- 
coding of containers that provide easy referral, inex- 
pensive retention through space-saving, and automatic 
destruction procedures. 


Repeat Sales Are Target 


There is no “impossible’’ situation. It is the job of 
the dealer to see in every customer’s record storage prac- 
tice an opportunity for new sales and repeat sales. Once 
the customer has experienced the advantages of ‘‘one- 
type,” he is the ideal target for repeat sales over the 
years. 

The character of modern record storage containers 
again is an important factor in this sales picture. Much 
of this equipment is first used for the retention of rec- 
ords, then, when the need for the records has expired, 
the same containers are inexpensive enough to be de- 
stroyed with the records. 

This method assures complete confidential destruction 
of records, places a minimum of responsibility on 
storage area custodians, and allows for immediate re- 
placement by a container of the same size. 

The standardization concept can be one of the most 
valuable selling tools available to the dealer because of 
its simplicity in presentation and selling. Whatever the 
customer's record storage problem whether it be 
salary checks, policies, billing and accounting records, 
or IBM cards the same type of equipment will 
serve. 

Both large companies and small enterprises present 
opportunities for record storage sales. In both cases, 
conservation of floor space is important, as are speed 
of access, neatness, protection, and confidential destruc- 
tion. Systematized containers today are sufficiently flexi- 
ble to take care of the needs of both types of businesses. 

Often the creation of efficient record storage areas 
for one department will lead the dealer on to a system 
for the entire company. For the dealer, the most im- 
portant fact is that the best system is always the simplest 
system. In stressing simplicity, the dealer can build an 
ever-growing market. 
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TALLMAN ROBBINS CO. of Chicago, alert to the special 
needs for compact record storage files by county and state 
ental agencies, sold this installation of Bankers Box 
Staxonsteel files to the Cook County (Ill.) comptroller’s 


[he files house the county salary checks neatly 
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C) NE grand parallel and many minor 


ramifications can be drawn between the of- 
fice equipment industry and Chicago, host 
city to the 1960 NSOEA Annual Conven- 
tion and Exhibit 

The Water Tower, Grant Park and Buck- 
ingham Fountain, seen on the facing page, 
and the Conrad Hilton Hotel, convention 
site shown at right, are familiar Chicago 
landmarks to NSOEA members and their 
families 

But Chicago's many new buildings, ex- 
pressways and harbor facilities are taking their place alongside the 
old; modifying the familiar, exerting themselves in a city of vision 
adapted to the times of the land. 

The familiar and respected find their NSOEA counterpart in 
the many manufacturer-exhibitors, member-friends and esprit de 

ps of the office equipment industry. But there are new forces 
exerting themselves in the industry that serves all industries, too 
Automation and interior design have emerged from the familiar 
and demand in the open market that they not be ignored. 

NSOEA, in full recognition of these new demands on the 
dealer and his marketing approach, has set the theme for this 
convention. “The Revolution in the Office.” 

Two panels have been scheduled on the program to explore 
these two most dramatic additions to the skyline of the office 
equipment industry. One, “Automation in the Office Revolution,” 
will take a long look at automation’s impact on people, on the 
office and on management. Moderating this panel will be William 
M. Freeman, business writer for the New York Times. 

Another panel, “Revolution in Office Design,’ moderated 
by George Reinoehl, executive vice-president of the Executive 


Furniture Guild of America, will delve in the problems of What 


the architect means to the dealer, Creative selling for prestige of- 
fices, and How the small dealer fits in. 

From all respects, the trends of the times, revolutionary 
trends. will not ZO unheeded in Chicago, as they will not be 


ignored by the office equipment industry. 
















H. M. Stanley 





Travis Elliott 





Paul M. Butler 


11:30 A.M 


12 Noon to 


00 P.M 





10:15 A.M 


Walter H. Judd 





Ann Landers 


12 to 7 P.M 


7 








9:15 A.M 
W. C. Hume Nor Browning 
11:00 A.M 
Gordon Smith 
12:15 P.M 
Marie Bergson 
2to7 P.M 





W. M. Freeman 
Lorraine Werlla 
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7 P.M. 


Something 


Saturday, September 24 


Automation Theme Center opens at Foyer 
to Grand Ballroom. Open each day during 
exhibit hours. 


Exhibits open 


President's Grand Ballroom. 


Reception, 


Sunday, September 25 


Sunday Morning Service, Grand Ballroom. 
Music by Priscilla Hobrook. A businessman- 
conducted, non-denominational service led 
by Tom A. Stout, E. W. Curry Co., Pitts- 
burgh. Address by Herbert V. 
vice-president First National Bank, Chicago. 


Prochnow, 


Exhibits open 


Monday, September 26 


First General Convention Session, Grand 
Ballroom. J. Howard Patrick, vice-president 
NSOEA presiding Address by W. Neill 
Stewart, Jr., president of NSOEA. “Auto- 
mation in the Office im- 
pact on people, the office and on manage- 
ment, a panel moderated by William M. 
Freeman, business writer, New York Times. 
Panel members: W. C. Hume, IBM; Gor- 
don Smith, Univac Division, Remington 
Rand; Homer M 


Honeywell Regulator Co 


Revolution,’’ its 


Stanley, Minneapolis- 


awards in NSOEA store 
and NSOEA adver- 


Presentation of 
modernization contest 


tising contest. 


General Convention Luncheon for men and 
women of convention in Grand Ballroom. 
Debate: “Who Will Win and Why?” For 
the Republicans—Congressman Walter Judd 
of Minnesota, keynote speaker of Republi- 
can national convention. For the Democrats 

Paul M. Butler, immediate past chairman 
of Democratic national committee 


Exhibits open. 
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of Value for Men, 


Tuesday, September 27 


\ _M.—General Convention Session, Grand Ball- 
room. Mary C. Sutherland, Governor Dis- 
trict 3 NSOEA presiding 


A.M The Woman's Point of View.” A panel 
moderated by Lorraine F. Werlla, branch 
store manager, Chas. G. Stott & Co., Wash- 
ington, D.C. Panel members: Candace Ely, 
Foundation for Business Education, New 
York City; Maria Bergson, Maria Bergson 
Associates, New York City; Bea Johnson, 
KMBC-TV, Kansas City, Mo.; Norma Lee 
Browning, the Chicago Tribune. 


A.M. to 12 Noon—Dyivisional Meetings 
DistriBuUTORS—Grand Ballroom, J. Howard 
Patrick, vice-president, presiding. Speaker 
Lem Mercer, John Hancock Mutual Life 
Insurance Co., “Pension Plans for Sta- 

oners.”’ 

MANUFACTURERS—Lower Tower Ballroom, 
Bruce Adams, vice president, presiding 
Fre.D Division—Upper Tower Ballroom, 
Charles Hucke, vice-president presiding 
Speaker: Mike Sanyour, Harbridge House, 


on sales clinics 


P.M.—Convention Luncheon, Grand Ballroom 
Caldwell Harper, vice-chairman, presiding 
Speaker: Travis Elliott, National Restaurant 
Association, ‘People Are Fantastic!,”’ a dis- 
ourse on personnel relations. 


PM Exhibits open 


Annual Convention Party, Grand Ballroom, 
featuring The Incomparable Hildegarde in 
Mardi Gras de Paris 


Wednesday, September 28 


\.M.—General Convention Session, Grand Ball- 
room, “Selling in Suburbia” by Paul Ig- 

tius, Michael L. Saynour, Harbridge 

House, a special report on branch store and 


shopping center ope rations 
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Women of NSOEA 


10:15 A.M.—'‘Revolution in Office Design,” what the 
architect means to the dealer, creative sell- 
ing for prestige offices and how the small 
dealer fits it. Moderator, George Reinoehl, 
Executive Furniture Guild of America. 
Panel members: Perry Waldner, D. Wald- 
ner Co., Inc., Mineola, N.Y.; Art Reed, 
Latsch Bros., Inc., Lincoln, Neb. 


11:15 A.M.—"“An Outline for Tomorrow” by Roscoe 
Edlund of Rogers, Slade & Hill. 


11:45 A.M.—Annual Business Meeting. Reports by the 
president, treasurer and committees; action 
on by-law changes; election of officers. 

12 Noon to 4 P.M.—Exhibits open. 


7:15 P.M.—Annual banquet, Grand Ballroom. Presenta- 
tion of NSOEA awards, introduction of 
new president, musical program. 


Ladies Program 


Sunday, September 25 


3:00 P.M.—Tea and Reception, Grand Ballroom. Music 
by Sterling Strings, door prizes and gift for 
each registered lady. 


Monday, September 26 

12:15 P.M.—General convention luncheon. Judd-Butler 
debate. 
Tuesday, September 27 


1:00 P.M.—Luncheon, Guildhall, Ambassador Hotel. 
Speaker—Ann Landers, columnist. Music 
by Bill Tropper and his Trio. 


8:00 P.M.—Annual Convention Party, Grand Ballroom, 
featuring The Incomparable Hildegarde in 
“Mardi Gras de Paris.” 


Wednesday, September 28 


2:00 P.M.—Matinee performance Fiorello,” Shubert 
Theater. 


7:15 P.M.—Annual banquet, Grand Ballroom. 
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Metal Furniture Survey 


THE OSTRICH GAME 


“Prestige and growing aware- 
ness of the corporate image 
have made American business 
want to surround itself with 
well designed and well organ- 
ized interiors . . . Design and 
quality have become the first 
considerations and price has 
ceased to be a major factor.” 


ANCES by Robert Z 
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a new and sophisticated “It is interesting to note that 


group moved in to fill the one of America’s oldest and 


vacuum created when new finest industries. the metal of- 


corporate thinking demanded fice furniture field. by over- 
better answers to the problem looking and bypassing the de- 


f oftice furnishings. Three signer in former prosperous 


major groups, other than the times, has now defaulted con- 


metal office furniture dealer, trol of its future to designers.” 
became influential in specify 


ing and selecting furniture 


) i KNOWINS the industry its \X 


It 1 War II. 7 ndustry, whicl 
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d in to fill the vacuum created when new 


1 new corp rate thin! ing demanded better 
the problem of office furnishings. Three ma- 
ns. other than the metal office furniture dealer, 


nfluential in specifying and selecting offic« 
were, the space planner, a professional deco 
who knew how to reach and sell top 
secondly, the architects who began plan 

rs as well as exteriors: and thirdly, the in 


rs, functioning outside of major metro 


ikers actually made the new market and, 

nce, the purchasing agent found himself 
ontrol of planning office layouts and in 

When the purchasing agent lost his influence 
the metal office furniture dealer lost his 

ind even though his replacement busi 


ly secure, the dynamic and exploitable 


e and new office market passed into the 

OV OTESSIN new group s lling to top man 

l irket, is of course dependent on a grow 
e most of the ity is related to new 


new oftices. Present estimates, pr dicated 
received in this nation-wide survey, 
of this n rket at 1 to 20° of the total 


d sales of the mod 
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Robert Zeidman, director of the three-man 
interview team that put this report together, has 
been highly active in the design field around 

the country, as well as in New York City. 


He is president of Robert Zeidman Associates, Inc., 
well known industrial design 

consultants in the fields of corporate identity 
programming, package design, product design 
and new product development. The firm, 
which has been in business since World War I, 
today works in approximately 40 varied 
product fields 


Zeidman, who is 44 years old, holds a degree in 
industrial design from Carnegie Institute 

of Technology. He has had engineering post 
graduate work at the Case School of Applied 
Science in Cleveland and George Washington 
University in Washineton, DC 


ern lines ranged from a high of 40% to a low of 5%. 

The limitations of the new market are directly related 
to the individuals it serves and to the changing Ameri- 
can tastes, This revolution in taste is by no means con- 
fined to large metropolitan areas; take for example At- 
lanta, Ga 

There have been nine major office buildings con- 
structed in Atlanta during the past three years. All nine 
of the interiors were designed by architects or by in- 
terior decorators under the supervision of architects. 
Office furniture dealers were allowed to bid on some 
of the jobs, while others were negotiated directly with 
the factory. Manufacturers without lines acceptable to 
the architects never had an opportunity to participate 
in the bidding. 

The newest Atlanta construction is the Georgia Light 
and Power Co. offices for which the architects, Finch, 
Alexander and Barnes, have the complete responsibility 
for inside and outside design and execution. In San 
Francisco, Chicago and Los Angeles the situation is 
the same. With the exception of New York City, where 
the space planner is very influential, the architect exerts 
the greatest influence nationally on the new market. 


Design for Design’s Sake 
One of the most important factors for the purchaser 
is design. As far back as 1954, the Bulova Watch Co. 
of Flushing, N. Y., made its selection of office furni- 
ture completely on the basis of design. The chief exec- 
utives selected a line of metal office furniture for gen- 
eral offices, junior executives and executives, primarily 
because of its design. Excellence of quality and con- 
struction were taken for granted, and price was con- 
sidered in only one way; the highest priced line was 
eliminated from competition 
Top management in 1960 has become more and 
more design conscious. Successes in product and pack- 
age design have educated executives to the fact that 
design is a real selling tool. All across the country, ex- 
ecutives of large and small firms rated design as the 
most important buying influence. Additional indica- 
tions of the increased importance olf design is the fact 
that metal office furniture manufacturers who have 
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“When the purchasing agent 
lost his influence in the new 
market, the dealer lost his 
prime contact. And, even 
though his replacement busi- 
ness was relatively secure, the 
dynamic and exploitable new 
office market passed into the 
hands of the aggressive group 
selling to top management.” 


“Selling techniques in this new 
market will be different be- 


cause new forces influence 


buying. The dealer who sur- 
vives the transitional phase, 
will make a stronger entry as 
the factor of taste filters to 
small offices and businesses.” 


The Ostrich Game continu 


acceptable modern designed lines have experienced im 
proved sales in 1959 and dealers also reported ex 
ceptional activity in these same lines 

Prestige and growing awareness of the corporat 
image have made American business want to surround 
itself with well-designed and well organized interiors 
Top executives have taken over from the purchasing 
agent in quality installations, which make up the bulk 
of the new market sales. Design and quality have be 
come the first considerations and price has ceased to be 
a major factor. 

Field reports received during this stud 
fully analyzed before making any evaluation of func 
tion in modern lines. It is our opinion that function in 
office furniture has reached a high level of perfection 
and manufacturers realize that good design without 
function will sell only onc 

A cross section of opinion from architects, space 
planners and interior designers, emphasized the fact 
that designs in office furnitur: 
severe lines, more texture and 
particularly of wood and metal 

In New York, Joseph Mogolesque, executive vice 
president of Designs for Business, was en phatic in his 
opinion that the severe, sheer 


y were care 


tending toward less 


mixture materials, 


building was soften 


42 


ing, which would lead to comparably less rigid furni 


ture lines 


In Chicago, Robert Collins, director of design for 
Business Interiors, Inc., cites San Francisco’s new build 
ings as leading the way toward a new and softer look 


In San Francisco, Charles Stewart, head of the in 


terior design department at Skidmore, Owings & Mer 


rill, showed our survey team several <amples of a line 
free of a hard, straight look. The S.0.M. buildings for 
Crown Zellerbach and John Hancock are themselves 
less severe than the firm’s New York work, because 
building space is more available there. Certainly the 
buildings benefit from having mor open space around 
them 

With the intense influence exerted by architects there 
is little doubt that interiors will follow th 
design directions. As the exterior moves toward 


line, so will the interior and its furnishings 


In discussing design and human requirements, out 
standing experts such as Maurice Sands of San Fran 
cisco (designer of all the Bank of America interiors) 
felt that most manufacturers had reached a high level 
of development in regard to human engineering. The 
survey team ran into only a few isolated instances where 
new designs had fallen short in terms of the human 
element 


Wood in a Metal Factory 


The design is more, however, than form or linc 
Good design is the efficient utilization of materials. The 
trend reported is toward the use of more texture and 
color. There is no doubt that metal office furs will 
be using a greater variety of materials, because the ma 


ior forces in the new market have 


the need for versatility. Manufacturers of wood office 
furniture will be using more metal and metal office 
furniture manufacturers will be using more wood 

New York is the building boor ipital of the world 
In 1960-61, 16 major office buildings will be com 
pleted for a total of 11 million square feet. The pres 
ent pac New York building is ected 

least through 1965. The new market in New York 
is dominated by the Space plans I with th nite 
the second major force. Design direction in New York 
is somewhat more severe than in other parts of the 
ountry. With space at a premiun the ty, new 
buildings tend to go up straight and sheer, with an 
occasional set back from the sidewalk H h 
sheer line desk iS in voguc 

Chicago another building boom town and is also 
undertaking a tremendous amount of off renovation 
The new market in Chicago is controlled by t irch 
tect, interior designer and deal [ ne spa lanner 
§ a secondary force Horders a major of 
dealer, boasts large and very act interior desigi 
department 

Chicago to date has been following the New York 
design. How Jane Johnson, Skidmore, Owings & 
Merrill's Chicago interior design head, has beer speci 
fying the S.O.M. sheer look, but agrees with other 
OMT ice planning specialists that ther may be d 
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softer lines when manufacturers hire their own de- 


sign firms to develop new lines. 

It is hardly necessary to say that Los Angeles. is 
growing. During the next 10 years new building and 
office renovation will be at an all time high. In this 
area, the architect is the number one force. A Yawman 
& Erbe dealer in Los Angeles was emphatic in his 
feeling that office furniture was headed toward a lighter, 
trimmer line. He believed that the new furniture will 


represent 40 to 50% of the metal office furniture vol- 
ume in three or four years. 


Manufacturers on Both Sides of Fence 


Much of the building boom in Atlanta is in manu- 
facturing plants which combine general offices and ex- 
utive offices. The major force here is the architect. 
Atlanta dealers complain that manufacturers have let 


the dealers down and are playing both sides of the 
fence by selling direct to large purchasers. Presently, 
they are trying to cooperate with architects and in- 
terior designers and they feel it is possible to do this 
if manufacturers hold the line and restrict direct sales. 

Design directions in Atlanta are sophisticated and 
in excellent taste. Less severe lines have been an in- 
fluence here for some time 

New building in St. Louis has been slow, but ac- 
tivity is expected to increase in the Sixties. The makeup 
of the new market in St. Louis is interesting since the 
architect, interior designer and dealer have a better 


working relationship here than in other markets visited. 


For example, dealers worked closely with architects 
and interior designers and provided a complete plan- 
ning service for the Roco Petroleum Building. The ma- 
jor installation at the new Mallinckrodt Chemical 
Works was a completely dealer installed job. St. Louis 
proves that the dealer can still handle major installa- 
tions if he is not faced with severe competition from 
the interior specialist. 

San Francisco and Oakland are not only building- 
boom centers, but are setting the pace in design direc- 
tion. The new Crown Zellerbach and John Hancock 
buildings are the best examples of the newest building 

nds. It is expected that with elaborate plans for re- 
development of older downtown areas, the construction 
of new buildings will continue for the next five years. 
San Francisco is without question an architect's town 
and most of the interior planning is architect designed 
and supervised 


Dealer is Big Man in Baltimore 


Baltimore is a slow starter, but Chamber of Com- 
fficials predict building will be well underway 

the latter part of this year. The dealer is still a ma- 

in this area, but dealers here are progressive 

nd dynamic. Baltimore Stationery, one of the largest 
dealerships, works with architects and finds that archi- 
renerally taking more interest in interior de- 

1 planning. This dealer feels that there is not 


serious competitive situation as yet, but, nonetheless, 
has expanded its showroom and widened the scope of 
tvle and color 
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Some dealers, however, reported that they are be- 
ginning to lose customers to the architect and interior 
planner, which is usually what happens when building 
activity increases. 

The new market in Houston is controlled by the 
architect, with the interior designer second in influence 
and the space planner no factor in the market. The 
dealer is active and still a major influence. George Shaw 
of Maverick-Clarke, Art Metal dealer, feels architects 
and dealers can work together but he criticized man- 
ufacturers for their shortsightedness. He feels dealers 
need and can sell a modern metal line. Shaw estimates 
sales of metal lines in this area will be up 50% in 
the next few years. 

Pittsburgh was one of the first building-boom cities 
and has recently slowed down somewhat. It does not 
differ greatly from other cities as far as the dealer's 
ability to function is concerned. Pittsburgh is a trans- 
itional market where the dealer and architect are still 
working together, as the architect grows in strength 
this condition will change. Dealers show some signs 
of weakening because of high inventories and the ex- 
pense of maintaining planning services. 

Architects, interior designers and space planners, 
who control most of the new market, are responsive to 
manufacturers who speak their language and who ap- 
preciate the position relegated by these forces to office 
furniture. These people do not sell office furniture— 
they are involved in total interior design from rugs 
to lighting. 


Linear Ratio in Search of a Time Element 


The new design-oriented market will continue to ab- 
sorb more and more sales from the basic market. The 
new market will be an expanding market while the 
present basic market will be a contracting one. The total 
overall market will be a growing market as the economy 
expands. Today's new market will eventually become 
the basic market. 

Selling techniques in this new market will be differ- 
ent because new forces influence buying. The dealer who 
survives the transitional phase, will make a stronger 
entry as the factor of taste filters down to small offices 
and businesses. Dealers will also capitalize on offering 
customers additional service and product backing. 

The office furniture industry faces a dynamic future. 
In comparing 1960 to 1959 the range of sales changes 
in office furniture runs up from 4% to 11%. This new 
market, however, will make different economic demands 
on the manufacturer and extra effort will have to be 
made to influence the architect, space planner and in- 
terior designer. For those dealers who can successfully 
contact and sell in the new market, the manufacturers 
must provide assistance in the form of dealer education 
and sales training. 

It is interesting to note that one of America’s oldest 
and finest industries, the metal office furniture field, 
by overlooking and by-passing the designer in former 
prosperous years, has now defaulted control of its fu- 
ture to designers—the architects, interior designers and 
space planners. 
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A 1960 look has replaced 1920 atmosphere at the In-Sink-Erator Manufacturing Co., Racine, Wis., 
where the firm, maker of garbage disposers, decided that something had to be done to the office area 
to increase both comfort and efficiency. It was an office planning project which was carried out by 


Bruhn Office Interiors of Racine. Leonard Bruhn, president, and Kenneth Baker, an interior designer and 


manufacturers’ representative, planned the overall remodeling operation which encompassed ap- 


proximately 10,000 square feet of space in the 40-year-old quarters of the firm. 
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Here is the situation which faced Bruhn Of- 
ce Interiors in its installation at the In-Sink- 
Erator Manutacturing Co 
Pipes ran across the walls and ceiling. 
Unsightly linoleum was the floor covering. 
Office furnishings, while of modern de- 
sign, did nothing to enhance overall appear- 
ince of the office section 
To accomplish objectives. basic planning 
followed three basic steps 
1. Finalization of structural changes recom- 
mended by E. R. Wieczorek, In-Sink-Erator 
vice-president in charge of manufacturing, 
who later designed and engineered them. 
». Planning placement and design of furni 
ture for both functional and esthetic values. 
3. Co-ordinating an overall color program. 
Bruhn gave approval to Wieczorek’s struc 
tural recommendations which were basically 
thes Lower the ceiling from 13 feet to 10 
reet; create a reception area at the factory en- 
trance; add walls between, and create a top 
cutive office suite 
Work got underway with the lowering ol 
the ceiling. A framework was built and fissured 
Acoustone tile was used. To eliminate radiators, 
warm-air and cool-air ducts were placed be- 
tween the new and old ceilings. 
In the executive office area, slats were used 
n the tile to allow an evenly controlled amount 
f cool area to drop through in the summer- 
In the general office, cold and warm-air 


msters were used 


A warm and friendly atmosphere was sought 
the reception area where Baker and Bruhn 
d all-new furnishings, lighting fixtures, 


original oil paintings and planters. A specially 

rtitioned area was designed for the reception 
ist and specifications in luded a window that 
pens and closes « lectrically 

Befor these oft planning suggestions 
ould be carried out it was necessary to con- 
truct walls enclosing a reception area which 
had just been a part of the factory entrance 
The walls were then covered with a combination 





of walnut paneling and imported Japaness 


S. 
Ca 
PHOTOGRAPHS at ft and right highlight the 
by s ition achieved Bruhn Office Interiors at 
Racine, Wis. plant. Inviting reception area (up 
id ft) has sed-in partition for receptionist with 
window perating ectrically. Visitors (up 
P” right) step f: t reception area through a 
int tne [ t Note metal and moveable 
artitior 1 Vinyl-asbestos tile floor 
( t ght) Gene ( r in executive offices 


{ I oe ‘ t t of maim reception area 
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Office Planning . . . continued 


PARTIAL VIEW of present general office area. Note 
draped window and added partitions. Entrance to ex 
ecutive office suite is at far left. Each worker now has 
a “private office’’ space through use of partitions 


grass cloth in a cool green tone. The floor was carpeted. 

In the large general office area existing wood and 
glass partitions were torn down. Wood foundation posts 
running through the office were covered and plastered. 
Walls were replastered where necessary, and the striped 
linoleum floor covering was replaced with vinyl as- 
bestos tile. Next, modern metal and moveable glass 
office partitions were erected in a more intricate pattern 
for increased efficiency and to give both executives and 
their assistants more privacy 

One side of the office area had a series of individual 
windows, each covered with Venetian blinds. These 
were removed, and drapery strung from one end of 
the wall to the other, creating a completely draped 
window wall. The drapery used was a diffusion type 
that allows adequate outdoor light, while preventing 
glare and aiding acoustics 

The wall opposite the window area was painted 
with a soft, cool green tone 

Finally, the existing older wooden office furnishings 








SEATED in the new reception area In-Sink-Erat Mfg 
Co. are (from left) Ever Hammes esident; | 
Bruhn, president of Bruhn Office Interiors; Quin Har 
executive \ president and treasurer of the manufacturing 


I 
plant, and Robert M. Cox, vice-president 
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REMODELED office of In-Sink-Erator’s president, Ever Hammes. Walls are covered with walnut paneling and 
imported Japanese grass cloth. Heavy Philadelphia carpeting and Elenhank Designers drapes add to the har- 
mony created for the executive who sits behind a Jasper Office Furniture Co. desk. 
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were replaced. The result was a drastic change in ap- 
pearance, and an increase in efficiency and comfort. 

The last area to be completed was the top-executive 
offices. Here, an executive office suite was created by 
closing it off from the general office area, giving space 
for four offices, one each for the two vice-presidents, 
the executive vice-president and the president. 

To make it completely autonomous, the suite was 
given its own lobby and receptionist. 

Baker and Bruhn specified that floors be covered 
with heavy carpeting and that the general decor follow 
that of the main reception area. Walls were covered 
with a combination of walnut paneling and imported 
Japanes grass cloth. 

Desks in the individual offices were replaced with 
soft-line design, all-walnut conference types by Jasper 
Office Furniture accompanied by B. L. Marble chairs. 
Colors of other furnishings were specifically ordered 
to the tastes of each individual. Smaller items in each 
room were placed according to an individual need. 

According to In-Sink-Erator officials the office plan- 
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ning has result in better morale among the office and 
executive staff, an increase in efficiency and a better 
image for the company among its suppliers and cus- 
tomers who visit the plant. 


MAJOR SUPPLIERS 


Wood desks—Jasper Office Furniture Co. 
Wood chairs—B.L. Marble Chair Co. 
Sofas—Niemann, Inc. 

Steel furniture—Steelcase, Inc. 
Carpets—Philadelphia Carpet Co. 


Drapes—Elenhank Designers. 
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REPUBLIC STEEL BRINGS YOU... 


FASTER FILING... 
FASTER SELLING... 
MORE PROFITS 


Faster to file! Faster to find! Faster to use! Republic 
Steel Open Shelf Filing speeds office record operations 
—saving as much as 35-40% in time removing and 


replacing file folders. 





Every file folder is in sight, easily read, readily acces- 
sible. No drawers to jut out into work areas, aisles 
clear. No dead space. Even odd corners and recesses be- 
come valuable filing space with minimum upkeep. And, 
up to 75% more filing capacity. 

Show your customers how they can make better use 
of the cubic space in any room. Then, write the order. 
Use Republic Steel Open Shelf Filing to sell Republic’s 
big line of attractive, steel office equipment. 

Compare advantages, compare values. Write today for 
price lists, specifications, and dealer discounts—oppor- 
tunities for profits! Attractive dealerships available. 


See it at the Show... 
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REPUBLIC STEEL 
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Double Face Open Type Unit 


REPUBLIC STEEL CORPORATION 

DEPT. OF-1130 

1441 REPUBLIC BUILDING « CLEVELAND 1, OHIO 

Please send more information on the following products: 
[] NEW...Republic Steel Open Shelf Filing 
() Available Dealerships— Republic Office Equipment 














Name Title 
Firm 

Address 

City cl Zone __ State 
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Thinking dealers 


sell Harter chairs 


largest line for complete selection, fewer inventory problems 
Fifty-six models to choose from—one for every job function, machine 
operator to executive. Gives you complete line reliability —the right 
chair for every prospect. You don’t have to gamble on delivery from 
several suppliers. 





Think 


Think 


Think 


recognized quality that reflects your reputation — a better 
product for a longer profit! 


The Harter ‘“‘quality’’ reputation complements your own. People 
know you through your products. When you sell Harter, you sell a 
better product for a better margin of profit. And Harter product 
dependability makes this a long-lasting impression. About the only 
call back you make is to take an order for more chairs! 


advanced design to sell today’s style-minded, function-minded 
buyers! Complete promotional tools and advertising support 
— national and local! 


Harter dealers are out ahead of competition with advanced Harter 
design . . . exclusive cantilever-arms and tri-tapered legs on the new 
CRITERION series. Functionally, Harter offers more leg freedom 
with the new CRITERION cantilever “‘open’”’ arm. 

These advantages and others are pounded home to prospects all 
year long in general business magazines such as BUSINESS WEEK 
and FORTUNE. 

Promotional tools go beyond pretty pictures to provide Harter dealers 
and salesmen with planned selling tools that help them sell more 
Harter chairs. The Harter Wall Chart at the right is a good example. 
Others are a book showing all upholstery and enamel color combina- 
tions, full color catalogs, and striking point-of-sale displays. 


GIVE THOUGHT TO THESE FACTS—FIND OUT MORE TODAY 
Just mail the automatic coupon for complete information. 





For complete information write your name on your letterhead 
and send to: 
HARTER CORPORATION 


925 Prairie Avenue, Sturgis, Michigan 
CANADA: Harter Metal Furniture Ltd., Guelph, Ontario 
MEXICO: Briones-Harter, S.A., Lago ilseo 96, Mexico 17, O.F 
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New Products 


Lnus lal pane i 
styling is the keynote 
t the new Consul line 
f chairs being int 
luced by the IMPERIAI 
DesK Co 1312 © 





Florida St., Evansvil 
Ind The series Uf 
1eS an xecut 
posture chair and a 

I Ket-type ari 

cna The new chairs 
, 

ire available in three 





finishes in genuine wal 
nut and speciai finishes 


an be furnished on re 


quest. Upholstery is of I addition of a new calculator desk to the 4000 Fashion 
tered in a wide colo Aire desk line has been announced by the WESTERN MFG 
. selection of top grain Co A N. Highland Ave., Aurora, Ill. Among the desk’s 
leathers Naugahy ie pec features are a rubber grommet f cord conceal 
ind fabrics or in dis it center drawer with pencil tray and lock and inter 
tinctive combinations hangeable side drawers that operate on nylon glides 


Inquiry Card No. 1 Inquiry Card No. 


LHI VENUS PEN «* PENCIL 
CorP Lewisburg lenn., 1S 
introducing, ex usively SS 
through stationers, its new 
eraser-tipped B Pen-cil 
black ink fort tion de- 

“ 








which contains “ pencil- 


zed in handy dozen boxes, 


signed to look and erase like 
lead. The ballpoint pen, pack 





incorporates such features as 
pencil-balanced wooden bar 

rel, cone-shaped Ktended 

point with chi e ball which 

writes smoothly at any angle 
The “In-Dicator’’ system designed by the Epwarps Co and a generous ink supply 
Inc., Norwalk, Conn., helps keep track of key office pet Besides black. the other colors —_— 
sonnel. When the switch is flipped “in t,”’ the re available are blue. ereen of 
ceptionist will know if the person wanted is available by red. all with ink erasability 
pressing a button corresponding to his nar A green light Inquiry Card No. 4 
indicates he is in, a red one show is out 





Inquiry Card No. 3 


I BOHN DUPLICATOR Co 
i444 Park Ave New Yu rk 
N. ¥ has announced 


n lel of the Contex ca 





( t with several improve 


tS in division, Now 





nd, operates like tl otor 
bar on electric machines. The a Oe 
pany states that this actu tea | Ve 


iting principle enables th [HE ROTOLITE SALES CorpP., Stirling, N. J., has developed 
( ontex to attain speeds that a new Whiteprinter with a fingertip speed control that does 
equal or exceed those of ele away with gear changing. It makes sepias and foils as wel 
tri achines is white prints. The patented single lamp construction 
Inquiry Card No. 5 akes it easy to operate and holds upkeey sts w 


Inquiry Card No. 6 





For More Information Use Inquiry Card on Page 67 
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Smith-Corona portables 
now guaranteed 5 years 


First 5-year guarantee 
in the portable field! 


Here’s another exclusive Smith-Corona selling 
point ... added proof of Smith-Corona quality. All 
Smith-Corona portables now carry a full 5-year 
guarantee! 

No other portable 
a 5-year guarantee. And no other portable guar- 
antee is as all-inclusive as Smith-Corona’s. Every 


domestic or foreign — has 


Smith-Corona portable model is covered. If any 
part proves defective, Smith-Corona replaces it. 
[t’s as simple as that. 


A guarantee you can use — This exclusive Smith- 
Corona 5-year guarantee will be a sales-clinching 
extra for you. You can use it to back up your 
selling story on Smith-Corona’s exclusive features 
and quality. 

With Christmas not far off, it’s time now to 
display, promote and sell Smith-Corona — the only 
portable line with the 5-year guarantee! 


National advertising — Smith-Corona portables 
are being advertised this fall— full pages, full- 
color in LIFE, LOOK and THE SATURDAY EVEN- 
ING POST. Student portable ads are appearing in 
SEVENTEEN, SCHOLASTIC, BOYS’ LIFE and AMER- 
ICAN GIRL. Watch for these sales-making Smith- 
Corona ads in the nation’s leading magazines. 











GALAXIE 





STERLING 





SKYRITER 


In| SMITH - CORONA 


DIVISION OF SMITH-CORONA MARCHANT INC. 
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New Products 





A new professional drawing 
19 inch drawing board plus 
ing and calculating instru 
duced by the C-Turu RULER ¢ 
St., Hartford, Conn. The set 


most popular precision engineer 


packed in a colorful box with 
on the outside cover for fast s 


Inquiry Card Nx 





The new duplicating mact 
CopyMAKER Co., 3597 Lee R 
20, Ohio, is a complete, low 
ess duplicator which copies 
lucent in a simple tw 
There is no negative 
directly from the origina 
Diazo-type dryprinting pat 
Inquiry Card No 
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Visionk } 
ti \ 
sanies for tl nte 
t Office furnishings 
quipment. Manutfact 
ABBOTT-LANE INDUSTRIES, 24 
Merrick Rd., Be e, I 
] N y tne 1ii-p S 
ean is p ared f se 
simply dropping one \V 
Kicen p< le f the 
Dile¢ pi st Sf ISpe , 
ks The use wMen idds cig 
. neces of lary ¢t 
en in iS sprays © ' 

Winds surface to be cleaned. Ih This Faries desk featuring vered re 
Se no harmful chemicals t flector for soft, glare-t ghting nnounced 
be ; scratch the finish on mac by the Fostoria Ci M St., Dept. 7 

: rr antertere witl sensit Fostoria, Ohio. TI I Sigt s 
hHanismMs yestrain Dy liitus " 
Inquiry Card No. 8 Inguiry Card Ni 
2 IN« 
se folding cl D Eas 
sign f ‘ ' a. 3 ! 
st Deen 1D - €sk 
trodu t tC | ¢ 
HAMI N SPECIALT of Stay 
PROI CTS CORI exzs 
Eastl ton, Mass in t $a 
[his desig 





\ D stec S 
nstr tion featuring ts tf st 
i ru contorming 
t seat ar ot 
+ tah! nt Stanle nd 
Dack $ perfect f t ¢ 
ssro s saies t 
eetings he hat BSI t 
5 _ t Ss kK < +} 
Sta 
> ” Re piace <? p ] é 
1-SKI ibber L, it 
t I t are in t t is 





Inquiry Card No. 10 


5 | r 5 ‘ sters 
‘ x ‘ r ils s k oO 

‘ ‘ PLATE ( N. 1 O 4 Pas 
lena, ( M 


Inquiry Card No. 13 Ing 
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CALENDARS ARE 
CALENDARS...BUT 


HELPS Success gives you 


Users of Success desk calendars 
start the year right. This 

handy pocket calendar included 
with every refill pad, serves 

as a constant reminder of iG? 
Success Calendars. 





h oe ” it 
An industry first! A beautiful, 4-color booklet All refills specially packaged for easy purchase 
proves why Success calendars are better and use. Pads are banded or string-tied. 
made, have more selling features, are easier, Simply remove carton or protective overwrap. 
more profitable to sell Inner band holds pages, eliminates loose pages. 


Re sure to 


‘iccess | GCOLUMBIAN. 722 WORKS, INC. 


STORY 
Write for copy 2300 WEST CORNELL STREET © MILWAUKEE 9, WISCONSIN 
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When you 
think of 


CALENDARS... 


think of 


SUCCESS 


el 





New Products ned 


Peerless fibre ont! tal 
machine tool contr 

lata processing applicati 

s available tron the NA 


TIONAL VULCANIZED |! 





nized fibre the 
p nas t genness luf ! 
vy sf tcl factor in re, 
pacity. It sists gl 
] ny na iS Dest it 
ntint ing an 
ste tapes. Me int 
[ n $s guar 
vailable, colors, sizes and 
Suitable for office or library this new mod lelivery may be obtained | An all metal desk f oftice and institutional use 
book shelving from the Equirro D AURO! writing the mpany at tl has been introduced by BARLER METAL PRODUCTS 
EQUIPMENT Co., Aurora, II! in a ibove address and asking f IN¢ Goshen, Ind. T! new desk has a wood 
plete range of sizes. Sliding sl! k in pla Bulletin 1 grain finish plastic top and front with metalli 
yet release at a touch for instant stment Inquiry Card No. lk beige sides and ba Top edges, drawer pulls 


Inquiry Card No. 1 and ferrules are 
Inquiry Card No. 17 


THE WEBER Ce This inch Combo 









? } ; 
Lo Co 5 ' puncl nd binder, a 
McKinley St.. Chi . F machine that con 
> 
izo Heights, | : bines a punching and 
is introducing cha $ plastic binding opera 
3 : 
Doards ind ork ‘es tion in a singie unit 
boards framed in 4 has been developed 
tainless stec A Dy tl GENERAI 
feature f the new BINDING Cor} 1101 


Skokie Hwy North 











able chalktroughs brook I Intended 
ind hangers whicl est li ror ITICES 
permit hanging ind plants where 
either vertically or Dinding ¢ i) 
horizontally to ht not a full 
xXxistineg space ¢ equip 

rheretore n s f the machine 
ymbinations of tw ofters JUICK eco 

three boards n n ethod of 

De worked out t bind: great 4 
pre 1€ ; oe pict riet paperwork 


essage ente! 


Inquiry Card No. 18 Inquiry Card No. 19 
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A new table designed to pro pace f t 





average office machine and allow m for neces Z me 
i i¢ 
Sary books. cards or papers | n anf <t SS r 
: ‘ ‘ ‘ . - i ii 1 
by LYON METAL Propucts, IN¢ 3 Plant A 
. Mass if ; ntlenaiins. aim 
Aurora, Ill. Finished in enar a . Ate ay 
, A 1 Ot iCTIVI b S é 
top, the table is 36” wide a take abate Bot! odels « ; ‘ Fitna 


Inquiry Card No Inquiry Card No. 21 Inquiry Card Ni 
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Smart office equipment dealers are making big money 













“This new free book shows you 
how to increase total volume 
by $21,600 the first year” 


Discover how to make big money fast 
by selling bigger Productivity, Efficiency, 
Profits to your office equipment customers 





The partitions that put profits 
in pockets... like magic! 





Visit our ex- 
hibit in 647- A 
during NSOEA 
Convention 









































ped s } 
NR 
A I \ x N 
SS BS 
) eS 
Nort! | 
tendae< 
ine 
eee g 
— 
~ ——— = 
ZB z 
No. 19 a 
Magic-Sales Kit 
puts an easy dem- 
onstrationin your 
clients’ offices for 
’ ‘ ‘ £i4 ' Let fast proof. 
Now, flexible privacy creates new business Mail coupon to- 
economies, upsefficiency and morale33%. day for NEW 
Here’s a new, big, profitable item for you to sell FREE BOOK 
and it’s so easy to do. Alert dealers are making ; 
easy WALL/ETTES sales merely by demonstrat- 2 ee ee ee ee ee 
ing how efficiency ups output, output ups profits. WALL/ETTEs, Dept. OA-106 
It’s done—like magic—by bringing total effi- Milwaukee Stamping Company ; j 
ee 800 South 72nd Street, Milwaukee 14, Wisconsin 
ciency and order to chaotic offices that need help : 
1 don’t aliens how oi in te the aoletl Gentlemen: Please show me the magic way to faster 
and < on realize how simple 1s 1e so ution. j sales and bigger profits. Send me the new free book. 
Rd Show them how to bring the “Space Age’”’ to 
their businesses—and pep-up volume. You'll a Name ' 
make more money in one sale than from selling Title 
1 desks! Get the details now i Firm ; oe i 
Milwaukee Stamping Company: Ferrometal Division 4 Address . — — ! 
800 South 72nd Street - Milwaukee, 14, Wisconsin City Zone State 
2 ee Fe ee ell a 
0/60 OA-10/60 57 











New Products 


CoPYMATION, INC., 
5650 N. Western 
Ave., Chicago 45, IIl., 
has announced three 
moderately priced 
Copymate office pho 
tocopy printers and a 
complete line of pho 
tocopy supplies. The 
company believes that 
the addition of these 
items to line of 
products will permit 
its dealers to supply 
all office and factory 
copying needs, not 
only in small offices At 


its 


but in heavily-staffed MARK 
offices for multi-de Prosne 
partmental use witl ; 
Inquiry Card No. 23 nd 





THE IpeAL SysTeEM Co., 2347 
Los Angeles, Calif., now has 

bookkeeping and tax record wit 
showing “how to do it.’ With ev 


will Rive 


Card No 


ordered, the company 


Inquiry 
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cil king kit is being offered by West 
STEM IN« I Prospect Ave Mount 
he kit in les Web-O-Print handprinte 
tan st ils, a f nce bottle of fade 
r ink sty Ss nd plete illustrate 
ssing and irking 
Inquiry Card No. 24 
Production of a new type 
bill of lading designed for the 
trucking industry has been 
announced by the CONTRO! 
FORMS CorRP 655 Fairview 
Ave., St. Paul, Minn. Called 
the Freightrite syste! t 
new bill of lading is 
mo ssibl« through the use 
paper printing plates wl 


nable all the paper work 


. , 
i Shipment of goods t De 
printed without typing bi 
Che system requires the sl 

i 
per to use a bill of lading 


part of which is the new! 


lesigned paper printing plat 


the Address 
graph-Multigraph Corp 


deve loped by 


en books Inquiry Card No. 27 
I Gal R RUBBEI 
S M Co 66 S. Wasl 


st Wilkes-Barre 


I ttering “Penci-Pen 
ased desk type ball ‘ 
pen with a medium point in | 
. - * 
t s: red, black, green 
na Diue Formulabs pre 
test INK 1S used In the 
pens This ink has been 
gt tested b the 
pan nd S Said be 
Satisfact rte i mini 
M f < wr! ] < 
sf ens K 
] t } b y In 
ssorted f € 
Inquiry Card No. 29 





One of the newest 
products added t 
the line of ste 
office accessories 


b 


manufactured Dy 
Lit-NING PRO! 


Co., 170 N. R 
son Blvd B 
Hills, Calit is tl 
time card 

odel 1-TCR. It 


available in 


tan mist grec 


green s1zed 
tickets 4” x « 


particular 


measures 36° x 
x 2” and weigl 7 
pounds pa K ¢ 
Three other 

are available f 


tickets fron 


rT fs" = S 
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Business forms on which key ntrol data is 
mrinted in giant sized type for f curate han 
ling Of material f f n f 
CONSOLIDATED B sess System nye 
Vesay St.. New York. N. ¥ 
Inquiry Card No. 28 
l t ¢ 
Kl geniy f 
’ 1 an el 
‘ [ x MEI 
S ) N 
I nsw 1 Cl g 
T 
| . 
f ; ra It 
Hand ¢ f 
Inquiry ( 1 Ne 40 
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ingle source for 5000 items increases net profits 
means — standardized selling .. . 

mplified inventories... less capital invested... 
concentrated purchasing . . . quantity and car- 


. better service . account- 


oad dise ints 
with one supplier... one line selling which 


informed salesmen 


YMC IRQ Uae atte §=6This is the most 
complete dealer franchise in the industry. From 
the enormous Shaw-Walker franchise of 5000 
items you can fill nearly every office require- 
ment. Broader line means extra profits. 


Only the Enormous 


Shaw-Walker Franchise 
gives you ALL 9 





profit-makers* 


3 Simplified Tailutm To dealers, the Office 








Guide means plus sales every day. It is the 
only complete sellers’ and buyers’ catalog in 
the industry. Quantities distributed bear dealer 
imprint. — This “Junior Salesman” produces 


extra profits for you. 


. “Built Like a 
Skyscraper 





Pe Sea tt ema tere iitam Among the 5000 


items in this enormous franchise are many fast- 
selling repeat items that can be purchased only 
from the Shaw-Walker dealer, extra profits. 


atl mae te Shaw-Walker sup- 


plies sales training and a constant flow of pro- 
ductive sales aids that make salesmen more 
productive, — extra profits for you. 








Po Best Known Trade-Mork Fit! 
the slogan “Built Like a Skyscraper” is the 
symbol of quality and time-saving. Since 1899 
the man jumping in the file drawer has be- 
come the best known office equipment trade- 
mark. Consumer acceptance means extra profits. 











SGHAW-WALKER 


HOME OFFICE—MUSKEGON, MICHIGAN 


*Right now there are a few cities in which we 
are willing to make a change. Yours may 
be one of them. Write Muskegon today. 


9/60 OA-—10/60 


MCMC Chaim Full pages in 9 na- 


tional magazines sell time-saving, space-saving, 
record protection, the Office Guide. Monthly 
circulation, 5% million. These ads produce 
qualified leads, build prestige and lift you 
above the crowd, — extra profits for you. 


RMU Ue hte 3 For your 


use in closing the big jobs, Shaw-Walker main- 
tains panoramic displays in 14 major cities. For 
faster service, warehouse stocks are strategi- 
cally located, — extra profits for you. 
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The one for your money 
is the big one at the show! 





A bigger profit maker than ever before 


The New Remington Standard’ 


designed for high-sales volume! 





Starting this year, agent-dealers everywhere will be 


high-speed Remington 


selling the new high-style, see it at the 
Standard. Small wonder it’s the big talk of the show N Ss O = A 
... the big profit maker of the year. Get in on the . 

, convention 


biggest typewriter opportunity in years... get full 


details at the NSOEA Convention, or contact: Booth #329-W 


7 Kland 
Memington. DIVISION OF SPERRY RAND CORPORATION 


315 Park Avenue South, New York 15, N. Y. 
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“400 STAXONSTEEL R-Kive 


STORAGE FILES TRANSFER FILES FILES 


























BONUS 


STORAGE UNIT RECORD BINDERS STRING BINDERS 














“ERS 


> & 


oY a) 
% Duc’ 
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ee 
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Our sole channel of distribution is through the recognized stationery and 
office equipment dealer. To facilitate this distribution we have established - 


nationwide WHOLESALE DISTRIBUTORS on a selective basis who 
carry generous stocks to serve you quickly and economically. 


Write today for our new catalog describing this complete line of 
Record Storage Filing Equipment. 


BANKERS BOX COMPANY 


Specializing in Record Storage Equipment Since 1918 
2607 N. 25th Ave., Franklin Park, Il. (Suburb of Chicago) GLadstone 5-7700 
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New Products 








DoLIN METAL Prop 
UCTS IN¢ 415 Le 
ington Ave Brook 
ivn 16 N y nas 
st addéd ft its iin 
of steel transfe nies 


glide equipy i if 
ers nd in 
(side I nsior 

(16 1 wide 

Q higl nd 1 */2 
deep). This file 1 
be nteriockéed tl 
and drawers inter 


changed with its 


the 


two drav 








panion " ; 

' A new modular desk measuring only 
hile shown above 

, ; MASO Propucts D INTERST 
n Six-drawel! init 

cts Co., IN¢ 666 Lake SI D: 

Inquiry Card No. 31 
two steel drawers and ir-pror 


Inquiry Card No. 3 


Q 


x 42” fron 
METAL Prop 


hicago 1! Ill 





4 binatio 1S 

A vinyl clip folder has been Ic} The new “Lock-A-Matic’ book caddy fea 

office, school or industrial us & ACCESSOI ¢ tures adjustable, self-locking k ends and 
M. VERNON, IN«¢ 65 D S DI 7 center braces f ided s f in holding 
York 7, N. Y. It uses 814 x t! t ners ounted on ) ¢ any weight or e books. Dx ped by th 

features a spring clip to hold board I act id is pack ; in BERNAY Propuc Co S. Wells St 

cil and a full-sized pocket f ne dag Chicago 7, I 

Inquiry Card No. 33 Inquiry Card No. 34 Inquiry Card No. 35 
R or GLO IN« 








nas signed l 
Sta Lent ge Dé 1g 
the f patent Sr 
Flig 
. +] 
into st 
. f +) L ry 
7 Si g SES § it 
# | 
| : chon ‘ 
= s hal > 
To achieve the modern look i i 
plywood seat and back chai: ng fact 1 b Bip s 
the Howett Co., Drv., Acme § Co E. First St 
St. Charles, Ill. Model No 
ber and upholstered in Na Inquiry Card N , 
Inquiry Card N 3 
For More Information Use Inquiry Card on Page 67 
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why is FLAGSHIP 





first in every finish... 


and first in quality for every duplicat 


The FLAGSHIP Line of metallic back car- 
bon papers has earned its number one rating 
by superior performance. When you offer 
FLAGSHIP your customers get longer wear, 
cleaner copies without feed-roll streaks, and 
the non-slip and ease of handling features that 
only FLAGSHIP provides—all at no extra 
cost! Ask the dealer who has a FLAGSHIP 
franchise and he’ll tell you that with 
FLAGSHIP you'll sell more carbon easier 
than you ever have. And repeat orders go to 


sit us at booth 2136 


N.S.O.E.A. Chicago Conventior 
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you because your franchise is protected. 

But FLAGSHIP is only a part of a broad 
line of fine Allied products—for every dupli- 
cating need from orange diazo carbons, a 
complete line of spirit products, to fluid- 
eradicable ribbons. 

The franchise may be open now in your 
vicinity. 

Write today for more information on how 
to make your carbon and ribbon sales an 
important profit producing source for you. 


ALLIED CARBON AND RIBBON MANUFACTURING CORPORATION 


General Offices and Factory: 165 Duane Street, New York 13, N. Y. 
Western Office and Warehouse: 3425 So. Main, Los Angeles 7, Calif. 











New Products 
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Rite 
to th 
ball 
ALL-R 

41 H St 
Hacke 

Che 
lar k 
and b 
The shay 
tacilitate 
tion betw fir 
gers ft nd 
the other M The SE-77F”’ f automatic ele 
crograpni tric sta pert fastening jobs 
wane & . £ ; - quich ind ess operator 
fast-dryin Meas ncne ! fatigue | nn the STAPLEX 
last ng ink S t net is s Co ’ Fif A B L n 3 N.Y 
Inquiry Card No. 38 ind Dulfet type Inquiry Card No. 40 

Inquiry Card No. 39 


! st 
( he 
st 
n 
ers to 
ite I 
} We { 
neces, ( 
pl 
seif-contain s 
were r 
n ri 
“The world’s most compact l’ is It is being 
ting | | 
the way the Monroe ( Ma ( in th 
Mitchell St.. Orange, N. | LA-9 fig States | M 
machine. A ‘‘Quick-Shift g fast OF CANADA, L1 
carriage shifting, and at Merton St 
grouped in a compact area fi Ontario, Canad 
Inquiry Card No. 41 Inquiry Card No. 42 





The Registrar, an easy-to-us 


tects checks from fraud 

point pen has a roller 

used with its counterpart 

plate, perforates the check. F: 

INc., 3745 N. Kedzie Ave., Cl 8, | 


Inquiry Card No 
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MA A new oncept n portable ty t styling ha 

( R R NY been introduced | COM MOD B ss MA 

CHINES, IN¢ H St., N York 13, N. ¥ 

— ; Ihe Varsity is t port é th segment 

: . es shift and stan board I ghtweight 
—— ortast Co-Mi sists 


Inquiry Card No, 44 
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Over 

150,000 students 
participated in Facit’s 
Ist National T'vping Contest! 


& Medals and Prizes were awarded 


to more than 4,000 winners. 










Upper Right, students competed in Facit’s 
Typing Contest. Accuracy was rated 
before speed — a unique concept 
which won the praise of high school 
teachers. @ Upper Left, Shirley 
Schultz of Alexandria, Virginia, 
received a Facit deluxe portable 
from Edgar Noll of Noll Business 
Machines, Inc., Philadelphia. Shirley 
was one of 25 Regional winners. 

® Top, the ten highest-scoring Regional 
winners, their teachers and parents were 
entertained in New York by Facit, Inc. 8 
Bottom, Shirley Iley, national winner. Miss 
4} Ol] N BAG eS Iley and her teacher will travel to Sweden as guests 
IP of Facit, Inc. Learn how you can promote this unique 

educational contest and aid the typing teachers in your local 


\ r; 7) 1) NAVAIG (0) NNIL secondary $< hools Write now for full information. 
segment ACIT, IN 


NC., 404 Park Avenue South, New York 16, New York 
CO NE SI N @) "U ) 235 Montgomery Street, San Francisco 4, California 
2807 Central Street, Evanston, Illinois 
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Join Stebco's / 
* To 


FROIMIC oie, - 





sig 
SOIR IOVS ; 
you’re bound to win with 
Stebco in the bin! Ni 
Don't settle for half a loaf when the “whole e 
loaf’ of business case sales can be yours vat 
for the showing. Feature Stebco Cases for an 
all they're worth—not just leather, not just sp 
Tufide but both “Quality Twins.’ Remember, Ca 
they're products of the same factory, the for 
same fine craftsman with a background of 42 
years of perfection, even in the smallest de- 
tails. No finer product so reasonably priced. i 
That's why so many of the country's top This 
stores are Headquarters for Stebco Student oler 


and Business Cases ... why “blue chip” 
firms insist on Stebco. 

So ...c'’mon over to our “Profit Party”... 
you're bound to win with Stebco in the bin. 


















of TOP GRAIN COWHIDES 
“if it's made of leather 
STEBCO makes it BETTER” 


SURPRISE PARTY — see us at 


THE NSOEFA SHOW — room 556 


Stebeco PRODUCTS, Chicago 7, III. 
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QUICK SERVICE |= >1uce Gureau.. - 


OFFICE APPLIANCES 


INQUIR Y CARDS Pf Please ask the manufacturers, indicated by the key 


numbers | have circled, to send further information 
without delay. 


A's 





This service is restricted to dealers and whole- 
salers in the office equipment and supply field 








New Products 


To obtain more information about any of the NEW PRODUCTS 
new products in this issue which carry the 
key numbers 16 to 90, simply circle the cor- oe ue 
responding key numbers on the card at the ° 8 19 20 21 22 23 24 25 26 27 28 


J ule . 31 32 33 34 35 36 37 38 39 40 41 42 43 
. | at _Y will be 
right and mail at once. Your inquiry wi 46 47 48 49 5SO Si 52 53 54 5S 56 57 58 


» without delay. 
forwarded — Sey 61 62 63 64 65 66 67 68 69 70 71 72 73 74 7S 
76 77 78 79 80 81 62 83 84 8S 86 87 88 89 90 


' 23 485 6 F B@ MY @ 8 02 08 14 OB 


= 
Sas 


SALES STIMULATORS, CATALOGS 


10} 102 103 104 105 106 107 108 109 110 
til 112 113 114 115 16 117 118 Wg 120 
Sales Stimulators 12) 122 123 124 125 126 #127 #4§28 «4129 «130 
13! 132 133 134 135 136 137 138 139 140 





To obtain more information about any of the 


man les aids described in this 

ponge srtage * ~s b th 4a October 1960 issue of OFFICE APPLIANCES 
ssue, circie tne ey numbers on e car a Card void after ember 1, 1 

right which correspond to the numbers as- 


signed to the Sales Stimulators. Mail the card 
promptly. 








Position 





Compony 





Business Address 


























City Zone State 
New Catalogs 
| 
To obtain copies of recent catalogs or price 'or,rz2ziez o0 1ooos 3 
. . . . > a a 
sts described in this issue, circle the key < a 3 5 oz gz 35 =m 29 3 O > 
numbers on the card at right which corre- ; e z°? 23 38 58 82 38 4 Sof 
a tin : he N ° fe] ~s = z eS ey. y 2 
spond to the numbers assigned to the New 3 eR fR ak § fz z 28> 
= . ) : = 3¢ H ¢ - PFs 
Catalogs. These requests will be promptly Ie ea e8 3. gS o 888 
forwarded to the manufacturers. # = -%  . 3°38 2 fo 
- | =) ° " & 
=3 8¢$ *8 e3 » 53 3 = a 
2 - zg 3 33 23 3 3. s O zg * 
: ~§8 2 84 28 28 2 og t 
s 322 =f ss $ 7&8 
‘This service is restricted to dealers and whole- + 323, § 3, g 3 o8 
;' he offic j 2 ee & £2 2 28 
4 olers in the office equipment and supply field. eas 3 8 5 3 5 
| a 28 -- : ga Fi 
as a » 
2 ae 8 & g 4 
' c 3 Y 
| : 32, § 25 Ege 
) 237 2 3 a8 73 5° 
é oo > 
e°2 ¢ g7 32° 8 
> 2 8 
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yi LIGHTWEIGHT CHALKBOARD 


Ready framed in a modern attractive lightweight anodized 
aluminum. Ready to hang or stand on an easel. Writing surface 
coated with actual pulverized slate. Green or black. Writing 
surface on one side with chalk tray, or both sides without chalk 
tray. Sizes: 18x24, 24x36, 36x48, 48x60, 48x72 








‘ 
7 
ice he. 

e LIGHTWEIGHT CORK BULLETIN BOARD 

Companion to the chalkboard above. Quarter-inch Apex self- 

healing cork bulletin board mounted on 14” hardboard is 

plastic impregnated for easy washability. A wipe of a cloth 

cleans it. Sizes as above. Available in soft shades of tan, gray, 


green, blue or coral. 











* 


/° MICROBRUSH FIBERGLASS ERASERS 


Modern, attractive erasers that provide years of efficient use. 
White fiberglass bristles permanently imbedded in light gray 
plastic strike a modern note in chalkboard accessories. Excellent 
erasing. Outlasts rubber erasers by far. Perfect for the modern 


board room. High margin. 








PRICES, New DISCOUNTS, New PROFITS 


lake a look at our new price list, revised in September. You'll 
find that many of the old staple items have been reduced. And 
the dealer discount schedule has been greatly simplified by the 
use of a standardized discount. Result: in most cases, there are 


higher margins for you! 


Yet the fine quality of New York 
Silicate products has not changed a 
bit. Its obviously superior material 
and workmanship will still be evi 


dent to your customers... you'll get 





USE THE REPLY CARD AT THE FRONT OF 
THIS DIRECTORY TO SEND FOR CATALOG 
AND PRICE LIST OF THE ENTIRE LINE 


Chalkboards * Cork Bulletin Boards * Glass Door 
Bulletin Boards * Changeable Letter Boards *« 
Swing Leaf Boards * Crayon Boards * Slates * 
Chalk * Erasers * Crayons * Chalkboard Accessories 








aA" Ae £0151. SILICATE 





no profit-killing complaints nor 
returns. For a higher net, make yout 
next order out to New York Silicate 
Book Slate Company. 


OA-—10/60 








= lele), Ge) a ae etel iar th wal, lon 600 Old Country Road 
Garden City, New York 
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New Products 















“Multibin"” is the 


line of storage cabinets 
CAMPRO Propucts, IN« 
Rd., Canton 1, Ohio 


latest 


The 


bines standard sized drawer 
double-deep units, enabling 


modate many large items 


Inquiry Card No 





THE SpeED-O-PRINT Cor}! 


Ave., Chicago 13, III 
photocopier. Model 9-B 
tained unit for table or 
per ejectors are built into 
duce documents up to 9 
Inquiry 
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Card No 


is 


[o introduce and promote 
the new “Diamond Star 
ead Mongo! pencils 
EBERHARD FABER IN« 


Crestwood 
Pa is offering a 
nbination of 
the new 
Apsco 
Availa 


1¢ sign firt 


Inquiry Card No. 46 


20 Sth Ave New 
Card No 


Inquiry 


May TaG & 
CORI ll 
New 


\ 19th Ge 


upping its new 
Parcel Post Ad 
ss Labels’ bound 
nm attractive Tw 
booklet. TI 
ny a has 
grad fr pre 
Sensitive il 


plain and stock 


i vyhich WI! 
he P 
narda-t abe 
ba Mad ¢ 
g the pressure 
nsitive lab 
ssed n 
1g pin ticket 
re now a at 


Inquiry Card No. 52 


pen 


ine Che pen 


strength uni 


the dispenser. Fron 


Giant 


the 


¥ 


ng the pen from this 
es a sheet of paper to glid 
nt use. Should only 

i, replacing it returns 


W ilkes-Barre 


specia 


al 


s 


1 
le 


desk 


; 


iv 














ELe« 
N. ¥ 


AMERICAN GELOSO 
S.. New York 10. 


n lelity recorder 
ill record tor 10 hours 
liqueé Tape Saver 


tective desk I t 
s been int 
Venable Ss I 
i 1¢ f transt 
edges f i 
» 5 ratching 


For More Information Use Inquiry Card on Page 67 


to snap a tape, tl 
Inquiry Card 
With the gift 
POINT Co., | 
sevice Peterson A Cl 
th for the new M 
be re pencil set. The 
Instant packaged in St 
ro-NoT Inquiry 
N.Y 


Park Ave 
speed 


achine 


G S/A This n 





rket if 1, the AUTO 
COR ( 5 } v 
icag | gned 
Cl ri nN 
rut tvled et 
Card N« x0 
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COMPLETELY MODULAR 
UNPARALLELED FLEXIBILITY 
SIMPLICITY OF DESIGN 
FUNCTIONAL MODERN 


ALMA DESK COMPANY 0 rom: so cscuna 








Nlinnheda 


New Products 





17th St., 


Holland, Mich., has 
lounge or re- 


THE WorRDEN Co., 200 E 
introduced a multiple seating line for office, 
ception area use. The base units are produced in 
hardwood, foam rubber ard steel are the materials used 


Inquiry Card No. 54 


4 lengths; 


THE 
911 N 
Wis., 


on one ofr its 


able 
added 
tub chair No 


in a 


small 


W ide 


decorator 


ket. The 


convenience 


selection of 


colors 





A new executive pos- 
ture chair has 


been added to the “Jet 


Series” of modern met- 
al office chairs from 
the RITEFORM CHAIR 
Co., INc., 301 Oak St., 
Quincy, Ill. The new 
chair, No. 635, has the 
distinctive Nordic lines 
of the Jet series styl- 
ing The chair features 
synchronized _ controls 


plus an oversized seat 


and back which in 
creases comfort and 
convenience. The new 
type construction of the 


seat makes it an excep 
tionally comfortable of 
fice chair 

Inquiry Card No. 55 


AMERICAN CHAIR Co 
lith St., Sheboygan 


has placed a swivel base 


most comfort 


tub chairs ror 
Swivel 
691 is available 
new 


and durable 


textures for the contract mar 


base 


comes in all 


Over 


recently 











A new line of steel shelving featuring 
a compression shelf clip which enables 
units to be erected or rearranged with 
out tools has been announced by RE 
PUBLIC STEEL CorP., 1038 Belden Ave 
N. E. Canton 5, Ohio 
extrusions that fit 
slots on the shelving uprights 
Inquiry Card No. 58 


) 


This clip has 


into corresponding 


72 





popular wood finishes 
all height is 291 inches; seat 


size is 21 inches by 18! 


inches; height from floor to 
the top of the seat is 17! 
inches 


Inquiry Card No. 56 





[his new platform mounted Model 


Jumbo 


BERTS 


HELLER ROBERTS MFG 


ca Ave 


yiders 


MACHINI 
Co 700 Tan 


NU MBERING 


Brooklyn, N. Y 
Inquiry Card No. 59 


numbering machine that pet 
its easy numbering of file f 

vertical shelf filing is offered by the Ro 

Drv 


for 


al 


For More Information Use Inquiry Card on 





A portable, light-weight, all-metal desk top drafting 
board has been introduced by the J E. MENAUGH 
Co., Chicago, Ill. “Contact'’ magnets are supplied 
with each board to hold tracing paper firmly in place 
Rubber cushioned feet prevent marring 

Inquiry Card No. 57 


This new “high 


high’ chair manu- 
factured by the 
AjyustTo EQuUIP- 
MENT Co., 515 
Conneaut St. Bow!l- 
ing Green, Ohio 
has a adjust 
ment 
inches to 43 inches 

the floor. It 
been designed 
for use 


seat 
from 35 


from 
has 

where an 
must be 
seated at an unu 
sual height. The 
patented Ajustrite 
mechanism permits 


operator 


the user to achieve 
the desired height 
by lifting the sad- 
dle seat 





Inquiry Card No. 60 
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AN ADVENTURE IN OFFICE LIVING 


h the Ultra group by Robert John. Superb design, 
ty and the lasting satisfaction of owning the best, with 
ation of moderate cost. Create a stimulating atmos- 








here, and use room with relaxed efhciency. Form individuality, 
ith unique optional features. Open wide horizons for ex- 
lansion, through Ultra modularity. Adventure ROB ERT 

















designing and living with Ultra, by |J|O}H} Ne}. 


HERE ARE ROBERT JOHN DISTRIBUTORS IN PRINCIPAL CITIES. ADDRESS INQUIRIES TO 821 NORTH SECOND STREET, PHILA. 23, PA. 








Exhibit Building 325 WN Wells Street. 











New Products ntinued 

















This latest addition to SCHWAB SAFE Co s 
the Wellmaster line of IN¢ Earl Ave. and ~ = E 
self-supporting _floor-to Main St Lafayette ' . | = 
ceiling systems developed Ind., has announced the j : Fu 
by the REFLECTOR HarD est addition to the 
WARE Corp., 1400 N lete line of non 

25th Ave., Melrose Park t doors, safes f 
Ill., is named the “Jupi ther insulated 
ter Internal spring ent. This new a 
mechanism provides stainless steel, non | : 
strong vertical tension to ult door 1s | 
make the upright “‘self quipped with pilot 
supporting’ between | operation. A te 
floor and ceiling No ss steel architrave 
screws, bolts or other be furnished for 43 
permanent fastenings aré this particular doo: 3 
required. The upright is i has been de izar 
double-slotted on tw signed and manufac 
sides to receive brackets qualify for a s 
shelving, crossbars et l four-hour label 
Side grooves hold 4” Inquiry Card No. 62 Ee 
panels without fasteners 4 

Inquiry Card No. 61 u ; 


After considerabl« 


proper ingredients 
essary to produce chau 
mats in fiber glass, tl 
FIBER-GLASS CHAI 
Mat Co Box 


Central Station, Toled 


Ohio, has ann 


its §$ ess These I 
its States the ( 
pany, are xcellent 1 


appearance resist dar 





. ge and scufting, a 
A double-page desk calendar which lets tl S¢ asy to clean and wea 
schedule his entire week at glance is being ndefnitels Availab 
keted by De MATHE-WALK! IN¢ »300 Nortl = two differeat ote 
ern Life Tower, Seattle 1, Wash. With t ind in fo sizes 
rent week in view, the f ving weeks n be cath atvie thu A rubber stamp vulcan g press, engineered for use in 
scanned by lifting the stiffened | lay sheet he easure Ye" thick an tt 1c or plant, mah iy-t se rubber stamps or 
new, open-end design of the plastic tray makes come in brown, gt printing plates in | than minutes. Fro the 
the ‘‘Date-Dex”’ easier to hand nd surf green WARNER ELeEctTrRIC Ci W. Jarvis, Chicago, Il 

Inquiry Card No. 63 Inquiry Card No. 64 Inquiry Card No. 65 





PEN ( I t Madi 
son, low is moving 
I Ket with a Si Car 


CARTRIDGE groan geal 





FOUNTAIN Pexsgt magaeP ge 
PEN I ind g 
$ } card, t 
~ | g v1 two fre 
q SKID irtridges Pen 
dD S ¢ n « i 
we s trans ent 
Db nd green nted +} 
reat 2 visible ink 
Ls re iy 
5 [ A r ng } » PACKER 
¥, 
. OF MECIUM POINKS IS OF with new echanism that ( 12H St., Springhe 
—~—y Q comments i The pen has a ermits f ¢ ent and aut M I I . 1 the phone 





Inquiry Card No. 67 Inquiry Card No. 68 


I 


SUT & Shane clip 
with CanTeimers TO marc 


INF ee 
— 


Inquiry Card No. 66 


For More information Use Inquiry Card on Page 67 
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THE ONLY SOUND YOU HEAR 


P 


the fabulous 1400 series 
all new and low cost 


expressly designed for large users 


Here ne office and institutional use 

ncept of a quality package, 
lramatically A thorough inspection 
that yn-Posturect could 
group so big in value. Of course, you can’t see 
1 rubber seats, the foam 
Before you make any decision on 
You'll truly be amazed at what a 
little money in the new and fabulous 


~ series of chairs for 
create an entirely new 
, 


~" al low cost 


only Precisi: have 


‘ you 

feel it) the moulded foan 
and arm rests 

| ) 

k at Posturect 


1 get tor so 


;UARANTEE. All 1400 
Posturect’s other quality series, 
rantee on the metal construction. 


et Chairs 
CORPOR 


< 


Precision-Posturect 
are backed by a 


series 


1 


ion-Po 


co ' re 


ure 


a yi < 
UY LLIINNVUIO 
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= men 
FOURZCASTER 


iS 


READY NOW—THIS FREE BOOK 


An X-Ray view of the facts which prove, at a glance, 
the real value to be found in Posturect chairs. It's 
your guide to quality. 


so leeieatantenieniainaiainiantententetenta=aen | 


PRECISION-POSTURECT CHAIR CORPORA 
Department OA-100, 3100 West Carroll Avenue 
Chicago 12, Illinois 


Gentlemen: We want complete information on the Precision- 
f 


Posturect line of seating—the line that gives quality a new meaning. 


NAME__. -~ 


TITLE. 
COMPANY 


ADDRESS 


CITY ZONE STATE 


i 
‘ 
: 
i 
i 
1 
i 
i 
! 
I 
i 
' 
a | 
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AND 


1uioment and furniture. Double 


bearings (3/16° diameter balls in B 
result in sn th, tree swiveling. Cl 
snes, pne or rubber whee 


<les. Casters by 





your newest chair creations, file 
oment. Write us! 


INDUSTRIAL HARDWARE DIVISION NATIONAL LOCK COMPANY 


SOCKETS, GLIDES, LEG EQUALIZERS. LOCK ATCHES, LABEL HOLDERS, PULLS, KNOBS, HINGES, FASTENERS 
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NEW 


HALF-HOOD CASTER 
BY NATIONAL LOCK 


Smart caster styling accents moder 


H races) 


ire customer satistaction ... adde 





NIMBLE 





T Var 


ROCKFORD, ILLINOIS 


ALL FROM ONE SOURCE 


Se 


OA—10/60 0. 





NEW! 
WILSON JONES 


NYLON 
att 
BINDERS... 


WON’T TEAR SHEETS —WON’T BREAK OFF! tie sirst reat 


improvement in report covers in a quarter century: Wilson Jones genuine pressboard 





No. 447(N)“‘Redi-Covers” with new flat Nylon prongs. Sheets won’t tear out, as with metal 
prongs. Nylon prongs last longer. They don’t kink. Frequent bending, for removal or addition 
of sheets, won't break them. And, Nylon prongs can’t cut fingers. 7 sizes, 3 colors. Make sure 
you're stocked to answer customer demand. 


WILSON JONES 


JEFFER 6 * 122 —. 23RD ST W YORK 10 





See these...and all the latest developments in loose leaf binders...at the Wilson Jones Exhibit, NSOEA Convention. 
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D chure featuring tl 
Mode )] PI < 
has been published by th 
A. B. Dick Ce W 
Touhy Av Chicagi is 
I] The tolder use 
ind illustrations to dra 
atize the photocoy i¢cI in 
the many types of originais 
it can copy. It points ou 
how the new photocoy 
s especially apted [fo 
lepartmenta! S¢ because 
of light weight and Ik 
cPpics st. The 81/5” x 11” book 
let also includes iist I 
pying applications that 
Save money and ti I ajor Rems 11 sais 985 2 
‘aoa 1 ail atte jucts by the W. A. SHEAFFER PEN ( Fort Madison 
' . wr siaee are highlighted in ng erchandisers 
Inquiry Card No. 101 iture the "Make it Write Cl theme. Both 
nd sets are packed int designe S gift be 


Inquiry Card No. 102 














Simplicity is the keynote of this carton [The “Decorule,” a slide-rule chart which The “Lock-A-Matic”’ h« p to one dozen 
based on a design by the Raymond Loew offers authoritative advice on furniture boxed units and also sen is a demon 
Associates, styled to match the new ball periods as well as style and color arrange strator. The han pact book caddy is 
point Stickpen from the EaGte Pencit Co nents, is being distributed by the SENG manufactured by the BERN PRODUCTS 
Danbury, Conn Co isO N. Dayton St., Chicago, Ill Co., 412 S. Wells St., Chicago, I! 

Inquiry Card No. 103 Inquiry Card No. 104 Inquiry Card No. 105 














New three- and six-unit combina 
tion pp ks f Draws-A-Lot 
arkers have been announced by 
the CARTER’S INK Co., 239 First 
St., Cambridge, Mass. Both con 
binations co t er-packed on 
1s designed to f into a com 
| t ease I€SK Sf ri} easy use 
The tl ark t includes 
on Draws-A-Lot black, red 
and blue. The six rker set has 
black, re w, green 
and orang h s. The com- 
pany dete choice of 
‘ rs throug! 1S research 
Che sets 1 for faster 
THE WATERMAN-Bic PEN Cor Wat Pl., Se handling and tl k of each 
Conn., has announced a modern, self rchandising ‘4° Sussests s uses for the 
rack. In only 24 inches of i n | his ame Free i saving ‘wire 
own pen department. All t ndise is individua splay - g nine cards 
carded and factory sealed. 7 the pe . 2 are avail- 
that sell best in his store 
Inquiry Card No. 106 Inquiry Card No. 107 
For More Information Use Inquiry Card on Page 67 
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New Catalogs 


The most complete cat 
alog in the company’s 
history, No. 81, has 
just been released by 
the QUALITY PARK EN 
VELOPE Co., 2520 
Como Ave., St. Paul 8, 
Minn. The book fea 


tures three-way index 





ing (stock number in- 

lexing fo! specialty stock items, alphabetical for types 

s and by code number for the more than 800 

stOCK tems listed ) An embossed loose leaf cover 1S 

rovided so that additional pages may be placed in the 

ompany announces new products. Pricing 

blind sO the catalog may be shown to consumers to 
facilitate ordering 


Inquiry Card No. 108 


THe HARRISON Desk & FiLe Co., 4178 W. Fifth Ave., 

Chicago 44, IIl., has prepared a descriptive catalog of 
s lines of desks, office tables, typewriter attach 
A” line and “1000” line files 


Inquiry Card No. 109 


A new, three-color, 17-page catalog describing its in 
titutional and public seating lines has been announced 

the HAMPDEN SPECIALTY PRopuUCTs CorpP., East 
hampton, Mass. The catalog contains information on 
the Tit and Gibraltar seating lines with each item 
fully illustrated. The data provided includes complete 

specifications, color availabilities, construction fea 
tures, weight and packing information. Charts describe 


the various color combinations and a handy color guide 
border on the catalog illustrates the colors available in 


both series. Also included is information on institutional 
Seatil CSSOTICS 


Inquiry Card No. 110 


THE I. V. CHatR Corp., 100 Jewel St., Brooklyn 22 
N. ¥ has released a catalog showing the company s 


ompt nsive and versatile group of contemporary 
for residential and institutional use. A variety of 
lastic-topped tables and selections from the new modu 
sk system are shown for the first time. A se parate 
pri t with more construction details and shipping 
mn is included 
Inquiry Card No. 111 


THE ZEPHYR AMERICAN CorpP., 95 Morton St... New 


York 14, N. Y., has announced catalog No. 9A which 

llustrat ind describes its line of telephone indexes, 

is, desk-top rotary card files, index cards and 

cord sheets. Prices, specifications olors and sizes are¢ 
ill luded 


Inquiry Card No. 112 


A talog on the “Galaxie” series of chairs has been 
by the W. H. GuNLOCKE CHAIR Co.. Way 
1 N. Y. Among 


g the 28 “Stas n the book, many 
= —— 


here is a chair for ost every business 








GAUGING 
Veo 
quality carbon papers 

assure you of 


SECURITY 






Can unauthorized pers@nsjread your confidential 
correspondence through four discarded carbon 
paper? 


You don’t have to worty gvhen you use Panama- 
Beaver high quality rego carbon papers! Each 
Panama-Beaver sheet i ed many, many times 
before it has outlived ifs Gsefulness and then it is 
almost impossible to defip}er any message written 
on it—the rich full body off color guards against it. 





Everyone who uses Panafna-Beaver high quality 
record carbon papers is/bdjind to get the deep feel- 
ing of security and satjsfgction, that goes with a 
job well done, with th® qfeation of a permanent 
record. Remember, yous Ahnama-Beaver copy will 
last as long as the papey ifis written on. 


Convince yourself— Cal] y@ur Panama-Beaver man, 
always 4 l@e wire! 


net- leauer 
f} 


RIBBONS aaj CARBONS 


Coast to Copst{Distribution 


MANIFOLD PLIES CO. 
Brooklyd, New York 



































Always send a “TIME SAVER” courtesy carbon ° 
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* 
STAR FORMS 


ARE 


Dealer 


To make register 
forms more salable! 


New Catalogs 


use. Upholstered units have molded, foam-filled inte 


riors. Covers are self-welted, eliminating exposed nails 
There is a wide choice of 
cradled 


All seat back 


genuine walnut. The chairs and 


leathers, fabrics and plastics 


and units in proportioned 


lounge units are de 
signed to keep the backs clear of walls, and all leg 


chairs can be fitted for stacking and storage at a slight 


ther specifications are 


extra charge. Measurements and o 
also included 


Inquiry Card No. 113 


The newest desc riptis brochur 


MEMINDEX Co., 149 Carter St., Rochester 21, 
has just been made available. Printed in color, 


1 price list of the 
?. e 
the bool 
let shows desk calendars etal card holders, and the 
“Office Planning Guid 


The price list is pre punched 
ring binders 


Card No. 114 


for insertion into present 


Inquiry 


COLONIAL PAY SYSTEM 9 Lafayette St., New York, 
N. Y., has completed a self-explanat 


] ‘ + 
iist and itaio 


ry, fully illustrated 


and desc riptive price g. Cross reterence otf 
systems to glossy 


All of the 


commodate 


items in the catalog o1 ne-writing 
photographs is both 
} 


i tO ac 


company’s checks hav: d 
wr the MICR program of 


printing the E13B characters fi 
automatic check sorting 


Inquiry Card No. 115 


WRITE 


WNSTAR+FORMS 


Th daa ste 


* 


MODERN DESIGN 


WIDEST RANGE OF 
STANDARD BODY FORMS 


SWIFT DEPENDABLE DELIVERY 


(10 to 14 day shipment) 


TODAY FOR OUR NEW 50 PAGE CATALOG! 


BETTENDORF @1LOWA 


320 W. Ohio St., Chi- 
comprehensive catalog 


THE SHIPMAN-WARD Mec. Co., 
cago 10, IIL, has recently issued a 
of tools, parts and supplies for typewriters. Pages may 
in this three- 


be removed or inserted whenever needed 


It is divided 
The 


yellow section lists services and supplies; the blue sec 


ring heavy duty binder with a vinyl cover 


into four parts, color-coded for easy reference. 
tion lists prices for the services and supplies; the parts 
section is white and the section containing the prices for 
the parts is pink. 


Inquiry Card No. 116 


ARROW FASTENER Co., INC., 1 Junius St., Brooklyn 12, 
N. Y., now has available its latest catalog No. 6/60, 
containing full information on the complete line of Ar- 
row automatic tackers, as well as a representative selec- 
tion of staplers for office, home and school 
Inquiry Card No. 117 

A comprehensive, new {-color catalog issued 
by J. S. SrAEDTLER, INC., 32 DiCarolis Ct., Hackensack, 
N. J., presents a wide variety of items designed to make 


it easier for engineers, archit 


2 t- page, 


cts and draftsmen to exe- 


cute drawings with good reproducing qualities. Eighty 


one produc ts are shown and described including the new 
Mars-Lumograph Duralar pencils for work on drafting 

I é 
film; Mars-Lumochron pencils color coding on trac- 


making 


ll as a comprehensive 


ings: non reproducing pencils for temporary 


work notes on drawings, as w 
of other drafting pencils, leads and holders 


Inquiry Card No. 118 


selection 






















IN QUALITY 


FIRST IN PERFORMANCE 


ATLAS 


VERTICAL FILING SYSTEMS 


FOR 
NEGATIVES @ OFFSET PLATES 
STENCILS @ SKETCHES @ ARTWORK 


MASTERS @ X-RAYS 


@ FAST 
@ EFFICIENT 


SEE THE NEW NEGA-PLATE HANGER 
(DNPB) 14" Wide — Files plates, negs, 
art to 13"' x 20'/2". DNPB Hanger may be 


@ ECONOMICAL filed in the B DeLuxe (illustrated) or the 
@ SAFE new B Jumbo Model 
Get latest information and your new tie 
Booths C3-C4 NSOEA Convention 





ATLAS VERTICAL FILING SYSTEMS DIVISION — ATLAS STENCIL FILES CORP. 


16716 Westfield Avenue, Cleveland 10, Ohio 
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This handsome 


page bro hure 
trates Sturgis 


Chairs in full 


with rec 
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Purpose Fiber Gl 








Right Down Our Alley 


Eighty Sturgis Model 12 All-Purpose Fiber Glass Chairs in tan, 
charcoal and yellow equip the Burke Bowling Center in the Bronx, 
New York. Other similar installations have been and will soon 
be made. 

Bowling alley operators appreciate Sturgis lightweight, easy to 
move, easy to clean, practically mar-proof All-Purpose Fiber 
Glass Chairs. New bowling alleys are under construction every- 
where and existing alleys are being re-furnished. Check both in 
your area. This is another application that’s “right down our 


alley’’ and yours, too! Dealer inquiries are invited. 


See us in Rooms 556-A and 557-A at the 
N. S. O. E. A. Convention at the Conrad 
Hilton in Chicago, September 24-28, 1960. 


POSTURE CHAIRS 


THE STURGIS POSTURE CHAIR COMPANY + STURGIS, MICH. 


General Sales Offices, 154 E. Erie St., Chicago 11, Ill. 

















Equipto Book Shelving is easy to sell—a 
point by point comparison with any other 
brand will convince your customers of its 
superior features. 


Here is one of the finest steel products to 
join the Equipto line—a new concept in book 
shelving. Studio designed and competitively 
priced. Equipto Book Shelving stock sizes 
are 9” and 12” depth. Heights are 42”, 84” 
and 90”. Width 36”. Don’t hesitate to get 
the complete story on Equipto Book Shelv- 
ing. Send for descriptive folder No. 487-S 
TODAY! 


Sold only thru you the Dealer — never direct. 





] mn! ale . S 
= ; Y it fi >—faz 
| — — Ss Ay "0 4 
J Oy | as 
, ay Fe be ; Vv yp is 
; =. LS EQUIPTO 
SHELVING BENCHES DRAWER UNITS LOCKERS EQUIPTO ROBE STOCK CARTS ANGLE 


Equiplo” 
Shelving 








The 42°’ high unit shown 
above is ideal for home or 
office use. Cornice top 
makes perfect working sur- 
face or as counter top 


aa 


All shelves are completely 
adjustable from front of 
unit. Shelves slide in, seat 
themselves, stay put 











610 Prairie Avenue 
we thd hd Aurora, Illinois 
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Dietrich Designs 
Borroughs Racks 


The 1961 lines of “Executive’’ gar- 
ment racks and sliding-door cabinets 
recently intro- 
duced by the Bor- 
roughs Manufac- 
turing Co., were 
designed under 
the direction of 
RAY DIETRICH, 
nationally known 
design consultant 


Ray Dietrich 


fOr many years. 


Dietrich, who has been a design 
consultant for Borroughs for more 
than a year, has a wide reputation as 
a designer in many fields, although 
he is best known for his achievements 
in custom automobile body designs 


He is a firm believer in functional 
design and simplicity combined with 
the “custom” look, which is evident 
in the Borroughs products with which 


he has be en associate d 


As head of LeBaron, Inc., and later 
Ray Dietrich, Inc., he ranked as a 
top automobile body designer for 
many internationally known figures 


Among his specialties was the *pa- 
rade’ car used by HARRY S. TRUMAN 
and later by PRESIDENT DWIGHT 


EISENHOWER when he and NIKITA 
KHRUSHCHEV drove from the airport 
to the White House 


Philadelphia Does 
Majestic—Penn State 


The operations of Majestic-Penn 
State, Inc., as conducted by BENJA- 
MIN and BERNARD LEvy, were re- 
cently the subject for a cover story in 
Philadelphia Magazine, a publication 
edited for executives of the greatef 
Philadelphia area 


The article traced the growth of 
this firm from retailer to wholesalef 
to the stage where today, though still 
very much a wholesaler, it is manu- 
facturing 40% of its volum 


New Plymouth Packages 


The Plymouth Rubber Co., Inc., of 
Canton, Mass., recently repackaged its 
line of Revere compounded bands, 
making use of the well-known Plym 
outh colors of blue and orange. In 
cluded is a new 11/4 oz. blister card 


for impulse selling 
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Sales Stimulators continued 


A 14-unit special 
Mongol-Sharpener 
Promotion Kit has 
been made available to 
all dealers participating 
in the nationwide ‘‘2- 
in-1"" combination offer 
of a gross of new 
‘Diamond Star lead 
Mongol pencils and an 
Apsco Giant pencil 


sharpener by  EBER 
HARD FABER INC., 
Crestwood, Wilkes 
Barre Pa Featuring 


the Mongol-yellow to 
create immediate brand 
mame association, the 
package contains mate 
rial for attractive win 
dow displays and 
effective point of pur 
chase promotions 

Inquiry Card No. 119 

















ALL-PURPOSE PENCT 


Oe 


Some.) Em 1o COTw 





THe Venus Pen & Pencit Corp., Lewisburg, Tenn., is 
offering stationers an attention-getting new °3500' counter 
merchandiser to stimulate over-the-counter impulse sales 
The eye-catching four-color display highlights the ‘3500 
lead and holds 20 packs of 10-each Venus pencils 





+1 r 
’ ( A new idea in point of 
aad D ( ( sale packaging is being 
’ As introduced by the W. J 
‘ Ruscoe Co., Akron 1, 
Ohio, by mounting a 
: polyethylene squeeze 
bottle of ‘Safe-T-Glue 
r f on a colorful 4” x 6” 
: card. In this form the 
product can be dis 
. ) played on counters, in 
, bins, on island shelves 
WIGH ( or peg boards. A com- 
IK plete sales message is 
; G carried on the front of 
the card with addition 
al uses, suggestions and 
directions on the re 
verse side. This versa 
tile glue is already pre 
priced 
% Inquiry Card No. 122 
Inquiry Car No 
) ’ 
EN 
An 1 84, x 11 
, two-c( nyer has been 
ry ul issued | the STAPLEX 
n Co } Fifth Ave 
f Brookly N. ¥ The 
SE-77I ctric stapler 1s 
the sut t of this booklet 
nh ol Inquiry Card No. 124 
salef 
h still 
ADDRESS OMITTED 
| inul 
H ver, N.J 
°S ‘ ering address of 
ret \ Cor} 
S H l in 
. Yaw . st 
‘ ( | 4 sign s 
Ply ( ' beer 1 tor the Sea 
n ( No. 123 Carbonsets box ) 
Inquiry Card No. 125 
For More Information Use Inquiry Card on Page 
OA-—10/60 
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Inquiry Card No. 120 





HAMILTON-PaAX, INC., 
3745 N. Kedzie Ave., Chi- 
cago 18, Ill. is offering 
this counter merchandiser 
to display its new “Regis 
trar’ kit which protects 
checks from fraudulent al 
teration. The ball point 
pen is equipped with an 
exclusive roller attachment 
called Rolotrac for perfo 
rating the check. Included 
also in the kit is a special 
ly created braille-like light 
weight plastic base plate, 
the backstop for the check 
perforating operation. The 
merchandiser holds twelve, 
colorfully packaged, pre- 
priced kits 
Inquiry Card No. 126 
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SELL *PATENTED 
MORE. 
EARN 

PULLOUT Style 


WO) 4 mate AMERICA'S MOST ADVER- 
TISED — MOST ASKED FOR 
MANIFOLD CARBON PAPER 
SET 






HURON COPYSETTE is 
advertised in leading business 
magazines on a regular sched- 
ule to make your selling job easier, 
yet it costs no more than non- 
HERE'S WHAT YOU GET advertised brands. 
WHEN YOU STOCK Your customers will want to buy 
HURON COPYSETTE this recognized brand name 
— leader. You owe it to them to 
a9 > ad MAIL stock HURON COPYSETTE.. 


they will ask for it by name! 


FREE SAMPLE FOLDERS 


FREE AD MATS ADDRESS INQUIRIES TO DEPT. H 

iuwepare swewenrs PORT HURON SULPHITE 

FROM STOCK & PAPER CO. port Huron, micn. 
Available in Canada through APSCO Pp 

pth pag aid PRODUCTS, LTD., stie tana tS , 


*Licensed under Kerr Patent No, 2,557,875 





page 172-173 
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PB 
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wren, 99 9 
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OCTOBER 15018 “TONER s sHOow 


500 8th Avenue 
New York!1, N.Y. 


the WARSHAW 


MFG. CO., INC. FILING PRODUCTS 
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New NOMDA Service 
Provides Ad Tips 


NOMDA has issued its first ‘“Advertising-Merchan- 
dising News Letter’ accompanied by proposed adver- 
tising layouts. 

The layouts are so designed that the dealer may give 
any of them to his local newspaper representative to- 
gether with mats, engravings or glossy photographs of 
the particular equipment he wishes to display 

Following are the suggestions given dealers in de- 
veloping their own advertising program in the months 
ahead: 

1. Always have one or more traffic items in every 
ad. Try listing used equipment in a box at very low 
prices for this purpose. 

2. When having a sale, always try and limit it either 
by date or by pieces of equipment to be sold. For ex- 
ample, have the sale for three days only, or while pres- 
ent stock of 64 units lasts. 

3. Timing is important. For downtown places of 
bysiness, promote early in the week. Avoid heavy food 
advertising issues. Request position up front. Avoid 
special newspaper promotions such as Progress Editions, 
Anniversary Editions, etc. For businesses outlying in 
shopping centers scheduling ads on Thursday and Fri- 
day has generally proved best 

1. Make your ads clean, but not too clean (you are 
not Tiffany's). Make your ads black, but not “‘boraxy”’ 
(You are not a “Barney's Army Store’). 

5. Try promoting adding machines in the month of 
January, both new and used. Keep up the promotion 
through income tax time and specify in the copy that 
the adding machines will be helpful in preparing in- 
come tax returns. 

6. Try a used typewriter promotion during the 
month of March. It will work! 

Don’t forget to promote regular typewriters as 
well as portables in June for the graduate. Try and get 
a list of the high school graduates from your local high 
school principal. A letter of congratulations and an of- 
fer of $5.00 worth of free typing supplies with every 
machine purchased has been used successfully in cer- 
tain areas. 

8. Try a summer promotion of portables. It will 
work! 

9. For Back-To-School promotion, be sure to list 
rentals as well as used equipment 

10. When you have a birthday sale, try to have some 
item you can sell for the same price as the anniversary 
you are celebrating. 

11. Adopt a standard advertising format and stick 
with it! Be consistent. 

12. Keep adequate records and tear sheets in a scrap 


be ¢ ’k 


Murphy Elected Ivan Allen Director 


JAMES H. Murpny has been elected a director of 
Ivan Allen Co., announced WILLIAM H. GLENN, presi- 
dent, following the company’s annual stockholders meet 
ng August 24 

Mr Murphy is supervisor of branch stores, western 
division, and manager of Ivan Allen Co., Rome, Ga 
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FILE POCKETS...by Smead 


RUGGEDLY BUILT TO CONTAIN 
BULKY CORRESPONDENCE 


apuuly — 


Ay 


dani; rf 
Us UME; 


a 
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What 


do you expect from 
a vertical file pocket... 


TO HANDLE BULKY CORRESPONDENCE, BROCHURES, ART WORK, 
CATALOGS, SWATCHES 


A CHOICE OF TABS (METAL, INSERTABLE CELLULOID, SQUARE, HALF, 
THIRD, TWO-FIFTHS, ONE-FIFTH OR THUMB CUT) 


HIGH GUSSETS TO PREVENT CONTENTS FROM SPILLING OR 
CATCHING IN FILE DRAWER 


A CHOICE TO SUIT YOUR NEED 


A POCKET, IN EVERY PRICE RANGE, MADE FROM THE BEST STOCK 
AVAILABLE AND REINFORCED AT THE CRITICAL POINTS OF WEAR 








Smea |... VERTICAL FILE POCKETS 


A Complete Line for Every Need 





SMEAD VERTICAL FILE POCKETS are made for a 
multitude of uses . . . for filing booklets, cata- 
logs, swatches, reports and bulky correspond- 
ence. Some are made for ‘Systems Use,”’ and 
offer a choice of tab position — metal tabs for 
added strength and long wear — Rite-Angle in- 
sertable celluloid tabs for utmost visibility. 








SMEAD VERTICAL FILE POCKETS are made with 
extra high gussets to prevent contents from 
catching in the channels of the file cabinet. 
Some are made of double thickness at the 
points of greatest wear. 





YOU HAVE A CHOICE OF... 








ST exes = Letter or Legal size . . . Redrope, Manila or 
(tiie 9 eae pee =. bth 
— Smead’s long-wearing Leather-Like Material... 
Expansions from flat up to 5%°’...One, two or 
five piece construction—paper or full cloth gus- 
y i. sets or paper gussets cloth reinforced at top. 
4 
i For quality — long wear — versatility in every 
[Se / | price range, choose Smead vertical file pockets. 
—, : Ao 
— — ~ - _-— 
ew 
_ ee Td 
- / 
lig 





We are equipped to make any of the items shown on this sheet in special sizes 
or construction. Your inquiry on special pockets will be welcome 


SMEAD MANUFACTURING COMPANY °_ HASTINGS, MINNESOTA 
CHICAGO © LOGAN, OHIO ¢ LOS ANGELES 
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Broadway 
Welcomes 


October 15-18 
at Trade Show Building 


fter three years of successive registration increases, 
A sponsors of the Eastern Commercial Stationery 

Show confidently expect new records will be 
set for the fourth exhibit in the series. 

Dates are October 15, 16, 17 and 18 and the site is 
again the New York Trade Show Building at 500 
Eighth Ave. between 35th and 36 Sts. in New York 
City. 

The 1957 Show attracted a total of 3,247 persons, 
the 1958 Show had 5,070 registered and the 1959 
Show drew 7,119 persons in all categories. Of the total 
registration last year the sponsors assert that 3,866 were 
verified dealer registrations representing a total of 1,197 
dealer organizations. 

This will again be a joint venture and under the 
dual sponsorship of The Stationers Association of New 
York, Inc. and The Metropolitan Travelers Club, Inc. 

Sophia K. Ehrlich, executive secretary, reports that 
all exhibit space has been sold and that the exhibits 
will be open according to the following schedule: 

Saturday, October 15—12 noon to 7:30 p.m. 

Sunday, October 16—12 noon to 7:30 p.m. 

Monday, October 17—2 p.m. to 10 p.m. 

Tuesday, October 18-—-2 p.m. to 9 p.m. 

General co-chairmen are Mannie Klein, The Klein- 
Heimbinder Co., and Emil Contreras, Joseph Dixon 
Crucible Co. 

Working with the co-chairmen and Miss Ehrlich, 
executive secretary, are the following committee mem- 
bers from the travelers’ and stationers’ organizations: 

Registration—Robert S$. Meyers, Binney & Smith, Inc. 

Exhibits—George Reichman, Mooney’s, Inc. 

Finance—Irving I. Steinholtz, Cantigny Ptg. & Staty 
Corp. and Jerome J. Savage, The Carter's Ink Co. 

Budget & Audit—Harold Hein, Midcity Press, Inc., 
and Herbert Grayson, Ace Fastener Corp. 

Sales—Mannie Klein, The Klein-Heimbinder Co., 
and John Fisk, All-Rite Pen, Inc 

Publicity—Irving Judkoff, Jaybro Printing & Sta- 
tionery Co. and William Lowenthal, A. W. Faber- 
Castell Pencil Co 

Trade Magazines—Wallace Fisher, Orrice APPLI- 
ANCES; Robert Shearman, Modern Stationer, Fred Stein- 
hilber, Geyer’s Dealer Topics 


please turn the page 
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New Record Attendance Anticipated 
For Fourth Exhibition in New York City 


Acco Products G. G. Pens, Inc 314 
Accucraft, Inc Gecomatex {25 
Ace Fastener Corp y) General Diaries Cory 10 
Advanco Prods., In : General Metalcraft, Is 

Aero Service Corp j Gold Seal Chair Cushion ( 

Aigner Index Co., In Guide System & Su ( 

Albany Novelty Mfg. ¢ In 83-84 
All-Rite Pen, In Hagstrom ( pany, Ir {21 
Alvin & Company, Ir 118 C. S. Ha nd & ( 59 
Amberg File & Index ( 144 Philip Hano (¢ i4‘ 
American Cutlery & Hd ( Harrison H Products Cory 19 
American Map Co., I Hi-Craft En pe ( {19 
American Pad & Papet Hodgman Rubber (¢ j 


Angler's Che 

Apsco Products, In Hor Cort 

Arrow Case & Letter | ( 4 ( Howard Hunt Pen ( i¢ 

Arrow Fastener Co { L. Hyman & Sons ¢ 306 

Arrow Rubber Corp { IDL Mfg. & Sales ¢ 

Art Steel Co 2. Javer Sales (¢ f 8 29 

Artistic Desk Pad & Ni & Ess Mfg. Co. In 74 

Bainbridge, Kimpton & H Kamket ( 9 

Julius Bandes & ( In i Koh-I-Noor Pencil ¢ 135 

Bankers Box Kores Manut ng ( 327 

Banov-Bernsley & Co K Mfg. ¢ I 5 

Bates Mfg. Co Chas. Leonard, I: 

Bausch & Lomb Optical ¢ Le Page's 3 

Burroughs Corp : Herman M. Lev In 

Carr Plastics Corp Lifton-Keppler Associat 

The Carter's Ink Co Lindy Pen ¢ In 85 

Challenger Steel Products i Luxco, In 147 

Cole Steel Equipment Majestic Stay ( "8 

Color-Kode Visible | Marnay Sales & Mfg. ¢ Ir 70 
Systems, Div. of Nat Mars Felt-Point | D 8 
al Fiberstok i4 Mast XX craft, In 

Comfort Cushion M Tag & La ( 

Cooke & Cobb ¢ 44 McDonald Prod ( 138 

Cooks’ Inc. 8 Joshua Meier ( In Ls 

Coronet Industries, Ir M S) ties . 

Crownola Loose Leaf Micropoint, In 14 

The C-Thru Ruler ¢ i Minitone | t! l : 

Cushman & Denison Mfg. ¢ Minnesota Mining & Mt 

Dealers Business For i M n St aft, I 


Dennison Mfg. Compar Monta In 


Joseph Dixon Crucib M Py s ( 

Dome Publishing ( [r : National Blank Bool i9 

Dri-Mark Products, In i N England Stat ( 9 

Durable Metal Prods i N York B I 

Eagle Pencil Co N Kues As 

Eastern Numbering M : 8 Nol Products Cory 

Eaton Carbon & Ribl ( Noesting Pin Ticket ¢ 8 

Eaton Paper Corp Not Pencil ¢ 

Elbe File & Binder ¢ lr { Nu-Craft Prods. ( 

Eraser Co Oxford Filing Supply ¢ 

Esterbrook Pen Co Paper Mate ( 

Eureka Specialty Printits ( i Park Pen ( 

Expanding Envelope & Perfect Rubber Seat ( ( 21 
Folder Corp K P Phe ps Aget I 194 

Ezyindex Prods. Cor; Plastic Binding (¢ 133 

A. W. Faber-Caste S P rant 73.74 

Eberhard Faber Port Huron Sulphite & | 

Fibre Forming Divisio: ( {1 
Arvey Corp I Record Payroll Syst 

Fisher Pen Co R Record Products ‘ 

H. B. Fuller Co R Raven Rubber ( 





Red R | Stations 
Regency Thermographers 
Reliance Pen & Penci 


Remington Rand 
Rite-Line Corp 
Robinson Reminders 
Royal R gister ( 
Rubber 

Russel D st iputors 
Saxon | Cort 
Scripto, In 
Seal-O-Mat 


Shallcross ¢ 


Dispe nset 
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OVER 1500 ITEMS 
for Business, Industry 
and Institutions 


Eolbh 


makes the 


IFEERENGE 


...and top design 
is one of many dividends 
when you buy 


QUALITY PROTECTED 
LYON STEEL 
EQUIPMENT 


THE “QP’’ ON EVERY LYON 
CARTON IS YOUR ASSURANCE 
OF QUALITY EQUIPMENT 






















See your Lyon Dealer for delivery from 
stock of the world’s most diversified line of 
steel equipment. 





© 
LYON METAL PRODUCTS, INC. 


General Offices: 1028 Monroe Ave., Aurora, Illinois 
Factories in Avrora, Ill.— York, Pa.—Los Angeles 





THIS CATALOG ILLUSTRATES 
THE WORLD'S MOST 
DIVERSIFIED LINE 
OF STEEL EQUIPMENT 
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At Galen Hall 


Eastern OMDA 


The presidents of the New York, New Jersey, New 
England, Delaware Valley, Tri-State, Nassau & Suffolk, 
Baltimore and Washington locals of the National Office 
Machine Dealers Association have all joined together in 
urging support of the fifth annual convention of Eastern 
Regional OMDA 

Dates are October 13-16 and the site is Galen Hall in 
the Pennsylvania Dutch area of Wernersville, Pa 

Among the speakers scheduled to address the members 
of EROMDA are Mrs. DorotHy AMeEs of Ames Sup 
ply Co., GEORGE Tice of Geyer’s Dealer Topics, GEORG! 
SCHEELS of National Cash Register Co., WILLIAM 
LEAHY of Victor Adding Machine Co., MARcy Rop 
ERICK of Safeguard Checkwriter and NELSON A. MILLER 
of the U.S. Department of Commer 

Miller will speak on “Store Modernization” and will 
present a “Store Modernization Check List’’ prepared 
by the Small Business Administration of the Depart 





Noel G. Grover Samuel Stein Robert Woletz 





Dorothy R. Ames Alberta Edwards 


} 


ment of Commerce to each dealer in attendance, states 
ALBERTA B. Epwarps, Edwards Typewriter Exchange, 
West Reading, Pa., secretary of the Eastern Regiona 
OMDA. 

PAUL MCWILLIAMS, newly-elected president of 
NOMDA,., will talk on ‘The Cost of Doing Business 


>>? 


Continued on Page 228 
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GALEN HALL CONVENTION SITE 














3 
PROGRAM 
Thursday, October 13 
6:00 P M Cl mn time an registration sign 
pf ns and Ww en's golf tour- 
| M Cid Bowl 
Penn. Dutch s gasbord in Ball 
R Entertain it Oley Valley 
H Downers t Shorty Long 
na ( kles with Chick x hneck-J 
ffee served after the showg 
Friday, October 14 ; 
A.M.—Early Bird Drawings, Invocation, George§ 
Carr. We by President Noel Groverg 
(Robert W t hairman ) 
A.M Dealers Ptr S George A. Tice, editorg 
Geyers D r Topics - 
A.M Check | nd Forgeries Marcy 
Roderick : 
A.M.—"'Store M tion,” Nelson A. Millerg 
U.S. Depa ( e : 
A.M.—George §S National Cash Register Cog 
Nomiunat itte port and presenta¥ 
tion of site { xt year's convention. Draw 
ing 7 
After I | if zz Amish Country, 
in ling a visit to t Green Dragon 
Farmers’ Market 
Golt 17 n t: Men and Women 
P.M Cocktal Part 
P.M.—Dinner Entertainment Ballroos after 
linner 
Saturday, October 15 
A.M.—Early B [ ng 
(Noel G. ¢ ver, chat ) 
A.M Prohft St ies and rration, courtesy} 
U.S. Der , e of ¢ : 
A.M Cost of doit Business Paul McWilliams 
president of NOMDA 
A M ve Lilia Le Vict Ad ng Machine C 
A.M Mrs. Dorot Ames, Ames Supply (¢ 
Election of of " , = ae ) 
A Ci Chick an 
| 7 S 
P.M.— 
P.M B 


Sunday, October 16 
Go 1 ee, 
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i¢ the spice of salee! 


LOOSE LEAF COVERS 





Variety means happier, more profitable customers and Amfile has 
the hottest seasoning to increase customer demand! Standard designs 
t modern are offered in 165 styles, materials and colors. 


PLUS, new covers and new colors to help excite buying action for you. 


Visit us at Booth 138 Set the profits you want by solving your customer's need for something 

NSOEA CONVENTION new! Most items now available in boxed assorted colors. Order a stock 

Conrad Hilton, Chicago, Ill. f Amfile Loose Leaf Covers today and Amfile’s attention getting 

Sept. 24 thru 28, 1960 ntas 

EXTRA DEALER paris FROM AMBERG! 

All Amfile ng supplies, covers and paper specialties listed in our new 

mbined on one order to earn Combined Order Dis 

0, 7'/>% on 20 and 10% on 30 cartons will apply on 


AMBERG FILE & INDEX COMPANY 
KANKAKEE, ILLINOIS 
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SOUTHLAND LIFE in Dallas, winner in the large office division, was equipped 


with departmental and general office furniture by Stewart Office Supply Company 


Winner in the small office category was the LOUISIANA COMPANIES in Baton 
Rouge. Executive and general office furniture for this installation was furnished by 
The Louisiana Office Supply Company. Interior decoration by GF Studios. 
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GF 


dealers furnish two 


“Office of the Year” 


Award Winners 





Each year OFFICE MANAGEMENT MAGAZINE selects the outstanding offices of 
the year. Top honors for 1959 went to two Southern offices—one in Texas and 
the other in Louisiana. The winners were the Southland Life Insurance Company 
and the Louisiana Companies, both of which were furnished by GF dealers 
with General Fireproofing furniture. 


In determining the “Office of the Year” awards, the editors of OFFICE 
MANAGEMENT sought the advice and suggestions of members of the American 
Institute of Architects and the Association of Consulting Management Engi- 
neers. The selection of the award winners was based upon careful analysis and 
comparison of the merits of many outstanding new offices from coast to coast. 


These are typical examples of the outstanding accomplishments of GF dealers 
throughout the country. The General Fireproofing Company, Department X-30, 
Youngstown 1, Ohio. 






ENERAL 


BUSINESS FURNITURE 


IREPROOFING 


is at the OEMI BUSINESS EQUIPMENT EXPOSITION +» Los Angeles Sports Arena + November 1-4 
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See For Yourself—This Masterpiece Moves! 


Fast turnover is just one reason why WEBSTER’s NEW 
Wor.p Dictionary is your biggest profit-maker in desk 
dictionaries. It’s the “experts’ dictionary,” used by 
leading writers, scholars, editors, businessmen, and 
educators, and officially approved at more than 1,000 
universities and colleges. It’s the newest, biggest, most 
up-to-date dictionary available, with 142,000 entries; 
1,760 pages; more than 3,100 terms illustrated. 


We offer you these generous discounts—5 copies, 40%; 
25 copies, 41%; 50 copies, 42%; 100 copies, 43% — 
plus year-round advertising support in Lire, TIME, THE 
New YORKER, SATURDAY REvViEw. Stock up for the big 
gift-buying season ahead... but don’t wait till then to 
display this masterpiece in your window. Every day is 
Christmas when you're selling WEBSTER’s NEw WORLD 
DICTIONARY! $5.75 plain, $6.75 with thumb index. 


THE WORLD PUBLISHING COMPANY . ctevetann 2, ono 
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industry News 





D. A. Hillstrom 


David Hillstrom 


D. Armour Hillstrom 
Heads Corry Jamestown 


D. ARMOUR HILLSTROM was elected president and 
eneral manager of Corry Jamestown Corp. at a recent 
1eeting of the company’s directors. 

Mr. Hillstrom succeeds his father, DAvip A. HILL- 
STROM, who Offered his resignation as president after 40 
years of service in that office. Mr. Hillstrom, Sr. will 
continu serve the company as chairman of the board. 
D. Armour Hillstrom, the new president, came to the 
following his graduation from Alle- 


company in 195 


Christianson to Arizona, 
Quality Park Ups Truax 


A major change in a key execu- 
tive position has been announced 
by DEAN C. MATHEWS, president 
ot Quality Park Envelope Co. JOHN 
N. CHRISTIANSON, vice-president 
and general sales manager of 
Quality Park, has resigned to ac- 
cept a position in the public rela- 
tions department of the Valley Na- 
tional Bank, Phoenix, Ariz. To 
succeed Christianson as general sales manager, President 
Mathews has named RALPH H. TRuAx, former Quality 
Park sales manager for regional sales. 

Commenting on his resignation, Christianson says, 
“It was a most difficult decision. I am leaving a wonder- 
ful company and an outstanding industry with the 
greatest regret. And I leave only because my family and 
I want to live in the sun. All of you can be sure that the 
Christianson door down Phoenix way will always be 
open to the people of this fine industry.” 





Ralph Truax 


deony ( He has worked in many phases of the Christianson is well known in the industry because of 

busines the intervening years and has served as sec- his wide travel as general sales manager of Quality Park 

tary and as general manager. In 1952, he became pen- and his many speaking engagements to industry gather- 
- ings throughout the country. 

David A. Hillstrom, the resigning president, is well Truax, who has been with Quality Park since 1947, 
known in office furniture industry Gecles. He came to has had extensive experience in the field of dealer sales 
the United States from Sweden in 1900 at the age of 23 covering Colorado, Wyoming, South Dakota, and Ne- 
He was the founder of Corry Jamestown and has guided braska prior to being named manager of regional sales. 


the company through its successful growth and develop- 
luring the past 40 years 
In offering his resignation, Mr. Hillstrom said, ‘At 


. f Q mM 
age « 31am 


resigning my post as pre sident for two 


As Quality Park’s general sales manager, he will co- 
ordinate sales work in all regions served by Quality 
Park's main office and factory in St. Paul, the Atlanta 
office and factory in Atlanta, and the regional offices 


reasons wish to be relieved of the double burden of and warehouses in Chicago, Los Angeles, and Dallas. 
being both president and chairman of the board, and I 
wish to ] e the active management of our company in 
aii EE : Thom Grant New Eastern Editor 
| sh il] ontinue to devote my full inte rest and coun for Office Appliances and MBA 
sel to tl mpany through the office of chairman of the 


board,” he said 


Tech Panel Appoints 
Virginia-Tennessee Representative 





Thom Grant, 10 Henry Ave., 
Palisades Park, N.J., has been 
named eastern editor of OFFICE 
APPLIANCES. He will serve in the 
same capacity for MANAGEMENT 
AND BUSINESS AUTOMATION, also 


Tech Panel Company, Inc., manufacturers of control published by The Office Appliance 

1 wires for data processing machines, has just Co. 
nounced the appointment of Kingsport Office Sup Th Grant, 24, who served as direc- 
s Inc., of Kingsport, Tenn., to handle sales and mathe: tor of public relations of Luther 
omplete Tech line College, Wahoo, Neb., before joining the staff, will 
According to D. D. KrigBEL, Tech’s vice-president in provide editorial representation for the Chicago home- 
harg f sales, Kingsport Off: Supplies Co., will officed magazines at the 100 E. 42nd St., New York 

tern part of Virginia and northeastern City, office. 

T ncluding the cities of Bristol, Johnson City A 1958 graduate of Wagner College, Staten Island, 
K rt. Adequate stocks of all popular panels N.Y., Mr. Grant was sports editor of the Union Reg- 


x. tained to give users fast, off-the-shelf ister, Union, N.J. and advertising representative for the 
lf juired panels are temporarily out-of-stock, Suburban Publishing Co., Irvington, N J. He is a mem- 
be shipped from Tech’s warehouse within 24 ber of the Lions Club International and the American 

HIO College Public Relations Association, 
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What makes a company a leader in its field? We 
submit that these are the criteria: 


Ouality. Does the company rigidly control and 
monitor production so that every order shipped 
is of the very highest standard? 


Service. Does the company take pride in ac- 
knowledging orders promptly and in meeting 
promised delivery dates? 
Research. Most important, perhaps, does the 
company conduct an extensive research pro- 
gram to insure that it will maintain and in- 
crease its lead through improved products and 
still better service? 

The company that can answer “‘yes”’ to these ques- 

tions is the leader in any field. 


In the field of spirit carbon papers and master 
units, the leader is Rose. 


Specializing in Master Units 
Spirit & Hectograph Carbon Papers 
+o 
Suppliers to Duplicating Specialists Everywhere 


ROSE RIBBON & CARBON MFG. CO., INC. 
HARRISON, NEW JERSEY, U. S. A. 


1 Subsidiary of Bemis Bro. Bag Co 
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the most flexible modular office units in steel and wood 








DESIGNCRAFT 


sensibly low priced, companion desk groups in steel or oiled walnut 
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Chosen by leading architects, interior 

designers and dealers for important clients 
throughout the country 

Engineering Johnson & Johnson Eng. Div., Chicago, til. 
industry Olivetti Corp., Hartford, Conn. 

Susiness Bache & Co., Seattie, Washington 

Art The Museum of Modern Art, New York, N. Y 


Science Manufacturing Lab. inc., Cambridge, Mass. 


Write for catalog and purchasing information. 


| DESIGNCRAFT METAL MFG. CORP 
| WOOD PRODUCTS, INC 
| 155 27th Street, Brooklyn 32, N.Y 
| Piease send me the following 
CATALOG 

PURCHASING INFORMATION 
| HAVE YOUR REPRESENTATIVE CALL 
| 
| 
| 
| 
| 


Name 


Address 


enes ene: dis: dit atieicine enteoes eminass ettial 
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Clegg Co. 
Open House 
Stresses 
Automation 


SEATING ARRANGEMENT on furniture display floor of The Clegg Co. showing Gf 
punched card and tape housing and handling equipment in background and side displays 


f supplementary lines 


An open house was used by The Clegg Co., San An 
tonio, Tex., recenty to introduce its mew and compre- 
hensive line of office automation equipment, accessories 
and supplies. 

Formal ogether 


invitations with personal letters, 


were sent in advance to leaders in the business field who 
were using or might profit from the use of automation 


I 


in their offices. Officials of the International Business 


Machines Corp., factory representatives of the lines 
shown, and officials, salesmen and service employees of 
The Clegg Co. were on hand. 

The showing was made on the large furniture display 
floor of the Clegg store and was built around the ex 
tensive General Fireproofing line of office furniture car 
ried by the Clegg Co., supplemented by displays of 
Acme visible National tab 


form binders, Plastico plastic binding machines, Smead’s 


forms, Columbia ribbons. 
tabulating card guides and Clegg Co. printed tab forms 
The purpose of the event, > to MARSHALL B 


CLEGG, under whose direction it was successfully staged. 


according 


was to introduce to business men in the San Antonio 
area the advantages of saving time and labor through the 
use of automation. H 
with the number of persons who attended the event and 
the interest displayed 


xpressed himse If as well pleased 
] 


such a 


This was the first tir 
of automatic equipment, 


comprehensive showing 
uccessories and supplies had 
been presented to San Antonio business men and office 
automa 


managers, and it is expected to stimulate office 
tion in this area 


Fire Hits South Bend Firm 


Fire broke out in the Economy Office Furniture C 
building South Bend, I: August 5 and caused an es 
timated $1,200 damage to the building and contents 
The blaze is believed to have started in a trash pile at the 


rear of the building 
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Perry-Sherwood Distributes 
New Per-Fax Copy Machine Paper 


Announcement is made by SAMUEL J. SPECTOR, presi- 
dent, of the introduction of his company’s first product 
offering to the American market since the formation of 
Perry-Sherwood Corp. with headquarters at 255 Park 


Ave. S., New York 10, N. Y 


Perry-Sherwood’”’, he said, ‘‘was formed to distribute 
a line of new, unique and important office 
Canadian markets. Our 


thermograph copy- 


equipment 
and supplies to the American 
first major introduction is ‘Per-Fax’, 


ing paper for use on Thermofax copying machines.’ 


Per-Fax’’, he said, “features a white copy with very 
dark print, a heavy grade of rag bond paper, an amazing 
heat and light stability, both for on-the-shelf storage and 
in the user's filing cabinet after copies are made. It is 
very competitively priced and is packed 500 sheets to a 
Hlip-box 

Copies made with this paper are run in a normal way 
at normal heat settings. It is possible to make as many as 


,< 


25 to 50 or more copies at one time, without changing 


the heat setting on the machine. This, we found, is a fea- 


ture desired by the many users of Thermofax machines.’ 


Per-Fax"’ will be distributed through franchised 
United States 


been set up in 


Perry-Sherwood dealers throughout the 
and Canada. Distribution has 


markets and applications are being 


already 
some considered for 
franchised dealerships in others. New dealers will be 
appointed just as soon as the available supply of paper 
makes this possible 

Mr. Spector is also president of American Geloso 
distributors 


Geloso StenOtape dictating-transcribing-confer- 


Electronics, Inc., exclusive North American 


ence machine 


OA-10/60 








°o 





del-Mali me) mial-Mmeteoleh s-talilel eb 


rolsmm- > 4alleo}) Mat -1-) Vig: me delelas 








— 


T j 
1. : | 
tha tie, oe || 
ok Lai i a . 
UE A coat =. 


Sy ak 

















SeDuabten low cost desk series 


The best grade “a” features in low cost office systems. Latest engineering achieve- 
ments and features. Permits harmonious organizing of office desk needs. 
Magnificent for all administrative and office staff desk requirements. Maintains that 
distinctive success atmosphere to reflect the importance of your organization. 
Steelmaster’s Premier desk units permit the widest and most efficient organization of 
your desk requirements. Styled to be in good decor-taste for years and years. 


Empire No. 4026 


Top Size — 60” x 30” Ped. Size — 16%" x 22%” 
Application of master top on pedestals with 
engineered overhang (7” back) to permit com- 
fortable seating of many persons. 

Wonderful for all office conferences, meet- 
ings, and general executive office action. 
Conventional flush-fit drawers — high style 
handle hardware — writing tablet -—- spacious 
center drawer only with individual lock. 

A definite ‘must’ desk for the busy office. 
Duramica Plastic Laminated Top extra 





a — 
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Fixed Typewriter Platform 
Top Size — 30” x 15” 
Duramica Plastic Laminated Top extra 


No. TP- 40 





Ahihju late’ 


Top Size — 60” x 24 Ped. Size — 16'4" x 22% 


General industry double pedestal desk for 
junior executives, top clerical, and every 
desk use, service, application. 


Duramica Plastic Top extra 


pee 


No. 4024 


Standard 


Top Size — 43” x 24” 


No. 4023 
Ped. Size — 1614" x 225%" 
Single pedestal desk for departmental or- 


ganization, and for use throughout office 
department areas. Space saver feature. 


Duramica Plastic Top extra 


No. 4025 
Ped. Size — 164" x 22%” 


Canguard 
Top Size — 55” x 24” 
The interviewer desk seats many persons. 


Overhang 12'2” right or left side. indicate 
your choice. 


Duramica Plastic Top extra 


Seer STecDmaster art steel €CO., imc. new york 63, n. y. 


a 
©. 
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ACE CADET 


Crowning Achievement... 


the most successful stapler combination ever sold: 


NEW ACE CADET...FAMOUS ACELINER 


istomers pick them uf hold then handle them 


+} 


they're actually feel the fine quality, 
oth, easy actic Remember, an Ace in the 
O words about quality. Order today! Find out 
you can Duild your ur sales 


+ 


lete line of quality Ace staplers at the NSOEA show. 


RPORATION, 3415 N 








AERIAL VIEW of Wausau Paper Mills 


Co. at Brokaw, Wis. showing the new ma 


chine room now being completed under 


the multi-million dollar expansion program 


Wausau Paper Mills Co. 
In Multi-Million Expansion 


A multi-million dollar expansion program has been 
launched by the Wausau Paper Mills Co. at Brokaw, 
Wis 

New auxiliary pulp-processing, paper-making and 
finishing equipment is being or has been installed 
Work is started on more than doubling the size of 
finishing and shipping facilities 

The installation of new auxiliary equipment to ac 
commodate the new 124-inch, 1,500-feet-a-minute 


Fourdrinier paper-making machine is right on schedule 





GIANT MIXER for Wausau Paper Mills. New and powerful 
rotor units awaits installation into new pulpmaster that will 


prepare st K for new paper machine 


Shortly after the first of the year this new machine with 
the production capacity of mor than 200,000 pounds 





per day will be in operation and together with other 
nachines will substantially increase the daily output 
President David B. Smith says 


During the past few years, the directors and the 

d: management of Wausau Paper Mills decided it was 

necessary to instigate a long-range improvement and 

a expansion program if it were to keep pace with the 

paper and printing industries and the growing demands 

our fi sulphite writing, printing and business 

ty, Altl h we were at that time, and have been since, 

the selling all that we could produce and ship, we knew 

Jt hat we could only remain an independent mill by mak 

ng more grades available to our customers and by 

Ww onstantly improving and modernizing our manufactur 
ing and SI pping facilities 
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3-M Perfects Laminating Process 
For Thermo-Fax Copying Machines 


A new method of laminating papers, letters, cards, 
charts, photographs and other written or printed docu- 
ments with plastic film on “Thermo-Fax"’ copying ma- 
chines has been announced by Minnesota Mining & 
Manufacturing Co. 

The new process extends the versatility of existing 
copying machines made by the firm and involves no spe- 
cial equipment or adjustments. The new “Thermo-Fax” 
laminating film permits protection of frequently han- 
dled papers, prevents tampering of cards or identifica- 
tion, and enhances appearance. 

Originals and sheets are inserted in the copying ma- 
chines and emerge a few seconds later completely bonded 
with a tough, transparent seal that resists moisture, liq- 
uids, grease and smudges 

Average cost of laminating an 81/, by 11 inch docu- 
ment on both sides ranges from 9 to 12 cents depending 
on quantities purchased. A document this size can be 
laminated on both sides in less than a minute. 

More information can be obtained through any one 
of the 185 “Thermo-Fax" copying products dealers, or 
by writing Dept. SO-138, 3M Co., 900 Bush Ave., St. 
Paul 6, Minn. 


Printer’s Ink Tells How Itkins 
Ad Budget and Sales Both Rise 


“How Advertising Built a Retailer’’ is the subject of 
recent article in Printer’s Ink dealing with the adver- 
tising success and philosophy of Itkin Bros., Inc., re- 
tailers of office furniture, design and space planning in 
New York City. 

It is related how nine years ago the Itkins were spend- 
ing $35,000 on advertising. Today, the budget is $250,- 
000 and sales have paralleled that rise 

Discussing the results, BEN ITKIN is quoted as say- 
ing: “Talk about consistency and belief in what adver- 
tising can do for a client! While I'm not about to 
divulge any sales figures, I will tell you this: When we 
study our rising sales curve on a percentage basis, we've 
found that it remarkably coincides with the same per- 
centage of added advertising expenditures.” 


South Bend Firm Moves 


Office Supply and Equipment Co. has moved from its 
former quarters to its new building at 433 Dixie Way 
No. (Roseland) South Bend 17, Ind. The new quarters 
provide more space and has ample off street parking. 





Model 7CS 


(Model 19-23A 


(Model 4BR) 


(Model 6V) 


(Model 12JTR 


Please send me your free catalog and discount schedule rg a grey — — green ow green wat 

ce cas oxes Uy rom leodcer in stee 
NATIONAL SALES OFFICE « LIT-NING PRODUCTS COMPANY office accessories ottractive to any office decor 
DEPT. 170 NORTH ROBERTSON BLVD., BEVERLY HILLS, CALIFORNIA 


ae ee aa es Lit-ning 


ADDRESS 


FREMONT, products Soli 


STATE OHIO company representative 


FRESNO. nm principe 
me tas ee CALIFORNIA cities 
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NOW from: 


Barkley 


“Most Experienced In Shelf Filing Supplies’’ 


co-ordinated 
Shelf Filing Supplies 


Cc. L. BARKLEY & CO. 


1220 W. Van Buren Street . Chicago 7, Illinois 











BARKLEY PRESENTS: co-ordinated SHELF FILING SUPPLIES 


Barkley takes the guesswork out of shelf filing. Matched components by 
Barkley—most experienced in shelf filing—makes every shelf filing in- 
stallation a “systems” installation. Guides, folders, outguides—and all 

the other items in the Barkley line—are co-ordinated to work to- 

gether—to work for you. Tab positions, dimensions, colors and materials 

automatically blend to give true systems efficiency to your shelf filing 

installation. Use Barkley co-ordinated supplies for easy ordering and - 


maximum efficiency. And remember too, Barkley quality has been rv 


famous for over forty years. 


BARKLEY co-ordinated SHELF GUIDES € 


Tab positions and dimensions co-ordinated with folders and out- 


guides. Of durable pressboard, full height for maximum support, rigid 
metal tabs with inserts visible from both sides. May be used in open 


units or units with doors. 


BARKLEY co-ordinated SIDE TABBED FOLDERS 


Tab positions co-ordinated with guides and outguides. Oflice-engineered for 
maximum efficiency and durability. Full 914" high with precision side tabs. Single 
edge style undercut for maximum visibility; Double edge style for extra durabil- 
ity. Pressboard expansion style with either self tabs or sturdy metal tabs. 


Folders in Manila, Kraft, 8 colors of leatherette, and pressboard. 


(_ ) 
\ { : 


PRESSBOARD 



































DOUBLE EDGE SINGLE EDGE 


| SPECIAL SYSTEMS 

Use our long experience to fill all your requireny 
> a oe Send your specifications. 

co-ordinated OUTGUIDES—2 styles. 


Tabs co-ordinated to folders. 











Heavy Manila, printed Pressboard, metal tab, 
2 sides. Shows date, with 3 x 5 acetate pocket 
requisitioner, item taken. for requisition slip. 
Store efcoeo 
° ° st 
ea 
*¢ 
3 ss 
° ° © ’ 
a0 
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For prices and literature on co-ordinated SHELF FILING SUPPLIES 
write to: «c. Bie BARKLEY & co. 
**Most Experienced in Shelf Filing Supplies.” 


i220 W. Van Buren. Chicago 7 
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Old Toledo Firm 


Goes Modern 
In Display 


GENERAL OFFICI 





SUPPLY SECTION with Dennison merchandise and post binders 


on display at the extreme left wall 


ffort to affect spaciousness and efticiency the 
Frank] | ting and Engraving Co. of 228 Huron 


St., Toledo, Ohio, has just completed a $20,000 re 


1 modernization project on its main-floor 


Th year-old firm, which has occupied its present 
loor building since 1922, contracted with the 


Henry Berry Associates of Milwaukee for new fixtures 





nd self-selection stands. Berry also planned and co- 
floor layout and decoration of the Toledo 


Th jority 
ng from greeting cards to art supplies, is easily 


ssib] nd handsomely displayed in individually 


of the Franklin (¢ ompany's merc handise, 


ren lighted, frost walnut colored self-selection stands. 

Wide aisles, eye-level shelving, improved lighting 
flow traffic plan have all been designed for 
naxu istomer satisfaction. 

In addition the Franklin new look is expected to aid 
sales personnel through attractive displays and added 





OA-10/60 


convenience of stock arrangement and_ storage. 

The Toledo firm managed the summer changeover 
without any loss of sales time as they utilized Saturday 
closing to stock and display their new fixtures. 

Started by CHARLES N. BELLMAN, who served as 
president of NSOEA’s predecessor, the National Asso- 
ciation of Stationers, in 1913, the Franklin firm is 
headed by Lucius J. SEARs, Sr., president, who has 
been with the company for 52 years. One son, Lucius 
(JACK) SEARS, JR., is executive vice-president, and the 
other son, Henry, is vice-president and treasurer. MRs. 
SEARS, SR., is secretary of the firm, which now also has 
a fourth generation in its employee, Jim DONALDSON. 
Jim is starting as a stockboy, just as did his father and 
uncle. 

In addition to the main floor salesroom, the 45-em- 
ployee firm makes full use of their four story building 
with an office furniture display floor and printing and 
engraving shops 





ARTISTS’ SUPPLIES and expanding products now have at 
tractive display fixtures 
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BURROUGHS CORPORATION 
ANNOUNCES 





A NEW DEALI 






on 
Mae 
. r f) 


ae," 2? ~ 
° — > 
“SB ih 
Ss - - > 
=-—_7~S 
tC 
\ — i 





NEW J-314 





NEW J-290 


ECONOMY WITH 
TEN KEY AUTOMATIC 
WITH SHORT-CUT 
CREDIT BALANCE MULTIPLICATION 
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LIN DEALER PROFITS 
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Burroughs 
Corporation 
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It's a big and bold new deal that means profit for 
you all the way through. Just look at these bomb- 
shells we're dropping: 


NEW! Two entirely new machines added to the 
Burroughs line of proved profit pullers. 1) The 
new J-314 with automatic short-cut multiplication. 
oe new J-290 utility Ten Key with credit 
alance. 


NEW! Lower retail prices on the Burroughs adding 
machine line — good news for you and your 
customers. 


NEW! A full line of manual and electric Check- 
writers, plus the new Burroughs ‘‘Disbursers."’ 
The top quality line in check protection manu- 
factured by The Todd Company Division of 
Burroughs Corporation. 


NEW! The newest and best in supplies. Nu-Kote 
Typewriter Ribbons, with three times the wear of 
ordinary ribbons, fit more than 140 different 
portable, noiseless, standard and electric type- 
writers. Popular Nu-Kote Carbons that outlast old 
style carbon papers 3 to 1. Burroughs Deci-Pak 
cartons (10 ribbons to a package) that simplify 
inventory, ordering and stock handling. All of 
this and more in the M & V supply line that is 
complete—a sure profit producer for dealers. 


For details, contact us directly, see us at the 
NSOEA, or mail the coupon below. Dealer Sales 
Department, Burroughs Corporation, Detroit 32, 
Michigan. 


We'll be at the NSOEA Convention, Chicago, Booths 145-146 
AND AT THE EASTERN COMMERCIAL STATIONERS SHOW. 


FILL IN; MAIL TODAY! 
BESS EEESESEEEESEESEESESEEEEEEEEE 


sad DEALER SALES DEPARTMENT, OA-!/0 
. BURROUGHS CORPORATION, DETROIT 32, MICHIGAN 
gw Gentlemen: 
s Give me full information on your new deal in dealer profits. 
- Send details on (_] supplies, (] machines, (_] checkwriters. 
is 
o . 
NAME — 
* 
e 
* FIRM 
& 
* 
= CITY ZONE STATE. 
s 
* 
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WULFF'S CORNER 


The firm of Oy Wulff Ab of 
Helsinki, Finland's largest office sup 
ply and equipment organization, on 
August 23 observed its 70th annivet 
sary with an eye to even more ex 


pansion than has marked 


its existence 
during the last decade 
To commemorate its founding in 
1890, Wulff's has issued an illustrated 
350-page catalog in bound book style 
which details the products of its vari 
ous departments: 
Drawing equipment 
Photostat and blueprinting 
Geodetica! 
Advertising and artists’ equip 
ment. 
—Office supplies and equipment 
Filing systems 


Wholesaling. 








THREE GENERATIONS E. Wulff 


councillor of commer nd H. Fr 
Wulff, managing director, in front 
the picture of the founder of the « 
pany. 


Speaking of the future, ErNapR 
WULFF, in charge of the firm for 50 
years as councillor of commerce, tells 
OFFICE APPLIANCES 

“Tt ts impossible to augur as to 
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70 Years of Growth for 


Finland's Leading Stationers 





STORE'S STATIONERY AND OFFICE EQUIPMENT 
DEPARTMENT 





EXTERIOR OI! 





INTERIOR OI! 
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THE TAPIOLA SHOPPING CENTER BRANCH 








BRANCH AT THE TAPIOLA SHOPPING CENTER 
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Graffco 


... the Complete Line of 






















File Signals 
and Maptacks 


Specify Graffco —for file signals and 
maptacks in every size, shape and color. 


Outstanding dealer support includes: 
modern packaging, national advertising, 
display panels for counter or window, 
color catalog sheets, sample cards 
and envelope stuffers. 
Graffco Products are sold only 
through the Office Supply Trade. 


Write for details on products and sales aids. 







Graffeo 
MAP FLAGS 


SEE US AT THE : ~h 
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Setting 
The Stage 





For Sales 





THE SUM IS GREATER THAN 
THE PARTS The Barker Bros 


f of Los Angeles compelled at. 
tention to its window and products 
by presenting its furniture in a 


finished and orderly display. The 


setting gives each individual piece 


\, @ quailty greatet than it POSSESSES 
~ n 
rk’ 
CUES FOR IMAGINATION 

I ything in this display is sug 
ge mates fro! the focal 
point of empty chair behind the 
desk Ihe furnit gets the main 
play because the viewer 1s led to as 
semble an oftice fror the mental 
position in the chair. By including 
the model of the Norton Bldg., the 
viev § desire to I new furniture 
is in {1 when he projects his 
imagined Trice 1 Suite in this 
new n rk in Seattle. This eftec 
tive display was created by Federick 
& Ne ~ er 





Display, one of the important aspects of mé¢ rchandis 
ing, has the obvious function of creating an attracti\ 
image; attractive in the sense that it be magnetic 

The three illustrations on this page present an imag¢ 
of product and company which ts attractive in any sens 


of the word. The displays in these windows won top 





On 


awards in the office equipment and supplies division of 


the 1960 International Display Contest conducted by 

















" : wo! 
the editors of Display Worla tic 
That the two furniture settings were entered by d me 
partment stores, and that the machine display was the Ro’ 
entry of a firm in Germany indicates one of two situa ei 1 
tions. The first is that one of the American office equip oo: a Se SRS 
, . ,se@nich Kotfer, TE. 
ment dealer's biggest competitors is not the dealer down Pree 3 ‘ages oy 1 eee | 
‘ a | bioh 2 fr« . mM 3194 
the street, but rather other segments of the economy Ut Wwielen Vorx eof ipre zuverh . Cal 
‘ ‘ le = a 2. io im Keauthot - vl es t 
the second, that American dealers were unaware of th DivacsniinAlich Rorrér. DM 19F.--. Die nee Re de 
contest. SILHOUETTE TO SALES The esting quality of ligh wo 
- . cuinerhl manctrated mn + —_s . lier! sted | 
If this latter is the case, information can be had by is superbly demonstrated in this wind display created ® jing 
— “ie es a Kaufhof in Darmstadt, G ny. Attention is dramaticall 
writing Display World, 407 Gilbert Ave., Cincinnati 1 “F thre 
g splay _— \ ; It! 2, tured by having one it high-lighted in a flood of whift 


Ohio. aed :, an 
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HEAP BIG PROFITS WITH ROYAL! 


tension support. $61.50 list. @ D. #1211 Male 


Only Royal work chairs let you sell this 
quality with such economy! Five Royal 
work chairs—each designed to meet a par 
seating need; priced to bring 
, more profits for you. All bear 
10-year guarantee, all come 
ety of upholsteries, color 


ticular office 
more voiume 
Royal's fam 


in a wide var 


DEALERS 
Cause R 


Gealers; 


CHOICE—ROYAL METAL be 
exclusively through 
direct. From single office 
work stations to complete airport terminal 
sale 
dealer. Grow with Royal 
share of the profits. 


sells 


nstallati every Royal is made 
through a Royal 


and get your full 
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A. 21250 Executive Posture Chair. New larger 
fully adjustable back; new synchro-tilt posture 
adjustment. $83.50 list @ B. +1264 Posture Work 
both 
fully adjustable for fatigue-free comfort. List 
only $63.50 @ C. #1235 Male Posture 
Molded seat and back rest; 


Chair. Foam rubber seat and back rest, 
price 
Durafoam 
tilt-back with fully adjustable 
. >. > >. > . >. >. . >. . > . >. . >. > > 
Royal Metal Manufacturing Co., Dept 6-J 

One Park Ave., N. Y. 16. In Canada—Galt, Ont 
complete information on your 


Chair 


waterfall front 


Please send me 
office chair line 


Name 
Firm 
Address a 


City Zone___ State. 


Clerical Chair with Molded Durafoam seat, fixed 
back, no arms. List price—$57.50 w E. #1230 Ex- 
ecutive Chair with Torsion Tilt, extra large ‘“‘man- 
size” seat and back. Price with fixed back and 
spring seat cushion—$62.95 list. @ Note: Prices 
F.0.B. Michigan City, Ind., or Plainfield, Conn. 


® 


OFFICE FURNITURE 





b 


I 


Wm 


. GR oOocKke 


CHAIR 


P.S. TO DEALERS: 





You’re bound to win 
with GALAXIE / 


COMPANY, 





WAYLAND, NEW YORK 


ae 


' 














Easy as A-B-C 
oe WB 
“a 2 


afford the 


graph. A complete unit* and you can change from 


You can run 10, 50, 100, or more clear, clean, 
permanent stencil-and-ink copies at home, school, 
in your office or place of business. EZY-GRAPH 
is not a toy, not a spirit duplicator, not a hecto- SR 


black to Price is only $19.95*. * includes EZY Graph, 


Order from American Stencil Manufacturing Com- 


~ 


pany, 2714 Walnut Street, Denver 5, Colorado. 
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GF Furniture Used in 
Atlantic City Building 


This spacious and attractively designed of 
fice is a section in Atlantic City Electric 
Co.’s new building. Used throughout the 
building are General Fireproofing’s 1000 
Series desks, Goodform 300" chairs, and 
rigid front filing cabinets. The cafeteria 
uses Goodform institutional tables and nest 
ing chairs. This colorful installation was 
sold by Charney’s, GF's Atlantic City, N.J 
dealer. 








Wholesalers To Hold 
Convention in Chicago 


The 1961 annual convention of the Wholesale Sta- 
tioners Association will be held at the Edgewater Beach 
Hotel in Chicago on April 19, 20 and 21. 

President HAROLD SEIGLE, Associated Stationers Sup- 
ply Co., has announced that the following will serve on 
the general convention committee: 

ROBERT WIERINGA, Paper Mate Co., co-chairman. 

Davip McMILLIN, Jose ph Dixon Crucible Co., co- 
chairman. 

WILLIAM FLETCHER, The Carter’s Ink Co. 

HAL Feber, Arrow Fastener Co. 

WILLIAM Bootusy, Central Ohio Paper Co. 

MorTiMeR H. CuHuTE, Bainbridge, Kimpton & 
Haupt. 

DONALD S. FREy, secretary-treasurer and legal counsel 
of WSA, says that the theme of the entire conference 
will be “Blue Print for Profitable Marketing.” 


Broad Interest in Cincinnati Show 


The 1961 Cincinnati Office & Business Equipment 
Show, February 21-23 in the midtown Hotel Sheraton 
Gibson Roof Garden will attract a broad interest of the 
Ohio Valley area in easy radius of the Queen City. 

This Cincinnati exposition of office and business 
outfittings, equipment, appliances, services and collateral 
facilities will be the fourth show to be sponsored by 
the same group since 1955. Twice before the present 
midtown Sheraton Gibson site was employed and in 
1958 the exhibition was held in Cincinnati's historic 
Music Hall. 

The Cincinnati show management reports space cur- 
rently 95% reserved and a sell-out imminent. 

GEORGE S. LONG, of George S. Long & Associates, 
Cincinnati, one of the original founding trustees of 
the Show, is the 1961 president/chariman. 

The show management continues under direction of 
EARL J. WINTER, Cincinnati public relations counsel 
who helped conceive the original show ‘idea’ and who 
has conducted the business management of the series. 
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NSOEA Seminar Set for Pasadena 


A three-day seminar sponsored by NSOEA and con- 
ducted by MIKE SANYyOuR of Harbridge House, Boston, 
will be held at the Huntington-Sheraton in Pasadena, 
Calif. on October 24, 25, 26 

Those wishing further information may write or call 
Mrs. RUTH GEISEL, executive se retary, Stationers Asso- 
ciation of Southern California, 425 A.G. Bartlett Build- 
ing, 21 W. 7th St., Los Angeles 14 (telephone 
MAdison 3-3206). 


SA 


Venus Operation Jingle Bells... 





Quartus P. Graves, vice-president, marketing, Venus Pen 


Division, looks over gift bonuses for stationery salemen 
through “Operation Jingle Bells [he promotion gives 
stationery salesmen an opportunity to earn gift bonus credit 
for every gross of the Venus Ball PEN-cil line they sell 
between now and Nov. 15. Salesmen can earn one or more 
gifts, depending on the number of gift credits they chalk 
up, and get a chance to win a Bell and Howell stereo 
camera or a fine Gruen Watch in the “bonus gift’’ drawing 


open to all participants. 
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<4 MODULAR 


The H-O-N Millionaire line: modu- 
lar flexibility — work center ar- 





rangements or individual units — 
dramatic styling — wide range of 


decorator colors. 


_ V CONVENTIONAL 


The H-O-N Convaire line: quiet 
styling — conservative appearance 
— smoothly proportioned — solid, 
substantial construction — good 
range of models and sizes. 


H-O-N MILLIONAIRE LINE FEATURES: 


1. Vinyl covered steel on drawer fronts, on panels, on 
for durable beauty 

2. Three edestal depths: Ze. a2. 10 eight top sizes; 
1 opuions. 

3. Lredt binets can be open iront. Nall sliding doors. 

or { ng doors. 

iy er tracks allow drawer re-arrangement. 

Wide r choice: 3 body, 3 top, 7 vinyl fronts. 

yl colors are easily changed 


()ver-a ocking center drawer. 


Sound dened throughout; nylon rollers for quie 


9. Spring on dictation slides. 


10. Three styling options. Leveling glides on legs. 


H-O-N DESKS: 
H-O-N makes both desk styles shown here. Customers H-O-N CONVAIRE LINE FEATURES: 


xist for each style. Whatever your customer’s pref- 1. Adjustable height — 29 to 3014”. 
erent * n H-O-N unit will meet his style requirements, 2. Durable tops — honeycomb core, steel enclosed for 
well as his budget. These H-O-N desks represent maximum strength. Linoleum or Textolite plastic 
the solid values that are achieved through improved surface. 
nstruct nd desirable utility features. Literature Edging — aluminum strip, with vinyl insert. 
both desk lines will be sent on your request. Address Spring action dictation slides. 
H.O.N ( Muscatine. lows. Full depth box drawers —on quiet nylon rollers. 





Suspension letter drawer on 10 nylon roller cradle. 
Over-all locking through center drawer. 

Sound deadened pedestals; anodized legs. 
Snap-out tracks for easy drawer re-arrangement. 


Sw on M Ew 


+ 


Pedestals may be interchanged, left to right or vice 
versa. 


— 
— 


Skirt panels may be mounted flush or set in 


MUSCATINE [OWA 











More Space, 
More Sales 
of Myrtle 
Desk Line 


“With a new showroom, we expect 
to increase sales 30°7 annually 

This optimistic statement by JIMMY 
Ray, president of Raleigh Office Sup 
ply Co. in Raleigh, N.( 
gala August opening plus the hard 
facts of 15 years successful business 


, IS based On a 


The opening went off in fine styl 
as crowds poured into the 14,000 
square feet of display area for show 
room, planning and decorating, out of 
a total of 24,000 square feet for cus 
Local 
and customers from all over the state 
The sales territory of Raleigh Offic 
Supply is North Carolina and parts of 
Virginia and South Carolin: 


brass’ was ther 


tomer traffic. 


The one-third business increase an 
ticipated began promptly, too. Even 
before the installation was completed 

during the first week of additional 
merchandise being placed on the floor 

sales began picking up, says Ray 
Rightfully proud of expansion, Ray 





WOOD FURNITURE occupies 70% of tl leigh 


products, the firm's major res 
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A RETURN UNIT from the “Champion 


shown in attractive setting 


recalls the firm’s first quarters over 
a Raleigh garage. That was the year 


World War II ende d, and mer handise 





Jimmie Ray Charles Ray 


was still tight. So were funds. But re- 
sourcefulness, a friendly drive and a 


shrewd business sense have combined 





Of Sul S TOC Myrt Desk 











Myrtle desk series in genuine walnut is 


President JiMMy Ray and 


CHARLES Ray 


tO make 
Secretary- Treasurer 
leaders in one of the region's foremost 
office firms. They ar brothers. The 
late CHARLES WILSON of Raleigh was 
a third 

Carrying Myrtle Desk products as its 
Office and 
Supply allocates 70°7 of its showroon 
to wood furnitur We think Myrtle 


founder of the concern 


major resource, Raleigh 


is one of the better lines and we 


tell our customers that too, the pres! 
dent states ‘We think it’s the best 


desk for the money in quality and 


de SILT 


} 


Previously, we've been stocking 


only the ‘( hampion 53° series and the 
tables. About 90°C, of our 


catalog Now 


and we're 


director 
sales were from th 


we've expanded in space 


carrying and selling more of the line 
We're stocking ‘Module 63’ and ‘Cor 
onado and accessory items 


We now have twice 
as Myrtle has in its High Point fac 


gleefully boasts the 


as much space 


tory showroom, 
child who has outgrown the 
We shy VW 


and Cops in 


parent 
everything Myrtle makes 
all three finishes, includ 
ing oil, natural walnut, and Parkwood 
plasti 

The Ray brothers believe that it 1s 
fair to customers, as well as smart 
business, t 


exhibit samples from the 
| 


floor instead of referring to a catalog 


wauling folks over to 4a 


With expansion, custom- 


; 
shown everything we sell 


picture 
warchous¢ 
ers can b 
not necessarily size, but models. We 
. 4 


{ca 
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THE PRESIDENT 
OF SWINGLINE 


Seca aitieath =) os “ 
TEACH YOURSELF THE FACTS! 


You'll really take sales “honors’’—when you 
stock and display SWINGLINE Staplers! Visit the SWINGLINE “University 
Item by item, SWINGLINE has the fastest- Booth at the NSOEA Convention. 
selling staplers in the field... the latest devel- 
opments...the newest designs. Large volume, 
high turnover plus top profits make the valu- 
able counter space you give SWINGLINE 
y pay off for you. In fact, more people buy 
SWINGLINE than any other brand! 


” 


See the “brainiest” sales-winning inno- 


vations ever 





| gS New Displays 

| @ Merchandising ideas 

| 3 

| & Surprises... excitement! 
| 


Booth 67 NSOEA Show 





i 


Saxon Office Eauvinment, Ltd 156 Evans A nue. Toront 





x 
rid’s Largest Manufacturer of Stapiers for Home ana Office + in Canada o 14,Canadca 
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SORE SEE 





invincible 
gvords 
retoiler 
profits— 
sells only 
to franchised 
Invincible 
dealers 
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Business engineered 





A handsomely individualized executive suite, yet achieved with these 
standard Invincible parts in any Invincible finish or two-tone combination 
(1) #1F7230-PA-4 desk with #20 center drawer, #35 back panel. 
(2) #TF1845 top. (3) #TF1872 top. (4) 41820 drawer wnit. (5) 41843 
cupboard unit with #1843-P shelf. (6) #1829 panel end support. Also 
2 pair #18 clamps, 2 pair #1819 finished end panels. Photo includes 
#925 and #910 chairs; LT-2 letter tray. 


How to perform sales miracles with the 


magic flepibibhidy of INVINCIBLE MODERNETTES 


Pacing today’s trend to modular work centers 
in office furniture, Invincible emphasizes cus- 
tom planning without custom costs—from your 
standard inventory of Invincible Modernettes. 
Groupings to meet any customer’s needs and 


And 


your persistent follow-through holds the po- 


preferences are practically limitless. 


tential of dynamic new sales records. 


You can put work-centers together, like the 


one shown, from your standard Invincible 


for better business living 





line. Customers are well satisfied, impressed 
with the custom look. 
service when office changes require additions 
to the basic modular group. The lucrative first 
sale is only the beginning of a growing repeat 
business. So order plenty of Planning Kits 
now. They make you 
an expert overnight, 


They remember your 


and boost your chance 
for a smashing sales- 
and-profits year. 


VINCIBLE 


INVINCIBLE METAL FURNITURE COMPANY 
Manitowoc, Wisconsin, Dept. 0-/00 
In Canada: 1162 Caledonia Rd., Toronto 1S 
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For consistent high- 
quality copies and reliable 
performance, nothing 
beats a flatbed 
photocopier —TRU-FAX 
leads the field. 


Superior Reproduction 


Copies are s! black on bone white, 
to-exact, ire 1e1 tly better then the 
ginal. | I guaranteed. No 
effect from heat or light. Copies will out- 





ay 


exposure area 14 


Finished in d 


110 WEST 18TH STREET, NEW YORK 11, N.Y. COMPANY 
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ED PHOTOCOPIER EVER MADE 


. ; , 
Copies Anything— 

From all colors of print, pencil, hecto- 
graph, ball point, rubber stamp, blue- 


prints, books, magazines, etc.; from 


opaque, transparent, translucent, single 


or double-sided material, without restric- 
tion or limitation. 


Delights Operators — 


Timer and all operating controls are 
mounted on front panel for. perfect visi- 
bility and ease of operation. No dark room, 
no special skill is required. No warm-up 
time. Ready to work at flick o* switch. 


NAME 


| » tru-fax: 
YOUNG’S all new PHOTOCOPIER 


SPECIAL FEATURES: Made in two sizes m Model 4E—exposure area 10” x 16.8” m& Model 3E— 
x 20’’ g Compact exposure cabinet and developer combined in one sturdy, handsome unit, 
ial-tone grey to harmonize with any modern office. g Simple, easy to clean, there are no parts to 
replace m Pressurized pneumatic head optional @ For full information, MAIL COUPON TODAY. 


Re A EES ORE 
Curtis-Young Corp., 110 W. 18th St., N. Y. ll, N. Y. 


Please Send Complete Details Of 
The New Tru-Fax Photocopier. 


Versatile — 


Here is a photocopier, without super- 
fluous gadgets, so versatile that it will 
outperform any other photocopying 
machine at any price. It is adapted to 
use either “diffusion” or “stabilization” 
type papers and developers. 


Saves Time— 


TRU-FAX photocopiers are the very 
fastest producers of fine quality photo- 
copies. Unique lighting principle exposes 
copy in less than two seconds. 












a We Are Interested In 
Dealer Franchise. 





POSITION 








bon 


ADDRESS 





Supplie . ciry 


ZONE STATE 
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Higgins Ink Co., Observes 80th Year— 
‘Lengthened Shadow Of Its Founder 


Said RALPH WALDO EMERSON An institution ts 
the lengthened shadow of one man 

This expression is exemplified in the history of Hig 
gins Ink Co., observing its 80th anniversary this year 

Born in County Leitrim, Ireland, in 1854, the son of 
RACHEL ELIZABETH TRACY and DENNIS’ HIGGINs, 
CHARLES MICHAEL HIGGINS, the company’s founder, ar 
rived in America at the age of six. Always of an inven 
tive mind he secured a U.S. patent on a screw pegging 
machine for soling shoes when he was 21 years of age 
While employed as a reporter tor the Scientifi News, a 
periodical now extinct, he met most of the famous in 
ventors of the 19th century 

Eventually Mr. Higgins became a draftsman and 
opened an office in New York City, operating in the 
name of Chas. M. Higgins & Co. Two thick, bound 
volumes contain the patents secured for his clients dur- 
ing a period of eight years. He also conducted experi- 
ments in ink making, produ ing the Higgins American 
India Ink which was destined to be so extraordinarily 
successful. At this time Mr. Higgins also developed a 
carbon writing ink known as Higgins Eternal Black 
which became especially useful for the V Mail familiar 
during World War II. Now it is ideal for writing to be 
thermal offi 


reproduced by the el copying ma- 


chines. 


Partnership Founded 


On June 29, 1880, Mr. Higgins concluded an agree 
ment with GeorGe S. WOOLMAN of New York City, 
appointing him New York selling agent for Higgins 
American drawing inks. For a few crowded years Mr 
Higgins also continued h itent business. A co-partner 
ship with his brother-in-law, JOHN GIANELLA, SR 
who had come to Ameri m Switzerland, was formed 
May 1, 1885, to conduct 
under the name of (¢ has M Hig mns & Co On January 
5, 1888, the patent business was finally sold. The part 
lla’s death in 1914 


nk manutacturing business 


nership continued until Mr. Giat 


With financing assured, the young firm built its firs 
factory at 168 Eighth St., Brooklyn. JoHN E. GAviN 


who had been employed by Higgins in the patent busi 
ness, became general manager. Mr. Gavir soon inaugu 
rated a policy of selling direct to the trad primarily 
through wholesalers. This move proved so successful 
that Gavin remained associated with Mr. Higgins 
business and civic affairs until his retirement in 1923 

Between the years 18 d 1900 Mr. Higgins was 
granted 21 patents. His pr sses for making adhesiv 
pastes were, of course, fully descs 1 in his patent 
plications It was not los fore tations or modif: 
tions appeared As a result of this bitter lesson, the Hig 
gins Drawing Ink line was ver patented 

By the turn of the century, the freedom from routin 
which Mr. Higgins was able to enjoy afforded him 
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opportunity for a series of campaigns for public projects, 
In 1900, when the newspapers were filled with accounts 
of the ho-rors of the Boxer Rebellion, he led an appeal 
for “Justice to China.’ In 1903 he sponsored the pub- 
lication by the Brooklyn Ethical Association of “The 
Ethics of the Greek Philosophers by Professor JAMES 
H. Hystop of Columbia University, although a planned 
volume on the ethics of the Chinese philosophers was 


never published 


Service Earns a Statue 
After the panic of 1907 Mr. Higgins served as Cco- 
receiver of the Brooklyn Bank, which institution was 
eventually liquidated without loss to its depositors. Hig- 
gins refused to accept the fee to which he was entitled as 
a receiver. He was thereupon accorded a testimonial 
dinner at the Montauk Club in Brooklyn at which he 
was presented with a bronze statue which now graces 
the outer lobby of the Higgins office building. Seated 
next to him on this occasion was New York Supreme 
Court Justice WitttaM J. GAyNor, who a few months 
later was to be elected mayor. Mr. Higgins was ac- 
claimed in the newspapers as “The Man of the Hour, 
one who can lead and save 
Shortly after his purchase of a farm in Smithtown, 
Long Island, Mr. Higgins brought suit against the Long 
Island Railroad for damages resulting from a disastrous 
forest fire. This action ultimately forced all of the rail- 
roads in New York State to obey the state forest fire 
prevention laws. Characteristically, Mr. Higgins took 
nothing for himself of the damages awarded other than 
reimbursement for his legal expenses. The remainder he 


devoted to public causes. 


Stirs Interest in Battle Site 


In an address at the Montauk Club in 1910, Higgins 
awakened Brooklyn residents to the fact that the first 
battle of the Revolutionary War after the Declaration of 
Independence was fought August 27, 1776, in South 
Brooklyn. His long efforts to have the location adequate- 
ly monumented did not receive recognition until after 
his death, when the City of New York, acting through 
its able Park Commissioner, Robert Moses, built a park 
and playground on the site and reconstructed “the old 
stone house’ where militia from Maryland had made a 


heroic stand against British regulars. When it seemed 
that the Memorial park project would never be con- 

d, Mr. Higgins had purchased a plot and 
rected an Altar to Liberty on Battle Hill in Greenwood 


Cemetery facing the Statue of Liberty and commemorat- 
ng the battle. This monument was dedicated August 27 
144th Anniversary of the engagement, by the 
late ALFRED E. SMITH, then governor of New York 
Mr. Higgins was also an active campaigner for medi 


nlinhea [ 145 
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THE STANLEY MADISON AVENUE 





ere, the perfect marriage 

of taste and timeliness with 
craftsmanship, superior materials 
and unmatched engineering for 
durability and comfort... a 
chair in the comfort tradition of 
Stanley's Famous Bond Street 
Group, but embodying a new 


awareness of this era of discovery 


and developm« nt... truly, 


you see here a chair for the 
dynamic industrial and business 
leaders of the sixties! We 
proudly present the Stanley 


Madison Avenue (#10915). 














Write for complete 
catalog of all 
Stanley products... 
the office furniture 
“with the mark 


of success”. 


Stanley Manufacturing Co. 2310 N. Main 


Fort Worth, 











No. 

CHAIR 
Fiber¢ 
mone 
of 1 
table 


ei eno 





No. 0! 
SWivi 
ter) 

pedest 
brass. 
(in sw 
rics). 
foam 


3 


orth 


THIS IS... / 
EXCITING eaieaie 


AMERICA'S MOST VERSATILE & INSTITUTIONAL 
i—teze) fe]. iley-. a FURNITURE 







No. 206 FIBERGLAS 


ARM CHAIR... 
with swivel glides. 10 colors. 




















No. 207 FIBERGLAS 


SIDE CHAIR... 
with swivel glides. 10 colors. 


é 
No. 209 STATIONARY SIDE No. 215 GAME TABLE .. No. 206 SWIVEL ARM CHAIR 
CHAIR (left) ...extra-heavy for chess, checkers, backgam- (right) . . . fashioned in 


Fiberglas construction; per- mon, cards. Cast aluminum Fiberglas; swivel glides; 10 
manently contoured; choice pedestal base in silver or colors; cast aluminum ped- 
of 10 colors; base matches brass with black trim. 36” estal. 

table pedestal non-extension, self-edge 

plastic top. 


No. 200 FIBERGLAS 
ARM CHAIR... 


with casters. 10 colors. 





a agli ” _ No. 201 FIBERGLAS 
SIDE CHAIR. . . 


















No. O08 UPHOLSTERED BARREL No. 69 COFFEE TABLE . . No. 8 UPHOLSTERED BARREL 


SWIVEL CHAIR (left and cen- antique brass pedestal base SW.VEL CHAIR (right) with casters. 10 colors. 
ter) cast aluminum supports heavy-duty self- same as +08, but with choice . 
pedestal base in silver or edge plastic top. 36” diam- of blond or biack tapered 

brass. 11 different patterns eter x 19” high. 5 different wood legs. 


in supported vinyl and fab- tops in wood grain and 
rics). NO-SAG spring unit, marbleized designs. Other 
foam padding sizes available. 


SEE US AT THE SHOW IN SPACE 647-649 pare 
(See our complete Danish line ontra ivision: 
CONRAD HILTON HOTEL scoop chairs Fborghid tables, etc Please send me a copy of your newest catalog and 











literature describing your complete office and in- 


Write for catalog today! stitutional line. 


Contract Nome___ 


FURNITURE CORPORATION 


Division 
5555 W. 65th Street Chicago 38, Illinois 


Western Plant Duglas Furniture Corporation 


1920 Maple Avenue EI Segundo, California 


Firm 





Address___ re 


SS ee 
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One of All-Rite’s 
pens for every 
purpose ... # 







FAVORITE 


61%” long refillable office pen with retract- 
able feature. Visible ink supply. Choice of 
blue, red, green or black ink. (Barrel color 
denotes ink color.) 

















#59: Medium Line Pen — 2S¢ ea. 

C59: Medium Line Refill — $1.20 doz. 
2592: Extra Fine Line Pen — 39¢ ea. 
#0592: Extra Fine Line Refill — $1.80 doz. 







ALL-RITE PEN, INC. 


HACKENSACK, NEW JERSEY 





FEB 221991 





Shaw-Walker Expands 
Southwestern Facilities 


The Shaw-Walker Co. enlarged its warehouse facilities 
in Dallas, Tex 
The warehouse expansion permits substantial increase 
Dallas 


equipme nt to 


and opened a new panoramic showroom 


of the inventory, assuring faster delivery of 


dealers in the Southwestern states of 


Louisiana, Oklahoma, Arkansas, New Mexico, and 
Texas 

The new showroom is designed for the use of all 
of the firm's dealers in the rapidly expanding south- 
western arf With a minimum of travel time, these 


dealers now can conveniently show their prospect a wide 


variety of Shaw-Walker equipment “‘in the Hesh 


Located on the first floor of Dallas’ new Turtle 
Creek Bldg.. the showroom will b« managed by JAMEs 
C. ALDERMAN. Alderman devoted the past 10 years 
to retail selling of products in the Atlanta, Ga., area 


tor the company 


Dwyer Represents Anderson-Hickey 


Dwyer Co. is 


New 


Effe C1\ 


repre senting 


September 1, the John B 
Anderson-Hickey Co. in all six 
England states 

The long-established Dwyer sales organization has 
three traveling representatives and also maintains an 


oftice at 261 Franklin St., Boston 


ORDER PROFITMAKING 1961 DATERS NOW! 


Select the brand 
your customers demand! 


REX « PACEMAKER * MONARCH 


Choose from 3 famous brand names—4 
most popular sizes of daters. Colorful 
counter and shelf display cartons are 
practical and compact. Hold 1 dozen of 
any one of 4 sizes illustrated. 


Ne. 1 Titer No. 1% Dater 

APR13 1991 JUL 1119 
IMPRESSIONS SHOWN ACTUAL SIZE . 
No. 0 Deter - 
FEB 11 1991 





No. 2 Dater 


LIBERAL PROFITMAKING DISCOUNTS 
.. . GREATEST SELECTION 
OF SIZES AND STYLES... 
GUARANTEED QUALITY... 
For additional profitmaking opportuni- 


ties with fast selling Marking Devices, 
write for 2 color illustrated catalog. 


CONSOLIDATED STAMP MFG. CO., INC. 


HICAGO « DALLAS « LOS ANGELES « NEW YORK TY « SPRING VALLEY. NY « 
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Canadian Electronics, Ltd., Formed 
By American Geloso of New York 


The Electronics, Inc., recently 
formed Canadian Geloso Electronics, Ltd., as an affili- 
rporation to sell and promote the firm's complete 
line of products exclusively to the growing Canadian 
at 700 Weston Rd., Toronto 


American Geloso 


ate Cc 


market. Headquarters are 


ctin tions for the new Canadian subsidiary 
[. R. ARMSTRONG, an established leader in the Ca- 


electronics industry 


New products 
SPA 


rancously 


introduced by the parent company in 
Milan, Italy, will be released simul- 
in the U.S.A. and Canada by the two distribu- 


wzations 


Ay loso 


Metropolitan Travelers Issue First 
Copy of “‘Briefcase’’ Publication 


The Brief 2 sprightly illustrated four page issue, 
s now the official publication of Metropolitan Travelers 
Cl Inc., New York City, under the editorship of SAM 
M. Levine, Acco Products, 24-16 Bridge Plaza South, 

Long Island Ci N.Y 
S Ay 9 th tures is the “Concord Report’, listing 
i s headed by WILLIAM LOWENTHAL, listing of 
chairmen, Letters to the Editor, Dates to Re- 
mber, Stop Press news, Almanac, and schedule of 

ing dates 


No dents, scratches or scuff marks 
on furniture built for. . . 


Lifetime Beauty 
with DENSIWOOD* 








ce a 


Specify wood office furniture safeguarded from dents, 
scratches, jagged edges at critical wear points (edges, 
center posts, moldings) with diamond-hard, compressed 
Densiwood. Easy on the nylons! Easy on the eyes, too! 
For Densiwood is real wood, with all of wood'’s incom- 
parable warmth, beauty, graining. 





Densiwood is used by many of America’s leading manu- 
facturers in fine desks, library equipment and other 
commercial furniture. Write for list today 


See our exhibit at 
Designer Displaycase, 
1 Park Ave., New York City 


DENSIWOOD 
Lundstrom Laboratories, inc. 
200 Smith St., Herkimer, N. Y. 





NEW Weekly Book 
} has new entries for 


ENTERTAINMENT 


Each daily-page spread 
lists detailed data to 
fill in for SAFE Tax 
deductions. Ample 
entries! Recommend 
BEACH's, to serve 


your customers best. 


BEACH PUBLISHING 





W! 


id! 
CH 
ful 


are 


n of 


for Samples and Prices 






19829 W. McNichols, Detroit 19, Mich. 








) Yate 


Got to See 
page 172-173 
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ONLY The ‘Precise”’ 


TRIMMING BOARD 





Has All 


These Wanted Selling Features 


Patented Finger Tip Controlled Paper Guide 
Finest Steel Blades, Carefully Ground 

Two White Scales on Black B nd 
Only Finest Seasoned Hardwood Used 

Every Board Completely Guaranteed 


You offer the finest in the New “Precise” Trimming 
Board. It has everything your customer should have for 
trimming, cutting paper, paper board, etc. The patented, 
adjustable paper guide locks and releases with a finger 
flick, 2 white scales on black | Sou we 
background speed accuracy and -. 





measuring time. Models 5, 6 & ee ee 
7 have special safety spring. ng Pees 2 “—Blede 
The “Precise” is a steady seller No. 6—18',"—Siede 

| Ne. 7——241/,”"—Bailde 


wherever displayed. 








Prompt Delivery — Order Your Needs Today! 


AMERICAN PHOTO LABORATORIES 
2511 W. MOFFAT ST. Dept. A CHICAGO 47, IL. 











127 











More Space, More Sales continued 


can display 


floor,” they say. 

Adds Jimmy Ray: “I 
stand how we sold as much as we did 
With 
mighty easy 
an item and sell it. You don't have t 


before. 


apologize to a customer, ‘Let's go to executive desk for himself, a secre 
the warehouse... .’. tarial desk, and a blue chair and 
“People are buying better furniture yellow chair from our accessory 
already. A ‘Coronado’ executi lesk nishings 
was purchased by a man actually re Folks are more inclined to buy 
oftices if our offices are fixed up 


placing a home-made desk. H im their 


75 to 80 desks the mn as a 

outntting 
cant under tnat } 
though he 
facilities, it’s 


the 
to sell. You just walk t pl 


new 


ful pe ople 


tor of a bank we 


At first he said he thought 
particular model might look as 


were 


money. But I convinced him that peo 
want to do business with succe 


He ended up buying the 


Master 


Accessories 


offer you Higher Discounts! 
Lower List Price!’ 
Greater Profit! 





Miracle Marked Boxes 
make stocking easier! 
Every Master box has a 
labeled end which names 
the chair the particular 
caster fits, as well as the 
CS PAcHE: Bele MAA el -Me) Mer Ti 
Saves clerk time. Now, 
pick the correct caster 
with ease! 


Casters Guaranteed or your money 


back! The Master line of hooded 
and regular casters for metal and 
wood furniture is so outstanding 
we'll guarantee it to sell or you 
money back. Choice of soft rubber 
or plastic hard tread wheels. Im 
mediate delivery! 


~~ 


ture 


ie, * 
ie 
4 9 a 
< > 
bj yY 
FREE! Smartly styled counter display. 


CUSHION GLIDES 

Mirror finish base al 
easy sliding. Rubber 
ion eliminates noise 


strips to 


lengths. Bradst 


( 


b 


RUBBER FURNITURE CUSH 
IONS. Long wearing 
r GRAY, round 


in BROWN 
or square, 4 


es of each 


DESK GUARD. Angle shape irubber 


protect clothing from furni 


edge Ay ailable in ¢ 


attach supp! 


HAIR STRIPPING 
impers to protect walis 
Brads t 


nets 1@€SK 


nlied 
ppheda 


Write for Catalog an 


Profitable Discount 


MASTER MANUFACTURING CO. 


9200 Inman Avenue -Cleveland 5, Ohio 





were 


making too much 


rut 





too. We've noticed this in the month 
since the new opening 

“There's a certain prestige in hay 
ing a hands« me interior with LOK d Tur 


niture in a larg 

Raleigh Office Supply 
complete expansion, planning 
decorating job. Myrtle decorator SH 
LEY DREYER helped with 


space, 
I as done 


and rel 


planningj 


An inventory was taken of the original 


} 


stock, with the idea of using as mu 
as possible of that for display pur 
poses. Then a lay-out was made. Th 
balance of the are 
sold by Raleigh Office Supply 
Raleigh Office 


has remodeled a large building. Th 


items shown ag 


Essentially, Suppl 
downstairs showroom floor has bee 


air-conditioned. The basement serve 
for storage and records. The upstair 
floor has furniture and safes. Ag 
equipment portion displays used furn 


ture also 


OEMI Publishes Marketing 
Areas Map and Handbook 


About 25 years ago, the Federg 


government began collecting detaileg 
information on a county level abou 


numbers, types, and locations of bus 
ness establishments, numbers of pe 
sons variously employed, sizes of pa 


rolls, etc. However, this informatiot 
compiled in the process of implement] 
the Social Act, 
made available to the busine 
the public 
The Office 


Institute 


ing security was of 


ssman me 


Equipment Manutfactut 


ers began appealing thé 
re leaset 
the fir 


Patter 


these important statistics b 
with the that in 1947 


Bu Fe, 


result 
edition of County 
appeared 

The OEMI next created the U 
Marketing Ar: Map which 


marketing tool 


prove 
valuabl 
the It 


step to 


to be a 
Now 


next 


, ' 
stitute has taken th 


logical con lusion 


recompiling th business statistics 


the County Bu Patterns and prt 
senting them in relation to the Area 
Map 

This new orrelated resentati 
has just been published by the Inst — 
tute as the United Sta Marketin 


Areas Map and Handbook. Copies ' 
le from OF 


this handbook are L\ ul ib 


MI, 777 Fourteenth St.. N.W., Wash 
ington 5, D.C. Cost of each volume 
including the map and postage, 





$5.00 
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2 Th _.identifies a long-established line of | 


oa fine-quality weed office furniture! 


Though the JOFCO symbol is relatively new, it has 
gained wide acceptance as the identifying mark of a 
leader in the field — Jasper Office Furniture Company! 


a a 


ting Long-established as a manufacturer of quality wood 
00k) office furniture, the adoption of the JOFCO symbol 
Feder exemplifies a continuation of the fine reputation 
letailed earned over the years. ; 
| about . 
f bus The advantages of the change were quickly apparent 
of pe to JOFCO dealers. As a result, a new spirit has been 


yf Da . . . . . . 
we created — noticeably evident in continuing business 


relations. Consumer acceptance has never been greater 
vos on than that currently being experienced. No wonder 
an ni then that the JOFCO symbol has the overwhelming 

approval of all concerned. 


matior 
lement 


1ractul 














g the JOFCO will continue to symbolize the luxury of fine 
leased wood office furniture .. . with groupings to meet ev- 
he fis ery executive and general office need — whether for 
— traditional, modular or modern styling . . . the care- 

y See the complete fully constructed, finely crafted products of Jasper Of- 
. - 
aaa JOFCO line at fice Furniture Company! 
. a Booth SISA ; All correspondence with us will receive prompt at- 

} NSOEA Convention tention if addressed simply to: JOFCO, Jasper, Indiana. 

ion 
id pr 

Area 
ntatit Fine Wood Office Furniture 

Inst 
pies | SST rr 
m OF ay >. 
Wash S—= JOFcCa 
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The following is published by International 
Business Machines Corporation, in accordance 
with the provisions of the Final Judgment entered 
Jan. 25, 1956, in Civil Action No. 72-344, United 
States District Court for the Southern District of 
New York: 


SECTION V 


(a) IBM is hereby enjoined and restrained from 
acquiring any used IBM tabulating or electronic data 
processing machine owned by another person or the 
Service Bureau Corporation hereinafter provided for 
in Section VIII of this Final Judgment otherwise than 
as (1) a trade-in on a purchase of a tabulating or elec- 
tronic data processing machine from IBM or (2) a 
reasonable credit against sums then or thereafter pay- 
able to IBM by a customer. 


(b) IBM is hereby ordered and directed to solicit, 
in the manner specified in the provisions of paragraph 
(c) of this Section V, from dealers in second-hand 
business machines orders for the purchase of any used 
IBM tabulating or electronic data processing machines 
acquired by IBM pursuant to paragraph (a) of this 
Section V. The price charged by IBM for any such 
machine shall not exceed 85% of the price computed 
pursuant to paragraph (c) (1) of Section IV of this 
Final Judgment. 


(c) IBM is hereby ordered and directed: 


(1) within one year after the entry of this Final 
Judgment, and each six months thereafter for a 
period of five years, to cause the provisions of this 
Section V to be published in at least two trade jour- 
nals of general circulation among dealers in second- 


hand business machines; 


(2) commencing one year after the entry of this 
Final Judgment, to furnish at intervals of not more 
than 30 days to all dealers in second-hand business 
machines who shall within the preceding 180 days 
have made written requests therefor, and to at least 
one national trade association of such dealers, a list 
of all tabulating and electronic data processing ma- 
chines acquired by IBM pursuant to paragraph (a) 
of this Section V since the date of the making of 
the last such list, and the prices thereof; and 


(3) to keep all machines listed in the information 
furnished pursuant to subparagraph (2) of para- 
graph (c) of this Section V available for inspection 
and purchase by one or more of such dealers for a 
period of 60 days after such information shall have 
been furnished. 
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Ivan Allen Gross Sales Up 11% 


At the annual stockholders meeting of Ivan Allen 
Company, August 24, WILLIAM H. GLENN, president, 
made the annual report for the firm's 1959-60 fiscal 
year 

Consolidated gross sales from July, 1959, through 
June, 1960, totaled $7,931,281 for Ivan Allen Co. and 
associated stores, compared to $7,135,950 for the pre- 
vious year. This represents an 11° increase in gross 
sales. 

Net income before taxes was up 36.9% and earnings 
were up 35.7% over the previous year 

Increased earnings made possible a contribution of 
$89,000 to the Ivan Allen profit-sharing plan for em- 
ployees. This was a record high for contributions to the 


plan, established in 1950. 


Ecco Represents Calculagraph 


Ecco Business Systems, Inc., was named exclusive 
New York City representative for the Calculagraph 
Co. of Harrison, N.J. Ecco, abreast of automation pos- 
sibilities for dealers, will serve as Metropolitan dealer 
for Calculagraph, which manufactures elapsed time 
computers 

The Calculagraph is a device capable of automatical- 
ly computing and recording elapsed time and is fre- 
quently used as a component of a cost system. Ecco 
Business Systems will handle the 18 basic Calculagraph 


models 


A TYPE...A PRICE...FOR EVERY NEED! 





Extra long service 


ONLY Cleaner better looking letters 
General Self-recuperating ink 
pres ne FS of our own formulation 
RIBBONS 
OFFER ALL THESE a 
ADVANTAGES 


No drying out — good for years 


Only the best durable fabrics 





EXCLUSIVELY WHOLESALE — PRIVATE BRAND SPECIALISTS 


General Ribbon pe 


Menufacturers Since 1927+ 
Box 48 - 14542 Sylvan Street + Van Nuys, California 


with fine, closely woven threads § 
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COMPLETE LINE OF 
FILING ACCESSORIES THAT PUT 


e order in the business office | 
e orders in your salesmen’s pockets 
Ss 


x — 


- 


\ ¥ 

















agate card trays 
new and improved 


—_= . . e wood card files 
for office, home, school 


e wood desk trays 
locked corners, veneer bottom 


e special steel boxes 
made to your customers specifications 
e hedges box files 


best sellers everywhere 


e “dandy” transfer file 
for low cost transfer filing 


e hedges clipboards 


with nickel plated clipheads 


e steel sorting trays 
corrugated rubber mat on bottom 


_— write today for catalog and prices 
Fe 
Hedges 
MANUFACTU G COMPANY 


© 1441 CIRCLE AVE. 
* FOREST PARK, ILL 






See us at 
Booth No. 176 
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WRITE FOR 
PRICE LIST 





GARDNER RUBBER STAMP COMPANY 
166 South Washington St., Wilkes-Barre, Pennsylvania 


Books 


& Calendars 


for office and 

home 
-+- convenient 
and beautiful 











intment. 


—— 


BALDWIN—a quality line of calendar items for 
jotting down appointments and dates. They are 
popular, consistent profit-builders. Ample spaces for 
notes. Distinctive and practical. Custom design and 
imprinting available. Write today for illustrated fold- 
er and prices. 
BALDWIN PUBLISHING COMPANY 

835 KENTFIELD, S.W. GRAND RAPIDS 8, MICH. 


A wonderful new-Cl 


way to correct 
typing errors! j es4 


Appo 


NEW 
BALDWIN 

















Just paint on—type over! 
SNOPAKE is a handy desk 
mate for every typist 


LITHO-ART PRODUCTS, Inc 


3405 N. Janssen 
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Turners Enjoy Smead Prize Contest 





Millard and Joanna Turner of Pittman & Collins, Terre Haute, 
Indiana, report a very wonderful week's cruise on the Great 
Lakes. This was a result of their prize winning entry in Smead’s 


recent window contest. The Turners say “You can't beat a 


ombination which first of all results in increased sales fron 


a window display of Smead filing and stationery supplies, and 


then a trip on the beautiful Great Lakes 


Office Equipment Exposition 
Scheduled for Chicago in ’62 


Office Equipment Manufacturers Institute, sponsor 
of The Business Equipment Exposition, has announced 
April 9-13, 1962, as the dates of its first Chicago pres- 
entation to be held in the new exhibit facility, McCor- 
mick Place. This will follow by a year the recently an- 
nounced showing scheduled for the New York Coliseum 
April 17-21, 1961. 

McCormick Place, the site of The Business Equip- 
ment Exposition in Chicago, is located at 23rd and 


The 


Exposition will occupy approximately five acres and 


Lakefront on the former World’s Fair grounds 


will provide comprehensive demonstrations of the 
products and services of manufacturers of office, com- 
puting, and accounting machines, furniture, equipment, 


systems, and related supplies. 


Field Named Memindex President 


RAYMOND H. FIE.D has recently 
been named president of the Mem- 
formerly Wilson Mem- 
N.Y. Field 


Memindex which 


index Co., 
index, of Rochester, 
has been with 
manufactures memorandum devices 
and calendar pads, for 20 years. 

Miss FREDA E 
SCHREIBER, who continues as chair- 
man of the board of the 58 year 


He succee ds 


Field 


old New York firm. Memindex markets the Planning 
Guide which is used widely by government offices. 
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Get in the profit swim with 
CARTER’S Office Marking Helps 
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Stamp Pads Marks-a-Lot Daters-Numberers 


Felt or foam customers 


Performance plus! Rugged 


America’s choice for perma- 





take their choice. All sizes, 
colors . . . all with long life. 
Desk-top styling, quick-flick 
cover, safe edges, too. A regu- 
lar sales wave in Carter’s new 
wire rack display! 


nent marking. Marks but never 
messes . . . papers, packages, 
toys, storage bins, you name 
it... in home, shop, or office. 
Pre-priced, self-selling. What 
a gold mine! 


metal frames, locked-in han- 
dles, “stay perfect’”’ alignment. 
Sharp crisp characters always! 
Deluxe or Standard line — to 
get all the sales! 


qv 


ADVERTISED IN 


| Stay up to your neck in profits all 
ait year long. Carter-ize today! 





Since 1858 specialists in Fine products for Office, School, 


ing Home and Industry: Carbon Papers; Typewriter Ribbons; 
——o Adhesives; Stomp Pads and inks; Duplicator Supplies; 
, Pressure Sensitive Tapes; Writing, Drawing and indelible 
PROMOTE MORE FROM CARTER'S _ iicscioy irégieSosiy Stim mane 
©THE CARTER’S INK COMPANY, CAMBRIDGE 42, MASS. 
0/60 
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Organization of the Remington Rand Portable Type- 
writer Division, with emphasis on service and profit for 
the dealer, has been completed, according to D. L. 
Bipsy, president, Remington Rand Division of Sperry 
Rand Corp. 

The new division is a fully integrated, autonomous 
unit which is gearing its operations to making portable 
typewriters a demand item on the part of the consuming 
public — particularly the youth market, Bibby says. 

Every element of appeal price, design, color, per- 
formance, ease of use reflecting consumer preference, 
is being brought into play to enhance profitability to 
dealers, he said. 

Vice-president and general manager of the new divi- 
sion is WILLIAM N. Brown who formerly was market- 
ing vice-president and a director of Dictograph Prod- 
ucts, Inc. Before that he was vice-president of Zenith 


Radio Corp. 


Portable Typewriter Division Formed by Remington Rand 





WILLIAM N. BROWN, Remington Rand vice-president and 
general manager of the newly-formed Portable Typewriter Di- 
vision, second from left, reviews the current line with some of 
the new division's key executives. At left is J. J. Sullivan, di- 
rector of sales. Facing Brown, left to right, are Sterling J. Hiles, 
director of marketing; James M. Hackney, executive assistant 
to the general manager; and John DeLuca, controller 
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“The sales, marketing, manufacturing, engineering, 
. . » cy 5 y ct y o 
credit and quality assurance executives in our new or- Remington ts planning to tailor its marketing pro 

grams to the specific needs of every dealer category. 


“We will not ask our dealers to accept general omnibus- 
type marketing campaigns which may not fit their pattern 


ganization share my philosophy that we can operate 
profitably only if our dealers make a fair profit,’ Brown 
not duck the 


asserts. “It is our intention to meet 
of operation, Brown states. 


j “ms which have b ortab re T 
many probler ch h eset portable typewriter Although our primary concern is our dealers, we are 
dealers in this country for some years and to assist them a consumer-oriented organization,’ he stressed. ‘This 
means simply,’ he explained, ‘that our design, manu- 


facturing, advertising, merchandising, and promotion 


in every way possible to sell a Remington Portable to 
every teenager in America 
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Getabigger .-.~ 
- Shareofthe . 
Christmas market 







' 


FIRE INSULATED CONTAINER 


Make no mistake, your commercial customers are looking for an unusual, 
lasting gift to give at Christmastime. And you can get a bigger share of 
this Christmas market if you promote the profitable Victor Treasure Chest 
as the practical gift with the personal touch. 


We're prepared to help you make a success of your promotion with specia 
FREE Christmas promotion aids such as envelope stuffers and newspaper; 
mats that will help you reach your market. Start now by ordering a variety, 
of Treasure Chest units for Christmas plus your FREE promotion material 


the perfect gift for business people! 


Contact your Victor salesman or write immediately to: 





122 East 42nd Street, New York 17, N.Y. | 


> 












with Victor = ——* si 
Treasure Chest - 


> ~*~ © f& -— mm is 


t 
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or the first time... — 
a swivel chair is 
adjustable 
on-the-spot 





: 7 
in seconds : 
to fit any 

suild., } 





posture or 
sitting 
attitude! 








inthe CONTOULA Group 


a Now, with the CONTOURA GROUP, Corry Jamestown offers dealers the first real chair selling bonus in years: 
Chesi every swivel chair in the CONTOURA GROUP carries a revolutionary new adjustment mechanism. Here at 

I ‘hair adjustment to fit not only variations in individual build and posture but different sitting 
specia attitudes as well. The multiple exposure photographs indicate the range of adjustments. They can be completed 
spape! on-the-spot in seconds—changed at will. # Style? One look reveals the saleable, contemporary styling of the 
— CONTOURA design. A full range of upholstery materials and leathers—plus a generous selection of color and 


provides complete decorating latitude. Naturally the group contains a full selection of execu- 
le! tive — iphic, clerical and side chairs. =# To obtain information on CONTOURA GROUP franchises write 


n Corporation, Dept. 0-9 Corry, Pa 











<< 
Bnew fromCORRY Jamestown? 
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efforts are being beamed directly and dramatically at the 
heart of the portable market the homes and schools 
of America.” 

He cited the recently launched ‘Be A Hit At School” 
tie-in promotion with RCA Victor, currently underway 
until October 10, as an example of the promotional ex 
citement Remington plans to breathe into the portable 
typewriter picture. ‘This promotion, backed by a spe- 
cia] $500,000 advertising appropriation, is designed to 
lure teenagers into dealer stores for portable demonstra- 
tions. Preliminary reports indicate that traffic and sales 
results are exceeding our most enthusiastic expectations,” 
he disclosed. 





Kistler Honored for 50 Years 





































The company has assembled in its Portable Typ« / 
writer Division a wealth of executive experience. Head 
ing the sales organization is JOSEPH J. SULLIVAN, for 
merly with Zenith Radio and Sylvania. Marketing direc- 
tor STERLING J. HILEs, has been in charge of the firm's = 
advertising and promotion activities and has had sub 
tantial merchandising and marketing experience at the Erle O. Kistler, chairman of the board of the Denver firm 
. . which bears his name c eceived a Ci a a ceér- 
manufacturer and advertising agency level. JOHN DeE- — s ” recently receiv uke and a cer 
I f 1i oo" ‘ 1 2 , : d : tincate honorin his 50 years with the company T} pres ‘ 
eh, ; — contro Ct, ‘Was tne company s ¢ irector of entation was made by members of the Kwill Club, a service 
financial forecasting and was previously with Standard vanization of Kistler’s i 
Brands and Radio Corporation of America. Serving as f 
executive assistant to Brown is JAMES M. HACKNEY who In addition, a sales development program has been in- : 
has had more portable typewriter experience than any itiated which will attract new blood and new ideas to the 
one currently active in the industry marketing of portables. Young men just out of college 
The national sales organization, covering every prin are being recruited to serve in regional offices throughout § 
cipal market in the United States, is undergoing an in the country assisting managers and learning the business J 
tensive education and training program. The program's from the ground up. Already 10 trainees are in the field | 
objective is to help representatives to help dealers sell gathering experience, some of whom are ready to assume J 
portables —ata profit. greater r¢ sponsibilities. : 
f RRR ARNNNNNNmR ee ARMM 
/ | 
= { 
' 
: You 
- 
AMERICAN Cas 
folic 
. . . . . = =: 
Inject new life into your point-of-sale business. QO) HE a Ci a char 
‘ . line 
Stock up zow with these maximum- 
turnover, maximum-profit _ 
ness 
no eee apn Con os dma 2 paw mtn } mak 
, et ree 
RANDOM HOUSE /(3-@ == & 
ME MOST AUTHORITATIVE 
AMERICAN . 
Ve DICTIONARY EVER PUBLISHED | You 
est Pocket . 
REFERE CE Dict —.. faS@ 1O ata : cw 
r ar 
| SEP IN OME secs a oa | ness 
AMERICAN 
VEST POCKET 
DICTIONARY AMERICAN 
$-13 95¢ COLLEGE 
VEST POCKET DICTIONARY 
DICTIONARY OF S46 $6.00 
SYNONYMS & S-5 $5.00 
ANTONYMS S-7 $7.50 
$-18 $1.25 $-10 $15.00 
‘ 6: 
RANDOM HOUSE, 457 Madison Avenue, New York 22 
| CRSRRSRARRDIRMNNNENERRER RE SSSR } You'll 
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TURDEX 


- is going places! 
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THE NEW 1961 LINE IS HERE! 

You'll want to see what's new and exciting in STURDEX Business 
| Cases new attaches, new catalog cases, new multipockets, new port- 
| ) folios. Virtually every style and model has had some style or feature 

change to make STURDEX the fastest selling and most profitable 

line in your store 


You'll want to see the new LEATHERCRAFT and LUXOFT Busi- 


ness Cases, too... . the smartest new design ideas in this industry. To 





make this 1961 line the most outstanding in our history, exactly 


1,242 changes have been incorporated. 


You'll want to see the brand new 1961 CATALOG that shows our 
new line in the most beautiful presentation ever prepared for Busi- 
ness Cases. A terrific selling help for you. 








Unconditionally Guaranteed For 5 Full Years ve 
CSs ” 
endoud 

WORLD'S LARGEST MANUFACTURER OF BUSINESS CASES EXCLUSIVELY “ city, yet 
ny 


q 


You'll want to see the 1961 LEATHERCRAFT line at the N.S.O.E.A. Convention at Chicago's Conrad Hilton Hotel, Booth No. 214. 


eathercratt 


2320 South Western Avenue Chicago 8, Illinois 
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Now—Pull Multiplying 
Profits Out Of The Hat! 
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CASH 
ON GENERAL’S NEW 


ColorTex 


COMPLETELY ERASABLE 


















Yes! For the first time—a strong, stay-sharp, thin- 
lead colored pencil you can erase as easily, cleanly, 
completely as you would a black lead pencil mark! 
No ghosts! No shredded paper! Color-Tex erases 


as clean as this: 


wow YOU wow you han | 
! T! | 
SEE IT DON’T j Y 7) Vi | 


-—AND IT’S PURE SELLING MAGIC! 


Fade-proof, smear-proof — and General’s special 
“Carbo-Weld” Process keeps points sharp, long- 
lasting, long-wearing! 


AN ECONOMY SPECIAL FOR YOUR CUSTOMERS 
—A FAST-MOVING, HIGH-PROFIT SELLER FOR You! 


Especially when you Cash in on 

* Jumbo Advertising, Merchandising Promotions! 

* Extreme Quantity Discounts IMMEDIATELY 
upon receipt of Order! 

* BIG, BIG Profit Margins! 





( speciat LIMITED FREE MERCHANDISING Orrer!\ 
Send us your list of customers. We will send 


them FREE SAMPLES of Color-Tex ERAS- 
ABLE colored pencils in your name! Once 
they use Color-Tex, once they see it perform 
—orders and reorders will snow you under! 

Act now—this FREE offer is limited! 4 
Send today for Colorful Free Catalog showing General’s full 
line of quality products for Office, School and Studio! 
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PENCIL COMPANY 


69 FLEET STREET, JERSEY CITY 6, N. J. 


Ad Clinic 


by JACK BEDFORD 


advertising consultant 





Turn an ‘Old Story’ into 
Singing, New Ad with Design 


PROBLEM: An office equipment dealer recently 
wrote asking for some ideas. He asked: ‘It seems to me 
that my ads are all about the same. Can you give me 
some suggestions on how I can get some unusual ad de- 
signs?” 


SOLUTION: When you change the design of an 
ad, you can give the same appeal and the same copy a 
different twist. You make it a new ad by changing the 
design. 

Customers are more apt to remember the general lay- 
out or design of the ad than they are the copy. A change 
of design makes an “‘old story” a new ad with a new ap- 
proach. 

Here are some ideas for different ad designs: 
CHECK LIST 

This ad lists reasons why people should buy in a 
check list fashion. Each reason can be indicated with a 
check mark, a box for checking, or a line so the reader 
can physically or mentally check the reason. 


TAG OR LABEL 

Your complete ad can be designed as a tag or label. 
Or, a tag with the string shown can be illustrated in 
your ad. Your regular copy can be used with this design 
to give it more impact. 


WALLPAPER BACKGROUND 

An interesting wallpaper design can be used for a 
background for your ad. The design should be in char- 
acter with what you are advertising. Also, you do not 
want the wallpaper to distract from your advertising 
message. It should be a background to make your ad 
more unusual. 


LETTER 

Reproducing a letter in a newspaper ad will give it 
a different twist. This can be a typewritten business 
letter or a handwritten personal note. The ad reader 
feels he is getting an opportunity to look over your 
shoulder and to read your mail. The curiosity of this de- 


sign will give your ad better-than-average readership 


BUSINESS REPORT 

This ad design idea is a slight variation of the letter 
idea. You use the “From” and “To” headings instead 
of the customary salutation on the business letter. The 
body of your report is your regular ad copy 


NEWSPAPER BACKGROUND 
You can give a news urgency to your ad with this 
background. One way is to reproduce the front page of 
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another FIRST with 


FASTER SERVICE 
for YOU, the dealer.. 





...0n custom snap forms! 


You no longer need be confused by complex 
ORDER FORMS, PRICE SHEETS and QUOTATION 
RESPONSIBILITIES—plus the LONG WAIT for 
confirmation ! 


ROGERSNAP now services dealers with NEW 
EXCLUSIVE “RUSH-UP 24-HOUR QUOTE 
SERVICE” . . . and we pay the AIR POSTAGE 
both ways! Write NOW for your special RUSH-UP 
kit and stickers. 


If you aren’t already a ROGERSNAP represent- 
ative, ask for our dealer plan on how YOU can 
make more money easier with FASTER service 
to your customers. 


OGERSNA 


BUSINESS FORMS 


P.O. BOX 10425 DALLAS 7, TEXAS 
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a newspaper and have your advertising message breaking 
through. Have the newspaper blurred so the background 
cannot be identified by date or name of newspaper so 
you can use the idea several times and in several dif- 
ferent newspapers. 
VALENTINE 

A heart-shaped border around your ad can be most 
effective. It is a symbolic shape and leaves plenty of 
white space around your ad to isolate your advertising 
message. Your appeal will help you determine how to 
temper the outline from a fluffy lace to a bold, broad 
outline of the heart. 


LEGAL DOCUMENT 

Any type of legal document can be used to give your 
ad design a new look. The complete legal form can be 
used for a background with “John Doe” names filled in 
Or, you could use the folded document showing only 
the outside information with an advertising twist. For 
instance, a summons could be used as an invitation to 
buy. 
JIG SAW PUZZLE 

You might design your ad like a jig saw puzzle with 
a few parts missing. Be sure that it is easy to see the 
complete picture even with the missing parts. Or, the 
complete ad could have lines through it like a jig saw 
puzzle that is put together. Or, you might send out a 
direct mail piece as a puzzle in parts. Your customer can 
put it together to solve your puzzle and read your ad all 


at one time. 


WALL PLAQUE 

There are two forms of this design used in advertis- 
ing. One is the bronze plaque with engraving and the 
other is the framed certificate or diploma. Your copy is 
spelled out on the plaque or certificate to give it a back- 
ground and to deliver your message with impact 


PENCIL AND PAPER 

Tablet paper with a sharp pencil can convey a great 
deal to ad readers. For instance, a brief message can be 
written on the pad. Or, you can show some figures to 
indicate savings to your ad readers. 


BLACKBOARD 

This is similar to the pencil and paper idea. In the 
blackboard design, however, you use a reverse cut. The 
writing comes out white and the background black 
Short advertising messages or figures can be used to tell 


your advertising story. 


CUT OUT 
In your illustration you can cut out part of the pic- 
ture. The outline left should be easy to identify a 


man walking, for instance. This design tec hnique gives 
action to your ad and can be used to convey many ideas 


to your readers 


FANCY FRAME 

We are constantly reminded not to judge a book by 
its cover or a picture by its frame. We are reminded, 
but we still do base our judgment on these things. They 
attract attention and help to accent the book or picture 

Ads with a fancy frame accomplish the same thing 
You can make your ad distinctive with a lace frame or a 
checkerboard frame 
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ry... pays handsome dividends fo ir years! “Fabrilite” 
e traffic has no effect on it. Soilings and spillings 
it? You cut down on replacement costs, cleaning 
that “‘just-bought” look for years. Variety of colors 


pay, the easy way with 
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70 Years of Growth 


what is going to happen during the 


coming decades. To all appearances 
however, the firm will have to mov 

its principal store to appreciably larger 
and more modern premises. Final d 

termination of such a move will cer- 
tainly entail new possibilities for fur- 
ther expansion.” 

Such expansion would be in keep 
ing with Wulff's growth in recent 
decades and along with the main 
store at ‘“Wulff’s Corner” in Helsinki 
the whole of the site at 4 Mannerheim 


continued from page 108 


f 


Road has been reserved for sales prem- 
ises, offices and storerooms. The 
photostat and display department is 
accommodated at 11 Georg St. and 
since 1953 the main storeroom has 
been at Pitajanmaki, some distance 
from Helsinki: 

There are now 330 employees and 
the annual turnover is close to 1,000 
marks. There are seven Wulff stores 
in Helsinki and 25 salesmen are pro- 
viding the industries, offices and mu- 
nicipal institutions with varied require 


WHAT FACTORS DO YOU WEIGH... 


when purchasing a duplicator? 


















SINGLE LEVER 
OPERATION 


In one simple 
movement, mas- 
ter is clamped, 
fluid released, 
impression roller 
engaged. The 
same action when 
reversed, releases 
the master, stops 
fluid flow and 
releases all roll 
pressures. 


MARGINAL 
ADJUSTMENT 


Even when Copy- 
rite Duplicator is 
in motion, top or 
bottom posi- 
tioning can be 
changed by mere 
movement of the 
Margi Set. 


Ask for 
demonstration 
today— 

Send us your name ona 
post card. We'll arrange 
a demonstration in your 
office without cost or 
obligation. 








LOOK AT 
THESE 
FEATURES: 


. Automatic Feeder 


‘od 


. Single Lever Control 


ww 


. Built in Reset Counter 


oo 


. Clockwise Operation 


ww 


. Delivers Copy Face Up 


. Raise and Lowering Copy 
Control 


— 


. Automatic Fluid Control 


. 5-Pesition Color Control 


. Easy Side Paper Guides 


10. Modern Design —Har- 
monizing Color and Finish 


Siver Streak 


MODEL SS-1 


1201 CORTLAND STREET 


CHICAGO 14, ILLINOIS 





WOLBER DUPLICATOR AND SUPPLY COMPANY 
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ments. The wholesale department is 
used by about 900 retailers. 

The founder of the firm, THOMAS 
FREDRIK WULFF, had a solid 12 years’ 
apprenticeship in the book trade, and 
at 34 years of age he took the risk 
and opened his first unpretentious shop 
in Helsinki. 

The business was moved in six 
years to the new and imposing build- 
ing which was erected in 1896 in the 
heart of the city, at the corner of the 
Esplanade and the present Manner- 
heim road. Until this very day the 
principal shop is situated there, and it 
is with good reason that the expres- 
sion ‘“Wulff's Corner’ has become an 
epitome for every native of Helsinki. 

Thus Thomas Wulff had a modern 
and large shop in one of the best busi- 
ness centers, and, being a good busi- 
ness man, he added drawing equip- 
ment to his range of articles. 

Son Joins Firm 

In 1911, Einar Wulff, his son, 
joined the firm after a few years of 
apprenticeship in Germany in the 
stationery line and drawing equip- 
ment. He devoted himself in the first 
place to opening a special department 
for draughtsmen and also for technical 
instruments after the German pattern. 

During frequent trips abroad, new 
valuable business connections were 
established and sole agencies were 
obtained. 

Thomas Wulff remained in 
charge of the firm until 1918, when 
the firm was changed into a company 
limited and he withdrew in order 
to look after the two then existing 
branches. 


Go Into Blueprinting 


In 1925, the firm bought a photo- 
stat and blueprint outfit which was 
combined with the department for 
drawing equipments. This department 
has expanded considerably during re- 
cent years by the increased sale of 
geodetical, forestry-scientific and math- 
ematical instruments and by taking 
over a number of 
abroad. 

At the same time Wulff secured 


also the sole agency for the Viscard 


agencies from 


filing system which was invented just 
a year or so before. A special depart- 
ment was opened for this, and the 
Viscard filing system proved most 


ntinued on page 144 


OA-10/60 














“™m 








A New Look in Contemporary 


Slim...Trim... Timeless! Sogonne Grasted Granny fo 


Commercial and Institutional 


Instailations. 

Reception area to “Executive Row”, the 
a ' ep , reali DIPLOMAT 

ipiomat offers impressive modern ele- Custom Quality 
gance at truly modest cost. Nine basic Features 
pieces adapt to any floor pen offer an * 100% Foam Rubber 
unlimited number of distinctive seating Reversible Cushions 
arrangements. Available with button * Full Coil Spring Platform .. . 

f ates teal : teful fabri Springs Hand Tied 8 Ways 
tufted or plain backs...in tasteful fabrics © tatedinsed Whats Ginee 
or washable Elastic Naugahyde. Write © Select Hardweed Frames 
for illustrated brochure. * Full Contract Construction 


L > [20 €. 255s 6 2S 


A Division of MODERNIZE, INC. 
666 Lake Shore Drive « Chicagott illinois ¢ Factories: Pontotoc, Mississippi 


SHOWROOMS 
CHICAGO © Space 1445 * American Furniture Mart /DALLAS * Space 267 * Homefurnishings Mart 
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70 Years of Growth 


popular in Finland during the years 
to come. At present there are in us 
about 100,000 Viscard files and n 
lions of cards are used daily. 

The years of 
1930 were not as disastrous for th 
firm of Wulff as they were for many 
other business enterprises. Th 
grew steadily, larger premises w 
taken up and in 1939 Wulff had 
staff of 160 employees and an annual 
turn-over of more than 20 
marks, The same year the real est 


depression arou 


millios 


Road was 


ind site at 4 Mannerheim 
bought. It is situated slant across the 
street from ‘Wulff's Corner.” 
During 1930-1937 four new 
branches were opened and in 1959 
another ultra-modern branch was 
pened at the buying center of Tap 
ola few kilometers from Helsink: 
ty. The shop in Tapuola is based 
partly on the self-service system 
| No efforts have been spared for 
the social welfare of the firm's em 
plovees, and it may be mentioned that 
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CREDENZAS FILES 
Attractive credenza A complete line of 
units for extra office file cabinets for all 

_£ t requirements. 
storage space. Easy to pension and 


sell as companion to 


desk. 


sizes. 


Write 
CATALOG NO. 15.. 





—o ad 


dp. 


CTERM MFG ¢ 


WESCD) 


AURORA. \t 


v La 


Dept. 102 
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DESKS 


Fashion-Aire and Eco- 
nom-Aire desks .to suit 
every budget. Top 
quality and smart, func- 
tional design. 


today for colorful new WESCO 
. see our complete line. 


WESTERN MANUFACTURING COMPANY 


AURORA, ILLINOIS 


last year Oy Wulff Ab’s Pension In- 
stitution was founded and more than 
50 million marks have been transferred 
to the insurance funds. The employees 
club 


enabling them to take their meals at 


have also their own restaurant 


cost. Furthermore, there is a spare- 


time club for the employees and they 
have also a quarterly magazine ‘Kul 
ma (Corner). Medical attendance 
is free and an annual budget grant 
for dental 


IS given treatment 


The present board of directors is 


EINAR WULFF,. councillor of com- 
merce 
HARRY Fr. WUuLFF, director 
ERNST SCHNEIDER, director 
K. O. HAMMAREN, C.E., engineer 
EINAR WULFF has been with the 
firm for 50 years, E. SCHNEIDER for 


10 years and H. Fr. WULFF, repre- 


senting the third g for 10 


eration, 


years. 


Baltimore Business Forms 
Promotes Clyde T. Marshall 


CLYDE T. MARSHALL, 
vice-president of Monowatt, Inc.. 


formerly 
and 
general manager and sales manager of 
agricultural chemicals division of Com- 
Solvents has been 


mercial Corp., 


elected vice-president of Baltimore 
Inc., 

The 
of the election was made by TALBOT 


Business Forms, with headquar- 


ters in Baltimore announcement 
T. SPEER, chairman and president of 
the company. 

Mr. Marshall 
Business Forms as 


Ba!timore 
assistant to 


yOInc d 
the 
president in February. One of his first 
assignments all 


phases of the company’s activities, and 


was to co-ordinate 


to pave the way for marketing greatly 
increased production which has re- 
sulted from recent expansions 


Moorehead, Minn., Office 
Equipment Firm Expands 


The Ridley Office Equipment Co., 


18 S. 8th St., Moorehead, Minn... has 


been reorganized and incorporated 
under a Minnesota charter. W. Paul 
Ridley, who founded the company in 
1940, was elected president. Thomas 
P. Hannaher was named secretary- 


treasurer and general manager, with 


Mrs. Ridley and Mrs. Hannaher 
lected as vice-presid nts 
The firm plans an expansion pro- 
vram 
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In Canada: Commodore Portable Typewriter Co. Ltd., 


OUTSIDE CONTINENTAL U. S.: 
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money FAST 


LETE REGNA LINE 
egisters - adding machines - safes 


Don’t miss this opportunity of your lifetime! This complete Dealer 
Line (more than 50 models) of low-priced REGNA cash registers 
and adding machines spells PROFITS, PROFITS and more 
P-R-O-F-I-T-S! 


Stream-lined, jet-age models surpass all expectations of business 
builders with an eye on tomorrow. Your choice of electric, hand, 10 
keys or full keyboard machines. 


Write today for informative literature. 


Move fast 





It’s low-priced! It’s profitable! 
Mail the coupon—Mail it today— 


Mail it NOW! 
safes of unusually REGNA CASH REGISTERS, INC. 
unique es, on 175 Fifth Avenue, New York 10, N. Y. 
covering the giobe ; 
with tremendous Gentlemen: 
sales success. Several 
sizes and models 
available. 





Please rush more information on the 

complete Line of REGNA Cash Registers, 
REGNA Adding Machines, JOELI Fire-proof 
Safes, and outline advantages of becoming an 
independent REGNA-JOELI Dealer. 
EE ae siiegnenittiaaenda 
Address 

Si iskenclinaiaetanks 


i 

1 

' 1 

1 

Zone State " ener ee we : 
a 


680 King Street West, Toronto 26, Ont 


Perr estewe @ ew eee eee 


Jorgen S. Lien, Box 522, Bergen, Norway 
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DOL i we p Rk oO t ! TMA K c w % | Harry Anderson “ we oe ; 


YOUR COMPLETE LINE OF STEEL 
RECORDS STORAGE EQUIPMENT 


It’s easier to sell your share of the year ‘round records 
storage market with DOLIN’s complete line of economi- 
cal STEEL equipment to fit every system and budget. To- 
day’s cost conscious buyers insist on steel for long range 
economy and the extra benefits only steel provides. Start 
your customers with a profitable DOLIN installation today! 
RECORDS 


NEW! ; CG © | & g te STORAGE 
fow cost fle for WALLLEREALAMME wos 


both letter and 
legal records. One 
sturdy all steel case 
with two heavy 
corrugated record 
trays, set up ready 
for use. Provides 
more records in 
less space at less 
cost. 








NEW! LOW COST 
6 DRAWER 
TAB CARD FILE 


2 styles, 4 sizes for low cost 
tab files, including the new 
6 drawer nylon glide file 
shown with its companion 2 
drawer filee TAB-STOR 
build-up units for orderly 


tab box storage systems. 





SHELF FILING UNITS 


Low cost build-up units 
in 1 shelf and 2 shelf 
models for both letter 
and legal. Completely as- 
sembled units ready to 
stack are easier to sell. 
Exclusive feature — add 
doors to basic units at 
any time. 





COMPARE 
OuR LOW 
PRICES! 





STEEL TRANSFER FILES 
3 COMPLETE STYLES 


A complete range of sizes for 
every record requirement. 
“G300" nylon glide series, 
“R400” ball-bearing roller 
series and famous 500” “front 
office look” files 





We will drop ship the above equipment under your label! at no 
extra charge. No handling of stock means extra profits for you. 


DOLIN METAL PROD. = secoxtyn te ny. 
* BROOKLYN 16, N. Y. 
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Harry C. Anderson, vice-president of the Globe-Wernicke 
sales-systems division, recently participated in a marketing 
panel for the University of Cincinnati's executive manage- 
ment program. Other panel members of the all-day session 
were, left to right, Lucien A. Cohen, management con- 
sultant; Anderson; John E. Wakefield, management con- 
sultant; and R. R. Sharrock, professor and chairman of 
marketing at the university's College of Business Adminis- 


tration 


Dealer Believes in Downtown 


THE NEW FACI 
of Blue's Office 
Equipment Co., Inc 
in Springfield, Ohio 
reflects the firm's 
growth in its short 
seven years Of ex 
istence and its faith 
in the Springfield 
downtown area. Ed 
win J. Blue, presi 
lent, says the $8, 
000 needed to re 
model the exterior 
and interior of his 
store was spent in 
part with the 
thought of improv 
ing the appearance 
of the downtown 





area 


California Firm Equips Realtors’ Offices 


os y 





Kendall's, Inc., of Stockton, Calif., recently completed this in- 
stallation for Peirano Bros. & Co., Realtors and Insurors. Desks, 
chairs and filing cabinets are from Steelcase, Inc. The desks 
which have textolite tops, are Desert Sage and the posture chairs 
are upholstered in persimmon. As an efficiency aid to save time 
and effort, extension units were installed on several of the desks 
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| Millions of people 


across the nation will 


see this full page ad 


7 
| hich will SELL — 
7 
W ic Wi No know) of Bookkeeping needed ... it's that simple! 


Wy =o 4 
| __DOME RECORDS for you! =| B 


— 
he 


a 





— 


FULL PAGE 
on Sale Jan. 5th 


(National Edition) 


FULL PAGE 
on Sale Jan. 3rd 


(Zone 7) 





DOME PUBLISHING CO., Inc. The Dome Bldg * 357-361 Canal St. * Prov. 3, R. | 
4802 Loma Vista Ave. * Los Angeles 58, Calif. 
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Roneo 250—the handiest portable duplicator—weighs ep tee 
Continued from Page 120 


cal liberty and personal freedom, being the author of 
various publications opposing compulsory vaccination 


only 29 lb. It’s compact, too, only 10 x 12 x 13 inches. and the tyranny of Prohibition. His book, ‘Horrors of 


Vaccination, published at his own expense in 1920, 1s 


ls Cl; 


now a collector's item 

Coincidental with Mr. Gavin's administration of sales, 
Accommodates a full size stencil. Will produce print- Mr. Higgins was gradually freed from the problems of 
production and research by the entry into the business of 
his nephew, JOHN GIANELLA, Jr. Young Gianella first 
worked for Higgins in 1903 before attending Massa 
ing press quality text and halftones. Sell the ma- husetts Institute of Technology. This association becam« 

permanent upon his graduation from MIT in 1908 
In July 1921, Mr. Higgins’ son Tracy entered the 
business following his graduation from Dartmouth. A 
series of events soon occurred which placed unexpected 


chine that’s easy to demonstrate—automatic inking. 
sponsibility upon the shoulders of young Higgins and 


his cousin Gianella. The sale of the Higgins products to 
the trade throughout much of the United States and 
. , : Canada had been carried on by AUGUst N. DAVIDSON 
Write: “addo-x inc”, 300 Park Ave, New York 22, NY s 
Mr Davidson s death occurred October 1922 at But 
falo, New York. Not long thereafter Mr. Gavin decided 
ro retir 


Joined by Late Harry Tehan 


Q) Q TRACY HIGGINS was advanced to the pe sition of gen 
ral manager and as his first task sought the services of 


a sales representative who would symbolize the prestig: 
of the Higgins line. This he found in 1924 in the per 
son of the late HARRY TEHAN. Mr. Tehan grew in the 
affection of the entire industry year by year until his un 
timely death on April 9, 1954 in Toronto, Canada. He 
had been an honorary member and a vice-president of 
the National Stationery & Office Equipment Association 
and a trustee of the Stationers & Publishers Board of 





Trade 
A firm believer in the International Rotary slogan “Hi 
who serves best, profits most,” Tracy Higgins planned 





extensive sales promotion. Securing the advisory services MA 
of the late ARTHUR L. GuPTILL of Pratt Institute, who Fil 
subsequently founded American Artists Magazine, th “} 
firm published a profusely illustrated book entitled Ca 
Techniques” containing examples of the work of noted a 
artists and penmen executed with drawing inks. Many Co 
copies were distributed free to art supervisors as an in Ca 
spiration to them in their teaching 
Died in Brooklyn at 75 
Following a long period of ill health, Charles M = 
Higgins died at his home in Brooklyn, October 21, b 
1929, at the age of 75. As a memorial to his father, 
Tracy Higgins desired to create an award or scholar he 
pe Ronco 250 —awg ship for promising students in the art field. As a result ; 
his company became a participating sponsor of the Na ' 
tional Scholastic Art Awards. Starting with the 1929-30 
school year, sponsorship has continued without interrup ) ' 
tion. Many promising students have been stimulated : fs 
achieve professional success by cash prizes and national ) 
xhibitions of their work : 
Mr. Higgins’ interest in art education continued un 


abated. His next step was the addition to the Higgins 
staff in 1938 of BERTRAM CHOLET as educational dir 





tor. A full program of exhibitions at the leading art ed 
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Save valuable office space with Cole’s new 






Fits on top of 


3 LETTER FILES > 


No. 213 


Fits on top of 


<2 LETTER FILES 


No. 214 





Fits on top of 


2 LEGAL FILES 


No. 215 


v 
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$ » 
MATCHING x ~~ 


FILING CABINETS... < 
“File-Top” Storage f ware) | 
Cabinets match 
perfectly in size 
and color with 

Cole’s Standard 
Cabinets. 


Send for our color catalog. COLE STEEL EQUIPMENT COMPANY, INC., Dept. 210, 415 Madison Avenue, New York 17, N. ¥ 
CHICAGO + PHILADELPHIA * LOS ANGELES * SAN FRANCISCO * HOUSTON * ATLANTA * TORONTO, CANADA 
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FULTON DRI-KWIK STAMP PADS, 
INKS, DATERS AND NUMBERERS 


are designed for best profits and repeat business. 
Fulton’s production know-how (experience again) 
enables them to produce quality products at 
lowest possible cost. This savings, Mr. Dealer, is 
passed on to you. 








We also manufacture ADDED PROTECTION... 


© Stamps is yours in quick service and dependabilit 

Stamp P ui ity. 
ps ln FULTON GUARANTEE is a prompt solution 
© Daters to any ink problem. Write for 


® Business Outfits FREE CATALOG AND PRICE LIST. 
> + ~ la ae Order your requirements now. 


Holders 
@ Rubber Logotypes Prompt deliveries! 


FULTON MARKING EQUIPMENT CO. 


— 82 Fulton St., Elizabeth 1, New Jersey 


@ and all types “Manufacturers of Marking Devices 
of Marking Inks. for over 50 vears.” 
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ucational conventions was scheduled. Mr. Cholet met 
with great success, being called upon to serve terms as 
president of the Associated Exhibitors of the National 
Education Association and Captain of the ‘Ship,’ an 
Organization of representatives of exhibitors at the con- 
ventions of the National Art Education Association and 

similar groups 
Under Mr. Cholet’s editorship, the Higgins art book 
was greatly expanded and now includes six titles. 


Techniques” is in its fifth edition, sixth printing. A 


revision of the latest book, ‘Technical Illustration,” 
which appeared in 1953, will be published this year. 
The original policy of distribution has been continued, 
many copies being distributed free to teachers 


Shorten Name in 1941 


In 1930 the business was incorporated under the name 


I 

of ‘Chas. M. Higgins & Co., Inc.”” but on June 2, 1941, 
the corporate name was shortened to “Higgins Ink Co., 
F General offices are located in an administration 
building at 1 Ninth St., Brooklyn, with the factory 
diately in the rear at 244 Eighth St. The board of 
directors, headed by Tracy Higgins as president, in- 
cludes JOHN GIANELLA as senior vice-president and pro- 
luction manager. Mr. Higgins’ widow, the former 
ALEXANDRA FRANSIOLI, a native of Switzerland, whom 
he married in 1899, served as a director of the company 


from its incorporation until her death October 20, 1955, 
at the age of 84. Her elder daughter, Mrs. ALFRED H. 
EVERSON, Mrs. Everson’s attorney Lewis A. SPENCE, 


and ALFRED H. EVERSON, JR., the eldest grandson of 


the founder now complete the board 

Officers of the company include A. H. Everson, vice- 
president and plant engineer; Bert Cholet, vice- 
president, sales and advertising; JOHN J. KUBINSKI, 
treasurer; E. J. BRADLEY, assistant vi -president and 
western representative resident in the Chicago area; 


JosePH CHESS, assistant treasurer and CHARLES M. 
HIGGINS 2ND, assistant secretary 

The younger Higgins, familiarly known as “Mike”, 
son of the president and second grandson of the 
founder, entered the business in 1950 and was ap- 
pointed to this position by the board of directors in 
1955 during the company’s 75th anniversary celebration. 
RoBert L. Loes, of Bate, Churchill-Lawther, who holds 
the title of secretary, is general counsel 

In 1957 the family nature of the business was further 
strengthened by the addition to its staff of JOHN 
HARNET GIANELLA, grandson of JOHN GIANELLA SR., 
as assistant chemist. The younger Gianella entered the 
business following his graduation from St. Lawrence 
University and a tour of duty in the Signal Corps 

The tradition of public service inaugurated by Charles 
M. Higgins has been carried on by his children. His two 


daughters, Mrs. Everson and Mrs. Hamm, both resident 
in Brooklyn, have been active in numerous charitable 
and civic affairs 


Tracy Higgins has also found time to devote to many 
trade and community activities. He has been a director 
and secretary of the National Art Materials Trade Asso- 
ciation and in 1959 became a member of the board of 
ontrol of the Wholesale Stationers Association. He is 
also a director and treasurer of the American Office 


Supply Exporters Association 
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ADVANCO VERSATILITY Spells Big Sales Year Round! 























S$ 
Multi-Use ADVANCO PUNCHLESS PAPER HOLDER 
For Non-Punched Papers 


ffice files—and briefcase eaney 
yn calls your customers eon 
anent safely-bound files! 


e and students. : 
i bulldog-gt'Pps 

i ires, no coil springs) oe 
Dino ve. Works with fingertip pressure ; 
rt and remove. cenpospat 


NESS USES: For 0 
vy s are needed on 


ary and perm 
fessional peopl 


NO END OF B 
never account record 
lied for tempor 
to pro 


whe 
make. Unexcetis 
sales opportunities, too, 


Advanco C ompresso 
to 150 papers, easy to inse 1 
need for papet punching, S© 
ack =tter 
board, red, gray, black. Lette 










*y.S. and international 


patent-Protected. 


See us at 

Booth 308 , 
Eastern Commerc!# 
, Stationery Show 

New York ‘ 
Oct. 15, 16, 17. 1 









Inary slip boarde: Fea 
“a” binding capacity. A han 
packaged in transparent polye 
clean in stock. Will not ru 











E-X-P-A-N-S-1-O-N 
‘SUSPENDO’ HUSKY 


Hold Loads of Papers! 


CUSTOMERS WANT 
HUSKY ‘HANGING’ 
FOLDERS FOR BULK 
PAPER FILING —and 
Advanco’s got ’em! Tough 25 
pt. pressboard with strong cloth expansion gusset bottoms, that won't 
bend or buckle under the weight of heavy file of papers. 2 capacity-sizes: 
For 1” and 2” of file contents. Even when filled to capacity, contents will 
not rise up in the folder to hide the index tab! These are the folders that 
modernize hanging-folder capacity and adaptability! Will \ast indefinitely. 

Write now for popular list-prices and excellent discounts on these 
volume-selling Advanco multi-use products. 





MADE IN U.S.A REG. U.S. PATENT OFFICE 


76-05 51st Avenue, Elmhurst 73, L.1., N.Y. 











Tel.: Hickory 6-4848 
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REPLOGLE’S ILLUMINATED 


Here are the globes your customers have 
waited for—two beautiful illuminated 
models in popular 10 and 12-inch sizes 
made of firm plastic . . . so strong they’re 
guaranteed against breakage ... so 
lightweight they revolve at a touch... 

so crystal-clear, illumination enhances 
the lovely map colors; makes all place 
names more brilliantly legible . . . so out- 
standingly low-priced they’re within reach 


of most every family ea 
NATIONALLY ADVERTISED 


GUARANTEED 
AGAINST 
BREAKAGE 



















An exciting full-page, full-color ad featuring DURA-GLOBES will appear 
PROMOTIONALLY PRICED! n BETTER HOMES & GARDENS famous “Christmas Ideas” Annual, dis- 
10-INCH 12-INCH tributed and read from October thru the Holidays 
M ie only $1495 eh $1995 reaching hundreds of thousands of families when they See You At 
° . 
IGP1003 RETAIL IGP 134 RETAIL are searching for gift ideas. Powerful advertising and BOOTH 53 
selling aids available to help with your promotion N.S.0.E.A 





Show 


WRITE FOR DETAILS, CATALOG, PRICES TODAY 








REPLOGLIE GL@eBES INCORPORATED 


1901 N. Narragansett Avenue, Chicago 39, Illinois 





















BE SURE 
lo STOP at 


















cereja\ (Jal ifola eel: 


Step into Reyburn’s exhibit and discover 
the appeal of high quality prepackaged items 
guaranteed to increase your sales. 





Our 60 years of manufacturing experience have 
enabled us to create a consumer’s line of 
distinctive self-selling items. 


- 


SEPT. 24th thru 28th.” CONRAD HILTON in cHicaco 


























152 OA-10/60 











7 
a 
= 
—_ 
a 
=~ 
=, 
“a 
= 
cy 
Cb 
oz, 








No. 6410-CB 








. The best features of proven design and construction 
are incorporated into the new Boling 6400 Series. 
By utilizing steam bent component parts, maximum 

strength is achieved in the graceful curving lines 
of this series. Foam rubber seats (removable) over 


Flexibase webbing, optional cane or upholstered 





backs (removable ), scuff plates, trouble-free factory 
No. 6414-CB 


No. 6413-CB 





installed plate-type casters are but a few of the 





quality features found in these handsome, comfortable 


chairs finished in natural walnut. 








ee 
Our 
56th 
Year 
Chairs for all businesses No. 6458-UB No. 6411-CB 


BOLING CHAIR COMPANY 


SILER CITY, NORTH CAROLINA 


/60 OA—10/60 153 














‘<3 ‘ > 
My advice, Mr. Dealer, is 
STOCK UP ON 
HERCULES. 


HOME VAU ULTS» 








You can’t do business from an 
empty stand. And Hercules home 
vaults at Christmas time are 
mighty good business. So get your 
order in now and fill up your 
Hercules display stand. 


P. S. Our free stand offer still stands. An 
order for approximately $150 worth of 
Hercules Home Vaults at your cost will 
bring you absolutely free our new mobile 
stand as illustrated here. It’s all steel, 
finished in cocoa to match the vaults, and 
has casters. 


MEILINK STEEL SAFE COMPANY TOLEDO 6, O. 


Producers of the most complete line of 


insulated products: A, B and C label 
EILIN safes, insuloted files, money chests, vault 
doors, home VAULTS®—as well as busi- 
ness machine ond typewriter stands. 
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Addo-X Winners on European Trip 





THE WINNERS of a special 1959 contest for Addo-X dis- 
tributors were brought together recently at Idlewild Airport in 
New York for the start of their free European trip which in- 
cluded a visit to the company’s factory in Malmo, Sweden 


Sid Gelder, Saul Chapman 
Organize Solid Industries Corp. 


Sip GELDER, formerly general manager, and SAUL 
CHAPMAN, formerly New York district sales manager 
of the Cole Steel Equipment Co., have started a new 
enterprise, Solid Industries Corp., 221 W. 17th St., 
New York City 

The two partners who have a combined background 
of 53 years of experience in selling to and serving our 
industry announce the availability of a complete line 
of steel equipment. Included in their new line will be 





Sid Gelder Saul Chapman 


files, shelving, lockers, storage cabinets, desks and 
chairs, with many new items on the drawing boards. 

All merchandise will be warehoused in New York, 
and prompt shipments will be made from both factory 
and warehouse 

A complete integrated dealer program will be put 
into effect. This will include a fully illustrated catalog 
and price-list as well as direct mail material. These will 
be offered to the trade. 


3M Buys Revere Camera 


The Minnesota Mining and Manufacturing Co. re- 
cently purchased the Revere Camera Co. of Chicago and 
the Revere subsidiary, Wollensak Optical Co. of Roch- 
ester, N.Y 


Firm Opens Second Outlet 


IRVING KELLER, president of Central Typewriter & 
Adding Machine Co., 2007 14th St., NW., Washing- 
ton, D.C., reports the firm opened a second store at 932 
12th St. on June 15. 
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No. 1509 No. 1530 
Heavy duty Heavy duty 
postal scale scale for 
for average mail and 


office use. merchandise. 
Capacity Capacity 

5 Ibs. 25 Ibs. 

No. 1515 No. 1546 

Ideal parcel More than 

post and adequate for 
shipping room light office 


scale. use. 
Capacity Capacity 
50 Ibs. 2 Ibs. 






There’s a 





HANSON 





POSTAL SCALE 


No. 150 


For personal 
desk use. 
Also a clever 
gift idea. 
Capacity 
1 Ib. 


FREE with each scale— 


Hanson Official Postal Guide 
($1.00 value). Gives latest 
revised United States postal 
regulations. 






Scales 
available with 
Canadian 


postage rates 


HANSON SCALE COMPANY (€st. 1888) Northbrook, Iilinois 
in Canada, Saxon Office Equipment Limited, 156 Evans Ave., Toronto 18, Ontario 
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ECONOMY LINE 
MODELS 


@ Same High Quolity 
@ New low price 





Electric 
Adder-Subtracter 
Lists 8 Totals 8 
Model 9EX 
$198.50 





PROFITS... 


when youre a 


ADDING MACHINE 
DEALER! 








Hand Model 

Adder 

Lists 6 Totals 7 > 
Model 67X 

$99. 












Hand Model 
Adder-Subtracter 
Lists 8 Totals 8 
Model 9X 

$138. 






As a dealer—you'll find it easy selling National Economy 
Model Adding Machines. Reasons. . . 


Recognized Superior Construction 

Every National Adding Machine is manufactured with 
built-in rugged strength. Made for maximum service. Ex- 
ample: Each metal part is ‘‘Double Rust-Proofed’’... 
specially treated—twice—to prevent harmful corrosion. An- 
other example: A sturdy, Rugged-Duty Frame surrounds 
and protects all internal moving parts from damage. Just 
two of many reasons why National Adding Machines give 
years of trouble-free service. 


Respected World-Wide Reputation 

For 76 years, National has been famous for building highest 
quality business machines, The world’s leading companies 
use Nationals—benefit from National’s proven time- and 
money-saving features. 


Healthy Profits for You 

National Economy Model Adding Machines are designed 
and priced to fit the budget and needs of every business. 
You'll have unlimited sales prospects. All you need is to use 
your initiative. Then, you will earn extra profits! 








For information about a National Economy Line Adding 


Machine dealership, MAIL THE COUPON! 


THE NATIONAL CASH REGISTER COMPANY, pvayton 9, Ohio 


Adding [J | would like more information on a Dealership for National Economy 
Model Adding Machines 


Machine 
S Name 
es Address 
Dept. City Zone State 


1039 OFFICES IN 121 COUNTRIES + 76 YEARS OF HELPING BUSINESS SAVE MONEY 


*TRADE MARK REG. VU. &. PAT. OFF. 


Nwalional * 
ADDING MACHINES 
CASH REGISTERS * ACCOUNTING MACHINES 


ELECTRONIC DATA PROCESSING 
wer paper (No Carson Reauinto) 


1M. 
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“Diamond Star” Lead—a new improved lead formula—is 
now in every Mongol Pencil made, offering greater writ 
ing mileage than any other comparable lead pencil. It's 
the strongest, yet blackest-writing lead pencil money can 
buy... exceptional strength, silky smoothness 


~ 


Mongol’s new “Diamond Star” is the only lead of its 
kind that 
e comes in all five popular degrees: 1—very soft, 
2—medium, F—firm, 3—hard and 4—very hard. There 
is no substitute for the exact degree lead! 
© comes in '2 gross boxes, standard packs of 12—a con 
venient inventory and tissue unit 
e comes to you at no increase in price 
See your EBERHARD FABER sales representative 
your one source of supply for all writing needs—for a 
quantity of the all-new MONGOL with “Diamond 


pe ae 
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NEW MONGOL 
“DIAMOND STAR" LEAD 


In All 5 Degrees 
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A Noblot Refill Desk ball pen customer is a repeat 


peat sales and big profits' 


Bright display items in themselves, new Noblot Refill 
ball pens with shining chrome trim come in four ink 
Thinrite or 
Regular ball point and with a replaceable flat ball 

n eraser. There’s a Noblot Refill with “lots more on 


lors Blue, Red, Green and Black 


the ball’ for every writing need 


See your Eberhard Faber sales representative—your 





















customer. You sell pen plus extra cartridges for re- 


one source of supply for all writing needs 
Noblot Refill Desk Ball Pens and Cartridges 
<i a5 
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NEW NOBLOT 
REFILL BALL PEN 


Repeat Profits with Noblot Refill 


for new 
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Here are the latest additions to the world’s largest and 
most complete line of erasers. Now STENORACE pastel 


colored erasers are available in stick form or circular 

shape. These new fast-acting typewriter erasers appeal 

to the fashion-wise secretary and can mean increased 

per Perot PASTEL TYPEWRITER ERASERS 
¢ Pastel pink erasers feature medium soft compound. c 


¢ Pastel green erasers feature firm compound 


See your sales representative or write to ERERHARD In Fashionable Cosmetic Colors 


FABER, your one source of supply for all writing needs, 
and order a supply of the all-new STENORACE now. 


SINCE 1849 
oe <@EBERHARD FABER 
at NSOEF Pld 4 Quah in a 


T. M. Reg. U.S. Pat. Off. and Other Countries Wilkes-Barre, Pennsylvania/New York/ Toronto, Canada 
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1) New Building Ahead for Orlando Office Supply Co. 


Orlando Office Supply Co. of 
Orlando, Fla. is erecting a new build- 
ing which will have 12,000 square 


feet of located on a 35,000 
square root tract 
The move is designed to provide 


room for future expansion and off- 


Space 


street parking for 33 cars. A unique 
feature of the new store will be a 
drive-up window for fast service. 
Jack H. KLINE, partner, Orlando 
Office reports that the 


present two stores and warehouse will 


Supply Co., 


all be combined at the new location. 
Furniture showroom, supply store, 
machine sales and service and ware- 
house will all be under one roof. 
Design of this new store, planned 
to provide the most efficient operating 
techniques for th 


27 employees and 
to improve customer convenience and 
service, was in the planning stage for 
two years 

Completion date is November of 


this year 


Grand Rapids Firm 
Remodeling 


Completion of remodeling and re- 
of Economy Office Supply 
N.W. Grand 


announced 


decorating 
Co., 16 Campan Ave 
Rapids, Mich., has 


by S. C. HERREMA, owner 


y 


been 


General supplies have been shifted 
to the south side of the store, open 


ing on the firm's parking lot. 


Challenger Steel 
Products Expands 


Challenger Steel Products an 
nounces that it has expanded through 
the addition of 000 feet of factory 
spac 

The plant is now occupying 65,000 
square feet, says Ralph Vogel of the 


New Owner at Spencer 


JERRY CLARKSON has_ purchased 
the Spencer Office Supply Co., 414 


Mesquite St. in CG rpus Christi, Tex., 


from GALLARD SPENCER. The name 
of the firm has been changed to 
Spencer-Clarkson Office Supplies, Inc. 
spencer will continue with the com 
pany 
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GET 


PHOTOCOPY 


with the 





FRANCHISE 


$ IMMEDIATE PROFITS because IPC photo- 

copy machines are among the most wanted and needed business 
machines in today’s fast moving market. 

$ CONTINUING PROFITS because every machine you sell works 
for you as a continuing source of highly profitable repeat supply 
business. 


$ GREATER PROFITS because the IPC line is the most complete in 
the office copying industry. With IPC you have the machines and the 
supplies to meet every copying need for single or multiple copies, 
transparencies and films, and even offset plates! 

$ EASIER PROFITS because IPC is geared to help you 
sell photocopy every step of the way. You'll get all the 
skilled assistance you want in sales training and you'll 
benefit, too, from the most effective merchandising pro- 
gram in the industry. 


ACT NOW! 


TO LEARN HOW YOU MAY 
SECURE THE IPC FRANCHISE 
FOR YOUR AREA WRITE, WIRE 
OR PHONE OR JUST MAIL THE 
COUPON TODAY! 

NSOEA VISITORS!! 
You are cordially invited to visit 


our offices and showroom. See our 
line of photocopiers in operation. 















INTERNATIONAL 
PHOTOCOPY 
CORPORATION 


564 West Randolph Street 
Chicago 6, Illinois 
Gentlemen: 

Please rush me full information on how 
| can get the PROFITABLE IPC FRAN- 
CHISE IN MY AREA! 


Individual 











INTERNATIONAL PHOTOCOPY Firm Nome —_—_— 
CORP. Dept. A Address awed 
564 W. RANDOLPH STREET, 

CHICAGO City and State ——_ 
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Nation's Largest State Office Building Is Being 
Equipped Exclusively with Cosco Chairs, Furniture 


The largest state office building in 
the nation, now under construction in 
Indianapolis, Ind., will be furnished 
exclusively with Cosco seating. The 
order includes 4,600 office chairs for 
the 13-story structure. 

Its already-occupied sister structure, 
which houses the Indiana Employment 
Security Division, is equipped with 
1,100 Cosco office chairs. 

Both installations were sold by the 
Indianapolis Office Furniture Co. 

The Cosco Director series was se- 
lected for all executive, secretarial, 
conference, reception room, lounge, 
cafeteria and clerical chairs. 

Cosco also is supplying all uphol- 
stered furniture for the state office 
building; including sofas, _ settees, 
lounge chairs and occasional tables. 
Gros Point and Naugahyde upholstery 
fabrics were selected. 

Dedication of the $3,800,000 Em- 
ployment Security Division Building 
took place August 16, 1960. The 
three-story structure will house main 
offices of the division which formerly 
were situated in three rented build- 












MILTON BRADLEY COMPANY 
Springfield 2, Massachusetts 





oe — 6 a 
SCHEDULED for occupancy in December, 1960, Indiana’s new 13-s@ry, $26,000,000 
state office building will be furnished exclusively with Cosco seating, including 4,600 of- 
fice chairs and upholstered furniture. The building will be the home of 50 state offices, 


commissions and agencies employing approximately 3,200 persons 

ings scattered over a several-block area occupancy in December, 1960, and 

in downtown Indianapolis. will house some 50 state offices, com- 
The larger $26,000,000, 13-story missions and agencies, which employ 

state office structure is scheduled for approximately 3,200 persons 


MEET “THE GAY BLADE” 





FROM SPRINGFIELD | 


Every office, studio, . 
school a prospect 
for this new line | 
of Milton Bradley | 
Paper Trimmers 


New auto-lift safety knife. Springs up for fast 
action. Compression lift spring with gentle 
hand action requires little effort to complete 
cutting stroke. 

New cutting blade. Specially treated, finely 
ground tempered steel blade keeps sharp edge 
for years. Needs no adjusting. 

New permanently-aligned ruler and table top. 
Always accurate. 

An all-purpose trimmer. 
Ask your distributor about new Milton’ 
Bradley Paper Trimmers today, or write for | 
free folder. | 
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they came...they saw...they bought! 
BORROUGHS 


new & improved 








‘‘Executive’’ Wrap Racks 


RIGHT FROM THE START, Borroughs “Executive” Wrap 
Racks for ’61 were a big success at the NSOEA convention. 
Their perfect balance and sturdy construction — their modern 
design and unusual features — made a highly favorable impres- 
sion on the most analytical observers. In fact, on-the-spot orders 
indicate the brightest rack sales outlook in Borroughs’ history. 
Why not stock this big line of wrap racks now, and cash in on 
unlimited sales potential with a healthy 100% mark-up. Sales- 
wise and profit-wise, you get a great deal when you deal with 
Borroughs! 


New improved 
designer bases hanger bar 


on all floor and wall models. 
Bar can be reversed to increase 
hanger capacities 25%. New 
vinyi covering resists scratches 
and corrosion. 





Umbrella holders have easy- 
glide drip trays. 








Model E6 





send for 
illustrated 
price list 















Model E15 


Th Executive” line includes 4 floor models, 4 wall models 
and 3 doubie-face models. Send for complete information. 


fe} a fehifcy. k MANUFACTURING COMPANY 


OF KALAMAZOO 


A sus A® 


3004 NORTH BURDICK ST amp 
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UNGROUND 
BALL BEARINGS | 


For the Office Equipment Industry 


ILIAN 


Long life and service are assured you because — 
1. All component parts are machined from steel bars. 
2. Each component part is properly heat treated. 

3. Every Kilian Bearing is designed for a specific application. | 
Neoprene and Nylon tired outer races are avail- 








| 
| 


able where quiet operation is desired. 








Distributors in All Principal Cities Catalog on Request 


KILIAN MANUFACTURING CORP. 
SYRACUSE, NEW YORK, U.S.A. 





TABBED FOR EASY REFERENCE! 








USE THIS NEW 
CATALOG AS A 
POWERFUL SALES TOOL! 


What better way to show your customers 
that you can supply them with Craftsman 
quality chairs to fit any decor! The new 
catalog illustrates and describes more than 
100 different styles and types. Many are 
shown in full, rich color. The cover itself 
illustrates 19 typical chairs in actual color 
of the woods, covers, and metal trim! You 
can stock a minimum number of Craftsman 
Chairs and still sell the complete line, 
thanks to the new catalog. 

Get your copy now! 










WRITE FOR COMPLETE CATALOG! 


4d? RARTSMAN CHAIRS 


ty JASPER SEATING COMPANY 


Jasper, Indiana 


CAPETERIA 
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A new line of 
office furniture 
as flexible as 
your imagination! 





*~| The 3$€ 4000 Line by ALL-STEEL EQUIPMENT INC. AE 


Aurora, Illinois 
Write today for your free catalog 
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TYPE-OUT 


New Discovery 
Eliminates Forever All 











easy steps 


JUST three >) 











No more hard-to-do messy 
erasing by hand. 


This new magical strip makes erasers old- 


fashioned . . . No more erasing on orginal 
sheets . . . your customers save hours of costly 
re-typing . . . the cleanest erasing trick ever 


seen, Big profit potential- thousands sold daily 
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COPY -OUT 


ll Erasing of Typewritten Errors 

















Move carriage back to 
e exact place of error. 














y Insert ‘‘TYPE-OUT”’ and 
e retype same error. 














54 Back-space and type 
e in correct letter. 
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‘‘TYPE-OUT’’ ELIMINATES ERROR ON ORIGINAL 
SHEET... use it as shown in the sketch... it 


gives an erasure that’s incredible! No need to 
touch the paper . . . results obtained never before 
possible! Absolutely the cleanest erasing method 


ever developed. 


“‘COPY-OUT’’ ELIMINATES MESSY ERRORS ON 
CARBON COPIES OF TYPED MATERIAL. With 


ordinary erasing methods, errors on carbon copies 
are instantly detectable; not so with “COPY- 
OUT” ... It works the same way as “TYPE- 
OUT” except that the strips are carbonized, there- 
by they eliminate the errors! And, your customer 
can correct a multiple of carbons with just one 
typing. Comes in blue-gray, green and _ yellow 


colors which adapt to black, blue or gray carbons. 


3 PACKAGES OF ‘‘TYPE-OUT”’ or ‘‘COPY-OUT”’ 
(or Assorted) $1.00 


12 PACKAGES OF ‘‘TYPE-OUT or ‘‘COPY-OUT”’ 
(or Assorted) $3.95 


12 STRIPS TO A PACKAGE 


Basic Price Per Gross $48.00 
Minimum Order Two Gross 


FOR DETAILS — write to us on your letterhead 


or dealer discount and deliveries. 


TYPE-OUT CORP. 


Suite 3G, Dept. 4 
850 Seventh Avenue New York 19, N. Y. 
Phone COlumbus 5-0452 
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STOCK UP ON 
MAIL AID. LABELS 


WITH DIAMOND PERFORATIONS 
FOR MANUAL OR AUTOMATIC APPLICATION 


AND GET IN ON 
HE BOOM 


Perfect for practically any kind of addressing 
system, the complete line of Mail Aid addressing 


ec 


labels is just beginning to feel the demand 


created by users of the revolutionary Mail Aid 
Applicator. 





e SEE THE 

€ MAIL AID 
APPLICATOR 
IN ACTION 


VISIT 

BOOTH 30-31 
AT THE 
NSOEA 
SHOW 








Write for information today. 


eee EUREKA SPECIALTY 
CSCS PRINTING COMPANY 


sce croaf ‘ene YiVaniia 
R MAIL AID AND a) € ARE REG . ~ +. 
vases 
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Mien on the Move 


DONALD C. Doss, a former stu- 
dent of accounting at Duke Univer- 
sity, recently joined the sales staff 
of Ennis Business Forms, Inc., and 
is currently getting acquainted with 
the firm's customers throughout the 
Pennsylvania and New Jersey terri 
tory. The appointment of Doss 
was announced by McCLUER * 
BREWSTER, general sales manager. Donald Doss 
Doss, who is married and the father of one child, will 
make his home and headquarters in the Harrisburg, Pa., 





area. 


I. S. “JOHNNY” JOHNSON has 
been appointed to represent the 
Mohawk Tablet Co. in the south- 
western states of Arkansas, Louisi 
ana, Oklahoma, and Texas. Mt 
Johnson is based in Houston, Tex 
and dealers in his territory will be 
serviced out of Mohawk’s ware- 
house at 3200 Main, Dallas, where 
a complete stock of school and of- 
fice pads and papers is maintained. 





I. S. Johnson 


FRED MERCK recently became the 
new sales representative in the Cen- 
tral sales division of Binney & 
Smith, Inc. He will represent the 
company in Chicago and part of 
Illinois, handling commercial and 
educational accounts. 

Merck lived in Bergenfield, N.J., 
before his transfer to Illinois. He 
graduated from the New York Uni- 
versity, School of Commerce. The company's Central 
sales division headquarters are located at 221 N. LaSalle 





Fred Merck 


St. in Chicago 


LELAND A. JOHNSON has been 
named vice-president and general 
manager, merchandising division, 
of H. S. Crocker. He has been 
associated with the firm for the 
past 15 years, and prior to his 
present appointment, served as 
general sales manager. 

Crocker’s merchandising division 
handles a complete line of station- 
ery supplies and furniture and equipment for use in 
schools and offices. Johnson is a director of NSOEA 





Leland A. Johnson 


HARRY |. CHAMBERS has been named general man 
ager of the Stephen Greene Co. of Philadelphia, an 
organization which is now an integral part of the Busi 
ness Forms Division of the Allied Paper Corp. With 
the company for 20 years, Chambers has taken over 
the duties of general manager formerly performed by 
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Bullman planning and equipment pay off 


where it counts: here at the cash register! 


Customers buy more because they see more—and everything they 
see looks better. The atmosphere is pleasant and inviting, skillfully 
designed for easy, convenient shopping—and to promote “‘extra”™ 
ales. ‘This is the kind of a store you can have with Bulman Per- 
onal Planning and self-selection store equipment. Ask the “*Man 


from Bulman’’. He’s the man who knows. 


IN THE 
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STORE EQUIPMENT 


THE BULMAN 
CORPORATION 


Grand Rapids 2, Michigan 


Offices 


Canadian subsidiary 


n principa tres 


Bu 
(Store Equipment) Ltd 


man of Canada 


Toronto 


INSTALLATIONS.” 
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NEW PROFITS 
with MODEL 99 


Mull 


Spirit Process Addresser 












“AUTOMATIC DRIVE” 
on moistening roller 


- oration 
+Ease/ i «Higher Spe i Hor Prints 

















NEW PRECISION ADDRESS 
CARD FEED — GREATER.CARD 
HOPPER CAPACITY — 


assures high speed — trouble free operation 







Designed for FAST, LOW COST addressing of: 
ENVELOPES @ POSTCARDS @ CIRCULARS e@ STATEMENTS 


NO PLATES - NO STENCILS - NO GELATIN - NO INK 








Prints from paper address slips prepared 
in a standard typewriter —or written with 
a ball point pen. 


Address card has ample area for keeping 


records. Use it for record information as well 
» as address information, if you wish. 


NATIONALLY ADVERTISED » FULLY WARRANTED 


For further information write or call 


MASTER ADDRESSER COMPANY 
6500 OA West Lake Street Minneapolis 26, Minnesota 


America’s leading manufacturer of low cost 
spirit process oddressers ond duplicotors 
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Men on the Move 


NiInhea 


WILLIAM C. LAMPRECHTER, vice-president, who con- 
tinues in this capacity for an indefinite period as con 
sultant. Chambers who has spent many years selling 
for the company in the Philadelphia area, is also con- 
versant with operating techniques and management 
problems 


National Lock Co. has named Cart PuMiILiaA, former- 
ly of the Rockford, Ill., home office, as field representa- 
tive in its new industrial sales territory headquartered at 
Fort Smith, Ark. Pumilia’s new address is 4030 Park 
ave. His territory includes Arkansas, Oklahoma outside 
of Tulsa, and western Tennessee. 





W. E. Cowan 


Carl Pumilia 


In addition, Medalist sales division of National Lock, 
specializing in residential hardware, has named W. E 
COWAN as its representative in a new térritory head 
quartered at Fort Smith. 


JosepH E. Davis has been ap- 
pointed director of sales for Devon 
products in metal office furniture 
manufactured by W. H. Harper 
Co. of El Segundo, Calif. Mr 
Davis has served as district, western 
division and national sales manager 
manufac- 


with other prominent 





turers during his 30 years in the 


metal office furniture industry. Joseph E. Davis 


The appointment of Polaris Design & Engineer Co 
304 S. Harwood St., Dallas 1, Tex 
for the sale of products of the Watson Mfg. Co., Inc 
in the states of Texas, Oklahoma and Arkansas has been 
announced by FRED CHINDGREN, sales manager 

Polaris is headed by E. M. “ERNIE” STEWART, well 
known to the dealer trade in the Southwest. JOHN 


as re presentatis es 





E. M. Stewart John White 


WHITE is vice-president in charge of engineering and 
has been associated with Watson products for the past 
decade. JIM THORPE is sales manager and has had 
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1960 VENUS PEN & PENCIL CORPORATION, LEWISBURG, TENN. PAT. NO. 2.678.634 






a cad 





ae 






Because 
it holds more... 














= Ee ———————_——SSSSSSSSSSSSSSS 
new Camel ink- cartridge’ goes miles further 
without running dry! Sycrtiettaer tm fay aS 


wobbles, 











an oasis of ink in the remarkable new Camel lighter wood barrel; permanent ink; nothing to 

in rtridge “That's why the famous “cross between twist, click, turn. Nine styles : 29¢, 39¢, 49¢. Less 

the pen and pencil’’® gives you far more writing mile- by the dozen. Blue, black, red, green ink. Sold 

age far greater economy than any other office through stationers and stationery 1 PEIN. 

writing tool. Other Venus ball PEN:cil features: Order today. > ° 
VENUS ball PEN veil 








VENUS. ball id ETO) Souble-Duty-» ; " ee) 


>| al 


Venus “365"""... the de luxe retractable model, Guaranteed to write 1 year or new refill free. $1.29. 
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Remington Rand Systems Division 
offers exclusive dealerships to retailers! 


Remington Rand is offering its full systems line to franchised dealers across 
the nation for the first time in its history. 


The Systems line will include: office furniture, vertical filing equipment and 
supplies, visible equipment and systems, printed forms, insulated “point-of- 
use” products and library furniture and equipment. Shown on the opposite 
page are some of the thousands of items included in the line — all under 


the famous Remington Rand label. 


YOURS ... The Remington Rand reputation 
for quality! New Remington Rand Systems Divi- 
sion dealers will have behind them one of the oldest, 
best established names in office equipment ...a 
coast-to-coast sales organization with more than 
fifty years in the field . . every conceivable facility 


for building sales in each franchised area. 


YOURS ... Exclusive territories! Each Reming- 
ton Rand dealer will have an exclusive franchise 
in his territory. He will be the on/y representative 
of the Remington Rand Systems Division in his 
area and will become, in fact, “the Remington 
Rand Systems Division” to his customers. All Sys- 
tems Division advertising, promotion and mer- 
chandising campaigns will be associated with him 


by his customers. 


YOURS ...A complete sales and consultant 
service! The Systems Division will offer complete 
consultant service and sales assistance to all its 
new dealers. District Representatives will work 
directly with the dealer on presentations, applica- 
tions for Systems products, promotional and mer- 
chandising campaigns. The dealers’ salesmen will 
be trained in the systems and applications of Rem- 
ington Rand products. Merchandising assistance 
will be the basis of the new District Representa- 


tive operation. 
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YOURS... All new products in extensive devel- 
opment drive! Just as important as the new 
Dealer Sales Operation is The Remington Rand 
dynamic new product development drive. The next 
few years will see dramatic changes in design, new 
products, and money-saving business systems 
geared to keep pace with the many advances in 
data processing and other business operations. 
This means bigger continuing profits for you! 


How YOU can get a share of this ready made 
multi-million dollar market. The Remington 
tand Systems Division is offering exclusive fran- 
chises in established territories all over the nation. 
Present Remington Rand customers will become 
customers of the new Systems Division Dealers. 
Many of these territories are doing a considerable 
amount of business annually. Assure your company 


of consideration in dealership selections today. 


Write, wire, or call 

R. T. HUGHES, General Manager of Dealer Sales, 
Remington Rand Systems Division, 122 East 42nd 
Street, New York 17, New York. YU 6-7800. 





Be sure to see: 

cemington Rand Systems products display 
Room 500 

Conrad Hilton Hotel 

Chicago, Ill. 
at the National Stationery and Office Equip- 
ment Association Convention, September 
24th-28th. 
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Vertical 
Filing Equipment 


Visible Filing Equipment 


L csateaial 
— 


Insulated 
Products 


Indexing & 
Filing Systems 
& Supplies 


Jil 


Office Furniture 
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K-99 Modular 


unit for PLUS 












SALES I 
of the 19 K- 
SERIES 


Unmistakable pr ap peal 
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2412 South 7th St. 


METAL 
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Men on the Move 
continued 


extensive experience in the bank and business equip- 
ment field 
The 


felt, provides for the adequate SErVICE 


combined experience of this personnel, it is 
for southwest- 
ern dealers in sales engineering and service for Watson 


products, ; says ( hindgren 


J. Ww 


the ¢ Ory 


ALSDORF, president of 


Corp., Chicago, has an- 


nounced th appointment ot 


EDMUND SONNENBERG as midwest 


representative for the Autopoint 


Co.. division of Cory Corp. 


Previous to this new position 


Sonnenberg was associated with 





Paper Mate Co. as a district man 
iger for several years. In his new Ed Sonnenberg 
position he will sell all Autopoint desk and stationery 


quipment, ball point pens and mechancial pencils to 
the wholesale and retail trade throughout Illinois, Wi1s- 


onsin and Minnesota 


The Front 
the appointment of G. L. M« 
A resi 
than 11 


southwest 


Mtg. Co. announces 


s-ordinator 
Dallas ror 


years he has 


( ALMON aS sal 


dent of more 


served as 


d Strict Manager Ol Lewin-Mathes 


Co. and more cently as sales en 


gineer and district sales engineer 





of Frontier. Prior to 


this he had 
various positions of managerial ca G. L. McCalmon 
pacity for than 15 years with Aluminum Co 


I 
of America 


Acco Products, a division of 
Natser Corp., has appointed RoB 
ERT H. T. DODSON vice president 


In charge Or Saics 


was formerly in 


south central 


harge of sales in 


United States for Aluminum, Ltd 





R. H. : al Dodson 


Bainbridg 
AL LANI 


Kimpton & Haupt, In that 
Al Lane & Associates, Van Nuys, Calif., is 
now representing the company. His territory consists of 
PHILO LEON- 
ARD will continue to represent Bainbridge, Kimpton & 
Haupt, Inc. in 


announces 


southern California, Arizona and Nevada 


northern California. 


Curtis- Young 
MICHAEL ] 
Tedesco returns to Curtis-Young after seven months’ 
absence necessitated by family affairs. He has 


with the 


Corp. announces thi appointment of 


TEDESCO as general sales manager 


lea € ol 


been company since 1956 and has had ex 


nsive experience in every phase of the copying field, 
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femasies Of QUALITY 


FILING EQUIPMENT 





Seven Styles 
and Sizes in 
Durable Grey, 
Mist Green and 
Desert Sage. 
Beautiful 
‘‘DURA-STYLED” 
Plastic Molding 
in matching 
colors. 





and ECONOMY 


it to last 
pice {0 se 





Four Drawer, Two 
Drawer and One 
Drawer Files with 
Nylon Rollers and 
Compressor Blocks. 





BLUEPRINT CABINETS 


Write for our attractive color 
Catalog Illustrating the com- 
plete line of Tables...Desks... 
Filing Equipment... Sectional 
Desks... Bookcases and Sec- 
tional Bookcase...Telephone 


neering Blue Print cabinets. 


PROMPT SHIPMENTS FROM OUR WAREHOUSE STOCK 


and Utility Equipment and Engi- 


| STEELDESKS 














DURABLE DESKS ARE CAREFULLY PACKED IN 
STURDILY CONSTRUCTED WOODEN CRATES 


DURABLE FILES ARE PACKED IN INDIVIDUAL CARTONS 


DURABLE 


DEPT. O-11 


28-42 REVIEW AVE., LONG ISLAND CITY |, NEW YORK 


RAvenswood 9-3580 


SEE US AT THE NSOEA CONVENTION 
IN CHICAGO—BOOTHS 363-364-365 
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Men on the Move 


NHMea 


| both machines and supplies. His primary responsibility 
at this time will be to direct the nation-wide sales and 
distribution of the company’s new line of Tru-Fax 
photocopiers and their allied supplies. He will co-ordi- 
nate the sales of the photocopy division with the general 
lines of inked ribbons, carbon papers, and other manu 
factured copying and duplicating products 


The appointment of JOSEPH LEVINE to be sales rep 
resentative for Howell contract furniture in the New 
England States of Rhode Island, Connecticut and 
Massachusetts was announced by DONALD R. BARBER, 
contract sales manager for The Howell Co 

Levine lives in Longmeadow, Mass.., and becomes 
a member of Howell's eastern region with headquarters 
at The Howell Co., One Park Ave., New York City 
He replaces TOM MorTLAND who becomes contract 
sales representative for the metropolitan New York 


area 


WILLIAM M. FEINGOLD has joined Charles Leonard, 
Inc., manufacturers of loose leaf and supplies specialties, 
as general sales manager. He had formerly been with 
the Plastic Binding Corp. as Eastern sales manager and 
has been active in the loose leaf and stationery supply 
industry for many years. He will make his headquarters 
at the firm's general offices, 79-11 Cooper Ave., Glen- 


f 
dale, N.Y 


The Gray Manufacturing Co. has elected WILLIAM 
CONOVER its new president and chief executive officer 
Before joining the dictating machine manufacturer, Con 
over had been president of the Morse Boulger Distrib- 
uting Co. in New York City. 


Mosler Plaque Awarded Dealers 


This handsome wal 
nut plaque with 
counterspy 

bination dial and 
engraved message 1S 
being presented to 
outstanding dealers 
of the Mosler Sate 
Co. The award 1s 
presented in rex 
ognition of the role 
played by the in 
dividual dealers as 
experts in protection 
against loss of im- 
portant records to 
fire and loss of cash 
and valuables. to 
burglary and hol 


up 
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G R O U Pp Arm on left he wv 


mark 
had 
ager 
Comfortable, sturdy, attractive chairs the N 
with unlimited versatility in arrangement. ; —-T ail 
MILWAUKEE'S craftsmanship and design ,. on 4 
feature extra-comfortable three inch foam Model 1428 ULC = 

rubber seat cushions over webbing, No arms 
and backs are padded with a full inch As 
of foam rubber. Height of back from gram, 
seat 1634 inches. Depth of seat 211% inches. 1 cently 
Width of seat 19'/, inches. Width between to rey 
arms of lounge chair 203 4 inches. Ti Model 1428 UL Rec 
Crafted in the finest walnut. 7 Lounge chair izatior 


east), 
Califo 
LAWR 
City ) 
MILWAUKEE CHAIR COMPANY : MILWAUKEE 45, WISCONSIN CAL 
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Old Town Fills 


Top Positions 


James H. McGraw, JRr., chairman 
of the board of directors of Old Town 
Corp., announces that the board, at 
its meeting on August 18, elected 
James H. McGraw, III as president 
and JOHN C. QUINN, JR. as executive 
vice-president 





J. H. McGraw IT J. C. Quinn Jr. 


McGraw, III succeeds Puiip A. 
BATCHKER, who was appointed admin- 
istrative consultant and chairman of 
the finance committee. Batchker will 
continue also as a director of the cor- 
poration 

McGraw, III in addition to becom- 
ing the corporation Ss new president 
will continue to serve as treasurer, 
chairman of the executive committee 
and member of the finance committee. 

Quinn Jr. previously served Old 
Town as senior vice-president in 
charge of marketing and product plan- 
ning. He joined Old Town on August 
15, 1959, from A. Kimball Co. where 
he was vice-president in charge of 
marketing and research. Previously he 
had been assistant national sales man- 
ager and branch sales manager for 
the National Cash Register Co 


Maison Gourmet 
Makes Appointments 


As a part of a new expansion pro- 
gram, Maison Gourmet, Ltd., has re- 
cently made several new appointments 
to represent the line 

Recent additions to the sales organ- 
ization are DEANE TAYLOR (South- 
east), Garrett Michel Co., (Southern 
California and Arizona), and 
LAWRENCE RAMSEY (New York 
City) 

CAL BAYREUTHER will continue to 
fepresent the line in the Southwest, 
COLE MILLER in Northern California, 
Oregon and Washington, and Louis 
EIZNIA_ in Pennsylvania, Delaware, 
Maryland, the District of Columbia, 
and Virginia 
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WHERE DO YOUR SPIRIT MASTERS RANK IN THE 


Columbia 
Cleanliness 
Index 


The Cleanliness Index dramatically demon- 
strates the wide gap in the cleanliness of 
spirit masters—ranging from the grime and 
aggravation of ordinary uncoated purple 
masters to the immaculate performance of 
Columbia's supercoated, super clean Mara- 
thon Blue Ready-Masters. 


It could be quite a revelation to find out 
just how clean your spirit masters really are 

not only in the preparation, but in the 
handling and duplicating as well. It could 
also result in quite a saving in time and 
money, to say nothing of the improvement 
of the quality of your duplicating 


Columbia salesmen are anxious to demon- 
strate these differences at no cost or obli- 
gation to you. They'll also be happy to ad- 
vise the correct master for a job that’s par- 
ticularly troublesome to you. Write for a 
free demonstration of the Cleanliness Index. 
Ready-Master Division, Columbia Ribbon & 
Carbon Mfg. Co., Inc. 3010 Herb Hill Road, 
Glen Cove, N. Y. 


Columbia Research and Develop- 


ment, backed by more than a half 





century of pioneering leadership, 

- = constantly seeks out the ultimate 

in spirit master cleantine The 

Marathon Blue Ready-Master is the latest in a jong 


line of key developments in the cause of cleanliness. 


ya | 


MARATHON BLUE READY-MASTERS 
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your line 
with the Sengbusch nine... 


“BUILD-UP” 
DESK TRAY 


FILE-A-SIST 


HANDIPEN 


0) 3), ae) 2 CATA-RACK 


IDEAL ADAPTO-RACK 


MOISTENER 


NO-OVER-FLO 
SPONGE CUP 


bTelalhicl laa 
MOISTENER 





Faster Selling Office Aids 


Everyone's selling more Sengbusch Distinctive Office Es- 
sentials! Chances are, your morning mail wos signed, 
sealed, and delivered to file, through the aid of these 
eye-and-buy styled Quality Desk Items. Free sales pro- 
motional pieces. Write for details. 





3-10 Sengbusch Building 
Milwaukee, Wisconsin 


3rd District Notes 


Kevin F. O'Gara, correspondent 
Philadelphia Bourse, Philadelphia 6, Pa. 


Mr. O’Gara's interesting comments are being used 
this month in our Letters section, pages 14 and 15. We 
believe our readers will find them of interest 


4th District Notes 


R. E. HILBURN, correspondent 
P.O. Box 2935, Greensboro, N.C. 


Ye olde Fourth is still clipping it off at a fast pace 
what with new stores going up, new firms opening up 
and old firms having their faces lifted. We have a new 
firm down in Deland, Fla. but fren “Inky’’ didn't give 
me much in the way of details. 


EVERETTE JOHNSON, former buyer at Stetson Uni- 
versity, has opened his own office supply store known 
as Johnson's Office Mart. You boys will have to dig a 
bit to find out Everette’s address but Deland ain't too 


big 


Might as well stay in Florida for a while. One of the 
largest installations to come along in a long time is that 
of the Orlando Office Supply Co., town of similar name. 
The firm will move into its new home at 2900 E. Robin- 
son Ave., about November 1. There will be a completely 
new building, covering 12,000 feet and a parking lot 
that will handle 33 cars. ALEC YOUNG, owner, will lease 
the building from the builders, who are putting $135,- 
000 of “Uncle's” legal tender in the project. The archi- 
tect’s picture shown in the local paper is a handsome 
things so I’m sure all of Orlando, as well as Alec and all 
the folks will be mighty proud of their new home. Jack 


Kline is a partner 


Orlando is the home of another new firm, too. LARRY 
McINERNY, former salesman for O'Neal-Branch Office 
Supply, has opened his own business under the handle 
of McInerny’s Office Supply Co. Again, the address was 
skipped by my hard working scribe so you boys may 


as well keep on your huntin’ pants. 


TOMMY OLMSTEAD, rising young business man and 
owner of American Office Equipment Co., Macon, Ga 
reports a startling pick-up in business since he got his 
new Bulman-fixtured store in operation. Tommy's stor¢ 
is all new, from the show windows to the rear and my 
reporter says that it 1s a knockout’. Seems as how one 
new store in an area makes the others sit up and take 
notice so I wouldn't be at all surprised to hear about 
some more new deals in Macon. Nice going Tommy 
lemme know when on that new Cadillac 


Now let's get up in Nawth Ca'lina for a spell. Earle’s 
Office Supplies, Salisbury, N.C. has taken a big step 
forward, too, with its newly-installed Saganaw islands 
and M. & D. check-out counter. New paint and lights 
have turned the old store into a very beautiful and fun 
tional store. GORDON EARLE, owner, and JIM HEARD, 
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Are you the type 
of dealer who can 
fit into the new 


am otenorette program? 


IF YOU ARE... there is, for you, in the DeJUR Stenorette Franchise, a territory with guaranteed 


profits. You will join an organization that has made Stenorette and its dealers the envy of the 


business equipment industry. 
You are qualified if you are a business equipment dealer, well financed, well staffed and well 
organized. Do you have the combination that fits DeJUR’s new-look marketing program? 


Look us up at the 

NSOEA Show, Booth 321W 

in the Williford Room, 

Conrad Hilton Hotel, Chicago, 

Sept. 24-28 or mail 

the coupon below. 
DeJUR-AMSCO Corporation 6077 
Business Equipment Division 


Northern Blvd. at 45th Street 


Long Island City |, N. Y. 
Yes! I'd like to know more about how | can start selling 
America's most popular magnetic-tape dictating machine 


Name __ venetignm 


Company . ——? 


Address__ 
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SELL MORE... 
§ You MAKE MORE! 


Advertising to Professionals and Students 
has made the Alvin name well known and 
respected for quality drawing instruments. 


ONE SOURCE... for all your 
Drawing and Drafting Supplies 


@ ENGINEERS @ ARCHITECTS @ DRAFTSMEN and STUDENTS 


LOOK TO ALVIN FOR QUALITY 


@ Drawing Sets @ Drafting Instruments e@ Designing Aids 
@ Drafting Materials @ Drawing Equipment @ Measuring Devices 


COUNTER DISPLAYS 
imulate Extra Sales! 








Eye-Stopping 
Help you St 








PROFIT BUILDING 
LEAD POINTER DISPLAY 
No. 5555D 
Counter display holds 12 
“Kleen-Point” Pocket-Size 
lead pointers. Practical de- 
sign with dependable con- 
Struction, guarantees a true 

point every time. 


Retail $22.00 
Soe ie.saoe $13.20 
PROFIT. $ 8.80 





SALES STARTING 
TECHNICAL FOUNTAIN PEN 
DISPLAY No. P3950 
Attractive TECHNAPEN 
easel display holds 12 pens 





Super fine to extra broad 

nibs designed for high- 

speed precision pen work 
Retail $57.00 
Cost $34.20 
PROFIT $22.80 


MONEY MAKING 
PROFESSIONAL & SCHOLASTIC 
DRAWING SCALES DISPLAY 
No. 707D 
Superior quality boxwood, 
pearwood, and plastic tri- 
angular and flat 6” and 12” 
drawing scales. In self-selling 
display. Stands 22” high with 
2 flanges 8° wide that fold to 
form a rigid stand. Overall 





width, 32° 
Retail $75.00 
Cost $45.00 
PROFIT. $30.00 
40% Discount on all displays... 
quantity discounts on requests. 





Write for Free Display Brochure | 
.-- describes over 2 dozen differ- " 
ent Counter and Wall Displays to 
help you sell Alvin. 


Free Ready Reference Chart... 
helpful sales cid, lists hundreds of 
Alvin's most populor items. Fully 
Wustroted. 





“Quality at the Right Price’’ 
ALVIN & COMPANY, INC. 


Importers « Manufacturers « Distributors 


WINDSOR, CONNECTICUT 
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FLASH 


With a ribbon SO sheer 
And @ stencil so white, 
It's like typing a letter, 


It's love-at-first-WRITE! 


Now for the first time 
type right on the stencil 
thru the ribbon! 





with Klean-Write white super- sensitive stencils, 
and Super-Kemlon ribbons. ..the combination 
that will revolutionize the entire stencil industry! 


Here at last is a new stencil-cutting process that consists of 
actually using the ribbon—typing right thru it—instead of 


putting it on the ‘‘off’’ position. 

lt consists of a super-sensitive WHITE STENCIL—so that the 
typing is as clearly visible as on any bond paper. 

Typing thru the ribbon eliminates any need for the top 
film; does away with all type-filling and chop-outs; and 
most important, gives THE SHARPEST MIMEOGRAPHING 
EVER! 

Super Kemlon ribbons are made of a new miracle cloth so 


thin that we actually wind 36 yards on the |.B.M. spools and 
24 yards for all others. 


See you at ar on CONVENTION in Chicago! 
wr us in Booth 42. 


FRANKEL 


MANUFACTURING co. 


d 1906 


285 Rio Grande Bivd. Denver 23, Colorado 


In New York, contact 


Crystal Copy Corp. + 4 West 16th St. + New York, N.Y. 
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Irrespective of stencil-cutting, Super Kemlon ribbons will 
write sharper and wear longer, for all general typing, than 
any ribbon on the market today—cotton, nylon, silk or 
carbon ribbon. 


SUPER KEMLON RIBBONS: 


36-yd. length for IBM, perdoz.. . .. . $40.00 
24-yd. length for all other 

typewriters, per doz. . 28.50 

KLEAN-WRITE WHITE STENCILS, per quire. 3.75 


Quantity and Dealer Discounts on request. 


po = = = ‘SEND FOR YOUR TRIAL ORDER TODAYi= = == ms 


FRANKEL MANUFACTURING CO. + 285 Rico Grande Bivd., Denver 23, Colo. 


























Please send me a trial order of Super Kemlon ribbons and 
Klean Write White Stencils. If I am not completely satisfied, 
I will return the unused portion for credit. 
MAKE OF TYPEWRITER 
QUANTITY OF RIBBONS oibian) COLOR 
MAKE OF MIMEOGRAPH QUANTITY OF STENCH 
Neme___. 
Firm Name 
Address 
City Zene___Stete j 
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lIOOS E R Dealers are getting | ..: 
Alabs 
e ks 
sales because of: pes 
Bo 
° — Supp. 
e Strong National Advertising support ned 
supp 
« Helpful sales producing materials Be 
south: 
« Dependable quality fine wood office furniture bam 
ex 
- A wide variety in both style and price sii 
oie 
— modern, traditional, contemporary, long 
° Many 
functional and modular groupings to cal 
| 5) 
1 
Com 
THE FLEX-EZE SERIES 
Unique desk engineering that offers the THE ALPHA SERIES THE HOOSIERITE FUNCTIONAL Y 
maximum in convenience . .. in Genu- A decorator-styled modular grouping A modern Genuine Walnut series, de- 
ine Walnut. 34 pieces — including |3 in Genuine Walnut. 32 pieces — includ- > ge to nn — i. 
desks, 10 functional cabinet units, and ing 8 desks, |! functional cabinet units, hy bar Peery port and 2 pris 
1! other units. and 1!3 other accessory units. units. 


Lakey 


See the HOOSIER Line « National Stationer’s Convention intere 


ee 


the M 
Mont 
Sati 


teau L 
Saturc 
Sery ed 
game. 
Saturd 
tuous 
Sunda 
THE VAL-U-LINE 


A cleanly-styled modular line that fits THE GEORGIAN SUITE THE EMPIRE MATCHED SERIES ™ 
the desk to the space, the price to the Cincir 





buyer. The combinations are practically 18th Century styling in Genuine Walnut A modern series in Genuine Walnut . . . Supph 
unlimited with 3 pre-assembled desks, for the distinguished look in traditional styled for rich, impressive warmth. 34 | 
5 pedestals, 5 tops and 5 other basic ; : ¥ avgie'ty, P 
components. Genuine walnut, with wal- executive offices. 12 pieces — including pieces — including 20 desks, 5 tables, 
nut-grained plastic tops. 5 desks, 2 tables, and 5 other units. and 9 other accessory units. GE 
Suppl 
He hz 
GET YOUR SHARE of the wood office furniture sales in the coming months. * ha 
eart 
There are still a few choice territories available to prospective HOOSIER 
dealerships. Perhaps you can qualify. WRITE, WIRE or PHONE US TODAY! D 
€2 
eo Lansir 
r Washi 
“BUILT TRUE S| R J ES py Equip 
30 
CLEAR THRU” a 
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because we might be here tomorrow * 
TOM CROFFORD, former Carter ribbon and carbon 
nat 1ow connected with Boorum & Pease covering 3 
Alat Mississippi and Louisiana. Headquartering in ; 
Jacks« Miss. Tom is replacing MARION Lewis, who 
nas been transfer 
BoB ARNHART, for many, many years with Office eee oe 
Supply & Equipment Company in Knoxville, Tenn., is 
w associated with Jimmy ELMORE at Elmore Office TYPEWRITER 
i. -% TABLES 
Bop WORLEY Bainbridge-Southern's man _ about 
southern Georgia rthern Florida and parts of Ala STEMPCO helps you cap- 
bama is now manager of the Orlando warehouse and ture your full share of the 
Alex Frisbie is to tak t Bob’s old territory profitable school supplies 
Still no word fror wandering John this month but market. STEMPOO Type- 
ss sll writer Tables, sturdily built 
le iD] INKY LYDIARD came though as usual af bite doled hardwood end 


along with JOE SHANKs and “son” PAUL JENKINS beautifully finished in ook 
or imitation walnut, give 
students extra pleasure and 
pride in typing themes and 
reports. Series 1110, with 
ample drawer and work 
slide-arm, and Series 1100, 
without drawer and arm, 
are equally attractive and 
strong for home, school, 
and office. 


places 


Many thanks, fella Now how about some nic¢ 


Sth District Notes 


PAT PATTERSON, correspondent 
3710 Grosvenor Road, Cleveland 18, Ohio 


West Virginia Office Equipment 


Dealers Association will hold its 
















nual fall meeting at Morgantown 


al al meting at Morgntow CHALK 
aturday, INOVempDer 5) ite Oo 
ne eting will be at beautiful BOARDS 





Mont Chateau Lodge on Cheat STEMPCO Chalk Boards 
Lah eight miles north of Mor serve many uses in school 
gantown. The program is as fol and home. They are avail- 


able framed and unframed, 













Friday. November 4 Golf at finished green or black writ- 97 
Lakeview Country Club, ‘one of the toughest and most ing surface on one or both 
ourees in the aation nee evens sides, in sizes from 18 x 24 
the Mor iets al se will enemeer © Ms tail . to 48 x 72. Use with easel 
i MoOrgantow! Will Sponsor a COcCKta party at 
Mont ¢ I or hang on wall. 
Saturday mornil Dusiness meeting at Mont Cha- 
teau Lod Saturday ot Luncheon 
Saturdav afternoor . block of seats has been re CLIPBOARDS 
d at the West Virginia-Boston University football STEMPCO Clipboards are 
vat rated tops wherever clip- 
Saturday evening Cocktail party followed by a sump boards are used. They are 
us | , oe nationally recognized for 
AUS | C . . 
Real Golf at 1 well try Club fine quality clips, materials, 
= sf: ee and craftsmanship. Avail- 
Britt LANGLANI past years with wholesalers in able in Masonite, Laminated 
Cin ti. has opened his own store: City Wide Office Wood, Decoplas Plastic, 
Supply. 4 Hamilt Ave.. in that city and Colo-Clipboards with 
colored steel clips. 
GEORGE HAL} teran salesman with Standard Office See Our Exhibit 
supply Co. in Lou Ky., 1s now on the order desk At NSOEA 
He | had to curb | hysical activities due to several Booth No. 210 
Dealers on the M Gregory, Mayer & Thom Co., 
Ne Watt clit samnie en x eee Ee : HOME OFFICE AND MAIN PLANT: 
Lans 0 n “ oa me ocatio at 4 
Was} ton Av t November 1 Ohio Office 2830 Roberta Street, Dallas 3, Texas 
Equ t Co., bus, Ohio, is in it location 
apg een ggg nee te Fin odes ep ine STEMPEL MFG. CO. OF CALIF. 
ato S ront ot in riden Calculator ranch 
Pintents pee i = at o oon Goll 4719 S. Western Ave., Los Angeles 62, Calif 
Ss Sta f struction OF a ne sullding at 
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YOU CAN COUNT ON 


NEW ROYAL 
OLUMNAR PADS 


TO SELL THEMSELVES! 








NEW LITHOGRAPHED COLUMNAR PADS 

WITH INCREASED SALES APPEAL AT NO 

INCREASED COST! 

@ NEW NUMBERED LINES, NUMBERED COLUMNS—MAKE WORK 
EASIER |! 


@ NO VARIATION IN RULED SPACES — EACH SHEET EXACTLY 
MATCHES ANOTHER. 


@ NEW COLOR FAST INK—RESISTS DAMPNESS AND MOISTURE 
— PERMITS NUMEROUS ERASURES! 


@ NEW SPECIALLY SIZED WRITING SURFACE—MINIMIZES 
FATIGUE—YOU WRITE ON THE PAPER NOT INTO IT! 


@ NEW MODERN DESIGNED COVER OF FLEXIBLE OLD GOLD 
PRESSBOARD—IN ALL POPULAR RULINGS AND SIZES—IN 
WHITE, CANARY, BUFF OR GREEN-WHITE. A COMPLETE LINE. 


ASK YOUR WHOLESALER 


S.E. & M. VERNON, INC. 


65 DUANE STREET © NEW YORK 7, NEW YORK 


1938 E 


Jefferson Ave. PETER V 
manager, states they hope to move there sometime in 


TRAVERSO, branch 


December from the present location at 610 E. Jefferson 
Ave 


Dealer Expansion and Remodeling Office Out 
fitters, Middletown, Ohio, is converting the entire sec 
ond floor to furniture display, moving the offices to the 
Redford Office Supply, Detroit, has 
doubled its space by taking over the storeroom next 


basement floor 
door, and removing the wall between . . . Ericksen’s, 
Inc., Columbus, Ohio, is converting to self-serve island 
displays. Genial Dick Jacosy is back with the firm 


Mrs. JOHN R. FADER (Ellen May), president of the 
May Office Service Inc., Beckley, W. Va. and former 
lieutenant of the Sth District, motored from her summer 
home at Rehobeth Beach, Del., to be host to the May 
annual picnic, July 21 at Babcock State Park. 

A caravan of company station wagons carried nearly 





SEEN AT THE PICNIC 
Mrs John R. Fader 


. Mrs. George S. Long (left) and 


50 employees, their families and guests to this beautiful 
park for a full day of fun and festivities 

Out-of-town guests besides Mrs. Fader were GEORG! 
S. LONG, vice-president of the May Office Service, Mrs. 
GEORGE S. LONG, JAMES TILSON, district manager of 
the Royal McBee Typewriter Co. and G. E. OLson, 
branch manager of the Victor Adding Machine Co. and 
his wife and children. 

Mrs. Fader now resides in Newark, Del., where she 
is promoting “See the First State’’ first 


GEORGE TritscH, buyer at Diehl Office Equipment 
Co., Columbus, Ohio, just back from his annual Florida 
sabbatical. This was number sixteen maybe George 
likes it? DON CarTER, the intrepid manufacturer's rep- 
resentative, took a trip to Florida, the Gulf Coast and 
New Orleans. We hear that Don was not treated hos- 
pitably by the New Orleans gendarmerie 
Southern hospitality ? 


got waylaid 
in traffic difficulties 


We are all shocked and saddened over the news that 
genial HARRY MARSHALL, buyer for Lynn B. Emery 
Co., Detroit, suffered broken vertebrae in his back as 
the result of a swimming mishap. At this writing, Harry 
is paralyzed, but the doctors are hoping it is not perma 
nent. Harry is the father of five small children, and 
things will be rough on his young family, as he will be 
in the hospital for at least four or five months 


Dealers and travelers that know Harry are rallying to 
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At The 


NS.O.EA. | 


Convention & Exhibit 


LINE UP 
FOR 


PROFITS 
WITH THE 


HOMS LINE 


* 
Booth 182 — North Hall 
CONRAD HILTON HOTEL 





Collection Stamp 








' 

t 

: ' 

12 in 1 MODELM4 14 

Collection ; 

Stamp : 

Every businessis ,«q ' 

a prospect for ' 

this revolution- 8 

ary stamp. Dial- 
A-Phrase selec- ‘ 

tion offers 12 yy : 

tested phrases t 

for every collec ' 

tion billing need get ‘ 
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Actual width 212” Stamp 642” high - 
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Handsome personal stamp pad kits are the ] 

Finest Quality available. COMPETITIVELY PRICED ; 

t 


DOUGLAS H Oo MS COMPANY 





2 11” and 14} 


Great New 


HOMS 
Paper Cutters 


Designed For Service 
Priced To Sell 









€3) Office Stamp-Dater 


Phrases! Dates! Dial Se- 
lector! All in one unique 
office stamp. Dates may 
be used without phrases. 


3) Office Mailing Stamp 


12 essential phrases 
needed daily for office 
mailing in just one handy 
stamp. Simplifies work 






ACTUAL SIZE ~ 


RECEIVED JUN 15 1968 


Talley Counters 


HAND MODEL BASE MOUNTED MODEL 


Metal Shielded Dating Stamp 


4 SIZES 








Essential to efficient counting. Precision engi- 
neered for dependable service 


Meta! shield gives 100% protection against ink 
stains. Finest Quality. Low Priced. Easy to sell 


if you miss the Show... 


Write for full information 








1314 ROLLINS ROAD, BU 
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get in the 


PROFIT 


PICTURE 
with... 


SEA FOAM BOND 
CARBONSETS 


Here are three big reasons why you can 
expect quick turnover and bigger profits 
from your CARBONSET business. 


TOP QUALITY... 


Every CARBONSET contains water- 
marked SEAFOAM BOND, quality 
leader in lightweight paper. 





COMPETITIVE PRICE... 


CARBONSETS cost no more than other 
carbon sets made with unwater- 
marked paper. 


SELF-TEACHING ... 


Complete instructions are imprinted 
on every set. The typist sees how, 
while she inserts the paper. 


See for yourself. Send for a free trial supply of 


“~oy PE £sa¢eee 





HANOVER, NEW JERSEY 





[his aid, and contributions are coming in constantly to 
offset the hospital and doctor bills. In case anyone who 
reads this would like to help, please send your check t 
|JacK STAFFORD, Gregory & Leonard, 615 Livernois 
Ave., Detroit 20, Mich. A card or note to Harry would 
also help; he is at Detroit Osteopathic Hospital, 12523 
Third Ave., Detroit 3, Mich 


JACK FRIEL, division manager for Scripto, Inc., is re 
covering nicely from a recent heart attack. Yours truly 
is happy to report that my recovery and return to health 
|has been getting right along, and I hope to see you all 


in Chicago 


Many of you will be reading this at the National Con 
vention make a note to secure your hotel accommoda 


tions tor 1961! 


Many thanks to NATE StrAuss and DON CARTER 
|for gleaning a good portion of the information in the 
column for me during my illness it is greatly appre 


¢ tated. 


Golfers Warm Up at Associated Outing 


When DON LARSON accepted the chairmanship of 
the 27th annual golf outing of Associated Stationers 
Supply Co., Chicago, it was with the proviso that he 
would not be held responsible for weather conditions 

Apparently, he has some influence with local meteor- 
ogists because no rain appeared at the Glendale 


p] 


Country Club, Bloomingdale, Ill., on August 27, the 





COMMITTEE MEMBERS LOOK THEIR BEST Don 
Larson (chairman), Jack Lund, Karl Schultz, Larry McA 
| day of the tournament. The thermometer went a little 
}out of control, but all 49 golfers finished 18 holes 
despite the heat 

By dinner time the crowd had swelled to 60. After 
}a fine roast beef meal Larson announced that Jim 
LAMOREE, Eagle Pencil Co., had recorded a 79, the 
|low gross score of the day. HAL SEIGLE of Associated 
and SAM RiGGs, manufacturers’ representative, were 
tied for second low gross, with scores of 84 

The many beautiful prizes were distributed on the 


basis of drawing numbers from a box 


| Shaw-Walker Opens Dallas Office 


| 


The Shaw-Walker Company, of Muskegon, Mich., 
has opened a new Dallas regional office in the Turtle 
Creek Building of Dallas, Tex. 
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VAULT INTERIOR EQUIPMENT 












[% Courthouses 


(7% Banks 

(% City Halls 
~ - EES ew eea , (7 Savings and loan companies 
ee ee 2 ee (¥% Insurance companies 


(% Corporation offices 


(7% Trust companies 





ss 


improve efficiency of 
” ae vaults 


@ provide coordinated 
planning for new 
installations 





| WATSON-—the company of specialists—can supply all the equip- 

| ment you need to secure additional sales on this unexplored 
avenue of profit: vault interiors. The Watson line can convert 

| existing “Fibber McGee” vaults into well-planned, efficient record 
housing installations and at the same time provide increased 
capacity and improved appearance. 


WATSON Engineering Service in planning and designing Vault Interiors is yours 
for the asking. Contact your Watson representative. 


A new Vault Interior brochure is now available. Write for your copy of BVF-2. 





WATSON MANUFACTURING COMPANY, Inc. 


Jamestown, New York 





Other WATSON “Stock Lines’ 
VERTICAL FILING UNITS — 2, 3, 4, 5 drawer files (inserts, too) Catalog A-B 
HORIZONTAL UNITS — for stacking — floor cases, busses, vault interiors (can be built-in) 
Catalog “C” 
HIGH LINE — Document Files and Roller Shelf cases 71%” high with Companion Units 
34%” high — Catalog "D-2" 
COUNTER EQUIPMENT for Bonks and other financial institutions — Catalog FLB 
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Obviously, the top dealer features 
FAULTLESS .. . the top dealer pictured 
on this page, and coincidentally, the top 
dealer of the trading area! You see, full-line 
Faultless Dealers feature quality, sell 
exclusive features, demonstrate product 
advantages, and prove user-benefits! The 
result? Volume business, repeat business, 
profitable business. As an exclusive 
Faultless Dealer you are selected and 
protected by a sales-stimulating policy 

- no jobbers . . . no discounters .. . 

no direct consumer sales. 


Leading Dealers, Discriminating Customers Choose FAULTLESg 











Your future is held secure by a manufacturer 
completely dedicated to serving your best 
interests at all times. Faultless is the 
prestige line . . . assuring unique product 
features, customer confidence and 
satisfaction, protected profit opportunities. 
For information on Faultless Dealership 
availabilities, write .. . 

STATIONERS LOOSE LEAF COMPANY, 
246 East Chicago Street, 

Milwaukee 1, Wisconsin, 

114-116 East 13th Street, 

New York 3, New York. 
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6th District Notes 


FRANK J. RYBICKI, correspondent 
35 E. Wacker Drive, Chicago 1, Il. 
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) he August 4 GLTC Cog Hill golf tournament 
ll kinds of records. There were 74 golfers and 
nner, which was an all time high on both 





— nts for the South Side outing. Also, two golfers HE \ Witt, 
vant , tod +] iim 
was = posted the low net scores using the Calloway NLRB \\\ 
scoring system. Met Hopces, Joseph Dixon Pencil HTT) Ri) — 
Co., had a 70, and yours truly scored a 65. I still can’t APET TA | 
how they got my score down that low YO IR 
T] wer iso some good golfers in attendance : a 
Bos KRUMWEIDE, Chicago Desk Pad, shot a low gross a —— ~ eS ) 
ind GEORGE CARTWRIGHT, a guest, shot a 77. —T SS / PROFITS , 
SS = I] 
\ = ; Rs 
¢ 4 53 144" LOCKE 


STORAGE CABINETS 








THE COMMITTEI Fror left, Ray J. Eichenlaub, Ken 
H ( n Walter Lennartson, George Wilson, Co 
Robert K Ed Deacon, Robert Reynell, Clarence 
icine dead Seiad Cacia al iad e 


(SET-UP UNCRATED) 


and SAVE! 


IT’S NEW—S.U.U.C." SERVICE (set-up uncrated) 
NOW AVAILABLE TO DEALERS ON ALL AURORA 
STEEL LOCKERS, STORAGE CABINETS AND 
BOOKCASES. BIG LABOR SAVINGS FOR Y 

Factory trained experts using electric nut-setters will 
set up your lockers in 3 and 4 wide sections in our 
plant at no extra charge! Lockers can easily be 
pushed together at job site to form continuous rows. 
Lockers protected in shipment with furniture pads. 





























: i j 
SIDELIGHTS—Sixth District Governor Quintus Fredrickson e No possibility of missing parts (lockers are 
(left) the ¢ Hill golf dinner while GLTC Presi shipped fully assembled). 
ri Ven rs in deep thought: Robert Krun wiede, 
er the new golf bag he won e Drop shipments direct to your customers— 
reduces your handling costs, inventory and 
\ g the notables present were Governor, Q storage space. 
Cur! FREDRICKSON, of Aurora, Ill.; Ex-Gov. JEss 
Peck of Springfield: BRUCE ADAMS, Pelouze Mfg. Co.. WE SELL ONLY THROUGH DEALERS! 





ee ee WRITE TODAY FOR"S.U.U.C."DETAILS 


















“a Me Co., general chairman of this year’s 
Don Pike, W. J. Saunders Co., 
( secret of the 6th District; and JOHN Kari 
Quality Park Envelope Co., one of the co-chair 
M f golf tournament which was held AURORA STEEL PRODUCTS 
in W ER LENNARTSON, Office Appliances COMPANY 
| Co-Chairman BoB KANE, Invincible Metal Furniture 153 3rd ST., AURORA, ILL. 
( 1-Mar Products, and their fine committee did a 
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TWA Intercontinental Boeing 


Speed Your Sales with this Completely New 


707 Jet 


Concept of Time Saving, Quality Erasing! 


SUPER CONVENIENT JET ERASERS 


SHAPE: Almost like a ball point pen. 

Wonderful in "feel" and balance, so 

easy to handle and use! 

STYLE: Smart, transparent polyethylene 

holders, with pocket clip or whisk brush 

for typists. 

SIZE: Luxury rubber cores — over 4!/3"' 

long. 

SPEED: The smoothest, finest, fastest 

erasing ever originated to gratify your 

customers and speed your sales. 
EXCEPTIONAL QUALITY 

RUBBER TEXTURES 
FOR ALL ERASING REQUIREMENTS 


MULTI-PURPOSE ERASER 


NO. 855 TWIN JET. Brand New! 
Double ended, contains both gray and 
red rubber cores, each over 2” long! 
Gray rubber for erasing typewriting, 
business machine writing, ink; red rub- 
ber for pencil erasing and cleaning. 
With pocket clip. 

FOR ERASING INK, TYPEWRITING, 
BUSINESS MACHINE WRITING 

NO. 827 JET.With business-like gray 
rubber core. (NO. 8270 with whisk) 


FOR PENCIL ERASING & CLEANING 


NO. 825 JET.With fine red rubber 
core. (NO. 8250 with whisk) 
FOR BALL POINT ERASING 
NO. 838 BALL POINT JET.Special “bal! 
point” formula green rubber. (NO. 
8380 with whisk) 
Multiplying volume in refills 
in each texture 


NO. 800 JET TRIO DESK SET 

Unusual and attractive Jet Eraser Set. 
One each Nos. 825, 827 and 838 Jet 
Erasers with refills for each, in attrac- 
tive, transparent, convenient size poly- 
ethylene case. An excellent gift item! 


Quality products to build customer confidence! 


WRITE FOR THE DETAILS 


THAT SPELL JET PROFITS! 


WELDON 
ROBERTS 
RUBBER CO. 
365 Sixth Ave., 
Newark 7, N.J. 


World's Foremost 
Eraser Specialists 




































DESK SET 


Finest Quality for the Finest Erasing 





Correct Mistakes in Any Language 
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splendid job and should be congratulated for their ef- 
forts. This was really a wonderful tournament. 


The Stationers Bowling League of Chicago opened 
its 1960-61 season with a “bang” on September 6 at 
Fireside Bowl. The lanes are located at 2648 Fullerton 
Ave., on the north side of Chicago. If you are in the 
neighborhood any Tuesday evening from now until 
May, you'll find lot of action, commencing at 6:30 
P.M. Also, if you bring your bowling ball, you may be 
able to fill in as a substitute. 


Earl Collins, vice-president of Rockwell-Barnes Co., 
has moved to a new home. His address is 5340 Beacon 
Hill Road, Glen Lake, Minn. This ought to bring a 
flood of visitors to your place, Earl. 


We hear BENNY PowELL, A. W. Faber-Castell Co., 
is feeling fine. Ben's wife, Rose, tells us he’s gained 


about 20 pounds. Keep up the good work, Benny. 


The stork visited Mr. & Mrs. Bitt Homes, of W. 
J. Saunders & Co., Chicago. Mother and daughter, 
Laura, doing fine, but they tell me that grandfather, 
Bi_t SAUNDERS, was more excited than the father. He 
also picked up a gross of dresses for his new grand- 


daughter. 


Mrs. E. G. Race, of Race Office Equipment Co., 
Oshkosh, Wis., passed away in August. Our deepest 
sympathy to her family. 


The date of the Great Lakes Travelers Club Christ- 
mas party has been changed to Wednesday, December 
14. It will be held in the George Bernard Shaw Room 
at the Sherman Hotel, in Chicago. So, mark this date on 
your calendar, RIGHT NOW. More details later. 


We were recently notified by Washington headquar- 
ters that the dates of the 1961 Sixth District Meeting 
were changed to June 2 and 3. The Convention site will 
remain at the Leland Hotel in Springfield, Illinois, as 
previously announced. It will be well worth your while 
to attend THIS ONE, so, keep June 2 & 3, 1961 open. 


7th District Notes 


CHARLIE CORDRAY, correspondent 
914 W. 801/, $t., Bloomington, Minn. 


Another year and another golf tournament. This one 
was the 28th year that we have held the tournament at 
Southview Country Club, S. St. Paul. Shucks, no one 
brought a camera so we couldn't take pictures of our 
swinging salesmen. That used to be taken care of by 
FRED SHAEFFER, RAY GOOSEN, and HARRY BERGQUIST. 

We had the best turn-out in history 
including dealers and travelers who came all the way 
from North Dakota, South Dakota, Iowa, Wisconsin, 
and Minnesota. ‘Now look here, Andy,’’ EARL CoLLins 
says, “Don't forget we had some come from Chicago.” 
MEL SOWELL says, ‘Sure and begora it was the greatest 
bunch of boys we have seen around these here parts.’ 

Sixty-seven golfers left their divots. The grand cham- 
pion was HowARD MARKS, manufacturers’ representa 
tive. Top scores were by RON ANTHONY, Steel Age; sec- 


142 extroverts 
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AN OFFICE IS IDEAS ...ideas from a coffee klatch, This Mod-U-E// desk, for instance eat up to 


leas from a brainstorm, ideas from workers who think and 


TO SELL THE OFFICE, SELL IDEAS... . ideas that 
Save é ive space, save money . ideas inspired by 


Y&E Y&E’s wide office line. 


YAWMAN & ERBE 


1024 Jay Street, Rochester 3, New York 
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From any Point of View... it’s 


BENTSON 


OFFICE FURNITURE 


Office furniture dealers don’t normally hang by 
their heels to inspect our equipment . . . but if they 
can stand it, we can! Because Bentson looks good 
from any point of view (and especially, the deal- 
er’s). It’s sharp, clean lines are his assurance that 
here is a desk that sells on sight. It’s rugged brac- 
ing “down under” is the customer's guarantee of a 
lifetime of trouble-free service. No need to hang 
from the rafters: our complete line catalogue is 
your’s for the asking! 


Expanding dealer 
program may have 
an opening for you. 
It's worth checking— 


BENTSON MFG. CO. 


657 Highland Avenue °* 
TWinoaks 7-9237 


Aurora, Ill, 
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ond, Bop HUGHES, Minnesota Mining; and third, DEL 
DEMING of Farnham’s. 


A transistorized radio was won by GEORGE MARTIN- 
SON, McClain-Hedman & Leslie Schuldt Co.; a blender 
by DON CaRLSON of Farnham’s; and the biggest prize 
was won by WALLY Husss of Thomas & Grayston, a 
camera. 


Life members present: REV. JACK BERRY, SHERMAN 
READ, HENRY HUuETT, and Ep FRIEDMAN. 


RON SANDBERG is quite happy being back in the sta- 
tionery business. He is with Y. & E., as you know. 


Ep FRIEDMAN announced his retirement after 43 years 
with LePage’s. 


Shop Talk: EARL COLLINS, vice-president of the Rock- 
well Barnes Co., formerly a resident of Chicago. After 
his marriage he moved to Eau Claire, Wis., Des Moines, 
Iowa; and finally to Minneapolis. Earl has recently pur- 
chased a new home in Glen Lake. His address is 5340 
Beacon Hill, Glen Lake, Minn. His new telephone num- 
ber is WES 5-5060. 


Since 1940, Earl has been with Rockwell Barnes cov- 
ering the area of North Dakota, South Dakota, Nebras- 
ka, Montana, Wyoming, Colorado, Oklahoma, Arkansas, 
Kansas, Missouri, lowa, Minnesota, and Wisconsin. He 
has two daughters. He was formerly secretary of the 
Great Lakes Travelers Club for six years, on the board 
of directors of District 8 Midwest Travelers, vice-presi- 
dent of the NSOEA Field Division, past president of 
District 7, and present secretary traveler for four years of 
District 7. As you know, Earl Collins is dedicated to this 
district and he spends a lot of time handling committees. 
He is very, very active. 


New Traveler JERRY LARSON will be working for Na- 
tional Blank Book under supervision of RAY HAMMOND, 
starting the 15th of September. He will cover North Da- 
kota, South Dakota, and Minnesota except the Twin 
Cities. He is originally from Minneapolis, has been liv- 
ing in Willmar, and will be moving to Sioux Falls. He 
is married and has one daughter. 


JAcK GUNTHRUM, former District 7 traveler and now 
living in San Francisco, had some District 7 visitors: Ep 
ERICKSON, MEL SOWELL, and REv. JACK Berry. Jack 
says to say hello to everyone in the district 


Harvey RING, Gopher School Supply, is out on a 
speaking tour. ALIDA SCHAUB, Schaub’s Office Supply, 
just made a trip to Chicago for a quick vacation. 


The SHERMAN READs celebrated their 50th wedding 
anniversary recently. If this news is kind of late, it is 
because of my proficient reporters. 

L. Edward Friedmann of St. Paul, Minn., who re- 
cently retired from Le Page’s, Inc., after long service 
as a sales representative, was the guest of honor at 
Northwest Travelers Club golf outing August 23. Ed 
is deeply appreciative of this honor and thanks the 
travelers and stationers. He says, ‘I am enjoying my 


retirement—this guy Riley has nothing on me.” 
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and Most Popular 
Covers with the 


Built-in Fasteners 


DUO-TANG 


ELLINGSWORTH 
MFG. CO. 


200 S. Peoria St., Chicago 7, III 
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2258 FORTEBELLO 3SAW GRANADA 


3558 GRANADA 1658 STURDIFLEX 
Available in 12 colors Available in 12 colors 


1258 LEATHERINE 
Available in 12 colors Available in 5 colors 


Available in 12 colors 
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258 LEATHERINE 12AW LEATHERINE E1W MOROCCO GRAIN STURDIFLEX 35AF GRANADA 
Available in 12 colors Available in 12 colors Die cut panel—Acetate sheet Available in 12 colors 
Available in 3 colors 





1126, 1128, 2226, 2228, 6128 125, 126, 225, 226, 6125 DECORATED FLY SHEETS 
Cover and Portfolio Combination Double Pocket Portfolio For use in 12AF and 35AF 
Three Stocks « Variety of Colors Three Stocks « Variety of Colors Available in 4 colors 


Warm, rich covers that add beauty to 


DUO-TANG any medium for which they are used 


from the finest presentation cover to the 
COVERS for simplest every-day utility cover. There’s 

a variety of materials to choose from in 
regular stocks. A wide range of colors, 
too. Information on special covers from 
our special effects department will be 
cheerfully furnished. 








¢ DISTINCTIVE PRESENTATIONS 
* CATALOGS » MANUALS 
* THESES »* PROPOSALS 
* AND MANY OTHER USES To find out fast about this profit-making 
line, write today. 





Ellinguoille MFG. CO., 200 S. Peoria St., Chicago 7, Ill. 
} © 











Sth District Notes 


TOM GULLEDGE, correspondent 
4020 Modlin St., Mesquite, Tex. 


Jor B. PEATLING who has been a representative for 
the F. S. Webster Co., in the Texas and Eastern New 
Mexico region sit 
nany years of faithful service both to his company 


approximately 1925, has retired 


1 his many fine dealer friends. Joe is being replaced 


by Bos BurTON, formerly of San Angelo, who will 





‘ make every effort to replace a wonderful and likeable 
salesman. Joe (better known as Pete) is going to settle 
down in San Antonio where he has lived all these many 

ind start learning how to retire. I'm sure all 
dealers and travelers want to wish Pete the best of 
k f be missed by many. Thanks to Kay 
HERBERT for this fine report 


BiLL NATHAN, Standard Office Supply Co. of Dallas, 

ports he just returned from a nice vacation in Acu- 

pulco, Mexico, where he enjoyed much good sunshine 

and swimming, also with an abundance of delicious foods. 


Bill had an opportunity to visit several office supply 
ind equipment stores while in Acupulco and was 
surprised to find that Japan has exported many small 
hines to Mexico such as numbering, lettering, etc. 
However, he said about 90% of the supplies were 
American made but that a good amount of their files 

; ure Ww uly manufactured. 


GENE OT ports that RussELL MARTIN, with 
Southwestern Stationery and Bank Supply of Amarillo, 
Tex ; mow recuperating from a stomach operation. 
d on July 8 at Scott & White Clinic 

last report, was coming along as 


Russ I] Was Op 

n Temple and 
well as was expected. Good luck, Russ. 

Gene also reports that Louts DANIEL of Russell Sta- 

ry Co. of Amarillo was on his vacation and using 

the time to assist in the International Boy Scout Jamboree 

held at Colorado Springs, Colo. It was estimated that 

5.000 boys would be in attendance at this 

boree. I'm sure Louie had a wonderful time work- 

ng in this very worthy cause, one in which he not only 


but loves very much. Congratulations, Louie. 


formerly with J. D. Le Blanc, Inc. 
New Orleans. is now with The Rowley Co. of the 


Morris HANSELL of F. F. Hansell Bros. was ill 
local hospital. I have no further report on him 


but surely wish him well. Also J. P. LANDRY of the 
Sa mpany was off a few days not feeling too well. 
H w back his desk so assume he is over his 
lifticulty. Sure hope so 

HAROLD O'DONNELL, the young, dashing, handsome 


| 


git bachelor who heads O'Donnell Bros., Inc 


New Orlea formally (in a very informal manner ) 

his forthcoming marriage to be held some- 

ring the holiday season. The one thing he 

wi t announce is the second party to this pending 
sh I tad 5 take two, Harold 

wly ted officers of the Texas Travelers 
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No. 9-18 Lockerette—Capacity: 18 
coats on hangers, 18 hat spaces,....... 
18 individual lock boxes and 
overshoe shelf. Length 9 ft. 


- o/h win wn —_ 
Me FORGE VALET 
ye ili 


a ockerette 


Easy 1 se he P ere combine the best 
features of | and lockers—kees 
wraps out é r n aire ary ond im pres 


provide individs 1s ck boxes f 


personal effects. Easy to sell too because they « 


the nationally advertised universally recognized 


quality trade mark Office Valet —=s 












No. 6-12 Lockerette. Ac- 
commodates 12 people 
on 60” x 1'3” floor 
space. 


(Right) These compact, 

efficient units fit in 

anywhere. Solve the 

umbrella problem. 

- Two capacities: 16 or 
24. 


7 


Write for Catalog Sheets, Dealer Sales Helps, LO-13 104 


WelcliM lait viel mal 


RT. 83 and MADISON ST. ¢ ELMHURST, ILLINOIS 





197 














Club had the pleasure of attending 
and dinner, along with their wives, at the lovely home 
of Mr. and Mrs. CHARLES McDANiEL of Ft. Worth 
This meeting was held Sunday afternoon July 31 and 
was so done primarily to talk about operation on our 
program for the following year 

After the meeting Charlie and Vera most graciously 
entertained all present with refreshments and then 
some of Charlie’s famous charcoal broiled chickens 
which ‘were delicious. 


CLIFF JOSLYN, long associated with the statienery 
business with several firms in Tulsa, Okla., died July 
13 of a heart attack. 


— 


Morris and DorotHy HENDERSON, Arkansas Sta 
tionery & Furniture Co.. Little Rock, Ark 
of Oklahoma City, celebrated the 


niversary on July 15 in Oklahoma City 


formerly 


10th wedding an 


CHUCK SHETTLESWORTH, floor manager for West 
Texas Office Supply, Midland, Tex., had major surgery 
on July 6 in Midland. Chuck had stomach ulcers that hi 
didn’t know about and they removed 80% of his stom 
ach. He expects to be back on the job about August 10 


Sure wish you good luck, Chuck 


Jerry Gop, formerly with Associated Stationers 
Odessa, Tex., is now associated with West Texas Office 
Supply Co. of that city, in the printing dept 


H. A. PENDER, the Pender Co. of Abilene, Tex., is 


planning an extended trip to Europe, winding up with 
a visit with his daughter in Rome, Italy. Mr. and Mrs 


RIGHT CHAIR AT THE RIGHT PRICE 


1 business meeting 


Pender expect to be gone about three months. Of 
course I have no idea of the many things they plan 
to do on this trip but one thing I am sure of and that 
is Pender will be comparing European golf courses with 
those in Abilene for I’m positive ne trip he would tak 


could help include several games of golf 


Paul Anderson 


Company, San Antomio, spent a portion of their vaca 


MARILYN and MARVIN HARTUNG. 


tion visiting Marilyn's cousin, MALCOLM KOopPPLIN, 
Lincoln Hotel, Odessa, Tex. Charles 
McDaniel reports he had a nice visit with them and 
with Malcolm’s wife, LEVELL, and BILL and MArTy 
SCHEFFLER wer 


manager of thi 


there at the same time 


Federal Stationery Co., division of Carpenter Paper 
Co. held its second annual merchandise and sales clinic 
in Oklahoma City, July 15 and 16. A very successful 
two day sales clinic and merchandise display was offered 
to the dealers of Oklahoma, Arkansas, Kansas and the 
panhandle of Texas. This clinic drew some 317 dealers, 
dealers sales personnel, and factory representatives The 
entire program was under the personal supervision of 
O. | GENI 
ery. Gene also acted as master of ceremenies during 


the business meeting and luncheon and to him and his 


GLASGOW, manager of Federal Station 


very able crew at Federal, congratulations on a job 


well done 
I ran into and had a nice visit with my old friend and 


fellow traveler, Guy LOGAN who represents Apsco 


Products, Inc. Guy and myself were in New Orleans 


see 


the AWARD GROUP 


long 
Jasper Chair 
Company 


at the 


bie] 7 Miele), Mai hile). 


VISIT US 
AT THE CONRAD HILTON 
ROOMS 505-507 
SEPT. 24-28 


JASPER CHAIR COMPANY, JASPER, INDIANA 
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“OUR CARDS” are on the table! 


Where else can you find 

ALL these dealer advantages? 
When it comes to “showdown” 
... the Quality Park Package 
is your guarantee that... 


The Dealer Always Wins! 
(That’s YOU!) 


tips. Your inquiry invited. 


QrRK 2, Sold through Dealers Only 
“ 4 % QUALITY PARK ENVELOPE CO. 


} " : Main Office and Factory, 2520 Como Ave., St. Paul 8, Minnesota 
Atlanta Office and Factory, 650 Murphy Ave. S. W., Building E-12, Atlanta 10, Ga. 
: ‘ Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Illinois 
a < West Coast Office and Warehouse, 837 Traction Ave., Los Angeles 13, Calif. 


: Dallas Office and Warehouse, 2150 Irving Blvd., Dallas 7, Texas 


QUaz 
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New Quality Park Catalog No. 81 lists 
over 800 items, provides valuable sales 
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Reminder Items 


| 1 Renda J 


Now well into its fifth decade, this famous line is constantly 
improved in convenience, appearance, value. Thousands of 
active people re-purchase year after year. For your share of 
this profitable repeat business, place your order now! 


ly ynique- 
x—Absolute : 
tic memory—on av 
$8.50 and uP 
modern plastic 

in the higher-priced 
Order today! 


MEMINDE 
The avtome 
tomatic seller. 


models- 








+, con- 
| OFILE — Compact, on 
| Wer different. Holds alpha 


bet cards 100 record cards, 
e ‘ 


lections 
s, or other sel 
re or otherwise indexes 
. m9 Front drops all oo 
ereibility. “They see bem 
a it. Complete. $4. 
uy it. 











DAYDEX 


si ned, 
rede 4 see week 


tic arrow 

. 1. able plas " n 

aes dete Inexpensive, Fe 
ica >. 


fillable—the perfect gift. $2.50 
i 


week. in- 





GUIDE—Continves 
aggroeets increasing seer 
Scientifically plann : 
daily and weekly . 
of activities ™o - 
seller .-- plenty © 


too! $4.45 ¥P 


its steo 
volume. 
ges for 
ganization 
this a sure 
refill business, 


All are advertised in leading magazines and newspapers 
from coast to coast. Free sales aids available. Complete 
information, including all prices and discounts, on request. 


Write Dept. Y 60 NSOEA CONVENTION ROOM 653 
All Trade Names Reg. 


MEMINDEX COMPANY, Inc. 
Established in 1902 
149 CARTER STREET * ROCHESTER 21, N. Y 
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together along with BoB STRAFFORD of Ft. Worth. Also 
had the pleasure of visiting with CHARLES GUION, 
Globe-Wernicke Co. and his little, lovely daughter, 
NANcyY, of Vicksburg, Miss. We were in Lafayette, La., 
at the same time. 


It is always nice to run into fellow travelers while on 
my trips and especially when I am on a two week's trip 
which sometimes can seem very long and lonesome, and 
especially when I know that I am running in front of 
my fellow traveler who happens to be one of my many 
competitors. Yet I still like to see him (while I am leav- 
ing). But as I can't possibly see all of you each month 
nor can I see but a limited number of dealers, it is very 
nice to hear from you and to find out the news that is 
and has happened in the areas you cover 

Let me hear from you. Thanks to several fellows 
sending in the articles for this month and | hope more 
of you follow suit 


11th District Notes 


Virgil Meskel, Correspondent 
2957 N. E. 54th Ave., Portiand 13, Ore. 


Northwest Wholesale Stationers, Inc. held its annual 
stockholders meeting August 19 at the Benson Hotel 
Jim HENERY of Cooke Stationery, Salem, Ore., was 
elected president for the coming year, succeeding JOHN 
R. FLYNN of Flynn's Office Supply, Portland, Ore., Jim 
THAYER of J. Thayer Co., Beaverton, Or 
to the position of vice-president. A sales seminar con- 


was elected 


ducted by factory representatives was held during tl 


C 


afternoon. 


The stationery industry in the Northwest was sad 
dened recently by two deaths within its ranks. CLA 
McGrRaTH, owner of McGrath Stationery, Everett 
Wash. succumbed to a heart attack. Roy Burtt of Yaw- 
man & Erbe Co., Seattle, Wash. also passed away Roy 
was formerly an employee of Lowman & Hanford Co 


of Seattle, Wash. for 19 years. 


Lots of things new in Newport, Ore. BuD ALBRIGHT 
announces a change in the firm name from The Book 
Nook to Albright Stationery. Along with the new name, 
Bud says they have remodeled the entire store with 
more than twice the original floor space. Grand opening 
dates — Aug. 25, 26, & 27. Congratulations, Bud. 


The Oregon Trail Travelers held their regular quar- 
terly meeting coupled with a cocktail hour and dinner 
at the Mallory Hotel in Portland on August 19. JOHN 
W. Burns, R. L. Smith Co., assumed his office of presi- 
dent for the coming year. VirGIL MESKEL, Swingline, 
Inc., moved up from second vice-president to first vice- 
president. Bup DockstTaDER, Joseph Dixon Crucible 
Co., is the newly-elected second vice-president. ART Joy, 
manufacturers’ representative, was elected secretary 
Marv GRASSIE, Minnesota Mining, is the new treasurer. 


AL Howe, wife of EARL Howe, Swingline, recently 
underwent surgery at Doctor’s Hospital in Seattle. Re- 
ceived a note from Earl the other day that Al would 
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Round Tnp Envelopes 

the double-duty performers 
of Justrite’s popular troupe 
of specialty envelopes Twelve functional styles make up 
the cast to serve any job which requires a round trip as 
signment. 
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to carry the message to the addressee and 





bring back his reply .. . collections, utility payments, 
fund drives, order forms, etc 

Offer these profitable envelopes to your customers. Write 
Justrite for samples and prices of these and 


selling envelope products 


other fast 


Three Modern JUSTRITE Factories 


NORTHERN STATES ENVELOPE CO. 
300 East Fourth Street + Saint Pau! 1, Minnesota 


JUSTRITE onsen ~~ lin MFG. CO., INC. 
523 Stewart Avenue . Atlanta, Georgi a 


Sold NATIONAL JUSTRITE ENVELOPE CO. 
bor resale oxby 2220 West Beaver Street «+ Jacksonville, Florida 


Just 





soon be home, but was still a pretty sick girl. Get well 
quick, Al. We all miss you. 


SHEILA SLATER, wife of BEN SLATER, Seattle Office 
Supply, spent a few days in the hospital recently, but 
Ben reports that she is home and in fine shape again. 


All of us worried when we heard that PiLtsBuRY of 
Seattle Office Supply was going to paint the house on 
his vacation. Sure enough—he fell off the ladder, to ab- 
solutely no one’s surprise, and came back to work with 
his head bandaged, complaining something about a weak 
rung of the ladder. Consensus is that it was paint thin- 
ner he was using. 


Due to the fact that he was elected to the post of 
second vice-president of the Oregon Trail Travelers for 
the coming year, BupD DocksTaDER of Dixon will be 
your new correspondent. Bud should have some interest- 
ing columns for you. It has been fun writing this col- 
umn, but it is going to be a relief to get away from that 
darned deadline. Hope to see a lot of you at the national 


convention in Chicago. 


12th District Notes 


HARRY A. SHOOK, Jr., Correspondent 
800 El Capitan Drive, Millbrae, Calif. 


R. N. KAUFFMAN, president of H. S. Crocker Co., 
San Francisco, announced recently that CHARLIE RUFF- 
NER had asked to be relieved of his duties, due to a 
recurrence of his illness. LEE JOHNSON was appointed 
as general manager. All 49ers wish Charlie the best 
and feel certain that after extended rest Charlie will 
be back with H. S. Crocker fit as a fiddle. Heartiest 
congratulations to you, Lee Johnson, on your elevation. 
The 49ers wish you real success. 


Dave Price, Eagle Pencil Co., came through on his 
way to the Islands and ‘‘BuD” KONNERSMAN and DON 
HANNE are trying to make us believe his trip was 


really for business 


DicK AND JANET DICKINSON tried to make like the 
“Bub” Boybs, of newspaper notoriety, on their vaca- 
tion in the ‘wilds’. They, too, were investigated and 
Coke bottles, etc., were located in their camp. In addi- 
tion, a couple of empty Jim Beam bottles were also 
found. The Dickinsons also got to Tahoe last week- 


end. 


News from Sacramento: Former 49er DAVE Bur- 
GOYNE, now sales manager at Martyr and Shine, took 
himself a bride recently. Congratulations to Dave. AR1 
Leppy, formerly of Sleeper’s, and ALEC OLSON formed 
a new company, Comet Office Supply. We wish them 


success in Sacramento 


JACK POLSTER must have cashed in some stock cer- 
tificates. I saw him standing on a Market St. corner 
with a big beefsteak, probably taking it home for Mrs. 
Polster to cook. What a life! 


At a recent luncheon we were guested by none other 
than Mick HALL, down from Marysville, to take in the 


Continued nm Page 206 
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It’s a 


SNAP 


to make 


PROFITS! 





*Hano stock 
Snap-a-Parts 


nev midnight blue 


Flip-Top box f ude Inter- 
‘fice Memo: Sales Form, Invoice, 
Starement; Purchase Order. Sta- 

ner Purchase Order; Check and 
\ cher, Expens Voucher; In 
surance Invoice Insurance Credit; 
Garage Repair Order; Meter 
licket, Fuel D r Repair Form; 
B s { Lading scale Ticket 
Blank Snaps; Har Copy 


Why wait, 
Mr. Stationer? 


Get the facts 


NOW! 





Philip Hano Company, Holyoke, Mass. 147 


> | ©A-10/60 


It's a Snap for you . . . an entire line of 
modern, stock Snap-a-Parts which will 


move off your shelf fast. 


Hano Dealers asked for a complete, mod- 
ern line of stock Snap-a-Parts in a Flip-Top 
box. Here it is . . . the top line available. 


It’s new. 


Now Hano makes this profit-making line 
available for new Dealers, together with 


a rush-delivery imprint service. 










PHILIP 





MAIN OFFICE AND FACTORY 
HOLYOKE, MASSACHUSETTS 


COMPANY, 


Inc. 


BRANCH PLANT MT. OLIVE, ILLINOIS 


We are interested in becoming a Hano Dealer — please supply full particulars. 


Please send complete information on your new line of stock Snap-a-Parts. 
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automation 
comes to office 
dictation! 


New, talk-triggered 


UHER 


Universal 


Dictation — Transcribing 
Tape Recorder 


Serer Oks 


.* 
EEE 


A must for the busy executive. With optional AKUSTOMAT .. . it’s talk-triggered! 
Starts and stops at the sound of your voice—there’s no waste of tape. Just 
place the microphone on your desk and the Uher Universal will do the rest. It 
takes dictation, picks up conferences, brain-storming sessions, anywhere within 
fifty feet, even picks up telephone conversations . . . and the quality of sound 
reproduction is outstanding. It’s economical too—at 15/16 ips, it provides 8 hours 
of recording on a single 5” reel—eliminates constant, time-consuming changes. 


Now, hand operate the microphone. All the controls are at your fingertips: Flick 
it stops, click it starts, rewinds, pauses . . . and the eraser is right in the microphone. 
With optional slide projector synchronization, the Uher Universal is an invaluable 
tool for sales meetings, demonstrations, etc. This versatile performer doubles in 
brass as a high fidelity tape recorder—provides magnificent reproduction at all 
3 speeds—15/16, 1%, 3% ips. 
The Universal has REMOTE TRANSCRIPTION CONTROL. It tailors your dictation to 
your secretary's typing speed . . . stops . . . starts . . . repeats, all or any part 
. . . at the flick of a switch. You have your choice of Dynamic and Crystal 
Earphones, Stethoclips. It’s portable—weighs only 17 lbs. Works on any power 
supply. With optional invertor, it works in autos, yachts, planes etc. Complete 
with Remote Control Microphone, Carrying Case, Reel, Dust Cover. 

$299.95 plus Fed. Exc. Tax 


For more information and a colorful brochure, write: 
WARREN WEISS ASSOCIATES, 346 West 44th Street, New York, New York 








New Factory, Offices Ahead For Smead Mfg. Co. 


Mrs. E. C. HOFFMAN, president of 
Smead Manufacturing Co., announces 
that excavation work has begun on a 
23-acre site in Hastings, Minn., for 
a new factory and offices. It is ex- 
pected that the buildings will be ready 
for occupancy during the next seven 
months. 

The manufacturing plant, 224 x 
576 feet, will house, under one roof, 
all the manufacturing and warehous- 
ing facilities presently housed in five 
separate buildings in Hastings. 

The raw materials will be brought 
in on rail sidings terminating on the 
west side of the building; the finished 
goods warehousing areas, and ship- 
ping facilities will be located at the 
east end. 


Room for Storage 


Mezzanine areas, placed at stratetic 
points along both sides of the build- 
ing, will permit the storage of active 
dies, and will permit active storage 
for metal, vinyl and plastic parts 
which are in constant daily use. This 
will free the entire floor for unim- 
peded flow of work in one constant 
direction. 

The building, with an 8-foot ceil 
ing, will house a finished goods ware- 
house alone of over 22,000 square 
feet. Efficiency and stock maintenance 
experts, for the past six months, have 
been engaged in the most meticulous 
planning in order to expedite every 
phase of shipping facilities. 

A considerable 
production equipment, much of it be- 
ing designed to Smead’s  specifica- 
tions, will also be housed in tthe new 


amount of new 


plant 
Connected by Corridor 


The office building will be inde- 
pendent from the plant but will be 
connected by a corridor which will 
house the employment and personnel 
offices. Extensive areas are being pro- 
vided for the art department and engi- 
neering and products development 
area, which plan an increasing part 
in Smeads’ growth. 

In addition to the headquarter man- 
ufacturing and office 
Hastings, Smead also has manufac 
turing plants at Logan, Ohio, Los 
Angeles, Stillwater, Minn., and River 
Falls, Wis. Warehousing facilities are 
also maintained in Chicago. 


facilities in 
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Mr. Don Wirtshafter 
General Sales Manager 
of Wirtshafter’'s, Inc. 
Cleveland, Ohio 









APTER OF WIRTSHAFTERS, INC. 
TELUS WHY HE DISPLAYS FUNDAMENTALS 
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Be sure to see us in Suite 520A 
at the NSOEA Convention 
and discover for yourself 
why you should feature 

the Fundamentals line. 


Mr. Wirtshafter is in business to sell office furniture. He 
likes the big unit of sale, the big margin of profit. That's 
why he concentrates on Fundamentals. He sells more... it 
stays sold... it sells itself for him. On display, it presents 
a luxurious appearance that enhances its efficiency... and 
its versatility enables Mr. Wirtshafter to set up attention- 
compeliing displays easily. 


This modular collection of interchangeable units includes 
exteriors of rich rubbed walnut, interiors which are free- 
standing all-steel frames. Tops, pedestals, drawers and legs 
may be interchanged for endless variations. Colored tops 
offer tasteful and imaginative accents to rich walnut tops 
and drawer fronts. 


When to exceptional display value you add terrific value, 
a price range that means volume and fast, dependable 
delivery schedules, you see why Mr. Wirtshafter likes to 
display Fundamentals. YOU WILL, TOO! 


fundamentals... 


THE OFFICE FURNITURE DIVISION OF 
EISEN BROTHERS INC, 


1601 WILLOW AVE., HOBOKEN, N. J.— PLANTS: HOBOKEN, 
N. J., LODI, N. J., NOBLESVILLE, IND., McGREGOR, TEXAS 
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a new design by Norman Heckler Associates 


Each design, a creation 





in itself, yet so flexible, so versatile 


that decorating remains 








A special “wall-saver” feature is provided. 





Solid Walnut wood, finished 








wide choice of coverings. 


expression 
in office 


seating 





FURNITURE COMPANY, INC. 
HIGH POINT, NORTH CAROLINA Secs 


SEE MONARCH IN CHICAGO AT THE NSOEA CON- 
VENTION, SEPTEMBER 24 THRU 28, PARLOR BOOTH 
27, 5TH FLOOR, CONRAD HILTON HOTEL, CHICAGO. 
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Continued from Page 202 


sorry Giants. He should have taken his Bass Washtub 
along to generate a little enthusiasm out at Candlestick ? 


Luncheons of late have been well attended and it is 
a real pleasure to see fellows like GEORGE WAHL, BIL! 
ANSELL, HERB MORGAN, GEORGE SHAW, DON Boss, 
GEORGE RICHMOND, and many others coming on Mon- 
day. But what ever happened to DANNY Kerr, DAN 
THOMPSON, JACK TURNER, JACK GUERIN, BoB SWEET 
and JACK SMooT? 


ROGER PEDERSON was a guest of Tony LOVE at the 
August 15 luncheon and along with HERB MORGAN 
and LLoyp GEORGE made quite a foursome. 


Secretary ANDY GRANT asks that he be notified of 
any address changes as soon as they occur. Andy, please 
note the one at the head of this column and save me 
the four cents. 

Western Jobbers, Inc., formerly Rubino Sales, is now 
in a new five-story building on McAllister St. and now 
fully recovered from the bad fire of a year ago. Best 
of luck to these people, who after extreme adverse con- 
ditions were able to come back. 


DON HANNE, after his vacation which took him all 
over the Northwest winding up in Denver, (due to 
pressure from his wife) has consented to take over this 
column for the next issue, while this poor man’s ‘Herb 
Caen” takes a working vacation in moving to a new 
home at the same time losing daughter, Jeannine, to 
marriage. Thanks alot, Don. 


NEW 


RUST-PROOF 
ZINC COATED STEEL 
BONDERIZED 
BAKED ENAMEL FINISH 


A 


FILING GUIDE 


TABS 


Rigid inspection and quality control insure satisfac- 
tion. Packed in trays — window to back — to speed 
your production. Available straight or angled, single 
or double window, black or white. Name imprinting 
optional. Also, Rod Projections, Open Shelf Filing 
Hooks, Teletype Roll Plugs, Brass Tangs and Eye- 
lets, and special stampings. Write today for samples! 


WABASH 
METAL PRODUCTS COMPANY 


1522 Morris St., Wabash, Ind 





* 5 SIZES 
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Murphy Mfg. Co. Names Distributor 





G. Carlis (left), president of Murphy Mfg. Co., 

I K gratulates Jack Robinson (right). vice 

Raub & Robinson, Inc., 3151 E. 12th St.. Los 

Angeles, Calif new ippointed west coast distributor of 

Murphy file cabinets. Behind are some of the cabinets in the 
I Angeles 


New Firm Opens in Oregon 


Louis Blocksom opened the Gresham Office Supply 


N. Main Ave., Gresham, Ore 














IS THERE A SOUTHWORTH * 
DEALER IN YOUR TOWN? 


WRITE FOR FULL INFORMATION 
ON OUR EXCLUSIVE FRANCHISE 


SOUTHWORTH COMPANY 


WEST SPRINGFIELD, MASS. 
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MAILERS 
Stamp 1 


Aftixer 


Affixes actual stamps instead 
of printed tape — for more 
personal-looking mail. A 
small, compact stamp affixer 
that can stamp thousands of 
envelopes a day. Easy to 
operate — no wires — no 
electricity. Can be stcred in 
office desk or file. Loads rolls 
of 500 stamps at a time. . . 
in any denomination. Get one 
for regular mail — get one 
for air mail — get one for 
pre-cancelled mail — get one 
for every department. Use, 
also, to affix stamp-size 
advertising labels or stickers. 
Only $40.00 plus F.E.T. 


Dealer Inquiries 
Invited 


MAILERS ~ EQUIPMENT COMPANY, INC. 
38 A West 15th Street, New York 11, N. Y. 
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WHAT HAPPENS 


WHEN 


A NATION 


SPENDS MORE 
ON GAMBLING 
THAN IT SPENDS FOR 
HIGHER EDUCATION ? 


If you can find any Romans around, ask them. They lived 
pretty high on the hog in their day. That is, until some 
serious-minded neighbors from up North moved in. The 
rest is ancient history. 


You’d think their fate would have taught us a lesson. 


Yet today we Americans spend twenty billion dollars a 
year for legalized gambling, while we spend a niggardly 
four-and-a-half billion for higher education. Think of 
it! Over four times as much! We also spend six-and-a- 
half billion dollars a year for tobacco, nine billion dol- 
lars for alcoholic beverages, and billions more on other 
non-essentials. 


Can’t we read the handwriting on the wall ? 


Our very survival depends on the ability of our colleges 
and universities to continue to turn out thinking men 
and women. Yet today many of these fine institutions are 
nard put to make ends meet. Faculty salaries, generally, 
are so low that qualified teachers are leaving the campus 
in alarming numbers for better-paying jobs elsewhere. 





a 


Sponsored as a public service 
in co-operation with The Council for Financial Aid to Education 


In the face of this frightening trend, experts estimate 
that by 1970 college applications will have doubled. 

If we are to keep our place among the leading nations of 
the world, we must do something about this grim situa- 
tion before it is too late. The tuition usually paid by a 
college student covers less than half the actual cost of 
his education. The balance must somehow be made up 
by the institution. To meet this deficit even the most 
heavily endowed colleges and universities have to de- 
pend upon the generosity of alumni and public spirited 
citizens. In other words, they depend upon you. 

For the sake of our country and our children, won’t you 
do your part? Support the college of your choice today. 
Help it to prepare to meet the challenge of tomorrow. The 
rewards will be greater than you think. 





It’s important for you to know what the impending college crisis 
means to you. Write for a free booklet to HIGHER EDUCATION, 
Box 36, Times Square Station, New York 36, New York. 





KEEP IT BRIGHT 
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LIFETIME ACCESSORI 


” il 








‘ HOOSE 
COMPARE THEM ALL... + YOU LL Cc 


y 
| 


| 


| 
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No. 204-GM 
Garment Master 













No 25 


Torchier 


No. 17-C No. 408 
Monarch Statesman 
Costumer Costumer 





Scotsman Budgeteer Nobility 


No. 1300 No. 1400 No. 1500 
| Costumer Costumer Costumer 














@ 








_No. 333. f COMPLETE LINE FOLDER 
maa AVAILABLE AT NO COST 


Write today for the complete folder 


/ 
aie that contains all specifications and 
-_ <i, . 


y 





price data of the complete VALCO 
Line. It’s designed to fit a standard 
file and includes separate reproduc- 
tions of each item. 


No, 504-WGM 
Wall Garment 
Master 





No S No. 1900 —- WGR 
Mi f Bel Air Wall 
Sa i Garment Rack 











No. 56-8 
Regal Sand Urn 





MAIL THIS COUPON NOW 


podem FOR FOLDER of ENTIRE LINE 
Smoking 0 
Stand 
Also available with 
glass liner— 
No. 60-G 





Valco Company, Dept. 960 
1311 Ann Ave. 
St. Louis 4, Mo. 






Please rush file folder that contains spec. sheets and price infor- 
mation of your entire line. | understand | am under no obligation. 


LIFETIME 


OFFICE ACCESSORIES 


NAME TITLE . 
COMPANY 
ADDRESS 
1311 ANN AVE., ST. LOUIS 4, MO. phone PRospect 6-2660 ORY <...ncculenaiaal SORGD scccrrtnecieagin - 
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The New “Space Saver”’ 


GLIDEX EXTENDA PHONE 


The Telephone Bracket that keeps 
desks 


@ Increases Efficiency 
@ Reduces Fatigue 
® Fits Anywhere 





"Phone Free!" 


Write today 
for literature 
and Dealers Prices 





GLIDEA CORPORATION 


ROOSEVELT ROAIT CHICAGO 24, ILLINOIS 





WASTE ‘BASKETS MODERN ATTRACTIVE 


ALL PLASTIC EXTE- 
RIOR AND TOP 
EDGES 

Available in plasti 
wood grain 
colors. 
Sample , on 
subject to return after 
inspection 

N I Ler 

Height 13”, Width ‘ 
Witt feet (shown) List 
Price $12.90 


No 15 Without Feet 
Lengtl 15”, Heigl 12” 
Widt " List Pr © $11.90 
TURLAN MANUFACTURING CO. 

500 W. Division Street, — 10, Ilinois 
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Sell A SENTRY 


Every 30 DAYS 
$680 Yearly Sales From $57 Inventory! 


Yes, Sentry dealers qornge 12-times-a-year 
turnover . . . gross $680 from $57 invest- 
ment. A floor model does i it, because Sentry 
eon ships to order. And Sentrys sell for /ess 





Loose-leaf envelopes, 
punched: card-holders 


any size menu covers; 





factory record pro- 





tectors; tag holders 





bill-fold envelopes 





stamp containers, etc 








MAR KILO §902p5S. Wabash Ave. Chicago 5, Il. 
MANUFACTURERS OF CELLULOSE ACETATE PRODUCTS 


Made of acetate 









flame resistant) 














transparent cellulose 






We build to fit your 











particular need. 


Write us details. 


More and More Leading Draftsmen, 
Accountants and Artists 
are INSISTING on 


“/ra- Potut 


LEAD POINTER 





For Perfect Lead Points — 
Blunt to Hairline. Two Models. 
Standard Model gives you points up 


to 4%" long without breaking. Just 
insert lead and rotate lid. 





Variable Taper Model 
lets you dial the taper 






you want. 








SHORT <= 













Write for Literature and Dealer Prices. 









LONG a 
ELWARD MANUFACTURING CO. OR IN — 


Baker Street * CCcicenee BETWEEN 














FUTURISTIC 
[susramnsas) GALAXIE PLATENS 


and Office Machine Rolls 
Typewriter Tools — Parts — Supplies 


AMES SUPPLY COMPANY 





than balf as much as average competitive 


safes, yet return you full profit. 
Big-safe features include Ver- 
miculite insulation, built-in 3- 
number combination lock 
bank vault type lock bar, 


re. 


Model S-3 
Sug. List 


$7995 





Model S-C 


Sentry $-3 safe plus con- 
cealing cabinet of genv- 
ine mahogany, walnut or 
blond wood. Suggested 





ATLANTA DETROIT 
1190A N. Highland, N.E. 6527 John C. Lodge Expwy. 
CHICAGO NEW YORK 


564 W. Randolph Sr. 
DALLAS 


37 Murray St. 
SAN FRANCISCO 





drawers. U.L. “C” label. Write 
for details. list $119.95 






JOHN D. BRUSH & CO., INC., 563 West Ave, Rochester 11, WN. Y. 





PROTECTO 
— Stands 


Now 


Redteete’ s Study Stand 


| Keeps books iat 


| 


Eases eye strain 

| Nickle Plate 
retails 89 

Coppertone 
retails $1.00 


write for full details 





Protecto Manufacturing Company 
237 East Front St. 


Owatonna, Minnesota 


1232 Crampton St. 545 Mission St. 


CLEVELAND 
1122 St. Clair Ave., N.E. 


AGENTS IN ALL PRINCIPAL CITIES 











ROLLING STORE LADDERS 


ROLLING LADDERS—Made from 


Oak or Birch ) ’ Ts 
SIDE and CEILING TYPES—with | \ 
steel track for mounting on shelving, \ 
filing cabinets or ceiling. | \ 


“A” and LIBRARY TYPES—require 
no track and are mounted on wheels 











with Automatic Safety Brakes. . 
WELDED STEEL SAF LADDERS Wy q ) | 
—Made from 1” diameter round . = | | 
furniture tubing, with expanded ar \| 
metal steps. Mounted on Swivel . as 
Brake Casters. Ladder can be rolled | WwW aN\ 


freely when no one is on it. When ) 
you step on the ladder the rubber 
tipped legs rest on the floor and 
prevent rolling. Made in 1 te 13 
step heights, and 4 widths. ,) 

Send for Circulars 58BWOA (Weed) & 56-OA (Steel) and Deoler Discount. 


Manufactured by 123 W. Spri 


I. D. COTTERMAN Neperville, Iilinois 


g 2s A 
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13th District Notes 


Milton Stone, Correspondent 
320 Broadway, New York 7, N. Y. 


IRVING O. LASNER, current presi- 
dent of Stationers Square Club and 
Bos MANDEL, the entertainment com- 
mittee chairman, report a very lively 
response to the big weekend that has 
been set up at the Blumenkranz Hotel 
in Lakewood, N. J., running from din- 
ner on Friday October 21 through 
lunch on Sunday, October 23. The 
Stationers Square Club has taken ever 
the hotel in its entirety and has made 
this a very attractive event by setting 
up very low rates of $55 to $70 per 
couple for the complete week end, and 
only $20 for children under 12. They 
strongly suggest that those intending 
to go there do not delay making reser- 
vations, since this party looks like an 


early sell-out 


REICHMAN has set 
for the 
1961 convention. In response to an 


Gov. GEORGI 
up the dates of June 5 te 7 


overwhelming popular demand, this 
convention will return to the famed 
Grossinger’s Hotel. Further news will 


be passe d on as received 


The Stationers Square Club suf- 
fered two losses in the past few weeks. 
Harry WOLF died in July. Past-Presi- 
dent HARRY LyNN, the retired East- 
ern sales manager of Esterbrook Pen 
Co. died in August. Their many 
friends, both inside and outside of the 
Club, will mourn their loss. 


SIDNEY GELDER and SoL CHAPMAN 
are in the process of setting up their 
own steel products factery and will 
make early 


progress 


announcements of their 


LEON JAFFEE called in the happy 
news that HERB GREENSPAN of Dur- 
able Metal Products 
proud father of twins (one of each 
kind), on 


to you Herb 


became __ the 


August 26. Good fortune 


FRANK CHRISTIE and “PHIL” 
PHitips, owners of Monarch Desk 
and Equipment Corp., have added to 
their sales force FRANK BATTAGLIA, 


Morris BROWN, FRANK DISCALA, 


FRANK ROMANELLI and Gus VIN- 
CENT. With four Franks on the sales 
force and 170 years of combined sell- 
ing experience on the part of these 
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seven men, business should be pop- 
ping around these parts of town. 


A belated item somehow overlooked 
in the past issues, with apologies for 
tardiness we announce: MARC CRAIG 
LiFTON was added to the family of 
STEVE and ARLENE LIFTON on April 
26. Steve is connected with his dad, 
Dave, in the firm of Lifton-Keppler 


Associates, 


Representative Adds 
Fiberstok Envelope Line 


EDWARD FREEMAN, manufacturers’ 
representative of 530 Browncroft 
Blvd., P.O. Box 3673, Rochester 10, 
N.Y., has added National Fiberstok 
Envelope Co. to the firms he repre- 
sents. In addition he sells for Apsco 
Products, Inc., Artistic Desk Pad & 
Novelty Co., Hale Industries and 
Samuel Ward Mfg. Co. Mis territory 
is Upstate New York, Pennsylvania 
and Delaware. 





MOST 
FUNCTIONAL 
NEW-LINE 
FURNITURE 
EVER 
DEVELOPED! 


Be sure and see 
the newest concept of 
OFFICE INTERIORS 
by BROWNE-MORSE 
Rooms 601, 602 


NSOEA 





THE NEW SHAPE OF 
THINGS TO COME 








You see it yourself and you'll agree the new Browne- 
Morse furniture has captured a completely new look 
of things to come. The new slim line furniture com- 
bines distinctive styling with unmatched flexibility. 


BROWNE-MORSE Company 
MANUFACTURERS OF STEEL OFFICE FURNITURE + ALUMINUM CHAIRS + FILING SUPPLIES - LABORATORY EQUIPMENT 





‘ 


MUSKEGON, MICHIGAN 























Suery Susiness can use... 


IN DEANS 


“Under Counter” CASH DRAWERS 


SMALL BUSINESS—for Cash Handling and Storage. 


DEPARTMENT STORES—for Auxiliary Cash Han- 
dling, Bank Drawers, for Special Sales. 


MANUFACTURERS—in Cafeterias, Parts Sales 
Counters, for Petty Cash. 














Model V-1 (ill.) 
List $29.50 


@ No stock to carry. 
@ 24 hour shipment. 
@ Full dealer discount. 


A Quality Product 


A wonderful door-opener for follow- 
up sales of more expensive equip- 
ment. Write now... . 


IV DLANA CASH DRAWER CO. 


P.O. BOX 236E @ SHELBYVILLE, INDIANA 


4 other models. 


the worlds largest selection of 


select ROUGH and REBUILT 





OOOGOG0 
HOGODOGS 


EVERY MAKE — EVERY MODEL 
AT TREMENDOUS SAVINGS! 


mms @ ADDERS * BOOKKEEPERS * CALCULATORS 


COMPTOMETERS * BANKING MACHINES 
come ADDRESSING MACHINES 
CABINETS AND SUPPLIES 


mnemmmees @ OFFSET and DUPLICATING MACHINES 


SELECT ROUGH — machines complete and in operating con 
dition for quick reconditioning and sale 


REBUILT — machines guaranteed to LOOK and PERFORM like 
new. 41 years of 
Reliability 7 


INTERNATIONAL OFFICE APPLIANCES, INC. 


Department Store of Office Machines 





326 Broadway, New York 7, N.Y. 
WOrth 2-3200 
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14th District Notes 


KEN FULLERTON, correspondent 
4623 York Bivd., Los Angeles 41, Calif. 


This month's column must start on a sad note. On 
August 2 the travelers learned the sad news of the pass 
ing of one of our long-time members, CHARLES FOOT! 
Charles joined the G. S. T. in 1952. He was instru 
mental in promoting the Paper-Mate pen and in later 
years, to the time of his death, he represented Micro 
point, Inc. His passing leaves a void in our club which 
will take a long time in filling. The travelers extend 


sincere sympathy to his family. 


Another passing that has saddened travelers up and 
down the coast, and especially your editor, is the pass 
ing of Cray McGratH (McGrath Stationery Co 
Everett, Wash.) Clay was a very good friend of mine 
and I know that I, as will all travelers, will miss Clay 
on our visits to Everett. Our sincere sympathy 1s ex- 


tended to his wife Mary. 


On the other side of the ledger it is noted that 
GWENN AND BuD SPANGLER (Universal Paper Goods 
Co.) have just been blessed with the birth of their sec- 
ond girl, JOANNA RHEA. Bud reports that she was born 
on August 9 at the Huntington Hospital in Pasadena 
and weighed seven pounds, two ounces. As Bud is our 
golf chairman and with our summer outing only two 
weeks away, we hope that he has recovered enough to 
attend this event. We'll let you know next month if he 
makes it 


It has been announced the G. S. T. Roster is to be 
out in the very near future. If your name does not ap 
pear in this roster it is because you haven't paid your 
dues. Keep a lookout for this important mailing 


The July business meeting was held on July 25 at 
Roger Young Auditorium. I'm sorry to report that a 
very poor turnout for a business meeting was on hand 
If you desire to be a part of the club and help in run 
ning its affairs it is necessary to attend the business 
meetings. Remember, these meetings take place the last 
Monday of each month. Let’s make an effort, even 
though you can’t make the regular Monday meeting, t 
at least attend the last Monday meeting. The regular 
members will welcome your attendance. Those attend 
ing the July meeting were: BUD SPANGLER, PAU! 
West, AL BAUGHER, LOYAL CARLON, ERNIE DANIELS 
IVAN CORNELIUS, CURT SEHM, GEORGE FREY, HARRY 
HENKEL and yours truly 


ToM OLson (A. W. Faber-Castell Pencil Co.) 
ports he has just returned from a nine weeks trij 
through the Northwest. He says that he found business 
to be quite good on his 7000 mile tour 


Jim MontGoMERY and his wife have arrived back 
in California from a business and pleasure trip to 
Hawaii. Jim states that he was able to get in a coupl 


rounds of golf and eye a few of the wahinces 


A new member of the club is DON POLGREAN. He 
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THE 
NEW 


1600 
SERIES 


BEST MATERIALS 
BEST ENGINEERING 
BEST SALES AIDS 


BEST PROFIT MARGIN 
(50% DISCOUNT) 


BEST SALES STORY 


Twelve matched aluminum chairs to offer your customers. 
Matchless quality ... at low cost. Engineered for years of 
trouble-free service. Features include Cramer’s exclusive 
Turn O Matic. non-revolving spindle, replaceable seat and 
back covers, foam cushions and fingertip adjustments. 

One Cramer chair sells another .. . to produce a tremendous 
record of repeat sales. 


Write for complete details on all twelve models: 


hamier Posture CHAIR CO., INC. 


Adams Street ° Kansas City 5, Kansas 
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Model 
1600 











Model 
A-22-D0 


Be sure YOU are Backed by the Best, 
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you build a solid business 
rubber 


wm KEENER bands 
$ PH Every type, size, width 
and color for any need. // 


” 
7: l4 

@ FLAT STYLE OR ROUND 
e SOLD IN BULK ‘ ; 
a 

* 












“tiny, 
Say | 


~ | 


OR BOXED —————> 


KENNETH B. MILLER, Pres. 









KEENER eusser, inc. 


“The Name Indicates the Quality” ae 


722 COMMERCE ROAD * ALLIANCE, OHIO ® 
PHONE TAlbot 1-1880 








LUXO... the modern, versatile 
lamp for office, home and industry 


brings natural 
daylight to 
your work. 
Balances 
incandescent 
and fluorescent 
light in one fix- 
ture. Either light 
conalso be used 
individually. 









Luxo’s spring-balanced action a pieeties 
enables you to raise, lower, turn MODEL 

or tilt the lamp to any angle to a 

put light where wanted—on 

the desk, over typewriters, 

office machines, files, draw- 

ing boards, etc. FLUORESCENT 
Comfortable to work under, wy 





too, because Luxo eliminates 
reflections and disturbing 
shadows. Keeps efficiency high 
and reduces fatigue. 

Luxo lamps can be mounted or 
positioned anywhere. Available 
in decorator colors. UL and CSA 
approved. 


Let Luxo show you the way fo more sales and profits. 
Write for new literature and details. 








LUXO LAMP CC R ale 
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is regional manager for the York Safe & Lock Com- 
pany, Canton, Ohio, and also represents the Watson 
Manufacturing Co. of Jamestown, Ohio. Another new 
member is Inv TuckER, West Coast manager for G. ] 
Aigner Co. Welcome to the club, Don and Irv. 


The Carl W. Draper Co. is now located in new quar- 
ters at 219 South San Pedro Street, Los Angeles 12, 
Calif. The new phone is MA-4-6036. 


HANK LYLEs reports that the R. L. Smith Co. is now 
located in Room 818 at 215 W. Sth Street, Los Angeles. 
Same phone number, MA-6-1615. 


Our Sunnyside Traveler in the spotlight for this 
month is one of our charter members, ERNiE DANIELS 


Ernie was born in Knoxville, Tenn. in 1900. His 
family moved to California when Ernie was five years 
old. They then went to Indiana for awhile and arrived 
back in California in 1911. Ernie attended Los Angeles 
Poly High School and Manual Arts High. He was 
drafted into the Army after World War I but because of 
sickness he never made it. After the war, he, however, 
joined the Coast Guard Reserve. 

Ernie started as a salesman with the Cardex Co. 
which is now the Remington Rand Corp. in 1922. In 
1923 he joined the Chieftan Stationery Co. still located 
on W. 8th St. 

In 1925, Ernie married SARAH TOWLE in Los An- 
geles. He and Sarah have had five children, three boys 
and twin girls. Tom DANIELS is well known in the 
industry and is now district manager for All Steel Corp 
in Houston, Tex. His youngest son, Danny, now works 
after school and in the summer for San Marino Sta- 
tioners. 

In 1927 Ernie became a salesman for the H. §S 
Crocker Co. Then the pencil industry claimed Ernie 
and in 1928 he became district manager of Eversharp 
Pencil Co. He was awarded the honor of top salesman 
for Eversharp in 1935. This was a national award. He 
was with Eversharp for a number of years before join- 
ing the Bert M. Morris Co. for nine years. 

He joined the American Pencil Co. in 1955. Ernie is 
the Western division manager. He covers Arizona, 
Nevada and California. 


Ernie, as stated above, is a charter member of the 
G. S. T. Club. He was the second club president and 
for the first 20 years in the club he held an office. He 
is a past member of the Lions Club. He now belongs 
to the L. A. Athletic Club and Knights of Columbus 


Ernie’s hobbies are poker, baseball, football and his 
grandchildren, of which he has four. 

This man has been one of the guiding lights in the 
G. S. T. Club. He is still a regular member and attends 
almost all club functions. Without his help the club 
would not have succeeded. Our hats are off to our spot- 
light member, Ernie Daniels. 


Dates to remember: December 11 Stationers 
Christmas Party at the Huntington Sheraton Hotel in 


Pasadena. 


December 19 - 
Young Auditorium 


G. S. T. Christmas Party at Roger 
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Unlimited combinations with over 50 correlated 
units. Expertly crafted of rich walnut woods. 


by Haungpezectaall 


in design and function! 


With any of four magnificent groups of 
Imperial Desks, you can tailor executive or 
general offices to the character of a company 

to the personality and taste of any indi- 


vidual. Each group offers wide flexibility, ex- Genuine walnut complemented with legs in satin 
aluminum or brushed gold with rich walnut inlays. 





ceptional beauty, and efficiency features that 
have elevated “Imperial Desks” to promi- 
nence as a synonym for Quality. 


NEW... AT THE NSOEA CONVENTION * 











—_— . 
a 
Qa 
a 
we 
os —_ _ . . 
America’s distinctive sculptured wood office furni- 
8 ture featuring suspended construction. Matching 
chairs. 
2 


IMPERIAL“ CONSUL” EXECUTIVE CHAIRS 


. join the full line of 

distinctive Chairs by Im- 

perial. See these and our 

e new “Diplomat” Group at 
the NSOEA Convention, 


vVp Chicas. ROOM 513 
ee ne es “e ° 





* ° . + 


d es k com p an y “ Ingeniously combines wood, steel and plastic. 3- 


point suspended drawers with silent, self-lubricat- 
ing glides. 


evansvilie 7, indiana 
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A proven way 
$ to accumulate 


$ money 














STEEDS 3 <7RONG 


COIN HANDLING SUPPLIES 


Sold exclusively through Stationers and 
Office Supply Dealers for over 40 years 


COIN HANDLING ACCESSORIES 
Seal Presses * Legal Seals * Downey Change Trays 
Teller’s Moisteners * Currency Racks * Manual Coin 
Counters * Packaging Trays * Linen Shipping Tags 
Steel-Strong Coin Trays & Lift Pans 













COIN WRAPPERS 


Old Style * Rainbow * Automatic * Duzitall 
Kweartet * Tubular * Gunshell 


BILL STRAPS 
Federal * Colored * Banding 


Write for information! 






THE C. L. DOWNEY CO. HANNIBAL, MO. 











Weis Manufacturing Company 


Monroe, Michigan 
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Resale Price Maintenance 
Debated in Britain 


MANCHESTER, ENGLAND 


Probably the most important factor emerging from 
this year's annual conference of the Stationers’ Associa 
tion of Great Britain and Northern Ireland was the an 
nouncement by the general secretary, L. PAGLIERO 
F.C.LS., of the establishment of a committee to cam 
paign for maintenance of fixed prices according to 
those laid down by the manufacturers. 

There is a big move afoot in Britain to abolish resak 
price maintenance, not the first time since it first cam 
into general acceptance 

The Restrictive Practices Act of some 18 months 
ago did give manufacturers the right to maintain thei 
prices and to seek the support of the courts in the event 
of retailers not adhering to the fixed prices 


House of Commons Gets Bill 


The new move to abolish resale price maintenance 
however, has developed largely with pending introduc 
tion into the House of Commons of a bill seeking its 
abolition. There has been much propaganda in Brita 
about the need to abolish fixed prices and make it 
‘free for all’’ on the grounds that the most efficient 
retailers will be those who will survive and that th 
abolitition of fixed prices will be in the interests of the 
public at large 

Consequently, as Pagliero said, there has grown uj 
a belief by some manufacturers ‘that they should not 
take steps to enforce the minimum prices of their goods 
in the retail shops because of the expected end of resal 


pric e maintenance. 


Committee To Fight Practice 


It was to combat this belief, for one thing, and t 
assure manufacturers that they had the legal right to sec 
that their prices are maintained in the shops, that th 
committee was formed. But in doing this the committ 
has the overriding and paramount task of letting the 
public know just what is the value of resale price mait 
tenance and how it does assist them in the end 

Paglie ro quoted the cases of the ' loss leader : type 
sale, where a large organization may be willing to sell a 
certain line at a cut-price rate in order to persuade the 
public to enter the establishment. A large organizatio: 
could afford to do this sort of thing. The independent 
trader could not and, value for value, he claimed, th 
public obtained the best deal from the non-cut-pri 
shop, because obviously a shop which slashed the pric 
of one line must reasonably be expected to recoup 
losses on others 

(Since then, it is worthy of note, a large firm 
cigarette manufacturers in Britain obtained a court in 
junction to prevent the sale of its goods below the price 
fixed by the manufacturers.) 

The position in Britain at the present time is that th 
president of the Board of Trade has appointed a parlia 
mentary committee to hear evidence and study the ques 
tion, and many retail organizations as well as manufa 
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lem’s Corner | 2" 


G. J. Aigner Company 


Re-usable plastic 
hoxes like these 
can boost sales 

of index tabs 





These new transparent plastic boxes are attracting customers 


everywhere .. . and 


multiplying index tab sales! Office buyers 


are re-using these handy packs for desk boxes to store paper clips, 
thumbtacks, pills, etc. Each box comes with tabs plus AICO inserts 


that fit the spacings on 


your customers’ typewriters. And now they 


come in colorful shipping cartons that convert easily to eye-catching 


counter displays! 


AICO 





G. J. AIGNER COMPANY 


426 S. Clinton Street + Chicago 7, Illinois 
World’s leading manufacturer of indexing products 
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ONCE UPON A WALL 


-now one 
Upon a 
desk 





Portable—in 4 colors: 


Right instep with modern | 5lve 
offices the Boston Cham- | Green 
— Portable Pencil | Sendtone 
arpener saves time... G 
builds efficiency. vad 
Order today from your | Piatt 
local stationer. =! 
C. HOWARD HUNT PEN CO., CAMDEN 1, N.J. 














EVERSAFE New Deluxe Insulated 


PORTABLE LEDGER FILE 


Offers Extra 
Capacity 










No. 1930 
Pull Type Handle 
Dual Drawer Locking 


CERTIFIED FIRE Protection 1700° 1 Hour 
TOP INSULATED LEDGER DRAWER extends 29'/2" clear of 
the cabinet permitting storage of 9,000 ledger sheets size 
8'/2 x II". Lower storage drawer non-insulated. Yale Pin 
Tumbler Key Lock. 
Convenient ‘Point of Use" Fire protection for valuable 
records. Records never need leave the file. 
Convenient Operating Height— No heavy lifting of trays. 
Posting Machine carriage clears top of ledger file. 
Roll-Around Portability— Easily rolled alongside posting 
machine or any other desired location. 
Operating Ease— Drawer has finger-tip operation, gliding 
easily on extra heavy multiple ball bearing suspension. 
WRITE FOR COMPLETE ae gt AND —, 
(Dir. Schwab Safe ¢ ’ 


EVERSAFE CO., INC.  LaArAverte, INDIANA 
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turers and wholesalers will be called to give evidence 
The committee of which the Stationers Association 
is a member will present its evidence in due course, as 
Paglicro said: “when the committee presents its report 
to the president we must see to it that there is a con- 


siderable weight of public opinion which really under- 
stands that if resale price maintenance goes, it will be 
a disastrous day for the public and for the housewife 


F. L, Cooper Makes Address 


An interesting address was given by F. L. Cooper in 
respect of method study and its application to retailing 

A survey had been done of one member's shop, and 
some interesting facts emerged. Not the least was that 
of the pattern of trade. The retailer had been asked to 
select six weeks at random throughout 1959 (he was 
asked to avoid special holiday weeks) and for the four 
sections of his shop, pens, books, stationery and com 
mercial he was asked to record the number of transac 
tions for each day of the week for the six weeks, and 


cash transactions for each day of the six weeks 


The figures were then shown as follows: (December 
was excluded for obvious reasons ). 


~~ bs. z. F. S. 





39 46 18 49 49 64 — Pens 
75 63 35 62 74 115 — Book 
320 347 167 367 362 461 — Stationery 


40 42 24 43 41 60 — Commercial 


Averages were dangerous. Therefore they took the 
maximum for one of the weeks and in no case did the 
maximum exceed the average by more than two cus- 
tomers. 


They then asked the staff to draw a line across the 
record each hour throughout one particular week. By 
doing this it gave a picture of how trade changed hour 
by hour. 


Customer Peak in Morning 


Showing this in graph form, it was clear on Saturday, 
for instance, there was a big peak in the morning and 
another peak not so high in the afternoon 

There were three buyers at the shop, one full-time 
assistant and six part time assistants who worked in the 
morning or afternoon various days of the week 


The afternoon conformed very well to the level of 
expecte d definition. 


In shops where they had carried out surveys they 
found that trade did follow a pattern. 


T/O Transaction Floor Area 
Pens 17% 9% 13% 
Books 26% 15% 1067 


Stationery 57% 6% i7% 
From method study point of view, 76% of transac- 


tions took place around the stationery till. 


H. L. Morbey New President 


The new president of the Association in succession to 
MANCEL GUTTERIDGE is H. L. MorBEY. 

The new chairman is MARTIN THACKER, of Birming- 
ham, a retailer; and the new chairman of the executive 
board is F. THACKER, a wholesaler. 
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your 
profits 
lie in 
De Luxe 
Reserve 
seating... 
NOT 
in low 
profit folding 
chairs coet aitaenie 


positioned for arm. ideal for 
perfect 


writing height. 











reserve seating. 




















Every one of your customers is a potential buyer of 







Clarin Reserve Seating. 60 decorator combinations fit 


perfectly with your customers’ decor. For sales meetings, 





conferences, planning sessions... wherever additional seating is 


required, the use of Clarin Reserve Seating is the perfect solution. 


ARIN 


MANUFACTURING COMPANY 
4640 W. Harrison Street, Chicago 44, Illinois 


DEALERS: Increase your folding chair sales and profits with Reserve 
Seating by CLARIN — the only one that carries a full 10 YEAR guarantee. 
Complete and profitable information is available. Write Dept. 33RS today! 
SALES AND PROFIT OPPORTUNITY OPEN TO DEALERS. 


EST. 1925 


Cc 


Stores 





conveniently 

in closet or 
cloakroom for 
immediate use. 
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' Tapered construction permits 


surprisingly low in price. 





















Solve your seating, floor-space 
and chair storage problems 
with these smart new EMECO 
Aluminum Stacking Chairs. 
Offered in three different types. 


JUST OFF 


high stacking. Nylon buttons THE press 


prevent scraping of metal. . . . four-color EMECO In- 
Sturdy “one-piece” welded stitutional Chair catalog 
° giving detailed information 


legs and frames. Latex foam- about the strikingly beauti- 
rubber seats and back rests. ‘Y! °7¢ functional EMECO 
ae chair line. Whether or not 


Handsome, comfortable and you have an immediate 
chair problem, you should 
have this brochure. 


Send for your copy NOW! 


EMECO CORPORATION 
Specialiite Ue Alum: MUM ond, Ctull Chas 


HANOVER, PENNSYLVANIA 















PHYSICAL LIMITATIONS FORCED US 
TO OMIT SOME IMPORTANT EXHIBITORS 
IN OUR LAST AD. 


THE FOLLOWING 
WILL BE GLAD TO GREET YOU 


AT THE 


At 


EASTERN COMMERCIAL 
STATIONERY SHOW 
Oct. 15th thru 18th, 1960 


EXHIBIT SCHEDULE 


Set. Oct. 15th, 1960—12:00 Noon to 7:30 P.M. 
Sun. Oct. 16th, 1960—12:00 Noon to 7:30 P.M. 
Mon. Oct. 17th 1960—2:00 P.M. to 10.00 P.M. 
Tues. Oct. 18th 1960—2:00 P.M. to 9:00 P.M. 
Red Raven Rubber Company 
Rimar Manufacturing Co 

S. S. Stafford, Inc 

Standard Diary Co 

Star Loose Leaf Co. Inc 
McDonald Products Corporation Stationers Loose Leaf Co. Inc 
Meier, Joshua, Co. Inc. Stein Bros. Mfg. Co 

Metal Specialties Manufacturing Co. Stevens Rubber Corp 
Micropoint, Inc. Stock Forms Company 

Orcoa Stone-Newman Associates, In 


Perfect Rubber Seat Cushion Co. Vernon, S. E. & M., Inc 
The —_ : 


Consolidated Lithographing Corp 
Marsh — Felt Point Pen Division 
Master Woodcraft, Inc. 
May Tag & Label Corp. 


Warshaw Mfg. Co. Inc 

Weis Manufacturing Company, The 
Westcott Rule Company, Inc 
White & Wyckoff Mfg. Co 

Wilson Jones Company 


Zephyr Amer Ta) Corporat on 


Phelps, K. P. Agency, Inc. 
Plastic Binding Corporation 
Pomerantz, Sidney 

Port Huron Sulphite & Paper Co 
Redi-Record Payroll Systems 
Redi-Record Products Co. 


Emil Contreras Mannie Klein 


General Co-Chairmen 











220 


Letters 


the corresponding month of last year 

To the East and slightly South, in Richmond, 
Va.'s newest, most modern building, the Everett 
Waddey Co. held its grand opening June 15. Four 
thousand people attended the opening of the com- 
pany at 1105 East Main Street. These people were 
greeted by an architectural marvel; giant two-story 
glass windows framed in gleaming aluminum 
with columns of inlaid mosaic tile and great ex- 
panses of beautiful walnut paneling. The opening 
was attended by the mayor and other notables of 
the city. The total cost of the new building and 
furnishings was in excess of $350,000 

So, within the same state we have three exam 
ples of business attitudes; one the hanger-on and 
two others the progressors. But in reality, there is 
but one course in business and that course is al- 
ways forward! 

KEVIN F. O'GARA 
Manufacturers’ Representative 
Philadelphia, Pa 





—-——_-——— MAYLINE 








MAYLINE 





| _ Tables 
be For All 


“ Requirements 





4-POST TABLE WITH DRAWERS 


Whatever your needs in drafting tables, Mayline can supply 
that need—from Pedestal and 4-Post styles thru the May-O- 

















Matic and the Desk-O-Matic. = 
< 
When your customer inquires about drafting furniture tell z 
him of the quality and price advantages that he will obtain 
from buying Mayline products. 
N 
~ 
Mayline Company, Inc. . 
‘ 
- 
625 No. Commerce St. 
Sheboygan, Wisconsin 
DESK-O-MATIC 
MAYLINE — 
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Gives you 


A run 





Yes, there is a difference in 
~/ Spirit Duplicating Masters. 


“— KLEENMASTER gives your customers 

\ s WA sharper, more brilliant masters. So what? 
ie. The sharper the master, the longer the 
run. Not just more copies. 


Better copies. As any office can tell you, 





it’s always those fuzzy ones down 











va at the bottom of the heap that go to the 

, most near-sighted guys on the list. 

PEERLESS J COMPANY KLEENMASTER gives crisper, Clearer, more 
INCORPORATED legible copies right through the run. 


fi 


General Office and Factory: Peerless Place 


Newark 12, New Jersey 
~ : is 






A demonstration clinches the sale every 
time. While you're at it, let customers rub 
their fingers on the plastic coating to 

prove KLEENMASTER won't stain or smudge. 
Besides typing, it does a bang-up job 

on drawing, ruling, printing, etc. And 
there’s never a danger of tacking. 

You get longer shelf life, too. Our vapor 
sealing process locks out moisture, so it 

can’t bleed. Tell you what. Drop us a note 
y sill sad and we'll rush samples. Okay? Go. Go. Go. 


A , , ; 
wd | haat _. “ohh 
Y, 7 CL bijil Vi Wo Ut (iidbnd 


Typewriter ribbons, carbon paper ribbons, carbonized rolls, Peerless rubber keys. 
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MM idwest- 
offers the most complete line 
of portable folding products 
for schools, churches, hotels, 
institutions, clubs, and indus- 
try. Each Midwest product is 


constructed to insure strong, 
durable, efficient service. 


“TA PEDESTAL FOLDING TABLE 


Offers comfort, ample leg room. The “Off Cen- 
ter” leg principle adds seating at the ends. 


FOLDING BENCHES 

Made of fir plywood heavy steel frame and 
welded steel legs bolted to assure maximum 
safety. 

SQUARE FOLDING TABLE 

Constructed for strength, durability, reinforced 
with steel apron. Tops are fir plywood or smooth 
plastic. 


FOLDING STAGE 

—p | Features of a permanent platform. Easy to fold. 
Constructed of heavy gauge steel. Folds com- 
pactly. 

aaa PLATFORMS AND BANDSTANDS 
Perfect for music rooms. Easy to set and re- 


arrange. Folds compactly for storage. 


SALES 


FOLDING PRODUCTS corp 





MCCMEO ROSELLE, ILLINOIS 







#52 


COMBINATIONS 4 


... and our many other new 
items at the NSOEA Show, 
Booth No. 312 W 4 


and pick up 
your copy of our 
brand new 196! 

Catalog. 


Products, Inc., 


Brooklyn 31, N. Y. 


Coe eee eer SS 


Dept. O-9, 111 Pioneer 4% 








Eberhard Faber ‘‘Gets to the Point”’ 





marketing vice-president of Eberhard Faber 


John D Horne 


Inc., puts the new “Diamond Star’ lead to the writing pres- 
sure test, before the marketing executives who launched the 
new Mongol pencil. Standing next to Horne are (left to right) 
C. Paul Mailloux, vice-president and sales manager; Harry | 


Fischer, advertising manager; Curtiss B. Stirling, sales analyst 
and Leste: Stephens, customer service manager 


Dennison Forms New Subsidiary 


The Dennison Manufacturing Co. of Framingham, 
Mass. has announced the formation of a wholly-owned 
subsidiary, Howard Plastics Company, Inc. The officers 
of this company are H. C. WEEKs, president; R. H 
Down, vice-president; and F. E. SwisHER, treasurer, who 
will constitute the board of directors. C. E. JossELYN 
has been elected assistant treasurer and clerk of the 
corporation. 

Howard Plastics Co. purchased the land, buildings, 
and injection molding equipment of D. & D. Industries 
Inc., at 251 Florence St., Leominster, Mass 

D. C. HUNTINGTON, president of Dennison, an 
nounced that the new subsidiary will engage in the man 
ufacture and distribution of injection and blow molded 
products including decorating by the Dennison Ther- 
image process. This company will specialize in packag 
ing items allied to Dennison’s established set-up paper 


box business 


Bohn Holds National Sales Meet 





Spring Lake, N.J. was the scene in early August of Bohn Dupli 
cator Co.’s annual national sales meeting. Here, home office 


and field personnel gathered to plan and co-ordinate sales ob 
jectives in an atr osphere of quiet relaxation and summertir 
leisure. Leon Bohn stated that the company would continue 
support its national dealer organization through more intens 
fied sales efforts 
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ln TODAY’S competitive market, product quality is the 
key to continued success. That is one of the reasons 
why more dealers across the country are switching to 
GENERAL LOOSE LEAF for their loose leaf binder re- 
quirements. Only GENERAL LOOSE LEAF offers — 


CUSTOM CRAFTED QUALITY TESTED BINDERS 


with dealer “Private Brand” imprint 


This symbol of excellence is your assurance that you 
are buying the finest possible binders at the lowest pos- 
sible. price. 


af SEE US AT BOOTH 340 NSOEA CONVENTION 
Ghereral loose leaf bindery co., inc. 


720 SOUTH DEARBORN STREET * CHICAGO 5, ILL. * HA7-7312 







Colonial’s completely revised 
Standard Payroll and Ac- 
counts Payable Checks are 
in stride with automation’s 
incredible progress. Cooper- 
ating with banks, we have 
been imprinting magnetic 
ink (MICR) checks for some 
time. Experience in the field 
and our facilities enable us 
to do this special imprinting 
at no additional cost 





Accurate 


MAGNETIC; 


CHECK 













PLUS Colonial’s significant 
advances in One-Writing Sys 
tems for Payroll, Accounts 
Receivable and Payable: 1. 
Standard systems which are 
at the same time custom sys 
tems. 2. Use of “‘No Carbon 
Required” paper eliminates 
smudging. 3. inexpensive 
Accounts Receivable Ad 
dressing System. 4. Unique, 
low-cost writing board-binder 
combination 





















on every check are a requirement of banks using 
MAGNETIC INK CHARACTER RECOGNITION machines. 


NATIONAL BUSINESS SHOW NEW YORK COLISEUM, OCT. 24-28 


Colonial Pa-x Systems 


Dealers write on your letterhead 


199 Lafayette Street, New York 12, N. Y. 










j 


ISPRINGER™PENGUIN, INC. Ei 9-07 
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oan custom-built cabinets in the . 
~ fin nd-rubbed hardwoods...with a . 
spacious refrigerated compartment and a 
separate unit for liquor and glassware. 
9 distinctive models for home and office. 
Now available: Refrigerator Assemblies | 
for Built-ins. Write for illustrated brochure. ) 


34TH AVE, LONG ISLAND CITY 6, WY. 
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New Products Chief Goal for Industry, AMA Survey Reveals 


dents attending an AMA development 
seminar at the Hotel Astor, New York 
City, Dr. Philip Marvin, AMA re- 


search and development division man- 


Some 400 corporations representa 
tive of U.S. industry will spend an 
average of 10.7% more for develop- 
ment of new products and processes 
in 1960 compared with 1959 accord 
ing to a nation-wide survey by th 
American Management Association 

Of the 402 corporations represent 


, 


ing 26 industry groups, 66% increased 


their budgets, 7% decreased their 


budgets, and 27% reported no chang« 
Budget changes ranged from an 
average decrease of 11.8% in mineral 


Get this 
PROFIT 


YOUR 
DIRECT LINE 
10 


FLAT & ROLL FILES 


and coal mining and 5.2% in publish- 
ing, to increases of 16.8% in elec- 
tronics and 22% in miscellaneous ma- 
chinery and parts 

The 400 corporations spent an aver- 
age of 3.7% of 1959 sales for prod- 
uct development that year, the survey 
shows. The leading industry was elec- 
tronics with 7.7%, followed by in 


control 


struments and equipment, 


6.1%, and pharmaceuticals with 5.7% 
In announcing the figures before a 


group of some 50 corporation pres! 





DRAWING & DRAFTING TABLES 
TRACING TABLES, ?ic. 


Add stores, offices and plants to your customer list with versatile 
Stacor Equipment. Hundreds of proven uses outside the drafting 


room and school expand your business 


and your profits. 


© Full-time national advertising in all markets pre-sells your pros- 
pects, uncovers new leads. * Effective dealer aids give you local 
impact. * And coast-to-coast warehouse stocks mean fast, fast 


service anywhere. 


Show and sell Stacor ... and watch profits build! 
Send for Stacor's 24-page PROFIT BOOK today! 


Write, wire, phone now. 





adelphia, Rochester, Saint John 


Equipment for Schools 


STACOR EQUIPMENT CO. 


309 Emmet Street, Newark 5, N.J. 7 
Manufacturers of Lifetime Quality 
Warehouse Stocks in: Boston, Chicago 


Bigelow 2-6600 
Libraries & Industry 
Detroit, Hartford, Los Angeles, Montreal, Ph 
San Francisco, Toronte, Washington, D.C 
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ager, said that growth companies today 
are trying to get more for their prod- 
uct development dollar, rather than 
spending more dollars for product de- 
velopment 

The aim,” he said, “is more results 
tor the money rather than more money 
for results. 

‘Most companies don’t know the 
actual cost of developing their new 
products a cost which is a basic 
factor in making the most important 
decisions managers must make deci- 
sions about the future,’ Dr. Marvin 
said. “This ignorance leads to waste 

Although the trend for product de- 
velopment costs tends to be higher, 
Dr. Marvin told the company presi- 
dents attending the forum that alert 
corporations are seeking to eliminate 
wasteful management methods in de- 
velopment operations Whil the 
life blood of many industries continues 
to be new product development, there 
is nO magic in research or in develop- 
ing new or improved products if the 
process wastes money he said 

One of the greatest wastes of time, 
money and manpower today shows up 
in development programs because most 
corporations aren't organized struc- 
turally to absorb and put to use new 
knowledge and new pr 
iS they are created 

Mounting costs are rapidly rubbing 
off the glamour once associated with 
research and new products,”’ he added 
If there is any single starting point 
in planning for growth its focus lies 
n better management of technology 


in turning ideas into dollars 


Edward F. MacLean Heads 
Old Town N. Y. Branch 


The appointment of Epwarp F. 
MACLEAN as New York branch man- 
ager of Old Town Corp. has been an- 
nounced by G. S. CARLIN, general 
sales manager. Mr. MacLean was as- 
sistant sales manager for Old Town in 
1952 when he left to handle the then 
newly-developed Thermo-Fax process 
being introduced by the Minnesota 


Mining & Manufacturing Co 
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the NEW 1961 
UNITED "TWINS" 


INVITE YOU TO 
THEIR FIRST SHOWING 
AT THE 


N.S.0.E.A. CONVENTION 
ROOM NO. 7I0A-7IIA 



























PRICER: 


Each page a replica of its 
catalog twin, plus the added 
advantage of a complete deal- 
er net price structure, kept 
current with a constant flow 
of revised replacement sheets 
printed together on a single 
page, as they should befor 
all the information you may 
need in a single glance. 


A FREE copy of this 
pricer is available to 
any bona fide stationery 
dealer upon request. 


CATALOG: 


mpiled each and every year 
ffered with a personal 
mprint cover to dealers for 
jistribution to their customers 
Yontains more than four-hun- 
ired pages, featuring over 
xteen-thousand brand name 
tems. Each item shown at list 
rice to insure adequate prolf- 
argins to the stationer 





PERSONAL 
SERVICE: 


A sales staff comprised of men 
arefully selected over many 


FAST SERVICE: 
Speed in handling . . . speed 


years for their ability to serve 
nd satisfy and for their 
utstanding knowledge of the 
stationer’s needs 


in filling . . . speed in shipping 
... Our entire system is geared 
toward immediate and unerr- 
ing service. Our central loca- 











tion expidites orders from the 
shipping docks to any point 
in the nation. 
















2 
— 
mr 


- 
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f 


EXPERIENCE: 


We cut our teeth in the sta- 
tionery industry—more than 
fifty years ago and have 
never varied from a constant 
program of improvement and 
expansion. The culmination of 
our active executive and man- 
agerial staff alone represents 
over six-hundred years of work 
in the field. 


“ae Bt } Also See Us 


At The 

EASTERN COMMERCIAL 
STATIONERY SHOW 

In New York 


| 
a | eae 


au 
iOpee 


INVENTORY: [fee 


Yver one-hundred-twenty 
thousand feet of warehouse 
space under one roof, devoted 
to a stock of the most well 
known and asked-for brand 
names in the industry, includ- 
ng full-breadth lines of office 
supplies, furniture and ma- 
hines as shown in our pricer 
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CHICAGO 6, ILLINC 


641 WEST LAKE STREET. GO 6, ILLIN 
WhOMeE STATON 


FORMERLY 
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High styled 
for high sales 


#) 





LASTICS| 





... the 
“sharpest” 
sharpener 

on the market! 


STERLING 500 


Mechanical PENCIL SHARPENER 


Modern lines, choice of harmonious color combina- 
tions, superb performance give Sterling 500 the 
sharpest sales story any sharpener ever had! Du Pont 
Delrin cutter body; hardened steel cutters; extra large 
plastic housing; precision selector. Guaranteed in 
writing. Modern Packaging, Suggested retail $3.85 
— an attractive buy for home or office! 


STERLING 


Request complete stationery & school supply catalog. 











al | 


Ste RLING PLASTICS Co. 
40 Commerce Avenue « Union, New Jersey 
Fine Quality Guaranteed Since 1930 


« 
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Who's Stocked Up On 
LOOSE LEAF 
ACCESSORIES 
BY 


Cuar.es LEonARD 





LOOSE LEAF LOOSE LEAF RINGS 


NER ALUMINUM SCREW POSTS 
PRONG PAPER FASTENERS Lu QUNDER SECTIONS 


ALL STYLES AND EXTENSIONS 


Write for new 1960 Catalog 


CHARLES LEONARD, Inc. 


TWining 
4-6832 


snd Stotionery Spe Telia 


' Glendale ae 





79- 1 papeths Ave., 


Dates to Remember 


23—Wholesale Stationers’ Association 


September 
Mayfair Room, Blackstone 


dinner conference, 6 p.m., 
Hotel, Chicago 


September 24-28—National Stationery & Office 
Equipment Association convention and exhibit, Con- 
rad Hilton, Chicago. 


October 13-16—East Coast Regional Office Machine 
Dealers Association convention, Galen Hall, Werners- 


ville, Pa 


October 15-18—Eastern Commercial Stationery Show, 


E 


New York Trade Show Building, New York City, 
November 4-6—NOFA Western Area Conference and 
Exhibit, Jack Tar Hotel, San Francisco, ¢ alif IFE 
: 
1961 TH: 
¥ 


February 23-26—National Office Furniture Associa- 
tion annual convention, New York Coliseum; head- aN 
quarters hotel, Park Sheraton, New York City \\ 


February 24-26—NSOEA West Coast convention and <o 
exhibit, Biltmore Hotel, Los Angeles, Calif eS 


April 19-21—Wholesale Stationers Association an- 


nual convention, Edgewater Beach Hotel, Chicago, IIL. 





A NEW CONCEPT IN TIME! 





TYMETER 


ELECTRIC 


NUMERAL CLOCKS 





#170 ESSEX— Recessed V-shaped face features a distinctive 
grill . . top finished in gold, lower half in GLO-LITE that glows in 
the dark. Walnut or ebony plastic case. 7" wide, 4" high, 3%" 
deep . . retail $11.95 

TYMETER Clocks are different . . smart looking .. . 
in concept . . and with plenty of consumer appeal! 
Glance" colorama numerals register every second, 
minute and hour. Guaranteed | year. 


25 other models from $9.95 to $100 
Write for full color Catalog and Price List 


PENNWOOD NUMECHRON CO. 
7249 FRANKSTOWN AVE. PITTSBURGH 8, PA. 


wholly new 
"Time at a 
minute, 10- 
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B/G REASONS 


Why You Should Stock 
oe 2 ae 


STAPLING 
MACHINES 
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BIG ARROW FALL 
NATIONAL ADVERTISING 
CAMPAIGN! 


ARROW’s powerful Fall advertising will reach and 
pre-sell many millions more than ever before .. . through 


the Nation’s leading consumer magazines! 


BIG GER AND BETTER DEALER CO-OP ADVERTISING PROGRAM! 


ARROW helps you tie-in profitably with a wide assortment of well-planned ad mats for your own local 
newspaper advertising — plus a generous Co-Op advertising allowance! 


BIG cest-EvER CONSUMER- 
TO-DEALER REFERRAL PLAN 


ARROW’s strict “Selling Only Thru The Trade” policy 
means that Registered ARROW Dealers will reap the 
benefits of many thousands of consumer inquiries that 
come pouring in from heavy Fall National Advertising! 


Arrow Fastener Company, Inc. Brooklyn 12, N. Y. 
[1 Sign us up as a registered Arrow dealer so we can get 


those consumer referrals 
(1 Send details on Dealer Co-op Advertising Program. 


[] Send us Authorized Dealer Decal #210. 
[] We'd like to see your salesman. 


Company name — >_> sade 


a ae cimsiinitepaigl i tnalieaiaiataasl 
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Put your store in line for these ‘live’ sales leads that come 
in from your community . 


Sign up for ARROW's DEALER REGISTRATION PLAN today! 
Fill out and mail handy Registration coupon! 


ee ae 
NAME OF OUR WHOLESALER ~~ 
ee eM 

City , —— Zone. ——————EE 











vr 














NO. 350 
PRESENTATION 
EASEL 





At last, a well constructed, 
reasonably priced lecturer’s 
easel... which won't tip 

over! For sales presentations, 
lectures, demonstrations, 


displays. 
y at i. 
\ : 
a \y 


3 Ht 















E 


ie, 










$25.00 List Price 


FOB: Glendale, L. I. 
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EASELS MADE OF WOOD STAND UP BETTER! 


@ 28” x 36” chalkboard with padholder # 2 28” trays (2nd 
tray for storage) @ Easy height adjustment: 44” to 80” = 
Portable = Compact @ Solid construction @ Attractive finish 
Please write for literature mentioning this publication. 


ANCO WOOD SPECIALTIES, INC. 


N DALE a2. a4 N. . 


STARK CALENDARS 


As essential to the 
Office as Spark 
Plugs to a Car 















Easy To Read 
® Easy To Use 


STARK eee 


A quality line of stands and pads featuring all popular 
styles and sizes. Calendar pads are lithographed on a high 
grade, white — 16 paper. Stands available in brown and 
grey. DAILY FIGURES ON SMALL MONTHLY PAD 
PRINTED IN REVERSE FOR QUICK REFERENCE. 


Slot punched for neater appearance after removal of page. 
No more perforation. 


write or phone for complete details 


GTARK CALENDARS ixcomonated 








* JOLIET, ILL. 


BISSELL ST. ® 





Eastern OMDA 


, 
continued from page 90 


and his report on this subject will be available for the 
conventioners. 

President MACK STEINBERG, New York OMDA, has 
stated that he would attend the convention and has urged 
all members of New York OMDA to be present. 

President RoBERT M. WoLetz of the New Jersey 
OMDA said that each eastern regional convention has 
been better than the one before and that the excellent 
program should attract all alert office machine dealers in 
the East. 

HAROLD STEINKE, president of the Delaware Valley 
OMDA, has been in on the planning for this convention 
and has helped secure many of the speakers 

Ep NOLL, vice-president of NOMDA, said that he 
would personally guarantee that more than 200 dealers 
from the Pennsylvania area will attend the convention. 


Advisory Group Named 


NoeEL GROVER SR 
OMDA, 


first come-first served”’ 


president of Eastern Regional 
said that reservations are being taken on a 
basis. He has taken steps to in- 
sure the co-operation of all the locals in the eastern re- 
gion and has appointed an advisory committee composed 
of the presidents of the locals, the past presidents of 
Eastern Region, and the past presidents of NOMDA 
from the area. 

treasurer of Eastern Regional and 
stated that the interest 


SAMUEL STEIN, 
general convention chairman, 
displayed is such that a number of dealers are expected 
East Virginia, Canada and Chi- 
Registration 


23rd St., 


from Ohio, Virginia, 
cago in addition to those from the East 
blanks can be secured from him at 166 W 
New York 11, N.Y. 

“Meeting together for several days gives dealers the 
opportunity to find new answers to some of the prob- 
lems plaguing them. Discussing problems with fellow 


businessmen and suppliers will enable the dealer to 


come away with a wealth of knowledge to help over- 
come future obstacles 
President Grover has appointed the following to 
serve for the Eastern Regional OMDA convention: 
PROGRAM—Noel Grover, chairman; Edward Pfitzen- 
maier, Robert Woletz, J. E. O'Neil, Al Spaide, Sam Stein 
Sam Krivin and Joseph Edwards. 
PUBLICITY—Sam Stein, chairman; Wallace W 
George A. Tice, Bud Bills and George Button 
PRIZES—AI Spaide, chairman, Sam Stein, Edgar Noll, 
Ralph Francolini, Marty Mulholland, Jack Thomas, Mrs. A 
berta B. Edwards, Milton Weiner, and Elmer Muhs 
ACTIVITIES—J. E. O'Neil, chairman, Bill Woods, Joseph 
Edwards, Herb Toussaint, George Headley and Hugh Ride! 
NOMINATION—Noel Grover, chairman, Sam Stein, J. | 
O'Neil, Nick Fucci and Edward Pfitzenmaiet 
REGISTRATION—Robert Woletz, chairman, Ha 
Mack Steinberg, John Dwyer, Hank Silverman, George Carr 
Edgar Field, Sam Krivin, Marvin Morse, Noel Grover 
GOLF—Bud Bills chairman, Harold Gropper, Art Hanrahan 
Al Spaide, T. W. DeGroff, Harry Ritchie and James B. Ed 
wards 
ADVISORY—Edward Pftitzenmaier, chairman with past 
presidents of NOMDA, East Coast Regional past and current 
presidents 
HOSTESSES AND RECEPTION—Mrs. Noel Grover, chair 
man, assisted by Mesdames Woletz, Stein, Pfitzenmaier, O'Neil 
Edwards, Toussaint, Krivin, Silverman, Armoston, Morse 
Bills, Carr, Fucci and Sigler 


Fisher, 


rold Steinke 
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MONARCH 


hurdles any obstacle to ship within 
24 hours after receiving your order 


World’s largest manufacturer of fas- Unmatched quality. Each Monarch 

tening devices. You get Monarch prod- product is made under rigid quality control. 

ucts by Vail in quick time because we Each is Polka-Dot packaged for quick 

operate our own wire mill, have the indus- identity, fast storing — then shipped to you 

try’s largest and most complete stock of within 24 hours after receiving your order. 

clips, pins, tacks and staplesalwayson hand. Write, wire or phone today! MN 
MONARCH 


VAIL MANUFACTURING COMPANY »* 900 East 95th Street * Chicago 19, Illinois 
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--and 
you'll choose 








LAWSON 
Steel 


WASTE 






Lawson 
Executive ew) aa 
al, 
Lawson 
Paneled 






; lawson 
i Space Saver 


Excel in i 


STYLE - STRENGTH - ECONOMY 


Lawson Waste Baskets are made of selected steel for ap- 
pearance, durability and economy. They are recognized 
leaders in beauty and utility. Available in a wide range 
of popular colors and simulated wood grain finishes. Ex- 
clusive construction features protect furniture and floors 
against scratches. Fireproof. 


LAWSON Sandurns 
and Smokurns 


Lawson offers a wide se- 
lection of Sandurns and 
Smokurns, finished in glis- 
tening baked enamels, 
smart decorator colors, 
trimmed in glowing cop- 
per or gleaming stainless 
steel—or a choice of ultra- 
smart all stainless steel. 
















Lawson Smokurns have an 
inner container (hot- 
dipped galvanized) which 
holds water or deodorant 
for fire protection and 
odor quenching. Hides 
smokers’ waste, eliminates 
smoke and odors. 


Visit Our Exhibit 
Booth No. 168 


See Lawson complete lines of Waste Baskets, Sandurns, Smokurns, Desk Files, 
Hotel Baskets, Torpedo Waste Receptacles, and other Utility Receptacles 


Warehouses in Principal Cities 


ee a oe) oto B 
EST. 1816 « CINCINNATI 4, OHIO 









LAWSON PRODUCTS ARE NATIONALLY ADVERTISED 
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Ideas 


statement for the end result is duplicated on the Ther 
mo-Fax copying machine. 

4. A receipt form made to coincide with the ledger 
card and the day sheet 

5. The Thermo-Fax copying machine (many of you 
do not have the opportunity of selling the Thermo-Fax 
copying machine, but you do have the opportunity of 
presenting a simple system that will add to the office eff: 
ciency and which can use the Thermo-Fax which many 
of your customers now own). 

In one writing we accomplish the following 

Itemized statements. 
Complete cash control. 
One-step proof of posting. 
Accounts receivable control. 
Automatic bank deposit. 

In addition, we have obtained the following positive 
results: 

1. Better efficiency in the office. We find that we can 
cut up to 60% of the entries that are made in the aver 
age professional office 

2. Improve public relations. The customer or patient 
now gets a complete and much clearer picture of every 
entry that has been received on his own account 
3. Better collections. We have found that by sending 
a complete itemized statement showing the customer how 
well or how poorly he is paying his bill, this will im 
prove collections up to as high as a 60% reduction in 
dollars invested in accounts receivable 

1. Complete control of all transactions by writing an 
entry once and then proving the result. We can show on 
one sheet everything that has taken place in an office and 
thereby control procedure better. We can assure the doc- 
tor that everything he earns will get into his pocket and 
not someone else’s 

5. Errors do not leave the office. (This is important 
and to illustrate the point I would like to state that the 
average bank will spend up to $10,000 to $12,000 per 
machine just to prove that errors do not leave their of 
fices ) 

Is system selling profitable? 

Let's look at the average doctor's office which we have 
just referred to 

If you were to sell a desk to this di tor, the price 
would be in the neighborhood of $200. If we would d 
vide this by 10 years, we would find that this would re 
sult in an average yearly sale of $20 and I would ques 
tion whether at the end of 10 years we would be able to 
sell that doctor a new desk 

In the sale of an average system, disregarding the sal 
of a copying machine, we would find that the initial sal 
was $200 and that the average yearly replacement costs 
would be $156. The total 10-year sale would amount to 
$1.604. In addition, there would be no inventory to 
carry on that system that you would sell 

To summarize, here is what will happen if you 
centrate on system selling 

You'll have prestige in your own firm, in your cus 
tomer’s eyes and in the eyes of your community 
You'll have security in lasting employment, a better 


chance for advancement and more satisfied customers 
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AS OF TODAY, 
SEPT. 24, DIXON'S 
ALL NEW MARVELEAD 
MAKES ALL OTHER ~ 
PENCIL CLAIMS 
OBSOLETE 





Discover for yourself the magic of Marvelead. This all favorite writing instrument is—ball pen, fountain pen or 
new Dixon Ticonderoga Pencil transforms ordinary writ- pencil—nothing can match the crisper, sharper, 
ing into an exciting experience. ¢ No matter what your smoother writing of the new Ticonderoga Marvelead. 


SEE THE MAGIC OF MARVELEAD AT BOOTH #89 


THE JOSEPH DIXON CRUCIBLE CO. JERSEY CITY, NEW JERSEY 
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LISTS FOR é 
ONLY DOLLARS? 


. » « looks like twenty 
in its new case! 










“‘Justrite’’ Notary and 
Corporation No. 1 
Pocket Seal ...... ....88.00 
Dealer Discount 40%, 
5 reasons to concentrate your orders with “Justrite” 
1. Same Day Service. 2. A Fair Profit for You. 3. No 
Direct Selling by “Justrite.” 4. Engraved Letters 
(instead of punched) for Maximum Sharpness, Uni- 
form Spacing. 5. Handsome Presentation Case with 
every Pocket Seal. 


Ask for our FREE 86 page catalog of “Justrite” Seals, Rubber 
Stamps, Daters, Numberers, Time Stamps, Pads and Supplies. 
All merchandise sold exclusively through dealers. 


LOUIS MELIND CO. 


elephone GR 7-4200 


CHICAGO 13 


3524 NORTH CLARK STREET @ 








Pr 
HIP! HIP! HURRAH! 
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comes 
From 
DEALERS CHEER GUMPTION... 7 
because only Gumption sells and sells and & W 
resells right off the counter . . . and only Gump- “35 
tion brings man-sized profits that make it smart 
business to carry and display and feature Gump- 
tion Desk Top Cleaner. Available in 12 and 36 
02. Cans. 
SEE US IN BOOTH 343W NSOEA CONVENTION 
Division of Gumption Products Corp. 
56 Reade Street @ New York 7, New York © BArclay 7-8482 
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Deaths 


George C. Ohland, 


63, manager of contract sales, Steel- 
case, Inc., died suddenly on August 
11. With the company for 39 years, 
he was widely known in the office 
equipment industry and was a 
pioneer in the introduction of steel 
office furniture to American busi- 
ness. 

Mr. Ohland started with Steel- 
case as a territorial representative, 
covering 11 mid-western states. He later became man- 
ager of dealer sales, supervising dealer operations on a 
national basis. In 1958 he was named manager of con- 
tract sales, supervising large national accounts with 
the company’s field representatives and dealers. 

As a young man he was a boxer and active in football 
as a player, and later as a coach at Grand Rapids Junior 
College. He was a member of the Peninsular Club, 
York Lodge, F. & A. M. Dewitt Clinton Consistory, 
Saladin Temple Shrine. He was prominent in several 
industry associations. 

Mr. Ohland is survived by his widow, Mildred, two 
sons, George T. of Grand Rapids, and Thomas E. of 
Dallas, Tex., and five grandchildren. 





Jack Hillman, 


vice-president of Lindy Sales Co., 
Culver City, Calif., died on July 
24 after a long illness. 

Mr. Hillman was widely known 
in the stationery, grocery, hardware 
and variety industries where he was 
a forceful salesman 





J. Warren Brenenstall, 


45, of Peoria, IIl., 
died recently at the Veterans Hospital in Dwight, III., 
following illness for eight months. 

A Peoria resident for 40 years, he had been employed 
by Office Systems, Inc., since 1951. An Army veteran 
of World War II, he served two years overseas. 

Surviving are his widow; one daughter, Julie K 
Brenenstall; his parents; two brothers, Roger Brenenstall 
of Alaska and Norman Brenenstall of California, 
one sister, Mrs. Phyllis Kooker of Peoria 


vice-president of Office Systems, Inc., 


and 


Barton Christopher, 


41, general manager of Royal Register Co., Inc., died 
on August 8 at his home in Nashua, N. H., following 
an illness of eight months. 

A native of Nashville, the former Royal Register 
executive attended Southwestern University and M.I.T 


in preparation for his lifetime career in printing sales 
and production. That was interrupted only by World 


OA-—10/60 














OA 








OA-—10/60 


when you give 








them Maple Leaf, your 


know the difference. 


customers will 


They know good quality - - at a fair price 


_,, when they get it. 


Build repeat business, increase profit 


with fast turn-over Maple Leaf products. 














CONSUMER ADVERTISING 


Save Move Braullifl Eyer 

















HELPS MAKE 
RITE-LINE copyvuoiper 


A READY SELLER... 
$19.95 
@ Tokes all widths of copy up to 20 inches 


BESIDES: 
TAX EXTRA @ The Line Magnifier 











@ It's an excellent door opener for new business 
@ Has an outstanding price advantage 


@ Requires no service 


s available as an extra 











And RITE-LINE Corporation does not compete with its 
deolers. For full particulars, discounts, etc., write to: 


RITE-LINE CORPORATION, 4209 39th Street, N.W., Washington 16, D. C. 


You CAN rely on Nationally Advertised 


TIFFANY’ STANDS 


to give your customers the performance 
and value they expect 





MODEL 7711 


For the ‘limited budget'’ buyer, 
OFFICE OR HOME USE. Solid 
steel top, undercoated for sound- 
vibration abatement. Square, 
tubular legs. Two drop leaves. 
2” casters with brakes on front. 


MODEL 2500-CA (with casters 
MODEL 2500-GL 


PHOTO COPYING...DUPLICATING 
MACHINE TABLE. Precisioned con- 
struction; heavy steel for insured 
rigidity. Top size: 30” wide, 18 ¥2” 
deep. Compartments and tray 
for supplies. 


with glides 





For further information, write Dept OA 


TIFFANY STAND CO. 


St.Louis 5, Mo. 


7350 Forsyth 
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War II during which he flew more than 80 combat mis 
sions and received the Distinguished Flying Medal 


Prior to joining Royal Register Co. in 1959, Bart 


Christopher had s rved in executive capacities for 15 
continuous 


nd in New 


years with other leading manufacturers of 


autographic register forms in the Midwest a 
England 


He is survived by his widow, Annabell daugh 


ters and a son 


Harry W. Lynn, 


former general sales manager of the Esterbrook Pen 
Co., died August 17 
Mr. Lynn, who served the Esterbrook company for 43 


in his Collingswood, N.J., home 


years, began as a salesman in the New York area and 
rose to the high sales position he held until his retire 
ment in 1956. He is survived by his wife, Mary, thre« 


children and 12 grandchildren 


Hugh B. (Ben) McClure, 


78, a resident of Peoria, IIl., for 40 years, died recently 
at Proctor Hospital in his home city. 

Mr. McClure was president of the H. B. McClur 
Manufacturing Ci oftice equipment manufacturers 

Surviving are his widow; five daughters, Mrs. Lynal 
Wilson of DeKalb, Ill, Mrs. Robert DeVote, Mrs 
Walter DeVor Mrs. Clifford Hanson and Mrs. Ed 
ward Velpel, all of Peoria; one brother, Brice L. M« 


Clure of Cleveland, Ohio, several grandchildren anc 


great grandchildren 


Paper « a Clips 


Large Variety of Sizes and Styles. 


Noesting considers QUALITY 


is of first importance. 


NOESTING PIN TICKET CO., INC. 
i36th Street, New York, N. Y. 


728 E. 
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Packaged and Labeled for 


easy selling! 


@ ADDING MACHINE ROLLS 
@ BOND PAPERS 

@ DUPLICATOR PAPERS 

@ FILE FOLDERS 

@ MIMEO PAPERS 

@ NOTEBOOKS 


@ PRINTED “COPY” SHEETS 
@ RULED PADS 

@ SCRATCH PADS 

@ SULPHITE PAPERS 

@ RAG CONTENT BOND 

@ DESK BLOTTERS 








Today’s fast-paced merchandising requires 
packaging with eye-appeal for the cus- 
tomer and easy identification for the dealer. 
Faster selling and speedier, more efficient 
stock handling mean greater volume and 
reduced costs. 

The R-B ‘‘Repeat-Business’’ line of 
OFFICE PAPERS and PAPER PROD- 


Samples submitted 


UCTS is packaged and labeled in a bright 
and easy-to-identify orange and maroon 
color combination, to provide both eye- 
appeal and instant recognition—to sim- 


plify selling whether over-the-counter or 
from self-service shelves—and to speed up 
stock handling. 

R-B means REPEAT BUSINESS... 


Prove it to yourself! 








Rockwell-Barnes Company 
Specialists to the Stationer Since 1903 


promptly on request 


to qualified dealers. 


2101 GREENLEAF AVENUE @ ELK GROVE VILLAGE, ILLINOIS 
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SUMIIT- the hottest combination 
on the market today! 


Introducing the NEW 
SUMIT Checkwriter 
companion piece to the 
fabulous SUMIT Adder. 


Top Markup=— 
Easy to Sell!- 


Nothing else like them on the 










[THE MEMORIAL Sports ARENA, Los Angeles, site of the 
Business Equipment Exposition, November 1-4. This “jewel 
case’ presentation of the ‘industry that serves all industry’’ is 


market makes every home, of- SUMIT Checkwriter sponsored by the Office Equipment Manufacturers Institute 
fice, a prospective customer! Prints checks up to 99,999, 99 and will house the exhibits of approximately 60 leading manu 
P facturers of Office, computing, and accounting machines, equip 


Constructed of durable metal 
housing in beautiful horizon 
blue case. Measures only 7”x 
6”x5”. Anyone can use them in- 
stantly, accurately. Designed by 
one of America’s top oe 
Manufactured in the U.S.A. e 
2-Year Warranty @ Free covers 
for each machine e Free sales 
aids! 

Look at this top markup... 
Your order — Your Cost — 
6- 11 units $12.31 per unit 


ment, and related supplies 


‘More Machines 


Mean More Jobs’ 


by E. D. TAYLOR 


Administrative vice-president, 











ie Poe over +E: oer ont a , Office Equipment Manufacturers Institute 
— — se oe phono lt i Machine The office is and always will be the ‘nerve center’ of 
Viste pe abso rpigatied Multiplies to 999,999,99 any business organization. In the United States today, it 
takes nearly nine million men and women—one in every 
PEARL ENGRAVING CORP. eight who work—to operate this vital nerve system 
29 East 19th Street @ New York 3, N.Y. @ Algonquin 4-1760 without which all industry would grind to a halt for 





SERIES 100 and 200 — FULL SUSPENSION FILES 


® 10 Roller Bearing heavy duty full suspension cradle 
Newly designed finger-tip control follower block 
Symphonic, lusterous, permanent finishes of olive green 
or modern grey 

Rugged construction with 6 reinforced uprights 
Beautifully designed with solid aluminum hardware 
Made of heavy gauge steel for lifetime service 
Available with thumb latch upon request 


All models available in letter or legal sizes and with 
plunger locks 


Puzzled on how to turn shoppers into customers? .. . Then feature MODERN STEELCRAFT—the profit mak- 
ing line. Made by a company specializing in files for over half a century. Built with features that clinch sales 
and priced to give your customers maximum value . . . not to mention maximum profit for you. 


Write for new 1960 catalogue showing our full 


line of easy selling, high profit office furniture. VISIT US AT BOOTH 368 — 


NSOEA CONVENTION 









modern steelcraft inc. 
2973 Cropsey Ave.- B’klyn.14,N.Y. 
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lack of machines and equipment ranging from intricate 
data processing machines to modernized filing cabinets; 
from products bearing seven-figure price tags to those 
costing but a few dollars. 

The growing use of bigger and more complex busi- 
ness machines in this nerve system has not eliminated 
jobs but, on the contrary, has created more and even 
better jobs 


Virtually business 


every technological advance in 


inevitably resulted in upgrading jobs— 
making the blue-collar into a white-collar worker, 
making the semi-skilled into a skilled worker, and 
demanding from the skilled worker that he become even 
more highly skilled. As an added premium, these tech- 
nological advances lead to a greater production at a 
lower cost and hence, more jobs and a higher standard 


machines has 


of living for all 


Nerve Centers at Work 


Let's take a look at a few examples of this nerve 
system at work 

Banks handle and keep records on more than 5 bil- 
lion checks a year that are required to pay for the work 
we do and the things we buy. 

Life companies, keeping records on more 
than 200 million policies now and writing new business 
at an unprecedented rate, must maintain a field organi- 
zation of more than 225,000 cashiers and agency man- 


INSHVTANCE 


agers outside their home offices. 

[eleph companies must keep track of 43 million 
instruments in homes and offices and bill customers for 
monthly service, excess calls, toll calls, and taxes 

Retail have about $7,500,000,000 on _ their 
charge-account books at the end of every month plus 
$13,500,000,000 installment payments. 

Railroads now have some 1,880,000 freight cars in 
use and must keep tab on every one, by number, as it 
passes from one line to another. In addition, they have 
1,313,000 employees to pay each week or month. 

How could these dynamic American businesses serve 
the American economy without the office machine and 


sores 


the office worker ? 


Machines Don’t Displace Jobs 


To those cynics who maintain that the machine has 
replaced the worker, we reply as Al Smith used to say: 
Let's take a look at the record.” 

The number of clerical jobs since 1910 has risen 
sharply. So has the proportion of such jobs in relation 
to all occupations. For example, in 1910 there were 
1,700,000 clerical jobs representing 4.6% of the work- 
successive decades were 
4,000,000 or 8.2% in 
4,800,000 or 10% in 1940; and 7,700,000 or 
12.6% in 1950. It is estimated that by this year, 1960, 
there will be more than 10,000,000 clerical jobs in the 
United States, representing about 15% of the total work 


ing population. Statistics in 
3,100,000 or 7.3% in 1920; 


1930: 


force—proof that more machines create more jobs. 

In the past we have sols ed the problem of our growth 
in clerical production by putting more people to work. 
But today, in the face of an increasing shortage of man- 
power, we must look to tools to reduce human effort 
and facilitate the work of planning, guiding, and con- 
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ONLY 
$39.95 List 





PROFITS 60 OP 


WHEN YOU PROMOTE 


“SPEAK UP" 


wy 


INCLUDES 9 volt battery 


] PIECE transistor 
ELECTRONIC TELEPHONE 
LOUDSPEAKER INDEX 


@ NOTHING TO INSTALL 
@ NOTHING TO CONNECT 


@ NO EXTRA CHARGES ON 
PHONE BILL 


@ WORKS WITH ANY PHONE! 


Fully transistorized, ORCOA “SPEAK-UP’’ works electronically the second 
you place the phone receiver on it. It switches off the moment the 
phone is removed. SPEAK-UP amplifies the caller's voice as much as 
desired, while picking up the receiver's voice clearly and audibly. 


ORCOA “SPEAK-UP’’ operates on a single battery system, replace- 
able in seconds, for pennies, and has a complete 90 day guarantee. 
Available in Ebony or Ivory finish. Weight: less than 24 ozs. 


Perfect for: Telephone conferences, dictating to secretary, active 
stock rooms, all 1-man-1-girl offices, busy bookkeeping & billing 
denartments, students, busy housewives. 



























a RC — ——.. _ “SPEAK-UP” 

59 Hempstead Gardens Drive, West Hempstead, L. I., N. Y. 
ORGAN CORP. OF AMERICA 
Orcoa “SPEAK-UP” Division 1 
59 Hempstead Gardens Drive, West Hempstead, L. |., N. Y. H 
Gentlemen: 5 
Please rush full information ' 
My Name __ 
Company ' 
Address ' 
City Zone__ State ; 
' 
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‘“MATIC”’ 


POSTING EQUIPMENT 


for Modern Office Procedures 


: 


DUO-MATIC POSTING TRAYS 
AND STANDS 





TILT-O-MATIC TRAYS 
(For register forms) 





HANDI-MATIC TRAYS 


(For writing board and 
machine accounting—records 
requiring small capacity 
containers) 


A COMPLETE LINE 
of accessories 


TRAY HOODS 
HOOD SUPPORTS 
INDEXES 

FILING DRAWERS 











SEE US AT—Room 612-A 
NSOEA Convention, Chicago 








PORTA-MATIC POSTING 
TRAYS AND STANDS 


me, 


X& 


V-MATIC TRAYS 


(Small capacity containers) 








EXPANDI-MATIC 


(Designed for installations 
where space is at a premium) 


wy) 


TILT-O-RACK 
Desk organizer 





WRITE—For Information On 
The Complete P.E.C. Line 


J M-L _MEAD-LEE Associotes 


Write today 


SOLE DISTRIBUTORS FOR 


aed 
for our new, POSTING EQUIPMENT CGyernaiton 


omplete catalog 1721 Elmwood Ave., Buffalo 7. N. Y 
HARRY TEHAN ASSOCIATES 


ORE 10) Gy es.y, 


SONVILLE. FLA 


P.O. BOX 1434 
GREENSBORO, N.C 








trolling our production our def ens¢ activil ;, and our 
scientific programs 


Sach f i i W¢ IT ICe MACHINE a OM SLie 


As it is on the farm and in the factory, so it is in th 


office. Tools make it possible for less than 15% of ou: 
work force to do the ever-expanding job of planning 
guiding and controlling our economic system. Offic 
machines and business equipment reduc manpow 


efforts from 2 to 30 times 


Without properly designed forms and modern equi 


ment for dictating typing, duplicating, addressing, and 


ics more people would be needed 


mailing, 20 to 30 tit 
for the vital communications processes of business and 
industry. This increased number of workers is n 
avdaili tbl ai it) DYeS EN labor pool, nor Wwili iW evel 
watlable 

Without modern oftice tools to do the adding, sul 
tracting, multiplying, and dividing, calculations needed 
in our defense program would require 5 to 20 times as 
much manpower (as above, unavailable ) 

Without tools to do the check-writing, checksigning 
and cashregistering, four times as many people would b 


needed to handle the flow of money, the lifeblood of 


Our cconomy 


Industry Lifts Economy 


The American economy would not have attained its 


business equipment and mechanical 


present level unless 
aids had been developed to bolster the productivity of 
our nation’s work force. By the same token, the economy 
cannot expand further without the contributions of the 
industry, since additional manpower alone is not suffi 
cient to keep pace with the increased administrative re 
quirements. 

What is new in office, computing, and accounting 
machines, equipment, and related supplies and how they 
can be used to solve the mounting paperwork, market 
ing, and related industrial problems that are making 
business increasingly complex will be demonstrated at 
The Business Equipment Exposition, sponsored by the 
Office Equipment Manufacturers Institute, in Los 
Angeles, November 1-4 

New applications and uses for the established prod 
ucts of the industry will also be shown; and because of 
the stress on solving the problems of individual busi 
nesses, experts will be on hand to offer the more than 
25,000 expected visitors advice in building compatib! 
systems of data processing and other integrated systems 

With the equipment made by all the major manufa 
turers under one roof, businessmen, educ ators, scientists 
government, and military officials will have an oppor 
tunity to clearly appraise what is available, and how t 
judge how the equipment may best be adapted to th 


immediate and future needs 


Huddleston Promoted by Ray Howard 


Ray Howarp of The Howard Co., Midland, Tex 
announces the promotion of BoB HUDDLESTON to th 
position of sales and operations manager of the firm 
Huddleston now heads all departments except advertis 
ing and finance and will serve in an advisory capacity 


in those de partments 
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are you using these two high-powered 


aP ed _» salesmen? 


LEATRER TRAVE SUSINESS CASES 


boost your 
business mt 
case sales esnenee wb..90 


vo oP =. 
Seve , taller Sood 





DISPLAY RACK shows complete Dopp 
line in smallest possible floor space! 


DOPP LEATHER GOODS CATALOG — at 
your service — on counter or sales calls! 


Measuring only 4114” wide x 63” high x 12” 
deep, this fast liquidating Dopp display has 
made sales history among our dealers, in- 
creasing leather goods business as much as 
50% in many stores! It can do the same for 
you! Investigate this potent selling aid through 
your Dopp representative—display it prom- 
inently for higher profits—faster turnover. 


Be sure and take advantage of this powerful 
selling medium that pictures and describes 
Dopp’s quality line of briefcases and other 
leather goods to meet every selling need. Place 
it conveniently on your counter—use it as a 
supplementary stock to help your customers 
find exactly what they want. Carry it on sales 
calls—for extra orders every time—try it and see! 


Salesman’s Case 
Zippered Portfolio cat. no. 


cat. no. 371 


Ring Binder 
cat. no. 696 


— 





Brief Bag 
cat. no. 298 


Shown here, only a cross-section of Dopp’s 
outstanding collection of nationally advertised 
business cases for executives, salesmen, professional 


men and students. 
MAIL COUPON TODAY FOR DOPP’S CATALOG #30 


Charles Doppelt & Company 
2024 South Wabash Ave., Chicago 16, Ill. 


Gentlemen: Please send me a free copy of 
Dopp Leather Goods Catalog No. 30. 


Underarm Envelope Attaché Case 
711 cat. no. 236D 


; 
cot. no. t/ 


NAME OF DEALER _ 


ADDRESS___ 


Charles Doppelt & Co., Inc., 2024 S$. Wabash Ave., Chicago 16, Ill 
Showrooms: New York — 389 Fifth Ave « Los Angeles — 712 Olive $ CITY serra ZONE STATE 
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SNAPEX TAX & STOCK 
BUSINESS FORMS MANUFACTURERS 


W-2—Approved Federal, State and City wage 
tax reports for processing in one operation 
Forms specifically designed for NCR, Bur- 
roughs, etc. 

STOCK FORMS—invoices, Bills of Lading, Pur- 
chase Orders, Expense Reports, Speed Letters, 
Credit Memos, etc 





















You accept the orders—we do everything else 
under your name. Excellent profits. All forms 
imprinted or plain. 


IMMEDIATE SHIPMENTS right from stock 







Write for trade PROFIT-PLAN now! 
Serving the trade from Coast to Coast 


APEX BUSINESS SYSTEMS 


540 PEARL ST. NEW YORK 7 WY. * Phos 


Ss? 
4; 


OCTOBER 15018 “TONER sHOw 


500 8th Avenue 
New York !, N.Y. 


the WARSHAW 


MFG. CO., INC. FILING PRODUCTS 














welcomes you! 





eIiT FOLDS 

eit SCORES 

°eiT CAN SLIT 
or PERFORATE 


WITH or WITHOUT 
FOLDING 


THE PRINT-O<MATIC CO., INC. 


724 W WASHINGTON BLVD. © CHICAGO 6 TL 





Sell Your Own Duplicating Fluid 


Now you can have your own 
imprint on a lithographed can 
ovr 1 without investing in thousands 
Rent: of cans. Keep your company 
name before your customers 
constantly. Exclusive territo- 





OUPLicaTING ries: also open on our Bantam 
re.tD 





line. 











Write for details to 


Spirit Fluid Mfg. Co. 
152 Banker St., Brooklyn 22, N. Y. 
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Color Plays Important Role 


In Office Furnishings Today 


y WARREN S. HORNESS 


vice-president, Browne-Morse Co. 


Perhaps the most revolutionary change in office in 
teriors in the past decade has come about with the 
growing awareness Of color and its decorative possi- 
bilities 

People love color! It plays an important role in every 
aspect of our waking hours. We are influenced by its 
beauty in everything we encounter—clothes, books, 
flowers, the landscape, and even our food, which is 
more palatable than if it were neutral or unpleasant 
in color. 

Other things being equal, we are more cheerful on 
bright days than gray ones; we are more contented in 
harmoniously co lored rooms than those which are drab 
and are disturbed by those which are garish or crude 

Some colors, reds especially, excite us with their emo- 
tional appeal. Yellow warms us, blues can be calming 
and dark, rich colors give us a sense of security. But 
overdone, these same colors can be irritating or de 
pressing. Or too many at once can be just plain con 


fusing 
Individual Choices are Factor 


Color is, of course, an individual thing. Strong per- 
sonal likes or dislikes are often based on associations 
with experiences in early life. We may have learned 
to like certain combinations of colors and feel other 
combinations “just don't go.’ (No one would have 
put orange and red together a few years ago.) How- 
ever, there are certain general norms, established by 
researchers in the field, which can be applied to office 
decorating and furnishing 

The impressions of individuals or business firms on 
outsiders is, consciously or unconsciously, influenced 
by the appearance of their offices. If offices are color 
fully attractive, cheerful and efficient in appearance, 
they will tend to inspire a feeling of confidence and 
trust. On the other hand, the effect of a drab uninvit 
ing office can induce a feeling of mistrust 

But perhaps more important is the effect office sur 


roundings can have on the personnel 
Good Light, Color Go Together 


The eye contributes about 20% of fatigue for the 
average worker. Good light and color (they are in- 
terdependent) increase effectiveness and morale. Tests 
show maximum piecework and absence of accidents 
prolonged 30 minutes both in the morning and after- 
noon by a proper. color scheme. 

Seeing conditions are at their best when the factors 

light reflectance and brightness contrast are in propet 
relation to the seeing task. With reference to the former, 
reflectance, the best seeing conditions exist when sur 
faces are non-glossy, ceiling is white and floors and 
walls in normal eye range are darker 

To avoid glare, sources of direct light should be 
shielded. Shadow areas should be painted with colors 
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SPAK| St 
MAIN 
SALVAGE 
Co. 




















‘“You get bigger profits 
with the full OXFORD Line!" 


[here's nothing buried about the treasure of profits awaiting full line Oxford dealers— 
it's mapped out right in Oxford’s dealer policies. Going right down the line in support of 
full line dealers, Oxford provides marketing in the field, in the laboratory, and at the ware- 
house. Oxford salesmen conduct seminars and make consumer calls while a national 
advertising program pre-sells your customers. Continuing research and development keeps 
all Oxford products at the top of the quality class, pioneers new products to fill new needs. 
Shipping time and costs are minimized by a network of branch factories and warehouses; 
prices on best selling Oxford Pendaflex* are company-maintained for your protection. 
If you're not a full line Oxford dealer, you're missing out on full profits! 


Be sure you’re on our mailing list, for free 
copies of the “Filing Line.” 


Oxford Filing Supply Co., Inc. 


FIRST NAME Factories in ST. LOUIS, LOS ANGELES and AUGUSTA, Ga. 


i4 OX axe tet Fie taal i 
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IN FILING Warehouses in CHICAGO and DALLAS 
In Toronto, Luckett Distributors, Ltd 
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a pr mal 


Pa eS 








1421 CHESTNUT STREET 





THE Guild, LINE KEEPS PACE WITH 


REVOLUTION IN THE OFFICE 


Stop in and talk it over at Room 81 or write . 


STATIONERS’ GUILD OF AMERICA 


PHILADELPHIA 2, PENNA. 














FLOOR MATS =. 


MASONITE Floor Mats — ae 
4” extra hard tempered gen- 
uine Masonite. Mar proof, dent 
proof, durable with neat 
beveled edges. Special, as well 
as standard sizes. 


PLEXIGLAS 
Floor Mats 4%” thick reversi- 
ble clear EXECUTIVE CALIBRE 
floor mat. Enhances the beauty 
of the fine carpets. Made in all 
sizes ans to template. 


Selected 
deolership: 


MASTERMAT aie 


TRANSPARENT 





CLEAR-O-STATCLEANER— 
anti static-dust deterent 
Neutralizes static on all 
tics, chairs, rugs, textiles 
Shines as it cleans! 8 
squeeze bottle 98¢ retail 









Master Woodcraft Inc. 





323 Douglass St. Brooklyn 17, N. Y. 
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REWARD! 


Looking for ways to multiply sales? Of course 





you are! Then see Barricks all new Portable 


Chalkboards and Bulletin Boards at the Chicago 
NSOEA Show and reward yourself with the 
profitable new business they will bring you 
They're quality constructed of 1-'4" square tubu 
lar steel and extruded aluminum channel. A 


totally new concept in design and function, these 
outstanding Barricks innovations are destined to 


make sales history for you. 





SEE US AT THE NSOEA SHOW 
SPACE 705-706 


CONRAD HILTON HOTEL ® CHICAGO 
SEPTEMBER 24-28 


BARRICKS 
MANUFACTURING COMPANY 


134 West 54th Street 
Chicago 9, Illinois 








of high light reflectance to avoid strong contrasts be 
tween lighted and shaded areas. 

The color of rest areas is also an important factor in 
Walls, or the area to which the 
eye travels from its seeing task for rest, should be 


reducing eye fatigue 


painted with a quiet color in a hue complimentary to 
the hue of the task. Thus in deference to the “‘after 
image” the wall opposite should be the complimentary 
color (red is complimentary to green, etc.) of the desk 
top or vice versa 

People hate monotony. Yet for interiors where people 
spend a prolonged length of time (such as eight hours 
for the average office worker) care must be exercised 
in the proper use of color. The most reliable color 
scheme is a dominantly monochromatic one slightly re 
lieved by the complimentary hue. 

JULIAN GARNSEY of New York World's Fair fame 
Says: 

The eye prefers not more than three hues in on 
scheme—two hues close together and one opposite. The 
colors in the first hue should be greyest and in the larg 
est areas. The colors in the second hue should be of me 
dium greyness and in the medium areas. The third hue 
is the complimentary or opposite one, and of the strong 
est or accent intensity. It should occupy the smallest 
areas 

For choosing the dominant color(s) for offices some 
hints may be taken from the Tri-Tex system as out 
lined by Sherwin Williams Paint Co. 

The ‘‘value 


how light or dark the color scheme 





f— 





= 


pride... 


of ownership with 
Greater efficiency... 
Bigger profits... 
More flexibility... 
is yours with 
SAGINAW STEEL 
STORE FIXTURES 


for information write to 


SAGINAW INDUSTRIES CO. 
2119 S. Jefferson @ Saginaw 25, Michigan 








CuRManCo 


STEEL 


a 
pee ag LETTER SonTER 













Helps the busy office worker sort the incom- 
ing and outgoing mail. Inwardly sloping 
shelves increase capacity and keep contents 
from sliding out. Ample shelf clearance and 
newly designed slotted shelves allows quick 
sorting, insertion and removal of papers. No 
corner posts to dodge. Electrically welded 
into one sturdy unit 
OVER 50 NO. 202 — LETTER SIZE — 2 TRAY.$4.00 
QUALITY NO. 203 — LETTER SIZE — 3 TRAY.$5.25 
ITEMS! NO. 204 — LETTER SIZE — 4 TRAY.$6.50 
NO. 205 — LETTER SIZE — 5 TRAY. $7.50 
LEADER IN THE FIELD FOR MORE THAN 43 YEARS! 





COPPER TAN 
MIST GREEN 
OLIVE GREEN 
OFFICE GRAY 
BROWN 


pone ren soos) CURRIER MFG. CO. INC. 2intricatenunens 
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determined by the available illu- 


tion. Generally the darker shades are k« pt for areas 


level, lightest for the ceiling 


Ic 5S! if Cyc 


ng the “‘temperature’’ of the dominant 


ool, restful colors( blues, greens) are sug- 


is south; temperature is warm; 


<> an; noise is high: room size is too 


xture rough; incandescent; physical 


lamps 
heavy: tit exposure, emotional 


nts, restful. The 


exposure 1S north; temperature 1S 


long; and 
warm, exciting colors (reds, 
ige is young; sex is women; lamps, fluorescent and 
Of cour the points favoring the warm or cool 
rs must be weighed against each other 

The 
ested 
long; 


requirements are re- 


factor to be considered 


sity 1S inother 


olors lors of weak chroma) are sugg 


whe! responsibility 1s high; time exposure 1S 


psychological 
d and d fied. And for similar requirements in 


r trasting colors should not be 


Over- 


r iS a lerful tool if it is used 


Not tf y n1 


‘ Ail Ul Ud Ally 


properly. 


means, have good color sense 


But v ll can take a few hints from the 
1 by keeping them in mind when decorating 


shing ir oftices be happier (unconsciously 


Pittsburgh Glass Co. Story 
Tune Home, L. 


Dynamics, 


How To Color Y our 


A Real Sales Stimulator... 


Duro PRE-CUT LETTERS & NO.’s 





[ ut from quality 90 point cardboard approx. '/g" thick, 
; water repellent proof finish. These letters also help in- 
: ase sale of related items. 
———-— | 
: — ABC DEFGHI 
Sere JKLMNOPOQR 
At STUVWXYZE 
. 1234567 
890SEC? 





sana 
ABCDEFGHI, 
JKLMNOPOR 
ISTUVWXYZ& 
11234567890S¢2, 








Display Cabinet. Attractive eco- Apex and Unique styles 
nomical method for sales and shown above available in 
' inventory control He 27”, : 7+ . 
: Width 31”, Depth 231% many sizes. Write for com 
plete information 
DISPLAY LETTERS are used for signs, posters, visual 
: aids, exhibits, store window displays. 


On request we will die cut letters and numbers from 
special materials. Write for information. 


DURO Art Supply Co., Inc. 


: Subsidiary of Duro Decal Co., Inc. 


1834 Juneway Terrace Chicago 26, Illinois 
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LUXCO MODEL B200 
ve ular 
fe a Ga = $1480 


ay 


LUXCO MODEL B410 


has drawer, elevating device, 
sells for a 








LUXCO MODEL B500 
he very fine ] 
Setens tinal — $295° 





LUXCO MODEL B850 


the Ultimate in Performance, 


Appearance and § 50 
“= ade 53= 


EL LUxc0 inc. 


LUXCO 


tops them all 


in’?'60 


LUXCO. 
the line that 
gives you 


SO MUCH MORE 
TO SELL 


SO MUCH MORE 
TO MAKE 
A PROFIT ON * 


HW COMPLETE LINE 


Gt «ae offers ale 


machine 


most 
complete line of 


ST iclaleeMolimiil-miilsla Coumic lee’ 


HW QUALITY 
LUXCO offers the 


features 


t xclu 


sive quality that 


are most in demand 


H~ ECONOMY 


every LUXCO Stand 
low-budget-priced to meet 
the needs of the most de 


manding buyers 


i“ Remember there 
LUXCO Stand for 
faatial 17 different 


from 


every 
alee 


choose 


Prices sliahtly higher in western states 
} g 





Zu autilg dticounuts 
auvatlatle aan L\UXCO STANDS 


felem @8, (¢ae me. ss am! 


LACROSSE 


Wis 


PHOWNE 
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Nord Photocopy Reports Higher Sales, Earnings 


Nord Photocopy & Business Equip- a common share, for the previous 
ment Corp. reports that net sales and _ fiscal year. 
net income for the fiscal year ended EUGENE KRoN, president of Nord, 
May 31, 1960, rose substantially over pointed out in the annual report to 
the previous year. shareholders that the company had 
Net sales for the year ended May made substantial expenditures from 
31, 1960, rose 50.8% to $1,167,646 earnings during the year on its re 
from $774,104 for the previous fiscal search and development program. He 
year. termed them . . . ‘investments in the 
Net income gained 17.7% to $70,- future of Nord.” 
033, equal to 16 cents a common Speaking of the research program, 


share, from $59,481, equal to 14 cents Mr. Kron said that Nord has a num- 





AMERICA'S FINEST FOLDING CHAIRS AND TABLES 


You save on the original price, and you save on replacement—because VIRCO 
folding chairs and tables are built for years of rugged service... priced to 
meet any budget. Folding chairs and tables may look alike, but when you compare 
them point-by-point—for advanced design, structural use of Vircoloy steel 
(up to 20% stronger), and beauty—you'll find VIRCO furniture ahead 
of the field in value and lasting satisfaction. 










VIRCO-MATIC Series of 
Cafeteria and All-Purpose 
Folding Tables adjust 

easily to any height from 21” 
to 31”— in one-inch 


increments. Heavy gauge $ 
tubular steel legs and * 
non-glare linen pattern ia 
Vircolite plastic tops eke: 
banded with Satan 


aluminum. 













VIRCO #127 ALL-METAL 
FOLDING CHAIR 


Tubular steel construction with 
three fusion-welded braces. 
Tubular steel reinforcement in 
front legs at seat pivot 
point, also under forward 
edge of seat. Metal 
capped legs with 
durable rubber 
crutch tips. 


of church and institutional oving R60 comnts 
Write today to: 
A VIRCO MFG. CORPORATION 


Dept. ‘-? teethn Box 44846, Station H. 
\ - Los Angeles, California 
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ber of interesting and potentially 
profitable research projects underway 
both in its electronics and office equip- 
ment divisions. 

In the former, Nord is working on 
such developments as the Nord Scan 
a-graph which transmits static infor 
mation over a closed circuit without 
TV camera or special lights. Also in 
the development stage are the micro- 
film video transmission system which 
‘reads’’ microfilm at a central library 
and transmits the image over coaxial 
cable to as many as 500 monitors, and 
a video ticker which transmits stock 
ticker information in much the same 
manner, 


Schwab Safe Co. Plans 
NSOEA Breakfast 


“Progressive Planning of the 60's 
is the theme of the Schwab Safe Co.'s 
wholesalers’ breakfast planned for 
8:30 the morning of September 24, 
opening day of the NSOEA conven 
tion in Chicago. 

Managers or owners of Schwab's 15 
wholesale warehouses are to be in at- 
tendance together with dealer sales- 
men. 

Principal speaker is R. R. Moser, 
senior vice- president of the ms 2a 
Paper Co., his topic being ““The 
sponsibility of the Wholesaler to ce 
Dealer and Manufacturer.”’ 

LEN MILLER of Acme Associates, 
Inc., will give a talk on “How Whole- 
salers Can Increase Sales of Schwab 
Products Through Dealer Leasing.” 

Bos VANDER HOFF, sales manager, 
is scheduled to talk on new Schwab 
products. L. B. Woop, executive vice- 
president, will explain the advertising 
program and dealer helps. 


Bill Cooper Joins 
C. Stuart Goll 


C. Sruart GOLL, manufacturers 
representative of Meadowbrook, Pa., 
announces that Wirpur H. (BILL) 
Cooper, 481 Hazelwood Terrace, 
Rochester 9, N.Y., will start with his 
firm October 1 or soon after the 
NSOEA convention. 

Cooper will cover New York State 
outside of New York City and west- 
ern Pennsylvania, west of and includ 
ing Altoona. 
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SECRETS 
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Remembe 




















You find more Streamliner? tre 
in America’s offices thon any © 


desk tray. And for good reason. 1 


2, og 


most attractive, easiest-to-use, mos st 
efficient desk tray sold. Curved ends, 
slanted bottom, sturdy, out-of-the-way metal 
supports, and full range of decorator colors mean 
faster sales, quicker profit. In addition, you give your customers, free, 
a full set of desk tray labels — another Streamliner desk tray se 
Get the facts today. Step up your profit selling “Secretary 
desk trays — the largest selling desk tray in America. *Reg. TM. 
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SECRETARY APPROVED fFanfold Gummed | SECRETARY APPROVED Every Day® File... SECRETARY APPROVED Fiberlite® Waste- 
Folder Labels populor organizes desk work; systematizes besket . bought for its oppeorance, easy 
for file folders and follow-up _— cleaning, life-time 
| 


ery labeling 


- need 








durability. Four , < 
harmonizing 
/_-3 — 

colors : . 

~ ¥ ." 
Award "| 
Winner, : 
Society of Ye 
Plastics 








Industry 
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CLIP & MAIL TODAY for free catalog with full information on 


the complete line of Globe-Wernicke office accessories, Dept. DO-10 


name. 





THE GLOBE-WERNICKE CO. 


Reme 


nber 


the strength of your 


/ 


ine 


company 
address 


city 


























HOW TO HELP YOUR CUSTOMERS BUY FROM YOU 


“May | see how you | - 
sort for filing?” LR 
a) 


Ask Your Salesmen 
to try this 
just ONE WEEK a month 


SORTERS FOR- 


If for just one week a month your outside Checks 
salesmen asked that question on every Sales Tickets 
nvoices 


call they made, a lot of customers would 


. . s ° ; bd 
invite them right into their file depart- Bills of Lading 


ments. Once inside they'd see some good, Goommmondense 
some bad, some indifferent sorting opera- Mail 
tions .. . and pick up some leads which : . 


could develop into profitable Kohlhaas : Purchase Orders 


Sorter sales for you. or type of media 


= 
Special sizes 
made to order 


You know that a Kohlhaas sorter is just 
a means to an end... to prepare material 
for filing by getting it into alphabetical or 
numerical order . . . but often your cus 
tomer doesn't. You can do him a favor by 
showing him how a Kohlhaas sorter can 
speed up his preparation for filing, which 
is really the biggest part of the filing job 
He can select the sorters best suited to 
his purposes from the 11 numerical and 
50 alphabetical kinds which are illus 
tra and described in our FREE cata- 
log. copies of which are yours for the 
asking. 

You can clinch sales by carrying a repre- 
sentative line of Kohlhaas sorters in your 
stock but we can also make fast delivery 
of all of our many items. 


SUGGESTION: Ask your salesmen to 
carry a sample on some of their calls 
Nothing sells like a demonstration 


THE Reklhans COMPANY 


Founded 1914 
8012 S. CHICAGO AVE. CHICAGO 17, ILL 


All Phones BAyport 1-4433 f =; 
Please. attach to your letterhead and mail) nd : 


THE KOHLHAAS COMPANY eS bt 








| 

r 8012 S. Chicago Ave., Chicago 17—Dept. OA4 

| YES, please send us__-___.._____ copies of your FREE 8 page 
| illustrated catalog of alphabetical and numerical sorters 

| Name + aL 

| Address seers 

! — 

i ii ih has as day dee i Gane ie Gb GED GED aim <i ams GS GS Gp ae om a 
246 





: and any other size 


East Chicago Firm Moves 
Into New Quarters, Incorporates 


The Harbor Office Equipment Co. of East Chicago, 
Ind. has completed its expansion and announced its new 
status as an incorporated operation. The firm moved 
into its new facilities located at 2208 E. Columbus 
Drive late in July 

Leo A. MILLER, who founded the original company 
R. WHITE, 


consulting firm of 


[l years ago, has been joined by Paut 
with the 


McCormick & Paget. The new 


formerly management 


Cresap, program ol 
Harbor Office Equipment Co., Inc. stresses the develop 
ment of complete lines in the areas of office equipment, 
machines, supplies, business forms, and office furni- 
ture. 

The expansion will enable the firm to immediately 
better service the area's business and industry in office 
needs and requirements. In its long range planning, 
the firm's officers have pointed out that their objective 
is to create a complete and total office services opera- 
tion and to strive toward building customer confidence 


in the lines they carry and promote. 


Stylex Adds to Manufacturing Facilities 


Stylex Seating Co. has started an expansion program 
at its manufacturing plant in Delanco, N.J. The pro 
gram scheduled for completion in December will in 
50°. The 


crease the firm's production capacity by 


administrative and sales departments, now in Philadel- 


phia, will be consolidated with other Operations in 


D« lanc Oo 


Plus 60 Years of Leadership 


| 
: New plastic heads that are unbreakable under 
| any normal usage; form-fitted blister packing 
| which permits removal of one push-pin at a time; 
| a colorful red, white, and blue card punched 
| at the top to facilitate hanging on Moore's 
| 7 20-B counter display —that's the Moore Push-Pin 
| story in this, our 60th Anniversary year. 

| 

| 

| 


No change in Moore aluminum head Push-Pins 
except for the packaging which is now blister 
pack, too. Be sure you have adequate stocks of 
these two 60-year favorites in their new modern 
package. Your jobber can supply you. 





a 


MOORE PUSH-PIN CO. 


Since 1900 Makers of famous Moore Picture Hangers 
113-25 BERKLEY STREET PHILADELPHIA 44, PA 
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W. A. Sheaffer Pen To Award 
$12,000 in Prizes to Clerks 


Merchandise prizes valued at $12,000 will be awarded 
the W. A. Sheafter Pen Co. to salespeople in retail 





a’ One of Several | 
Exclusive NEW Models 


stores in a series of eight weekly pre-holiday contests, ) 
E. P. REAVEY JR... retail marketing director, has an- A 121 bh 
nounced ne 
Each week from October 31 through December 24, NEW 
he said, the pen firm will award six first prizes, each E 
d at $10 six second prizes, each valued at $75; imperial 
six third prizes, at $50; and six fourth prizes, at $25. 
To qualify for an award a retail clerk has merely to Ball 
inswer two factual questions about Sheaffer mer- 
dise and (2) report his total number of weekly Duogyral 
les of Sheaffer items priced at $5 or more, Mr. Reavey Mounting 
a ence on handsome 
To be ligible for this contest, retail salespeople 
will fill out enrollment blanks provided by Sheaffer wood base. 
les representatives,’ he said. ‘They will then receive Metal parts 
opy of our ‘Pen Pointers’ booklet, complete details brass 


bout the contest and the list of prizes that are available c 
finished. 


The booklet provides all the information a clerk needs 


rder to become a top prize winner 


All of the priz Mr. Reavey said, will be top quality, 


Model No. 335 


y known merchandise. They will range from Globe and Map Publishers Since 1867 


Polaroid Land cameras to sewing machines, with selec- 
tions being made to cover a wide variety of tastes and G 

i eo. F. Co., Inc. 
desit They will be shipped prepaid to any address d 


| by the wint 730 E. WASHINGTON ST. * INDIANAPOLIS, IND. 











Pelouze FULL-LINE Scale Display 





“SILVER DOLLAR” TEST 
PROVES PELOUZE SCALES 
GIVE BEAM SCALE 
ACCURACY! 


Place a standard U.S. Silver 
Dollar on a Pelouze Scale and 
it'll show exactly 4% of an 
ounce! Here’s proof positive 
only Pelouze spring type scales 
assure weighings accurate to 
ly, of an ounce. And that’s 
true no matter where on the 
scale platform the dollar is 
placed. Let your customers try 
it—and they'll sell themselves! 
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Lets you show and 

sell the complete Pelouze 
line in just 22” x 8” 

of counter space. 


Here’s your complete postal 
scale department in one com- 
pact unit. Lets you show your 
customer every scale for every 
job. Makes selling the right 
scale so much easier. Helps 
you sell additional scales for 
each office, and for the home, 
too! There’s never been & 
postal scale display like it. 
YOURS FREE! 


Sy eee Ee See 
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The Stenorette Division of DeJur-Amsc 
Corp. held three sales training clinics rx 
cently in the West. Pictured are the groups 
in attendance at The Hilton Inn, San Fran 
cisco (Top), the Chinook Hotel, Yakima 
Wash. (center); and Del Webb's, Denver 
(bottom). DeJur officials present included 
Jerome L. DeJur,. vice-president, Ellis |! 
Peattie, John W. Maloney, Lee B. Sterling, 
Milton J. Tepper, Leon Buttman and Harry 
Snyder. 


John B. Dwyer Adds Representative 


The John B. Dwyer Co., Boston, Mass., announces 
the addition of JosEPH T. Murpuy to its sales force 
His business background includes service with Thomas 
B. Groom & Co., Boston: Towson Stationery Co., Tow 
son, Md., and Cole Steel Equipment Co 





DeJur-Amsco Holds Three Sales Clinics 


thi 





The Dwyer Co planned to occupy larger offices at 
the same address, 261 Franklin St., Boston, as of Octo- 
ber 1. Together with their new associate, JOHN and 
CHARLES Dwyer continue to serve New England offic« 


supply and equipment dealers. 


PLENTY OF PROFIT IN SELLING 


Dav. 
wy 59/1 CHANGEABLE LETTER 


nn BULLETIN BOARDS 


DIRECTORY 





CORK AND CHALK BOARDS, NAMEPLATES, METAL 


SIGNS, OFFICE ACCESSORIES...With such a complete 


line of Bulletin Boards and Directories, DAV-SON 
WOOD OR gives you the widest possible sales opportunity. No 
METAL FRAMES matter what your customers need, you can meet 
their requirements with the largest, the finest, the 

best known line of its kind now on the market. 


DAV-SON's profit-maker franchise. No inventory . no fag 


stock necessary! 


WRITE today for complete literature and details on 


AMERICA’S MOST COMPLETE LINE. . . DAV-SON | a. 


SINCE 1932 








NOTICE 








A. C. DAVENPORT & SON, INC. 


Dept. OA 311 North Desplaines Street 


Chicago 6, IMinois . Telephone: STate 2-6683 
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“STEP-UP 


TURNOVER | 
with this 


1495 


ELECTRIC 
THOMAS COLLATOR?”’ 


Appealing price only one of its strong selling points for you! 


There’s at least $54.00 profit every time one of your 
customers says “Yes!” to a new Thomas Gatherette 
Collator. And, with the portable electric Gatherette, 
the selling comes easy. 





SELL THE SAVINGS! 


Aside from its attractive price, there are sales fea- 
tures galore. First: time savings. With the Gather- 
ette one girl assembles duplicated sheets into sets 
where before it took three. No time waste, no 
drudge! 


SELL THE VERSATILITY! 


Effortlessly, the Gatherette handles standard 8%” 
x 11” sheets of bond and mimeo paper, as well as 
certain types of tissue, onionskin and carbon. 


SELL THE CONVENIENCE! 


Now, all collating can be done at the flip of a switch 
while any secretary or clerk is seated comfortably 
at her desk. And when she’s finished, the light- 
weight and compact Gatherette is no trouble to put 
away. 


So, why not consider handling the brand known as 
the leader in the field . . . the brand backed by con- 
tinuous national advertising and publicity in over 
100 magazines reaching your customers. Clip out 
and mail the coupon right now — it’s the first step 
to new profit for you! 


THOMAS COLLATORS Ince. 


e (Prices F.0.B. Springfield, N. J. — Slightly higher Denver and West) 


THOMAS COLLATORS INC. @ Dept. C1 © 100 Church Street, New York 7, M.Y. 
Yes, I'm interested... 
__—Send me more information. 
______ Send me a demonstrator and invoice me for $95.50. 
_.Send me three units and invoice me at $90.00 each. 


Name — 





(PLease PRINT) nee 
Company. 





SSS ee 
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DURABLE and SMART 


furniture 





NO. 8218 

Arm Chair 

Wide assortment of chairs and 
tables. See your dealer or write 
us for distributor's name 


AMERICAN CHAIR COMPANY 
Manufacturers 
Sheboygan, Wisconsin 
Chicago * New York + Atlanta + Miami * Boston * San Francisco 








ROBERTS for SALEABILITY 


MODEL 95 





| A hial 


rugged 


y 


consecut 
quadrut 
trolled 
positio 
choice 
20 


mous R 





Most versatile of all numbering 
machines. You dial the action 
wanted (up to 13) on outer cir 
cle. Inner circle tells number of 
impressions run off. Also regular 
repeat, consecutive and duplicate 
6 to || wheels; weighs 20 oz. 
Write Roberts Numbering Ma 
chine Division, Heller Roberts 
Mfg. Corp., 700 Jamaica Ave., 
Brooklyn 8, N.Y. 
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flexibility. Ha ments — 


20 Types of Direct Mail 
Letters To Meet Your Needs 


This 18 the second ft a series of articies I é in 
OFFICE APPLIANCES covering various aspects of di- 
rect mail advertising. 

A few years ago the question “How many kinds of 
direct mail letters are there?’’ was brought up for dis 
cussion at a meeting of a number of executives repre 
senting a cross section of direct mail-addressing firms 
They found that much had been written and spoken on 
the hows and whys of writing direct mail letters but 
little had been expressed on the types of letters adver 
tisers could use. After discussing this subject for some 
time, the experts finally listed 20 kinds of letters which 
should serve as a guide to dealers confronted by this 
problem 

There is, without doubt, a letter for every purpos¢ 
but just what type of letter is the most suitable will de 
pend upon a number of facts. In the following para 
graphs we will discuss the 20 kinds listed by the ex 
perts but, before you make a definite decision, as to 
which is the most suitable for your purpose, there are 
several problems you will have to solve and it may help 
you to arrive at a decision if you first check your plans 
against these four factors 

“Purpose” Just what is your purpose in mailing 
this letter? To make a sale, get a request for informa 


tion, improve goodwill, collect a bill, announce a 


















LOOKING 
_ FOR THE 
\ BEST?... 


2 . } You'll find... 

va j “THE 

¥ j CROWN LINE” 
“" OF DATERS 
CLINCHES THE 
EXTRA SALES! 
guaranteed to 
outlast any 
competitively 
priced stamps 
on the market. 







information 
on our 

complete line 
today! 





R. A. STEWART AND COMPANY, INC. 


80 Duane Street - New York 7, New York 
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new product what? After you decide on the pur 


se, you cal easily decide on the kind of letter 


us¢ 

‘Suitability’’ The letter selected should be designed 

get the best results. Don't get into the habit of 
sing one type letter because it is your favorite as 
this kind of thinking can doom the best cimpaign 
that was ever thought up 


Economy [This does not mean the cheapest letter 


the one will do the best job for you at the 
lowest cost 
“Time” This 


factor 1s important in almost every 


ase. Some letters take more time to produce than 
others and this point must be kept in mind when lay- 
ling schedule 


Many letters fail 


Y out a mal 


to doa Satisfactory job because of 


their appearas There are no definite rules to fol- 

w except to make sure your letter is pleasing in 

ippearance and easy to read. Also be sure it looks 
1 on the | rhead you plan to use 

Here are 20 Examples 

Now let's ta a look at the twenty different types 

of letters. Keep in mind that some of these are not 


true letters but they are used in the same manner and 


when used correctly will get results for you if prop- 


erly planned, produced and mailed to the right peo- 
ple 
Giant—Can be 


printed or lithographed, usually four 


times a normal 11 x 8!/, letterhead. Sometimes typed 
on jumbo size typewriter. Particularly useful as an 
innouncement or an opening shot in campaign 


Such a letter and different and conse- 


MANUFACTURERS OF DRAFTING SUPPLIES 


impre Sssive 





CARDINELL CORPORATION, MONTCLAIR, N. J. 





NEVE? 


SELF-SELLING 
DISPLAY CARTON 






KK poe ~ * 

i SORTKWIK 
the invisible fingertip preparation 
TO HANDLE PAPERS FASTER 


Here’s an easy way to increase your share of 
the growing SoRTKWIK business in your area. 
Each carton of 12 containers becomes a smart, 
colorful display by just pushing die-cut top 
through to back and placing bottom inside 
as shown. Ideal for gondolas, check-out 
counters. Takes up only 414" x 64" of space. 
Continuous magazine advertising i is creating 
new customers for SorTKwikevery day. Steady 
repeat business. 
Newspaper mats, stuffers available at no charge. Write 
for price list or ask your jobber about SORTKWIK today. 


I. 


LEE PRODUCTS CO. 2736 Lyndale Ave. So, 


Meneapets 8, Minnesota 






EASTER 
Ss? 
4 


OCTOBER 15¢18 


500 8th Avenue 
New York1, N.Y. 


the WARSHAW 


MFG. C0., INC. 


/ONERS SHON 





FILING PRODUCTS 





Left: No. 


(Not shown). No. 12CB Pedestal 


ALERT, AGGRESSIVE DEALERS WANTED 


only; factory cooperation, 
catelog of 77 profit-makers; 





13 VINE STREET 








COSTUMERS .. . COAT RACKS 


Hooks Bolted On — Not Riveted or Welded 


14CB 8-hook Revolving Pedestal 
1-54" tubular chrome column on 25-lb. black crackle 
finish base with fitted neck. Triple-bend hooks mounted 
on 12” polished wheel. Catalog price $31.90. 
Costumer. 
chrome tubing, heavy cast step-up base in black crackle 
finish, four triple-bend hooks. Catalog price $21.90. 


MAXIMUM DISCOUNTS. We sell thru authorized dealers 
quickest delivery. Write for 
your crea may be open. 


ARD MANUFACTURING CcO., INC. 


EVANSVILLE, 


Costumer. 





1-54" 


No. 42C Wall Coat & Hat Rack. Modern design, 
strongly built of heavily plated |" chrome tubing. 
Bottom tube holds coats on hangers. Attach to 
wall with screws; length 42". Catalog price $21.90. 


{Also available 72" long and in double-deck styles.) 
INDIANA 
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STORE ’EM 


PRONTO 


Free your expensive files by transferring your old 
records into low cost Pronto storage cabinets and use 
your expensive steel cabinets over and over again. 
20 DIFFERENT SIZES 

a size for every office record 





LETTER 
SIZE 


Find out why top companies everywhere use PRONTO 
STORAGE CABINETS for their old records. Fill in the 
coupon below and attach it to your letterhead...We will 
arrange a Pronto Demonstration at your convenience. 


wo - - - - - - -- 5 


PRONTO FILE CORPORATION 


415 Madison Avenue, New York 17, N. Y 


0) Please send me your latest Pronto catalog 
©) Have your representative cal! for demonstration. 


Name ——s . 





Address. — wi 





City Zone State- 


ECOL PELE LL LL LLELELLLL 












quently gets a lot of attention. 


Midget—Also can be printed or lithographed, usual 
ly about 1/4 or 4 size of a standard letter. This typ« 
of letter also can be used to open a campaign because 
it attracts attention. Sometimes used to sell feminine 
products and, for this reason, some advertisers per 


fume by spraying or mixing with the ink. Other 
users enclose testimonial letters in the small size in 
a regular mailing as extra ammunition to increas 
returns 


Cards—Can be produced by every printing method 
lithographing, mimeographing, multigraphing, in 
one or more colors, and with illustrations if wanted 
This type is a short letter, but it has the added advan- 
tage ol reaching more readers, as it 18 a temptation 
for everyone handling a card to read it before pass 
ing it along. Cards can be used to sell merchandise, 
announce coming events, check mailing lists, etc. In 
other words, they can be used whenever a short mes 
Save 1S required Al d Cat h one will be read I y a vreat 


Many peopl 

Look Like Telegrams 
Grams—These are messages that look like telegrams 
or cables. Many users send them out under special 
names such as Ray-O-Grams, Sell-O-Grams, Tel-O 
Grams, etc. Particularly good for flash announcements 
where speed is important and the message short. They 
can be reproduced by almost every process, take al 
most any size and be personalized if required 
Script—This letter can be printed or lithographed 
and it simulates a handwritten letter. It is frequently 
used for selling feminine products and it can be 
perfumed if desired. A number of advertisers have 
used this type of letter with outstanding success, par 
ticularly when the product is related to writing or as 
a change in pace in a long campaign 
Printed or Multigraphed—-This inexpensive type of 
letter, either printed on a press or on a multigraph 
using printing rollers instead of the usual ribbon at 
tachment, makes no attempt to be anything but what 
it is, and it has proved very satisfactory in use. It is 


particularly good when a big mailing list is covered 
and when inexpensive products are involved. Usually 


opened by a general headline salutation and it seldom 


is personalized. It is economical and has the advan 
tage of printing the letterhead and the letter at one 


time. Illustrations can be used when required. 


Flexibility with Offset 


Offset—This letter can be produced in volume the 
same as a printed letter but has more flexibility. The 
letterhead and thet lessage can be printed at the same 
time and written material can be added at little addi 
tional cost. Usually cannot be personalized satisfac 
torils 

Mimeograph—In small quantities this is the cheap 
est kind of letter that can be produced and it will 
do a satisfactory job in almost every case. It can be 
produced quickly and is particularly successful when 
speed is an important factor. It cant be personalized 
successfully and is not usually a thing of beauty but will 
do a real selling job at a minimum selling cost 

}..] 


Multigraph—This is probably the most widely used 
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New REDI-CHECK Continuous Tabulating Form 


(COMBINES BOTH STATEMENT AND CHECK IN ONE COMPACT UNIT) 





Another PROFIT OPPORTUNITY from consotidatea 


Looking for a fresh approach to customer service ... with Supplied preprinted with magnetic ink characters, imprinted with 
your customer's name and address, preprinted with matching serial 


rreater profits for yourself? ‘ . ; 
5 i dei numbers and prepunched for data processing. Form sizes from 56%” 


With a healthy markup but modest price, new “Redi- to 11” in depth and to 25” in width. 
Check” uniquely simplifies accounts payable procedures. A Similar “piggy-back” type of forms can be designed for other appli- 
single typing of this multi-part, carbon interleaved form cations, including: receiving and invoicing; product and sales analy- 


(with detachable card check on the face of part one) pro- elem, ES, ee or 


vides statement and remittance in one compact unit. Carbon 





copies are complete records of payment for internal ee te et ee, ee 
iting. | Consolidated Business Systems, Inc. 1 

A reputation for alertness and service are idea] avenues to | Dept. D, 30 Vesey Street, New York 7, N. ¥ | 
ustomer confidence and repeat business. To know the [] Send me a sample “Redi-Check” form ! 

product thoroughly and more importantly, to learn the [J Send me a complete catateg of all your forms | 
many ways it can benefit you and your customer, fill out | (J Have your representative call 
the coupon and mail it in to us today. | NAME a 
ae ee ae 

CONSOLIDATED BUSINESS SYSTEMS, INC. o> ew 4% Sh ead 
Redifixt Forms Fill Every Office Need = CITY a ZONE__STATE___ 
Dane ce ce ee ee eS SS SS 
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May, we 


Sid Gelder 





introduce 
ourselues? 





Saul Chapman 


| 
We're Sid Gelder and Saul Chapman. Be 
tween us we've spent a total of 53 years 
in steel office equipment rendering ser\ 
ice to dealers in our industry. 
To the many dealers in the industry who 
already know us, as well as those we 
don’t know, but would like to, we proudly 
introduce SOLID INDUSTRIES CORP 
Our product line features Filing Cabinets, 
Steel Shelving, Lockers, Storage Cab 
inets, and related Steel Equipment, wit! 

host of new things on the way 

| Our objective is to offer quality at the 

| right price 

Our reputation for service to the dealer 

| is a proven one. It’s taken 53 years to earn 

| it. 

| We have a brand-new catalog and price 
list we'd like to send you. A card or call 

| will bring it. 

May we hear from you? 


Sid Gelder 


221 West 17th Street 
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Saul Chapman 


SOLID INDUSTRIES corp. 


New York, N. Y. 


type of letter. It is a better appearing letter than can 
be produced on the mimeograph and, when it is done 
carefully, you will get a very good looking finished 
product. It is more costly than mimeographing but 
less expensive than many of the other types, can be 
personalized and can be produced in almost any color 
desired. Multigraphed letters have been found to 
bring in more business than printed or offset letters 
but cost somewhat more 

Color Multigraph—It was found some years ago 
that two color multigraphed letters sold more goods 
than single color and at a lower unit of cost. Then 
someone hitched three multigraphs together and this 
arrangement can print the letterhead in one color, 
multigraph the letter in two additional colors and 
sign the letter in still another color. And all this at a 
high speed and a low cost. It should be used only for 
large runs, when the product can be sold to a mass 
list, at a low price 

Multigraph Fill-In—When you find that personal 
ized letters do the best job, this type of letter may be 
the answer to your needs. It can be very satisfactory 
in appearance but, of course, it is more expensive 
ind should be used only when the extra cost is justi- 
fied. Almost any color can be used but some repro- 
duce better than others so be careful of the color you 
choose. 

Process-Printed—This is the next step up in good 
letters. It is usually printed using a special ribbon 
ittachment and looks very much like good typing. 
Costs little more than a mimeograph fill-in letter and 
can be supplied by most letter shops. Can be done in 
most colors but has the same limitations as some 
colors are more satisfactory than others. Many adver- 
tisers have found that it brings in more business at a 
lower unit cost per sale. 

Auto-Typewriter—Again this type of letter is usual- 
ly more satisfactory and brings in more inquiries and 
orders than the process letter. On the other hand, it 
costs more than any other type of letter to manufac- 
ture and to mail. In spite of these handicaps, the 
automatic typewritten letter has done some outstand 
ing selling jobs when expensive products are involved 
and the mailing sent to a hand-picked list. It is always 
personalized and changes can be made in the body 
of the letter to fit the individual prospect 

Carbon Copy—When a letter is being produced by 





FAN COVER 


Get set for big 
demand this fall! 


Keep Klean Fan Covers — rubber coated 
or Viny! plastic. A size and model for every 
fan' Waterproof, dustproof, oilproof. Also 
a full line of typewriter and business 
e tor! Le 
wee for seounts machine covers, sponge rubber pads, tool 
kits 





oy 
KEEP KLEAN PRODUCTS CO., INC. 4077 PARK AVE., N.Y. 57, N.Y. 
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The new 
“soop proof” 


Esterbrook 
Scribe Deluxe 


Solves all the problems ballpoints have ever had. 
“Goop proof” engineering. Writes velvet smooth 
on anything. Solid, hefty construction. Long- 
range ink supply. King-size refill. Smart metal 
cap. Sleek tapered barrel. Six handsome colors. 
Gift boxed. $1.95 retail. Profit-full quantity 
prices. For information, send a postcard to The 
Esterbrook Pen Co., Camden 1, New Jersey. 


IN TIME FOR CHRISTMAS SALES! 
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“Columbia chairs 
make 
good helicopters 
<q “ee 





..but my daddy says they’re 
the very best for his office” 
P.S. They're best for dealers too! 


Full line, all styles and price ranges. 
Write for more information. 


COLUMBIA-HALLOWELL Division 





JENKINTOWN 79, PA. or 
SPS WESTERN, SANTA ANA, CAL. 





WEEK 
AT-A-GLANCE 
Business 

Reminder 





' 
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ANOTHER NEW 


neg RONEN Maw, PRODUCT 


A single double-page spread of this handsome desk accessory 
previews the entire work week ahead. Meetings, calls to be made 
and appointments can be noted throughout each work day. Bonus 
“13th Month” covers first four weeks of the next year. Wire-O 
bound 9”x7” pages lie flat for easy writing; cushion-edge covers 
in Black, Red, Brown and Green. Retails at $2.50. 


SELL BEST BECAUSE THEY TELL BEST 


@ta 
* ve 


<- — 
42 * “ay =e 
\ { ) Pn, “ Nascon gasce Products 
™~. a E © 


EATON PAPER CORPORATION, PITTSFIELD, MASSACHUSETTS 
Showroom: NEW YORK, 475 Fifth Avenue 
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many oO! the processes outlined previously a carbon 
copy can be made very inexpensively. About two 
weeks after the original is mailed, the carbon is sent 
to the same prospect list with a memo or note either 
attached or written on it, expressing the thought 
‘Maybe you missed the original.” It has been tound 
that the carbon copy frequently brings in as many 
orders as the original and sometimes more. In the 
same manner, a second, third and even fourth carbon 
can be sent with good results. This is something for 
you to try, if you have never used carbon copy letters 
Illustrated—There are two general types of illus 
trated letters. The first is the one you create yourselt 
by using picture or sketches as a part of your regular 
letterhead while the second is the ready-made letter 
head which can be purchased from a number of 
sources. The first type is usually printed and then the 
message multigraphed or mimeographed The second 
type can be reproduced by almost any process you 
choose. To find out if illustrated letters of either type 
are useful to you, tests will have to be made but 
their use in a continuing campaign may prove help 
ful 

Gadgets—Added to almost any kind of letter, 
gadgets seem to command attention. It can be almost 
anything that ties in with your message. People scem to 
hesitate to throw away a gadget even though it may be 
of little or no value and, for this reason, your mes 
sage will remain on our prospect’s desk for a long 
period of time. When using a gadget just be sure 
it adds to your letter and does not detract from it 


Reply Form—tThere are a number of reply form let 


INCREASE 
SELF-SERVICE 
SALES 


as THOUSANDS 
HAVE with the 
TESTED and 


PROVED Floxo- 
Space 


STORE FIXTURE 








SELL MORE — SELL FASTER — SELL EASI- 
ER ... all with the amazingly LOW-PRICED, 
HIGH-QUALITY, FLEXO-SPACE. Self-Serv- 
ice makes it easier for your customers to buy. 
USABLE SELLING SPACE ALL AROUND 
the entire Island . .. NO BLIND SPOTS! Use 
in all departments. 

Display and Sell merchandise of all sizes and 
shapes. 

Write today for full details of how FLEXO- 
SPACE can make YOUR sales soar at an un- 
believable low cost. 


Write today for the ALL-NEW 
WHOLESALE DISCOUNT CATALOG 


50 pages ‘‘Chucked-full’’ of Special Prices 
ADD SALES CO. 


878 YORK ST. ® MANITOWOC, WISCONSIN 
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terheads which can be purchased and can be used 
when it ts essential to get an answer from those to 
whom the mailing is sent. They are very similar in ECONOMY PRICED TABL 
ippearance having a die cut on the front where the 
salutation usually appears All Plastic Tops Self Edged 

Either a reply card or an envelope is inse rted be- The Best Buy in the Office Field 


hind this opening so the name of the recipient ts ex- 





posed 





Personalized—A person's name generally attracts his 





ittention and consequently, personalized letters fre- 


































































































& 
quently outdraw the other types. Letters can be per- 
sonalizing in many ways such as hand-lettering, typ- Pl 
ng, printing et and, in most cases, secure more at- 4 
tention than even gadget or gimmick letters. It Ed 
. 7 . . | 
should be used in a letter campaign for a change of “4 | 
ace but you must be sure that the attention drawn a} raf 
the prospects’ name does not overshadow the #723 Y | 
product being offered i 
Four Page Folded—This is a combined letter and #603 ° — \, a 
rcular which was very popular some years ago but | © este Oe 
seems to have fallen by the wayside. It is as expensive #482 H Self Edge 
to produce as a separate letter and circular would be J ) ° ang 
and does not seem to bring in any additional busi- #362 struction 
ness. Its most satisfactory use is for answering in- bd Ha = 
‘ ‘ a 
quiries and in this category it has proved its worth #723 Size 72 x 30 $53.90 List Price © Pecked in- 
Tric #603 Size 60 x 30 45.90 List Price dividuell 
rick Letters—Many people have wasted a lot of y 
. +602 Size 60 x 20 37.90 List Price , Quetit 
creating trick letters which, in most cases, have #482 Size 48 x 20 29.90 List Price @ High y 
not brought in enough additional business to pay for #362 Size 36 x 20 19.90 List Price 
the extra cost. Frequently the cleverness of the letter or write for further information 
creates interest in it but detracts from the pulling power DORO mfg. co. 
of the letter. Unl the t Ww yroduct a 
by ees the trick ties ia with procect, & & 220 W. Institute Pl., Chicago 10, Ill. 
oo xd idea to avoid a letter of this type 






























Push the FASTEST type 
cleaner for faster turn- 
over! Non-spattering 
and non-inflammable. 
Once tried, repeats 
steadily. Get the 
smart orange-and-blue 
display working for 
YOU. Dealer aids free. 
Order direct... or 
from your own jobber. 


CLAROTYPE 


Write for Dealer 
Literature & Prices 


HARDBOARD FasricaTors, inc. 


59 BRANCH ST * $T tours 7 














Now YOU can service BANKS, SAVINGS & LOAN, DE- 
PARTMENT STORES, SUPER MARTS, etc. with MAJOR’S 





{ specialized coin handling equipment, engraved direc- 
| j tional signs, perpetual bank calendars, etc. Don’t miss 
eee these sales; realize big profits from one convenient 

source. 


FOR BANK AND CASHIER SUPPLIES 


MAJOR METALFAB 





WRITE FOR FULLY ILLUSTRATED CATALOG 


MAJOR METALFAB INC. 


P.O. Box 3323 © Merchandise Mart © Chicago 54, Ill. 
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..20W FINER than ever! 


LIBERATOR 600 


LIBERATOR 400 









by SPEED-0-PRINT 





NEW exclusive advancements set new performance standards 


LIBERATOR 400 Meets every demand 
for quality work at a small investment. Automatic feed 
. .. accurate registration . . . post card to legal size. 
Uses clean-to-apply paste ink . . . internal brush ink- 
ing. Receiving tray has adjustable side guides and 
efficient back-stop stacker. Dual-pad side guides on 
feed table are adjustable to all widths and lengths of 
stock. Feed table capacity, 225 sheets. Produces up 
to 4000 copies per hour 


LIBERATOR 500 Finest hand-operated 


duplicator ever built. New front “pull-in” feeding 


mechanism provides positive feeding of single sheets, 
eliminates need for adjustable rubber pressure pads. 
Feeds light-weight paper to card stock, post card to 
legal size. Hairline registration. Closed cylinder uses 
easily-applied paste ink; ink container (tube) screws 
directly into cylinder, assuring absolute cleanliness. 
Internal brush inking. Up to 5000 copies per hour. 
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LIBERATOR GOO New, exclusive devel- 
opments mark the Model 600 as the most advanced 
electric stencil duplicator available. “Pull-in” type 
feeding mechanism eliminates need for rubber pres- 
sure pads, give positive single-sheet feeding of any 
size, any weight stock from post card to legal size. 
Paper supply on feeding table can be replenished 
without stopping machine, permitting continuous, high- 
speed production. Simple adjustment raises or lowers 
printing position. Two speeds. Produces up to 6000 
copies per hour 


Sheed O-FPruit Coeporalion 


1801 WEST LARCHMONT AVENUE 
CHICAGO 13, ILLINOIS 


MAKERS OF WORLD'S FINEST DUPLICATORS AND OFFICE MACHINE PRODUCTS 
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Maison Gourmet 
Opens Showroom 


A recent addition to the 225 Fifth 


A New York City, building di- 
s the new showroom of 

Ma Gourmet, Ltd. in room 923 
Consistent with the tenor of Mai- 
Gourmet, the new display room 

the s licity of pure con- 

lesign against the warmth 

wood nters and panels 

The background color is chalk white 
T} new showroom will be man 


iged by LAWRENCE RAMSAY, who will 
hav harge of all sales at 225 Fifth 
and the New York territory 

Mr. Ramsay was formally a free lance 
d several Matson 


(; t desrgns during the past year 

He will continue to act as design con- 

sultant to MARVIN S. LEVINE, presi- 
h f 

] showroo will feature the 


ny'’s designs in teak, enamels, 


hrot tainless steel, and 

| iW 
In addition to its own line, Maison 
Gourmet will represent the Zina lamp 
1 grouping of contemporary 
wood lamps in oil t nishes, and the en- 
will | displayed in the 
wroom. This marks the first East- 


nowing ol Zi l lamps 


Textbook Revised 


4 popular colleg textbook, Re- 
Management,” by Davidson 
Brown, originally published in 
has been brought up to date 

960 second edition. New de 

ts in trading area analysis, 

nch stores, stock 

data-processing, pricing and 

ire discussed 
while primarily 
hit iid, help any reader crys 


Considerable attention is given to 
sized stores 

the material ts 
tailing. Twenty 

rs af rouped into these 

parts » retailing 

Pp nd ting facilities; Or 
opera 
Merchandis inning and con 
Pricing: Buying and receiving 
Sales promotion and cus 

} 


net iccounting and 


X ‘ th, I sner Ronald Pr SS, 
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NEW! KK &r€ PROMOTIONAL 


STEEL DESK with LINOLEUM TOP 


@ Mar-resistant, shock-proof 


Armstrong linoleum top 

@ Sturdy - 18, 20 & 22 ga. 
steel 

@ 5 easy-sliding roller bear- 
ing drawers 

@ Side-locking follow block 
on file drawer 

@ Brushed aluminum hard- 
ware and trim 

@ Adjustable glides for 
perfect levelling 

@ Oven-baked enamel finish 
@ Choice of 4 colors 


make money « keep it 


— 6030 






when you sell K«C quality 


K&C quality cuts costly servicing, so you keep 
on Sm k=] your profits on our fast-moving promotional 
; steel equipment. 


8 en 4 
ar : 
badass | Files, desks, 
| units 
Lt") gauge steel, 
= colors. 


Write, wire, phone TODAY for complete catalog and price 
~ list and NEW K&C Ist ORDER Bonus Pian. 


cabinets, combination 
all are precision made of heavy 
quality-finished in a choice of 





a (C METAL PRODUCTS CoO., INC. 


1011 Greene Ave., Brooklyn 21, N. Y. © HYacinth 1-4510 
OVER A DECADE OF QUALITY AND PRECISION IN STEEL EQUIPMENT 


Representatives: a few choice territories available; inquiries invited. 











new construction 
too! Style —the Jet Series 
smart modern lines. Econ- 
omy — the low competitive 
price is o sales bonus. 


RITEFORM 
CHAIR COMPANY 
Quincy, Ilinois 
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THANKS FOR 


I5 WONDERFUL YEARS 





aba 








To celebrate this great event MURPHY-MILLER 
has gone all out to offer the biggest value 
in their 15 years — Values to include the 
executive series pictured below, plus, a new 
“METAL-WOOD" correlation with an exciting 
design appeal created by the tasteful blend 
of genuine Walnut wood with metal. 


CLEAN CHANGE" TYPEWRITER RIBBON ir 


COPI- MATE * 1. ors 


a complete 
%* merchandising package. 


3 POINT PROGRAM 


for BIGGER and FASTER TYPE- 
WRITER RIBBON PROFITS and reduces 


high inventories. 

1 COPI-MATE Double Pack... The only rib- 

e bons available with a DOUBLE SPOOL PAT- 
ENTED *‘CLEAN CHANGE" package in a se- 
ries of 12 packs. One of the 12 packs will 
fit any standard, manual, electric and all 
portable typewriters, imported and domestic. 


COUNTER DISPLAY — RIBBON SELECTOR 
e CHART and FREE SALES LITERATURE 

A sure fire counter display (illustrated) con- 

taining complete ribbon inventory and sales 











SS eS 


ee 








} 
| aids. Display near cash register for quick a a oe ee 
impulse sales. Matching arm chair #6170 
| Both chairs made of genuine EAC 
COMPiETE LINE... Leedal!l has a complete Walnut with a choice of 
e line of COPI-MATE PATENTED “CLEAN BRASS or ALUMINUM hard- 
| CHANGE" typewriter ribbons, COPI-MATE — 
| non-curl carbon papers and duplicating sup- SALES 
plies. Carry the COPI-MATE PATENTED WRITE NOW FOR We su 
“CLEAN CHANGE" line and you won't INFORMATION ON THESE is a 
) miss a sale. ALL NEW STYLE VALUES — 
Dealers: Write for complete catalog and letters 
price lists. ments. 
LEEDALL products mfg. co., ine. | 
MILLTOWN, NEW JERSEY MURPHY- MILLER, Inc. ee 901 
# COPYRIGHT 1957 BY LEEDALL PRODUCTS MF 1N 
INKED RIBBONS + CARBON PAPERS + DUPLICATING SUPPIES OWENSBORO. KENTUCKY 
260 OA-10/60 = 


4 





5 





nil 


Your 3 BIG SALES TARGETS 


with the NBB 3-CATALOG PROGRAM 






- 





RECORDS CATALOG ACCOUNTANT'S CATALOG SELLING AIDS CATALOG 


20 Pages — catalog covers, 
Presentation Binders, 
Sales Forms, etc. 

















160 Pages — accounting 
tems in four colors. Of- 
fered to consumers in NBB 
advertising 


r ational for 


>1.00 
















Big Accounts | 
Accountants \and 


Purchasing Agents | 
Accounting Depts; 


Office Managers 


EACH CATALOG A BULL'S EYE SHOT AT SALES! 
We back you up with a CATALOG PROMOTION PROGRAM 


4 ADVERTISEMENTS 
SALES LETTERS 


Ve sup} yu with Direct Mail Material 
logs. Includes 


Publications such as BUSINESS WEEK, 
OFFICE MANAGEMENT, JOURNAL OF AC- 
COUNTANCY, PURCHASING WEEK, SALES 
MANAGEMENT, will carry advertisements, 


ts of advertise- 


as shown here, to your customers and 


for full details prospects. 











eats 
NATIONALE™ NATIONAL BLANK BOOK COMPANY, DEPT. 310, HOLYOKE, MASS. 


i 
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‘ 
+ 
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‘Od aleley-1— 


[4 ab} OF © For Your 


Every Office 
Requirement! 


Apsco “‘2100"’ STAPLER 

New stream-lined Stapler is precision- 
perfect! Takes a 210 strip of staples, and is 
top-loading. Jamming absolutely eliminated. 
Case-hardened anvil for stapling, pinning 
or tacking. All-steel body with beautiful 
cast aluminum frame. Can be used as a 


plier as well as stapler 


Apsco 3-Hole PUNCH 

Also available in 2-hole model. These rugged 
A psco Punches feature case-hardened punch 
drills which punch perfect holes in up to 


f 


30 sheets of paper. Paper guide provides 


precision paper centering on all sheet sizes. 


Apsco “CHICAGO”’ PENCIL SHARPENER 
The world’s finest economy pencil sharpener 
Rugged, dependable, and functional, the 
wa =©HICAGO features the exclusive newApsco 

15 base ith integrally-cast ring gear. 
Also featured is the long-life replaceable 


Apsco cutterhead with positive point stop. 


Apsco “‘Pincher Type’’ STAPLE REMOVER 


A must in any office, the Apsco Rockford- 
made Staple Remover is an all-steel, preci- 
ion instrument with finger-moulded riveted 


trips. Jaws are case-hardened for greater 


trength, and honed for precise operation. 
Specify Apsco products for YOUR office — 
there are none better! Write for complete 


Apsco catalog, free on request 


APSCO PRODUCTS, INC. 
P.O. Box 840, Beverly Hills, California 








modern makes /t easy to 
SELL PARTITIONS! 


Watch furniture sales perk up when cus 
tomers learn they can buy an entire office at 
your store. Modern stvle leader in mov 
able partitions helps you sell with free 
planning and layout service, sales aids and 
advertising, field representatives coast to 
coast — for personalized professional serv- 
ice. Here’s a complete line with complete 


} 
, 


services ... designed to turn real profits and 
extra business your way! 
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Avery Label Booklet 
Provides Filing Tips 


Bright Ideas to Make Bright Git 


Shine at Filing,’’ a new booklet ain 


ncreasing filing eft ncy and 
ing errors in on r tne 
ital functions oO! iny Dusincss 


n published by Avery Label C 
ision of Avery Adhesiy Pr 
In 

16 Pages in Booklet 

| booklet ters s¢ 

ries. office managers hling clerk 


d training managers simple, us 


tips on filing procedures, to minu 


ors and thus maint orderly 
¢ cabinets with the least am¢ 
work. Information based o1 
nsive survey of off hling 
yues in hundreds of ading 
inies throughout th untry 
Avery undertook th project 
use of the great reluctance of oft 
rsonnel to accept filing duties 
iuse OF a large il int ol 

fusion on how bes t uf 
ntain files No will 
ss ask for a fil ind discove 


n't be located 


15 Rules Listed 


Advice to the filer is listed 

ries of ‘“‘do’s’’ and ijon'ts’ and 
followed up with tl ABC's of 
phabetizing,’ core f many filing 
poroblems. Fifteen simple rules 

sted to standardize filing, s 

Iders can easily | ocated | 
pecing placed into fil 4 ib nets | 

Otic managers, retaries i | 
ther personnel inte: iin s | 


opies ol the booklet iy obtain the! | 
by writing to Avery Label | 
S. California Ave., Monrovia, ¢ 
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. a terrific profit potential by 
dealers who switch to R. C. 
Allen’s complete Add-O-Matic 
adding machine line. 

Learn how easy it is to make 
a full dealer profit with the com- 
plete Add-O-Matic line—the line 
that meets competitive prices 
and beats any make with power- 
ful selling features. 





8 B.C.Allen 


Please send me information on a pro- 
tected R. C. Allen franchise. 


. . . 
Business Machines, Inc. NAME 
680 FRONT AVENUE, N. W. @e GRAND RAPIDS, MICHIGAN ADDRESS ed 
Adding Machines ¢ Bookkeeping Machines « Cash Registers « Typewriters 
CITY ie STATE 


Safes and Files « Carbon Paper and Ribbons « Precision Aircraft Instruments 


668 FRONT AVENUE, N. W. @ GRAND RAPIDS, MICHIGAN 
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Want Ads 





Deadline 10th of month preceding issue date. The rate for classified advertisements is twenty-five 
cents a word, minimum charge $5.00 payable with order. Add five words if dept. address is used 
Address Dept. Reply to OFFICE APPLIANCES, 600 W. Jackson Blvd., Chicago 6, Attn.: Dept.- 








SALESMEN WANTED KORES MANUFACTLURIN . _ 
RE VMANUFA RING RF omplete highly repeat f Carbon Paper- 


opportunity f Midwest thwest-Southeast 























EXPERIENCED IN OUTSIDE SALES OFFICE UPPLIF AN EQUIPMENT Ww excellently round out line of well established manufacturer's 
traveling Life is good in well-rounded Southwestern Michigar ty with well-diver tative. Line has become N 1 seller with most of r present men 
fied good steady business. Will help you with established a nts ry, drawing Participation in travel expenses to develop new accounts, p ah commissio 
account, or commission to suit your situation. Good futur 3Gressive established give ff Jeta ’ states ered nes now handied. Write k Mfa. Cx 701 
company. Be sure to investigate this one. Write Office Appliance pt. 9 Whittier St., New York 59, N. Y 
SALESMAN WANTED: — For Florida, office furnitur ESMEN OR FIRMS NEEDED to represent complete line of drafting 
draw against commission. Write Office Appliances, Dept pilates ( SG guides. Must call on stationery, engineering supply and 
3 t Many good established accounts. Territories open in Ohio 
Michigan and 11 wester tate Roark Template Company 3 East First t 
Ww hill 





WELL ESTABLISHED OHIO DEALER has opening for exper ed 
salesman. Location is highly industrial area with opportunities for 
stallations as well as individual unit sales. Excellent earning portunity. Company Say «a 

Tentmations ta nd CE HAIR CUSHION MANUFACTURER 9 OF ntation ‘throustnet 











represents one of best known manufacturers. Send complete d OFF . v F seeking eprese ) roughou 
service elsewhere, age, reference, etc. All information in strict nfidence, Writ untry. Complete ompetitively priced, highly styled. Protected territory 
Office Appliances, Dept. 962. high-commis aggressive cooperation. Write, Office Apr Dept 69 
SALESMAN WANTED BY WELL KNOWN manufacturer of wr 3 mater Head EADING MANUFACTURER OF MOVABLE WALLS wants major-market represen- 
quarters should be in Chicago. An excellent opportunity f pable c to ¢t tates with compatidle equipment e to sell its freestanding office partition 
up and retain an enduring volume. Write Office App ot 64 oe r juct na xce t re recently opened market end resume. Write 








LIFETIME OPPORTUNITY WITH MAJOR MANUFACTURER of steel office furnit Se ee eee 
OFFICE MACHINES: NATIONAL DISTRIBUTORS of quality imported off 








Territory consisting of Southern California and Arizon Pref experienced ri { : 4 office ma- 
selling to office supply dealers or with outside ret ft pply back ae fone len >presentative Salesmen. Write in f fidence. Write 
ground. Submit complete resume. Write Office Appliar t WN } ’ f Office 
42nd St., N.Y. 17, N.Y 

ANUFACTURER REPR ENTATIVE WANTED. Callina tat e and fice 
EXPERIENCED SNAP-OUT FORMS salesmen. Territories available in Cent at Sggeom MB gage ationally new one pit ~lect telephone 
Southeastern States. Liberal Commissions paid on percentage of gr srofits. Reoly ame fier ind speeker. Nat ampaign under way. Protected territories ava 
with full details to Office Appliances, Dept. 97 a - qualified repre entative ve full details as to present coverage. Write 

Office Appliances, Dept. 984 








SALESMAN AGE TO 50 EXPERIENCED OFFICE SUPPLY tationery, near West ae oc sae 
PROMOTIONAL STEEL OFFICE EQUIPMENT t 


Chicago Suburb, C. T. A. transportation. Busy store . catiie  inee t 4 Unusually high quality, high volume 

evenings after 6 P.M. Forest 9-6620 ne of desks, files etc with unusually high profits! Large volume buyers are 
Jeal prospects too Backed by extensive national advertising, promotion and 
put ty. Established comp Write Office Appliances, Dept. 98¢ 








LIVE AND WORK IN MIAMI, FLORIDA the heart of the Gold Coast with yea 
round comfortable climate. Miami's oldest stationers has openings for severa 


experienced office supply, systems and equipment salesmen. Wire F Box 613 
Miami, Florida. MANUFACTURER'S REPRESENTATIVES AVAILABLE 








Interested in Southern California? See our representative + NSOEA Convent MANUFACTURERS REPRESENTATIVE NOW CARRYING tw ne lookina 
Opportunities for successful office equipment and supply esr with Stockw & for e of office supplies or office equipment for the 
. Bent f California, Arizor d Nevada. Have bee verinag the territon 


Binney, inland Southern California's largest stationer. Contact Mr. V. H y 
through Registration Desk for t ears. f 2 nports. Write Office App . ot. 970 











LOOSE LEAF MANUFACTURER WILL HIRE FULL TIME ALESMEN t 


dealers and wholesalers in established Southwest territory. To headquarte tl ee ee . : 2 

Dallas-Fort Worth area. No limit on earnings as volume grows. Wire f nat VANUFA RE VE WANTE FOR FLORIDA. Prove es and ware 
of education, experience and starting income required je Phot ur r f nouse organization Ww ve yt ntensive Florida coverage. V wareh 
turers representative knows about this ad. G. J. Aik npany, 42¢ th nt at vermory. Fresentiy warenousing major stationer es. Write Off 











St., Chgo. 7, Ill., Dept. OA, Attn. C. W. Clemer 








SALESMEN AVAILABLE . ' 
ALE a: f Mv Ma AN HIO INDIANA? f 4 ’ t? Need 








. Xu vA ee mta Né 
ales? W ; handle a three n Quality Lines. Write f Appliances Deot 
SALESMAN WITH TEN YEARS EXPERIENCE f N FFICE EQUIPMENT 
DEALERS in Midwest seeks new connection with top a ty juipment manuf 
turer. Available for Interview at NSOEA Conventior Writ ffice Appliar 
Dept. 946 ADDITIONAL LINES WANTED FOR “BOOMING” SOUTHERN RNIA. Write 
f e Apolian ¢ ant 19 








STATIONERS LEATHER GOODS. Salesman concentrating effort nm Chicago a 

















vicinity warts brief cases and related merchandise to sel! to retailers, both cor ACTURER REPRESENTATIVE OFFERS AGGRESSIVE COVERACE for 
mercial stationers and department stores. Has had 1g es experience. W ribu Atlant Area. Baltimore ait de its pes 
consider full-time connection or operate as comm n repr tative. Write Office W furniture manufacturer Write Office Appliances. Dept 144 
Appliances, Dept. 966 J ais 

MANUFACTURER REPRESENTATIVE TO COVER ALABAMA FORGIA AND 
EXPERIENCED SALESMAN WANTS to represent manufacturer in an M IPPI. Desire one furniture line and several supp nes. Te ears travelin 
Bay area. 20 years experience in commercial stationery, office equipment. Large experience. Write Office Appliances. Dept. 953 2 iil te 9 
following in Santa Clara County. Make me an offer. Office Appliances, Dept. 9 

WELL ESTABLISHED, EXPERIENCE MANUFACTURERS’ REPRESENTATIVE. head 


EXPERIENCED OFFICE FURNITURE SALESMAN. 15 years experience in top ¢ yuarters in Chicago. Covering Illinois, Indiana, Wisconsin. Now selling high rated 
— planning and design. Desire to settle in progressiv mmunity in South or South ice equipment and supply lines. Interested only in dependable Companies Man n 
west. Write Office Appliances, Dept. 978 SOEA. Write Office Appli- 











facturing quality products. Available for interview at NSOEA 








TEN YEARS In Midwest seeks qua 








MANUFACTURER REPRESENTATIVE WANTED TRAVELER ESTABLI 0 
and supplie WwW end WN Convention. Write Office Appliances, Dept. 961 
HIGH GRADE RUBBER PRODUCTS MANUFACTURER has several! areas ava 
able for desk chair floor mats, cushions and other accessories. Write stating STATIONER WELL KNOWN IN MIDDLE WEST plans to change from retail to 
qualifications, age, companies now representing and area overed. | M wholesale. Available as full-time representative for some manufact rer a statlenams 
Bickett Company, Watertown, Wisc r office furniture. Well acquainted with al! lines. Top veferences Write Office 





Appliances, Dept. 963 
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5 yea exe Adding ma 
tor Burr shs Rer it Write Office 
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INE OFFICE EQUIPMENT 




















MACHINE AND SUPPLY BUSINESS with top 


franchises. Completely stocked, with service department. Only complete store 
rea ood Florida location. Under $15,000 for stock tools, contracts and 
mers. Write Office Appliances, Dept. 979 
FFICE PPLY AND EQUIPMENT STORE. Southeast Texas. Excellent opportunity 
for man and wife. Inventory $18,000. Write Office Appliances, Dept. 985 
N NNY, GROWING ARIZONA, OFFICE SUPPLY, office furniture, office ma- 
e greeting cards, social items. Conflicting interests of owner. Sales in excess 
f $50,000. Price $25,000; terms. Nelson's Office Supply, 216 West Central, 
doe, Arizona 
>ROWING STATIONERY, FURNITURE, MACHINE and commercial printing 
peration in Virginia. Sound diversified-industry city of 20,000. Gross sales should 
exceed $90,000 this year. $10,000 down and assume control. Owner retiring. Write 
ffice Appliances, Dept. 987 
FOR SALE 
E tt Trays 2% x 13” 50 each 
g CB & B Slope Front Trays 75 * 
8 rawer Elliott Cabinets 80.00 * 
awer Elliott Cabinets 45.00 “ 
CB-B-E et Frames Striped & Boxed 11.50 M 
84 33 Drawer Cabinets 75.00 each 
rawer Speed Cabinets like new 70.00 each 
peedaumat Trays 75 each 
A an Office Machines Co., 920 W. Olympic Bivd s Angeles 15, California 





LATE STYLE 13 











“o 


SLIDE CABINETS 812” 


ACME VISIBLE hangers Ye” visibility 
ard size 5 x ‘2 $37.50 each. SAVER, 1130 W. 7th St., Los Angeles 17, California 
ETTER OPENER CUTTERS HOLLOW GROUND RESHARPENED. Large size 
$3” $1.5 mall 21/64” $1.25 GUARANTEED Iroquois Knife Grinding Specialties, 
roqu Rochester, New York 
WANTED TO BUY 
WILL BUY Bookkeeping Machines Burroughs Billing ensimatics NATIONAL 
3 1, 32, REMINGTON SUNDSTRAND ndicate details model, serial 
AN BUSINESS MACHINES, 128 Lafayette St., New York 13, N. Y 





TOP PRICES 


PAID 


Keyboard 


FOR N.C.R 


und al! others. 41 years of reliabil 


Sroacway 





WANTED: Burroughs Billing Sensimatic 


sraphotypes. List 


173 Lafayette St 


complete model 
New York, N. Y 





WANTED 


Burroughs 
Adding Machines, etc. an 
AMERICAN BUSINESS MACHI 


meters 





#3100 
sraphotypes Model 


and serial for 


or N.C.R. Booking and Billing Machines 


#3200 and #3400. All Burroughs Sen- 


New York 5, N. Y. WO 2-3209 


#6240, 26380: Addressograph Model 2100 
ity. International Office Appliances, Dept. OA, 
and N. C. R. machines, Addressographs— 


quotation. William Marion Co., 


Calculators, Comp- 
y style. Quote complete description and best 
NES, INC., 573 Broadway, New York 12, N.Y. 


He PRICES PAID FOR USED BOOKKEEPING MACHINE Nationals 2#31- 

l 18) 26 SP, Postronics (132) and (137), Sensimatics F501, Sundstrands 
#284091, Brandt Coin Changers 2100, 150, 200 and 250. L. A. Pearl Co., 
ept. 0.A., 140 W. 42nd St., New York 36, N.Y 





FOR 





OTT-FISHER AND SUNDSTRAN 
a ators, and all 




















office machines 


SALE AND WANTED TO BUY 


D MACHINES. Electromatic Typewriter, Ad- 


| bought and sold. Teeter-Warsh Co., 849 
North 3rd St., Milwaukee 3, Wisc 
ARGE AMOUNT USED VISIBLE CABINETS, KARDEX, ACME AND RAND. Variety 
f siz and styles. A-1 Condition, very reasonable. Everstee! Equipment, 69 Spring 
New York 12, N.Y 
E OTT-FISHER MACHINES, Calculating Machines, adding machines—al! office 
ment, bought and sold. W. J. Crowley Company, 906-06 Water St., Milwau- 
Wisconsin 
E OTT-FISHER MACHINES, ADDING MACHINES, PARTS bought and sold. In- 
ate quantity and serial numbers. Maloney-Gilmore Cc 537 S. Dearborn St., 
ag ] 
Y OR SELL PITNEY BOWES, ADDRESSOGRAPHS, ELLIOTTS, cabinets, tying 
achines etter openers adders calculators, typewriters Varitypers, IBM 
ACH 121 West 23rd St., New York 11, N.Y., Chelsea 3-8086 
LISTS 





FREE MAILING 
Jealers 


yf 


LISTS OF 6,730 
lists of retailers, wholesalers, 
We charge only 


y 4. New York 


Also 8,119 typewriter and adding machine stores 


for addressing. SPEED-ADDRESS 


commercial stationers and office appilances 
Write for FREE cata- 
institutions, banks and others. 


48-01 42nd St., Long Island 


manufacturers, 
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A Eilward Mfg 210 Leathercraft 13 Regna Cash Registe nc 145 
—. Corpor at 220 Lee Products Co 251 Remington Rand Div., Sperry Rand 
nnis Business Form nc 14-15 Leedal! Products Mfg. Co 260 Corp., Typewriter & Supplies Div 
Ace Fastener Corp. . ° . 100 Esterbrook Per 255 | pa Chas Inc 226 ; ‘4 4 ae R84 7 127. 1 
Acco Products Div 12 Equipto Div 32 Litho Art Product Inc 132 Remington Rand Div.. Sperry Rand P 
Add Sales Co. . 256 Eureka Prtg 168 Lit-Ning Prods. Cc 102 Corp., Systems Div ae, ae 
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Art Steel Co. Inc 99 Graff. Geo. B.. ( 109 Memindex Company, Inc 200 Sengbusch Self-Closing Inkstand Co. 18( 
Atlas Stencil Files Corp 80 Guide System & Supply C 3.9 Midwest Folding Prods. Sale p. 222 Shaw-Walker Co é ? 
Aurora Steel Products Co 191 Gumption Products Corp 232 Milwaukee Chair C 177-178 — C B5-8é 
-uniocke W. H sir C 1]2 Milwaukee Stamping C 57 mith-Corona 3 
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Modern Partition 262 Soli industries 
Mt Modern Steelcraft 36 Southworth C 
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12 Monarch Furniture C ¢ pirit Fluid Mfg 40 
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Barricks Mfg. Co 242 Hanson Scale C 155 a : Standard ~ d Stee 256 
Bates Manufacturing Co., The .. 175 Hardboard Fabricat : Stanley Mfa. C 1>).124 
Beach Publishing Co 127 etme Corp 31 N Star Forms wane 
Bentson Mfg. Co 194 asxe ne { Stark Calendar : 
Berger Div 48-49 Hedges Mfg. Co. . . 131 Stationers’ Guild of A 
Boling Chair Co 153 Heller Roberts Mf 2s National Blank Book Cc 61 Stationers Loose Leaf ( 1% 
Boorum & Pease Co. ...... 269-270 Heyer, Inc. : ath Cover Mational Cash Reaister Co. The 156 Stein Bros. Mfg. C ” bb 
Borroughs Mfg. Co 163 on Dougla ao National Lock C rf Steger, H A, C f 
Milton Bradley Co 162 oa -ti-ylll . 412 N. Y. Silicate Book Slate C 69 Stempel Mfa. C Tt. 
Browne-Morse Co 211 Ho oer Ue , x —. Noesting Pin Ticket C r 34 Sterling Plastics C é 
Brush, John D., & Co., Inc 210 Hunt " Q Envelope C Stewart, R_ A. & 
Bulman Corp., The ; 169 Sturgis Posture Ct r The 
Burroughs Corp 106-107 1 Swinaline . 
° 
Cc Imperial Desk ] T 
ndiana Cast C AE 12 Irgar . rt f Ame 
International Buy Machine ] rna Meta 4 z 
Cardinel! Corp 251 International Office Appliance ] xford F 3 Supply 4] Thomas Collator: 19 
Carter's Ink Co., The 133 International Photocopy Cor 16] Tiffany Stand C < 
Clarin Mfg. Co 219 Invincible Metal Furniture 118 Turlan Mfg 
Ciarotype Co., Inc 257 . P Type-Out Cort a 
Cole Steel Equip. Co., Inc 149 ype-Rite Cor 
Colonial Pay Systems 223 J Beart £ p 
Columbia-Hallowel! Div i. aoe Pesrtess-leperia - 
Columbian Art Works, Inc 59 Jasper Chair — cece ines Wheds - u 
Columbia Rib. & Carb. Mfg. Co Jasper Office | hice $+ Sateen ine — 
Inc 179 Jasper Seatina LA Secterctcarer et y 
Consolidated Business Systems 253 John C rt i a. Agee , He - 4 S Cart " 
Consolidated Stamp Mfg. Co., Inc. 126 Johnson Ci s art Mente Sulphite & P 4S 
Corry-Jamestown Corporation 135 Justrite Env , A a eo a 
Cotterman, I. D 210 , ecw Fly oo olen EF 
Council for Financial Aid to Educa- Print-0-Mat “a eo Vv 
tion 208 6 ee ee 
Cram, Geo. F., Co., Inc 247 ee” Bie il 
Cramer Posture Chair Co., Inc 213 - ' : Vail Mfg. C ) 
Currier Mfg. Co., Inc 242 oS a j ; Valco C 
Curtis-Young Corp 119, 267 neene ‘ 14 Q Venus Pen & 
C-Thru Ruler Co 267 - Pp Ae Prod : Vernon. Inc A 
ae / 64 Victor Safe 
D Rand Cort 
L R Virco Mfg. Cor 
, 00 Vogel-Peter 
Davenport, A. C.. & Son, Inc 24 
DeJur-Amsco Corp 181 Law H The , ‘ 
Designcraft Metal Mfg. Corp 97 ae —— w 
Dixon, Jos., Crucible Co 231 
Dolin Metal Prods. Inc 146 
Dome Publishing Co., inc 147 ' ' Wabash Filine 
Doppeit, Chas., & Co., Inc 239 ' ; Narshaw Mfa. Co Thee 
Doro Mfg. Company 257 @ to brin ; _ , ; 
Dougias Furniture Corp 25 g quicker Watson Mfa : 
; Co The 216 : Webster F S 
DuPont DeNemours, E. | 141 ' ' : Weis Mfaq T , 
Durable Meta! Prods. Co 176 and more conmiblete responses Western Mfa C aa 
; c Cc Cc ; 43 3 34 
Duro Art Supply Co., Inc 243 ' f Wilson Jones npa 
Wolber Duplicator & § y C 
E mention OFFICE APPLIANCES Worden Co., Th 
World Publishing 
Easterr Comm. Stationery Show 220 when writing advertisers 
Eaton Paper Corp 256 ¥ 
Eisen Bros., Inc 205 
Ellingsworth Mfg. Co 195-1% ’ ; as ; Yowman & Erbe Mi 
ed "1 e ’ ” 


While every precaution is taken to insure 
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MEET THE “NEW CHAMP” OF THE N.O.M.D.A. 
HASCO'S RUBBERIZED CUSHIONED TOP OFFICE MACHINE STAND 


HASCO’S 
rorece SRAND 


Retails for 


$15.95 each * 





E DING SLIPPING ... VIBRATING . . . NOISE! 
B ON TOP stand from Hasco stops 

n carriac ar nged hard... 

twice as far without slipping of any 

€ at mach not move on 

n celive t dealer 


rea + + ‘ rey tionary new stana 


* Slightly higher West of Rockies 


ORDER TODAY! 


No. 1900-4-CR Office Machine Stand with rubberized top. In Gray or Brown. Top 
size 16” x 18”. Leaves: 8” x 16”. Free rolling 3” Casters (2 locking casters) 
Available with Formica Top. Drawer. and in Chrome, at slightly additional cost 
Shipped set up, ready for use — 2 in — 42 Ibs 


menufactured and guaranteed by 


|: ear: Pan 6 Oe ECD >D 5 ae O71 OF 


822-824 Spruce St. © St. Lovis 2, Missouri 


Note: Write for our new, free, full-color brochure covering the 
entire HASCO line of Office Machine Stands 


Lr, of holland 


michigan presents a new 
line of office and occasional 
lounge furniture. Designs by 
j. charles dergins. 
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COPY-RIGHT Copyholder 


for over 30 

years the 
A) “'mostwanted” 

copyholder . . . 

now manufac- 

tured by Curtis- 

Young Corpo- 
ration. 



















exCLUSIVE FEATURES 


jon .-* . 

, poner moves on up line 

ou ' ' 
or more ata oe 
brake lowers copy: 

+ Patented Kee omy weigh 

Gripper, 
copy securely- MG 
. Turned-Fove Clamp, hol 
k finish pages: wis ee 
° acai Firmly to any Typewriter caps tht 


4 te teke 
| quickly ond easily. <e¥ 


Co D} FF GL 


j 











oRts Ech ieh 2 Ben a. 








AC-THRU PROFIT PAIR 


Just 2 in the fast selling 
profitable C-Thru line 


C-THRU 
ADJUSTABLE T-SQUARE 











All plastic. Calibrated protractor head — 
plastic arms. A multiple purpose professional 
T-Square priced way less than other single 
use professional T-Squares. 12” to 36” sizes. 


C-THRU LETTERING GUIDES 





| Transparent plastic — easy to use with pencil or 
ink. Undercut prevents ink smears. Most letters re- 
quire only one operation. Six guides to a set, 4s” 
to 42” sizes included. Only $9.00 list. 


Write for FREE C-Thru Catalog 


[S @ ‘RANGES @ NAVIGATIONAL INS) RUMEN . i® ae 


Little COW4 Wt Iti 
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A: the peak of the portable selling season is right now— 
e between back to school and Christmas. 






B: there’s more profit 4 ( there’s more national 
e money for ws e advertising money for 
you in the Royal you behind the 


Futura —— E Z 4 Royal Futura 










rv rryyryry 


|): It’s as simple as ABCD: Get in touch with your rayay° 
e Portable Representative and order your Futuras soon. 


268 OA—10/60 








PROSPERITY 3S 


Silk-screened in 3 colors 


Sitk-screened in 2 colors 


712P 











When you need decorated covers 
or plain vinyl plastic binders... 
Boorum & Pease is the brand to buy! 


DECORATED COVERS make powerful promotion pieces. The four 
binders pictured are typical examples of how effective they can be... 
and they illustrate the unlimited range of decorating possibilities. 


DECORATED COVERS give the right kind of first impression .. . 
and they continue to tell your story over and over again. They're used 
more and more by large and small companies for catalogs .. . price 
lists... manuals... training kits . .. sales presentations . . . parts lists. 


VINYL PLASTIC is ideal for silk-screening in a rainbow of colors. : . 
and stamping in gold or colored foils. Decorating costs are surprisingly 
moderate and the quantity can vary to suit individual needs. 


VINYL PLASTIC BINDERS are continuing to grow in popularity 
because they're so practical... yet low in price. Expertly made with 
the most modern electronic heat-sealing equipment to insure smooth, 
tight-fitting bindings. This up-to-date installation permits the covers to 
be sealed under extreme pressure without glue or stitching. Rich look- 
ing vinyl materials come in a wide range of colors... and they wear 
exceptionally well. They're stain resistant...so easy to keep clean. 


THE NEXT TIME you need Decorated Covers or plain Ring Books 
ask for Boorum & Pease Vinyl Plastic Binders. 


New! Flexible Vinyl Plastic Ring Books 


Heavy gauge vinyl plastic in a good looking kid finish. Electronically sealed over 
resilient flexible boards. Vertical pocket in back cover. Sturdy fly leaves protect 
sheets. Metal: Nickel plated 3-ring mechanism. Easy-to-operate opening and closing 
booster levers. Bound into steel back plate. Capacities: ‘Y4-inch rings hold 100 
sheets and index; 1l-inch, 200 sheets and index; 12-inch, 300 sheets and index; 
2-inch, 400 sheets and index. Packing: 2 of a number to a box. Boxes not broken 








Stockh Numbers Sheet Size 

Binding Price 
Black Red Tan Green Side First Capacity Each 
702P 6% «3% ] $2.00 
704P 7x4 l 2.00 
706P 7™M%x5 l 2.00 
708P 708PR 708PT 708P6 842 x5% l 2.30 
710P TIOPR 710PT 710P6 9% x6 l 2.30 
712%P 712'2PR 712%2PT 712%2P6 ll x8% Ve 2.40 
712P 712PR 712PT 712P6 ll «8% l 2.40 
712-1VaP 712-1VaPR 712-1%PT = 712-1%aPG ll «8% 1%" 2.80 
712-2P 712-2PR 712-2PT 712-2P6 ll «8% 2 3.80 





Best Flexible Virgin Vinyl Ring Books 


Exceptionally fine extra heavy virgin vinyl in a rich saddle grain finish. Electron- 
ically sealed over resilient flexible boards. Convenient vertical pocket in back 
cover. Sturdy fly leaves protect sheets. Metal: Highly nickel plated 3-ring mech- 
anism. Features exclusive Boorum & Pease “Glide-Arch” rings, smooth working 
opening and closing booster levers. Bound into steel back plate. Capacity: 1-inch 
rings hold 200 sheets and index. Packing: 2 of a number to a box. Boxes not broken 
(Not pictured.) 








Stock Numbers Sheet Size 
Binding Price 
Black Brown Side First Capacity Each 
BP 8PB 842 x5% ] $3.00 
10P 10PB 9% x6 ] 3.25 
12P 12PB ll «8% l 3.50 





Boorum & Pease 


~— 
‘Gar a2 + 
. c G\T-) 

» *) j 


SINCE 


a Ao 


Blank Books 





See these...and other new 
and improved products at: 


BOOTH 135 - NSOEA CONVENTION 








Here are more handsome Boorum & Pease 
vinyl! plastic binders...and memo books 


Better Stiff Cover Virgin Vinyl Ring Books 


Extra heavy virgin vinyl in a handsome calf finish. Electronically sealed over 
durable stiff boards. Sturdy fly leaves protect sheets. Metal: Nickel plated 3-ring 
mechanism. Easy-to-operate opening and closing booster levers. Bound into stee} 
back plate. Capacities: 1-inch rings hold 200 sheets and index; 1%2-inch, 300 











sheets and index; 2-inch, 400 sheets and index. Packing: 1-inch capacity, six of a 
number to a carton; 12-inch, four to a box; 2-inch, two to a box. Boxes not broken 
Stock Numbers Sheet Size 

Binding Price 

Black Tan Red Blue Green Side First Capacity Each 
058SP OS8SPT OS8SPR O58SPB OS8SPG 9 842x5% |! $1.90 
O60SP O60SPT O60SPR OG0SPB OG60SPG 9%x6 l 2.00 
062SP 062SPT 062SPR 062SPB O62SPG 11 x8% | 2.10 
062-1¥2SP 062-1%2SPT 062-1%2SPR 062-112SPB ll x8% I” 3.00 
2 4.50 


062-2SP 062-2SPT ll x8% 





Good Stiff Cover Vinyl Plastic Ring Books 


Heavy gauge vinyl plastic in a rich looking kid finish. Electronically sealed over 
stiff boards. Metal: Nickel plated mechanism. Opening and closing booster levers 
Riveted through steel back plate. Capacities and Packing same as above 














Sheet Size Number of 

Binding Rings and Price 
Stock Numbers Colo Side First Capacity Each 
012-6SP Black 10% x8 2-1 $1.30 
012-6SPR Red 10% x8 2-1 1.30 
012-6SPB Blue 10%x8 2 1.30 
012-6SP6 Gray 10% x8 2-1 1.30 
012-6SPY Yellow 10% x8 2-1 1.30 
012SP Black ll x8% 3-1 1.30 
012SPR Red ll x8% 3-] 1.30 
012SPB Blue ll x8% 3-1 1.30 
012SPG Gray ll x8% 3-1 1.30 
012SPY Yellow ll x8% 3-1 1.30 
012SPGR Green ll x8% 3-1 1.30 
012SPT Tan ll x8% 3-] 1.30 
012-12SP Black ll x8% 3-1% 1.80 
012-1 /2SPR Red ll x8% 3-1% 1.80 
012-1V2SPB Blue ll x8% 3-1% 1.80 
012-1 2SPG Gray ll x8% 3-1% 1.80 
012-1 V2SPER Green ll x8% 3-1% 1.80 
012-1 %2SPT Tan ll x8% 3-1% 1.80 
012-2SP Black ll x8&% 3-2 2.35 
012-2SPR Red ll x8% 3-2 2.35 
012-2SPB Blue ll x8% 3-2 2.35 
012-2SP6 Gray ll x8% 3-2 2.35 
012-2SPGR Green ll x8% 3-2 2.35 
012-2SPT Tan ll x8% 3-2" 2.35 





Better Flexible Virgin Vinyl Memo Books 


Extra heavy virgin vinyl in a handsome calf finish. Electronically sealed over 
resilient flexible boards. Horizontal pocket in back cover. Come with 50 sheet 
faint ruled white filler and full fly leaves. Metal: Highly nickel plated 6-ring 
mechanism with opening booster. Bound into steel back plate. Capacity: ‘2-inch 
rings hold 100 sheets and index. Packing: 2 of a number to a box. Boxes not broken 








Stock Numbers Sheet Size 
Binding Price 
Black Brown Side First Capacity Each 
126%2P 126 %2PB > Ss Vy $1.25 
128%P 1282PB 6 x3% y 1.35 
130%2P 130 %2PB 6%x3% 1 1.50 





Good Flexible Vinyl Plastic Memo Books 


Heavy gauge vinyl! plastic in a rich looking kid finish. Electronically sealed over 
flexible boards. Convenient vertical pocket in back cover. Come with 50 sheet 
faint ruled filler and fly leaves. Metal and Capacity same as Better Quality Memo 
Books above. Packing: 6 of a number to a carton. Cartons not broken 














Stock Numbers Sheet Size 
Binding Price 
Black Red Biue Green Side First Capacity Each 
226 2PBL 226 2PR 226 2PB 226 2PG 5 x3 V2 $1.10 
228 %2PBL 228 2PR 2282PB 228 2PG 6 «3% yy 1.15 
230 Y2PBL 230 %2PR 2302PB 230 %2P6 6%x3% 2 1.20 
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INTRODUCING... 
THE 500 GROUP 


Designed for 


Art Metal by the 


Knoll Planning Unit. 


r a 


ked by the 








Art Metal presents a 
significant, sellable, 
prestige-building office 
furniture design- 
The 500 Group 

This striking 
combination of Art 
Metal quality and 
Knoll design 
leadership, backed by 
an advertising and 
promotion program 
developed for 
jramatic effectiveness 
at the retail level, will 
swell your profits 

Get the details 

from your Art Metal 
District Manager, 
Sales Office or 

at Space 350, 

Conrad Hilton Hotel, 


N.S.0.E.A. Convention 


ART METAL, INC. 


50 West 44th Street 
New York 36, N. Y 





THE NEW HEYER CONQUEROR PAPER FOLDER... 


At last, a folding machine that 
doesn’t need watching like a hawk! 


Don’t confuse this with any folding machine you've 
ever seen because this one is different . . . it runs itself! 
Touch a lever and the Conqueror Paper Folder aut. 

matically feeds, folds, counts and stacks 110 sheets a 
minute and stops when the last sheet is fed. 


It features the same positive feed as the famous Heyer 
Conqueror Spirit Duplicators — acclaimed by Design 
News magazine as one of seven outstanding American 
engineering design ideas of 1959. And, because the 
feed is positive, machine has a built-in 3-figure 
re-set counter as standard equipment to tell you ex 


“Always Makes 
a Good Impression’ 


actly how many sheets you have folded. 

It folds a wider variety of sheets swiftly and accurately, 
and deposits them through a belt delivery into a neat 
stack in a large capacity adjustable receiver. Makes all 
popular folds handles from 3x5 to 9x17 in. size 
— of thin, medium, coarse, glossy or heavy papers - 

even multiples of 6 or 8 sheets stapled together. Avail 
able in electric or hand operated models. 


Heyer Conqueror Paper Folders are sold from coast 
to coast by authorized dealers, and as one says, “It’s 
the greatest invention since the thumb!” 


HEYER INC., 1852 S. Kostner Ave., Chicago 23, Ill. 


DUPLICATORS AND SUPPLIES SINCE 1903 

















